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Celebrating 15 years
The NJTC is 15 years old and instead of looking back, we’re looking to the future—and I for one 
am excited about what lies ahead. I’m so proud of all the NJTC has accomplished, the difference 
we’ve made, and the role we’ve played in supporting NJ’s technology companies. I look forward to 
building on our relationship with NJ’s government; especially continuing our work with the current 
administration to help better identify the economic developments, tax initiatives, and tools to recruit 
and keep tech companies here. We’re here to make sure NJ’s tech community gets the most from 
developing, inventing, and creating in NJ.

On the immediate horizon, I want to call your attention to a few events. The first is our Tech 
Trek to Washington DC on February 16.  I encourage you all to join us for a day packed with 
briefings with lawmakers and the NJ delegation. It’s a wonderful opportunity to educate the new 
Congress about innovation and its importance in a growing economy; as well as to meet like-minded 
innovators nationwide. 

At our CIO Conference, on February 25, I’m thrilled to announce the keynote speaker will 
be Robin Bienfait CIO, from Research in Motion (RIM). And don’t forget, the NJTC Venture 
Conference is just around the corner on March 25. It is a fantastic opportunity for emerging 
companies to show their products or services to members of the investment community, corporate 
business development & licensing officers, professional 
service providers, and so many more industry players. 

There is a wealth of information in this issue of 
TechNews from exploring the Electronic Health Records 
regulations (and how it’s like the Wild West out there) 
to going behind the scenes of Liberty Science Center’s 
latest undertaking at the renowned Bell Labs. And 
don’t miss our interview with Paul Boyer from Ancero, 
who offers up advice about management and managed 
services. In addition, I’m happy to announce that Ancero 
is our new Preferred Technology Partner for 2011. 

You’ll also notice our Celebrating 15 Years column in every issue this year. We’ll be highlighting 
NJTC milestones, looking at current technologies not even fathomable 15 years ago, and taking time 
to shine the spotlight on our members. I’d love to hear from you and encourage you to drop me an 
e-mail on what accomplishments you’re company has enjoyed. Afterall, we’re in this together. Here’s 
to the next 15!   n

    
      — Maxine Ballen, president & CEO, NJTC
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On January 2, 1996 with a staff of three, Maxine Ballen, 
John Martinson and other visionaries started the New 

Jersey Technology Council. In fast order 35 early-adopter 
companies became the first members. The mission of the 

NJTC remains unchanged: to provide business support, 
networking opportunities, information, advocacy and 

recognition of technology companies and their leaders. 

In April of 2007, DATA Inc. joined two different technology 
associations to increase its marketing outreach, network 
for new opportunities and gain competitive information. 
Countless years later, DATA Inc. kept its membership with 
the NJTC and continues to gain immense benefits from that 
relationship. From PR and Marketing, to critical business 
intelligence and new business opportunities, the dedicated 
team at the NJTC and its members has grown into valuable 
business partners.

DATA Inc. has expanded its geographical clientele footprint 
in the United States; expanded operations in the United 
Kingdom, including a new headquarter facility in Winnersh, 
UK and a new office in London, UK; and has ramped up 

operations in Switzerland. While we continue to expand, 
we hold firm the belief that the State of New Jersey harbors 
new opportunities for organizations like DATA Inc. to take 
advantage of. The NJTC will continue to prove to be a 
valuable partner in finding these opportunities on our behalf 
as well as on the behalf of members who are looking to 
expand. 

Over the next 15 years, we see the voice of the NJTC and 
its members growing even stronger and more influential. We 
will continue to derive the same, if not more, benefits from 
the NJTC; and look forward to partnering with the NJTC and 
key members to advocate the advancement of science and 
technology in New Jersey.

why My 
Company 

is a 
NJTC 

Member

NJTC Milestones
How far we’ve come! 

1996

1998

2010

2007

2002

Aneesh Chopra, CTO of the United States shares 
strategy for innovation at the NJTC CIO Conference 

by identifying critical roles for the federal 
government as it works to “create an environment 

ripe for entrepreneurship and risk taking”.

Cell cultures prepared at Coriell Institute for Medical 
Research, the Wistar Institure of Philadelphia and 
NASA took off with the Space Shuttle Endeavor on 
Mission STS-89 toward Russia’s Mir Space Station, 
where they’ll be warehoused in zero gravity. The goal 
is to try to tease out the factors influenced specifically 
by gravity when different kinds of cells are combined.

TreadStone Technologies, a Princeton-based 
technology company spun off from the Sarnoff 
Corporation, introduced a breakthrough innovation 
called “Metal Corrosion Protection Technology” 
for fuel cell applications.  The technology could be 
used in hydrogen-powered automobiles and utility 
power stations as well as laptop computers.

Rutgers broke ground for a $28 million life 
sciences building that will house New Jersey’s 

nationally leading programs in genetics and 
biomaterials.  The 75,000 square-foot building 

was scheduled for completion in fall 2004

The NJTC Team, led by maxiNe balleN, surpassed The fouNders’ visioN To CoNNeCT aNd promoTe 
NJ TeChNology.  bravo!!! as a resulT of CompaNies aNd leaders spoTlighTed aT NJTC eveNTs,

programs aNd iN NJTC publiCaTioNs; New Jersey is Now reCogNized for iTs world Class CompaNies. 
                                                             

      — JOhN MARTINSON, MANAGING PARTNER, EDISON VENTURES
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corner office

Paul
Boyer 

how long have you been at ancero? did you come on 
board in your current position or grow into it?
I joined Eastern IT in my current position as Executive Director of Sales & 
Marketing 7 years ago. When Eastern IT merged with Media Systems, I continued 
in the same role — in addition to becoming one of the three managing partners. 
I entered into the company with the focus of growing our profitable top-line 
revenue, which I achieved by building an indirect, channel-driven sales model. 
I have also helped direct the company into strategic markets based on business 
trends and conditions.

what changes have you seen during that time? 
The last 7 years have seen technologies like managed services and hosted PBX / 
VOIP mature and become widely deployed in the marketplace. Also, carriers and 
technology suppliers have moved from a direct to an indirect sales model.

how did you get into the managed services field?
Many years ago we were a traditional integration company delivering a reactive 
service delivery. We researched the “Gartner Service Maturity Model” and found 
that managed services was just becoming a tag line. We became early adopters 
and it has paid off for us in a huge way.

did you have a mentor that helped guide your career?
I didn’t have one specific mentor, but I have been blessed to work closely with 
several very talented individuals, who have helped me to position my career, and 
now my company.

The three biggest influences were: Thomas Gravina, who was CEO at ATX 
Communications; Guy Fardone, who was General Manager at ATX; and NJTC’s 
own Maxine Ballen. I worked closely with each of these three very talented 
individuals. The qualities they posses—brash, driven, enterprising, hard working, 
willing to take risks, very smart with a failure-is-not-an-option philosophy—are 
rarely found in today’s baby-boom generation.

Tell me a little about your approach to managing 
people? 
I work very closely with my team on setting goals. I strive to become an active 
participant in achieving those goals. I try to set the boundaries and let my team 
use their practical experience to get the job done.

what goals have you set for your team this year?
1. Improve communications company-wide 
2. Revenue goals
3. Join and participate in more industry groups
4. Continue to gain knowledge on technologies specific to our job requirements

any personal resolutions you want to share with us? 
To slow down and enjoy the wonderful things in my life.

Executive Director 
of Sales and 

Managing Partner 
for Ancero 

you have been named one of the top 250 executives 
shaping the global managed services market; what 
traits and experiences helped you achieve that honor? 
Being named to this list was an achievement for all of Ancero, not just me. We try 
our best not to get caught up in all the hype. I tend to get credit for much of the 
success Ancero continues to have; but the truth is that I am part of a great team, 
which I hand picked. We were smart enough to enter the managed services space 
early. We have become a Global 100 Managed Service Provider and have award-
winning service delivery that is an operation deliverable. The traits that continue 
to drive our company are: work very hard, demand excellence of yourself and 
others, and do things quickly.

how has the economical downturn of the past few 
years affected ancero and the managed services mar-
ket in general? 
Through good-luck, hard-work, and strategic planning, Ancero has continued to 
grow. Fortunately, our managed services is somewhat recession proof. Corporate 
America has moved to an outsource cloud model. We have benefited from this 
shift and have grown the company into three different business units with 
around 1200 customers in 22 states: MSP, hosted PBX and Carrier Services, and 
Integration Services.

Tell me a little about where you see the managed ser-
vices market going in 2011? do you see your clients 
increasing their budgets this year?
I am thrilled to say 2011 will be the largest percentage growth year Ancero has 
ever had. We are seeing businesses starting to deploy and refresh technology 
in the professional and managed services businesses. Additionally, our indirect 
/ direct sales model is bringing in qualified, budgeted prospects faster than ever 
before. We have about a 70% close ratio with our managed services business. 
More businesses have moved managed services from something they would “like 
to have” to the “absolutely need to have” category.

what book are you currently reading? 
The Five Dysfunctions of a Team: A Leadership Fable by Patrick Lencioni. In a sales 
driven environment like ours, this book has provided some helpful insight into 
what makes teams work together more effectively and how leaders can get the 
most out of their group.

when you’re not at ancero, what do you do in your 
downtime?
hang out with my family and enjoy fishing with friends at the Jersey Shore. n
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Business & strategy

Hacks, breaches, stolen data, trade secrets 
hijacked, privacy violated, ransom demands 
made; how can you protect your data or your 
clients’ data in the modern age? Since 1995, 
the digital age has created a host of new 
challenges for every type of company, not just 
the technology world. Your Web presence can 
be a minefield for you and your clients. Do 
you have sensitive client data on your systems? 

Do you have sensitive employee data on your 
systems? Do you allow clients to access your 
systems? What internal controls are in place 
for employee access to client data or your own 
corporate trade secrets? How secure is your 
network? The list of questions goes on and on. 

The first step is to ensure your network is 
safe and compliant: develop a plan around 
network security through your own internal IT 

Network security and Cyber liability: 
What Companies Can Do To 

Protect Their Networks and Client Data

By RIcHaRd a. MaLoy, JR. 

Unlike many of NJTC’s members, CompShop’s story is not one about the discovery of a hidden link or the development or perfection of a 
technology itself. Rather, it’s about applying a proven technology (the Internet) to an ever-evolving process (crowdsourcing) in a conservative 
industry (commercial real estate) using traditional means (selling it – initially, one subscriber at a time) to build momentum from which a crowd 
and the cloud can take over. 

CompShop’s flagship service, CompShopOnline.com, is a commercial real estate information exchange service for lease “comps”— the 
detailed business elements that make up a commercial real estate lease. It uses crowdsourcing as its means for gathering and sharing information. 

(Wikipedia.com, Jigsaw.com, and even online dating sites are other examples of online crowdsourcing 
services.)

The premise of CompShop’s service, and subsequent incentive for participation, is that a 
member’s anonymous contribution of a single comp entitles the member to download three comps.  
Each member’s comps are then organized in their own personal “library” for retrieval on demand. 
Subscription fees provide the foundation of CompShop’s business model. 

CompshopOnline.com’s unique service proposition is four-fold:
•  The service replaces a current system that is undeniably obsolete, inefficient, and 
inaccurate. In today’s real estate environment, brokers keep isolated records that are 
obtained by note taking, phone calls, trading favors with friends and competitors, and 

spending an inordinate amount of time managing a process that records incomplete and 
inaccurate information. 

•  The service brings an application of crowdsourcing to an industry that has never 
experienced its power. By adopting crowdsourcing, CompShopOnline.com takes 
on the role of a clearinghouse of information – providing only the necessary amount 
of structure to ensure that data is collected and shared efficiently and uniformly. 
The more traditional role of “wholesaling” information is cast aside for the sake of 
saving time and costs while actually enhancing the quality of information. 

Compshop works the Crowd and Makes waves

For more information, go to www.CompShopOnline.com. For live presentations of the site and 
its capabilities, or to schedule a tour, send an email to Info@CompShopOnline.com.

By MattHEw KIRBy

See CompShop, page 13

departments or with the help of an external 
technology firm. The plan should include 
disaster recovery, policies and procedures 
for employees (both internal and external 
if they work with/or on client systems), a 
regulatory compliance assessment, copyright 
and trademark infringement assessment of 
the Web-based activities and a full security 
threats analysis. A breach of network systems 
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Richard A. Maloy, Jr. CIC, CRM, CEO, Maloy Risk Services, Inc. •  www.Maloyrs.com

 dISaStER REcoVERy 
Insurers will provide loss control services to 
help a company walk through the steps of a 
disaster recovery plan that will take you from 
the point of loss to full operational recovery. 
From setting up a phone list, to picking a 
rallying point for all employees, to setting 
up off site redundant systems, setting up 
the steps for employees to work from home 
and how to notify clients and vendors.

 PoLIcIES and PRocEdURES foR 
EMPLoyEES Set procedures for log ins, 
how to deal with terminated employees, 
permission based security leveling for 
access to systems, and web access policy. 

REgULatoRy coMPLIancE aSSESSMEnt  
If you deal with private personal data, 
have legal review your requirements 
imposed by regulators and regulatory 
laws, like hIPAA, the SEC, and CFTC.

 coPyRIgHt and tRadEMaRK 
InfRIngEMEnt aSSESSMEnt 
have a legal review of your website(s) 
for infringing material, or if you are 
looking to patent any technology 
or code a full patent search. 

fULL SEcURIty tHREatS anaLySIS 
Working with your IT department establish 
procedures in the event of a breach, how 
to assess the damage to systems, how to 
restore systems, ability to shift operations 
to remote servers or access points. 

5 Key Elements 
In securing your Network

depending on your industry can range from 
annoying and time consuming to costly and 
devastating. Even with a diligent network 
strategy you can still find yourself at the 
mercy of an attack. 

In the event of a misstep or security breach, 
a properly designed Errors and Omissions 
Liability policy can be the difference between 
shutting the doors or survival of your 
company. Errors and Omissions Liability has 
come a long way in ten years. 

Once a simple policy for software 
and hardware developers that covered 
programming errors and the failure of systems 
to perform as promised, has morphed into a 
policy that takes on the Cyber Liability 
risks. The policies now include: Media 
Liability, covering copyright and trademark 

infringement; Network Security Liability, 
covering hacks, breaches and ransom 
demands; Privacy Liability, covering the costs 
of regulatory investigations and client credit 
monitoring after personal information has 
been compromised; and finally First Part 
Coverage, covering acts committed by your 
own employees. 

The list of action items to secure networks 
is long and needs professional guidance 
from IT, legal and insurance professionals. 
If your company implements a strategy and 
plan that includes these elements, it will be 
prepared to handle that lost or stolen laptop 
with client data; that disgruntled employee 
who tampers with your systems; or the 
hackers out there who like to create havoc 
just to prove they can. n 

as a technology company, 
it seems that sharing 

ownership with employees is almost 
a requirement. How do you address 
this issue?

The starting point here rests 
with your business and human 

resource strategy. For example, two 
entrepreneurs who worked for a large 
web content company decided to create 
their own company with a smaller, 
family type environment. They had no 
plans to exit, so sharing ownership with 
others was not an option. Instead, they 
used deferred compensation and other 
cash vehicles to reward employees.

For those where the plan is to build 
something of worth, most make the 
mistake of promising or granting equity 
too early. Without the proper strategic 
consideration, hiring failures can 
unfortunately become tomorrow’s key 
equity holders.

Never treat your stock register like a 
check register. Any ownership decisions 
should have both the entity’s and the 
employee’s interest at heart.

A

Q
Accounting Q&A

Bernie Leone, CPA
CITP is a member of 
WithumSmith+Brown’s 
Technology Services Group 
and the Practice Leader 
of the firm’s Business 
Advisory Services Group.  
Bernie can be reached 
at 973-898-9494 or 
bleone@withum.com. 
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Protecting vital information is critical to an 
organization’s survival, no matter what size 
the organization. Recent studies show that the 
vast majority of organizations that lose data 
because of a disaster go out of business within 
two years.

Increasingly, organizations are adopting 
cloud backup solutions to address their data 
protection challenges. Exacerbated by data 
growth, protecting data is difficult, expensive, 
unreliable, and unmanageable with traditional 
tape backup methods.

Cloud data protection solutions that 
combine the latest advancements in disk-
based backup with secure, integrated cloud 
technologies offer organizations fast and 
assured recovery of their critical enterprise 
data, while reducing costs and freeing their IT 
staff to focus on more mission critical projects. 
Cloud server backup solutions also reduce 
the burden of tape management and backup 
operations headaches, by automatically storing 
the data safely offsite to protect for disaster 
recovery purposes.

This article outlines five of the top ten 
reasons why organizations are turning to cloud 
server backup. We’ll cover reasons six through 
ten in our next installment.

achieve disaster Recovery  
with secure Offsite Cloud Backup
Even if you’re extremely careful about backing 
up your data, that’s only half of the process. To 
truly protect your backup data, you also must 
move it offsite. Too many organizations store 
their backup media onsite, needlessly exposing 
themselves to risk from fire or flood. The time 
and money that you must spend to recreate 
lost data can be costly, not only in terms of lost 
productivity, but also in terms of lost revenue 
and customer good will.

On the other hand, disk based cloud server 
backup uses the cloud to automatically transfer 
data offsite for disaster recovery. Your backup 
data is immediately off premises only minutes 
after being updated. No matter what type of 
disaster strikes your organization, you can restore 
data from moments before the disaster occurred.

Freedom from Manual and 
Complex Tape Backup Tasks 
The unpleasant reality is that tape-based 
backup is time consuming and tedious. While 

organizations know that they must protect 
their data, those with limited IT staff would 
prefer to focus their time on more strategic 
projects central to the business, rather than 
monitoring the progress of manual backups, 
reviewing logs, and troubleshooting problems.

“Set-it-and-go” cloud backup solutions 
reliably and automatically offload these 
functions, freeing staff to work with a more 
direct impact on your business — competitive 
advantage, productivity, and profitability. These 
solutions also standardize and automate the 
backup process throughout your organization, 
without requiring IT staff at each location. A 
single backup application can protect both 
virtual and physical servers. 

Besides freeing IT staff from manual chores, 
these solutions also provide IT with Web-based 
tools to manage and monitor all aspects of their 
server data protection. In addition, these solutions 
remove the burden of managing both a backup 
infrastructure and data protection process. 

Predictable Costs for  
simpler Budgeting 
Cloud backup services are uniquely suited 
to address server data protection, including 
predictable monthly budgeting and costs. The 
service is completely automated, providing 
immediate backup of server data to an 
offsite location, and leveraging the vendor’s 
infrastructure and expertise. This also frees 
IT personnel to become better aligned with 
business goals.

The charge for cloud backup is a known 
monthly service fee, rather than the capital 
cost of acquiring software licenses for specific 
servers, which allows for simpler budgeting 
and predictable monthly costs.

Reliable and guaranteed  
data Recovery
If lightning strikes your building tonight, you 
must ensure that you can restore that day’s 
data. Unfortunately, if you rely on a nightly 
backup process, restoring that data completely 
is impossible. How often do you test your 
internal backups? Could you fully recover 
your data?

Cloud backup solutions solve this problem 
by automatically transmitting changes in files 
and databases to a secure, off site facility 
for more continuous backup. Your staff can 

achieve this level of backup with minimal 
effort — just set it and go — greatly increasing 
reliable protection of your organization’s data.

Minimized Risks and  
Costs of downtime
Data protection is not a single activity or 
a one-time event. It’s a complex workflow 
of interconnected processes that extends far 
beyond simple onsite backup, including the 
following steps:

•  Backup replication of critical data to 
another device.

•  Transfer of the replicated data to an offsite 
location to protect it from human made or 
natural disasters.

•  Storage that both protects and organizes 
the data so that you can recover it easily 
and quickly.

•  Recovery of replicated data from storage 
whenever and wherever needed.

If your current data protection solution 
doesn’t address all of these steps, your orga-
nization risks unacceptable exposure from 
partial protection that easily could result in 
costly, crippling downtime and the loss of 
irreplaceable data.

Fortunately, cloud server backup solutions 
offer a single low overhead solution that 
addresses each step in the data protection 
workflow — and actually reduces the risks 
and cost associated with each step. This kind 
of “hands off, lights out” comprehensive and 
continuous backup means that, in the event of 
a disruption or disaster, you can restore data 
from a point in time just moments before the 
interruption, rather than from the previous 
evening (or earlier).

Many organizations don’t identify critical 
vulnerabilities in their existing data protection 
methods until disaster strikes. By then, it’s 
too late. Cloud server backup solutions 
automatically protect mission-critical data 
from natural and human made disasters, virus 
attacks, human error, equipment failures, and 
other disruptions.

This article has presented five of the top 
ten reasons to use this type of data protec-
tion solution, to encourage you to examine 
your own data protection strategies to identify 
potential risk and to improve cost effectiveness. 
In our next installment, we’ll cover reasons six 
through ten. n 

Richard Kane is a product marketing manager at Iron Mountain. For more information, 
visit www.ironmountain.com/ipm, email ipm-info@ironmountain.com, or call (800) 962-0652.

The Top Ten Reasons for Data Backup Using “The Cloud” 
(Part 1 of 2)

By RIcHaRd KanE



TechNews   |   www.njtc.org   |   February 2011 11

As a result of the weak 
economy, goodwill 
impairment has been 
and will continue to 
be a hot accounting 
topic. 2008 was a 
year when companies 
incurred significant 
goodwill impairment 
charges. Although the 
number of goodwill 
impairment charges 

started to decline in 2009, industries such 
as technology hardware and equipment, 
telecommunications services and software 
were hit hard. It was common for companies 
in these industries to have made acquisitions 
during strong economic times and overpay 
for assets. As a result, goodwill has been 
sitting on their balance sheets and inflating 
their financial position. Weak economic 
times cause these companies’ performance 
to decline, which in turn may result in 
impairment of goodwill. 

As outlined in Financial Accounting 
Standards Board Accounting Standards 
Codification 350: Intangibles – Goodwill 
and Other (formerly Statement of Financial 
Accounting Standards No. 142), goodwill is 
defined as the excess of the purchase price 
compared to the net assets acquired. Goodwill 
is an asset that is not subject to amortization; 
however, it must be tested for impairment 
on an annual basis. The test for goodwill 
impairment in subsequent periods is whether 
the fair value of the reporting unit exceeds its 
carrying value. Note that it is not the goodwill 
amount per se that is tested, but the carrying 
value of the reporting unit in which the 
goodwill resides. 

Testing goodwill Impairment
The annual goodwill impairment test may be 
performed at any time during the year as long 
as the test is performed at the same time each 
year. Goodwill may need to be assessed for 
impairment in between these annual periods 
if certain events or circumstances (otherwise 

known as triggering events) exist that would 
more likely than not reduce the fair value of 
a reporting unit below its carrying amount. 
Some examples of such triggering events 
include: (1) a significant adverse change 
in legal factors or business climate, (2) an 
adverse action or assessment by a regulator, 
(3) unanticipated competition, (4) a loss of 
key personnel, (5) a more likely than not 
expectation that a reporting unit will be sold 
or disposed of, etc. 

Again, goodwill is tested for impairment 
at the reporting unit level. A reporting unit 
is defined as an operating segment or one 
level below an operating segment. The logic 
behind analyzing goodwill impairment at 
the reporting unit level is that most of the 
acquired assets and assumed liabilities typically 
become integrated into the company and are 
indistinguishable from the companies’ other 
assets and liabilities. Therefore, the goodwill 
is no longer related to just the acquired assets 
and assumed liabilities but associated with 
a larger component of the company, or the 
company as a whole. 

When impairment is tested as a result of a 
triggering event or annual period, a two-step 
process is followed. The first step compares 
the fair value of the reporting unit to the 
carrying value. If the fair value exceeds the 
carrying value, no impairment on the goodwill 
is indicated. If the carrying value exceeds the 
fair value, goodwill is impaired, and step two 
is performed to measure the amount of the 
impairment. 

Basically in step two, the fair value of the 
reporting unit as determined in step one, is 
reallocated to the net assets at their current 
fair values. The amount of the impairment 
would reduce the value of the goodwill and 
the charge would be recorded as an expense in 
the income statement. The adjusted carrying 
amount of the goodwill becomes the new 
basis. Once goodwill is impaired and written 
off, any subsequent reversals or write ups are 
prohibited. 

goodwill Impairment 
in These Economic Times

Eric is a Senior Audit Manager in the Edison office of EisnerAmper LLP, and a 
member of the firm’s Technology Group. Eric.diamond@eisneramper.com

By ERIc dIaMond, cPa

See Goodwill, page 13

There’s no 
need for 

you to go 
it alone!

Joining the 
new Jersey 

Technology council 
lets you interact with 
like-minded people 

who can be 
invaluable sources of 

information and support - 
and increase your 
business success.  

Members of the NJTC 
contribute to the

growth of our community 
and help companies 

keep up with advances, 
as well as providing 

an excellent opportunity 
to learn from others.

Find out if the NJTC
 is right for you 

and your company

contact Paul frank at
Pfrank@njtc.org
856-787-9700



Create a Competitive advantage

technews  |  LifeScitrends
the Business Behind technology in new Jersey

get your 2011 Media Planner Today
contact Leo Mennitt at lmennitt@njtc.org

reasons 
why print 
advertising 
is effective

•  Mail boxes don’t have spam filters.

•  People read magazines on purpose and 
at a time of their own choosing.

•  Reading magazines takes your full attention.

•  Your ad always conveys a message.

•  NJTC publications are targeted and 
well executed; members willingly set 
aside distractions to read them.

PublIcatIons

5
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Business & strategy

LegAL Q&A

where a developer seeks to have 
a municipality approve a particular 

use that is not expressly permitted under 
the zoning ordinance and the proposed 
use is not “inherently beneficial”, does the 
developer then have the burden of proving 
an “enhanced quality of proof” standard?

Yes. Developers, or any land use 
applicant, must prove both the “positive 

criteria” and “negative criteria” to convince a 
zoning board of adjustment that the requested 
use variance should be granted, even where 
the local zoning regulations exclude the use 
under the local zoning scheme. Significantly, 
uses qualifying as “inherently beneficialm,” e.g., 
hospitals, schools and rehabilitation facilities, are 
automatically deemed to satisfy the “positive 
criteria,” absent extraordinary circumstances.  In 
such cases, however, a board of adjustment is 
entitled to evaluate whether the proposed use 
meets the “negative criteria,” i.e., whether the 
use will create a substantial detriment to the 
public good, or substantial impairment of the 
intent and purpose of the zone plan and zoning 
ordinance”.  N.J.S.A. 40:55D-70d. 

Where the use proposed is not inherently 
beneficial, the applicant must establish the 
positive criteria, the negative criteria, and also 
demonstrate satisfaction of the enhanced quality 
of proof standard.  In short, the applicant must 
reconcile the zoning ordinance (which does not 
permit the use) with the specific use variance 
requested. The developer must explain why 
the granting of the use variance is nonetheless 
consistent with the intent and purpose of the 
master plan and zoning ordinance. To meet this 
heightened standard, planning testimony must 
focus on the current, past and future uses of the 
property, as well as the intent of the existing 
ordinance and intent of the master plan.

A

Q

Marc D. Policastro is a 
shareholder at Giordano, 
Halleran & Ciesla, PC in 
the firm’s Environmental 
and Real Estate, Land Use 
and Development Practice 
Group. He can be reached 
at 732-741-3900 or at 
mpolicastro@ghclaw.com.

Performing step Two
In December 2010, the FASB issued ASU No. 
2010-28, Intangibles – Goodwill and Other 
(Topic 350): When to Perform Step 2 of the 
Goodwill Impairment Test for Reporting Units 
with Zero or Negative Carrying Amounts. 
Carrying value may be defined with reference 
to book equity or total invested capital. Many 
companies that had reporting units with 
zero or negative equity carry amounts were 
taking the position that step one was passed 
because the fair value of the reporting unit 
was generally greater than zero. However, the 
concern here is that step two was not being 
performed despite the fact that triggering 
events for impairment could have existed. 
Therefore, this new standard states that step 
two of the impairment test shall be performed 
if it is more likely than not that a goodwill 
impairment exists as a result of any adverse 
qualitative factors existing, as described above. 
For public entities, this standard is effective 
for fiscal years, and interim periods within 

those years, beginning after December 15, 
2010. Early adoption is not permitted. For 
nonpublic entities, this standard is effective for 
fiscal years, and interim periods within those 
years, beginning after December 15, 2011. 
Nonpublic entities may early adopt using the 
effective date for public entities. 

As your company is starting the process of 
closing out the fiscal year and preparing year-
end financial statements, you will most likely 
need to assess if any goodwill is impaired. If 
your company does not have the appropriate 
resources and expertise internally to prepare a 
goodwill impairment analysis, you may need to 
consider accounting services consulting or use 
of a valuation specialist. In preparation for a 
goodwill impairment analysis some of the key 
items necessary include: proper identification 
of reporting unit(s) and carrying amounts; 
preparation of projections and discounted cash 
flow models, with support for key assumptions; 
and identification of market comparables at 
the company and industry levels.  n

Goodwill
continued from page 11

•  The service employs quality review features that are not possible with other crowd-sourced 
information services. Capitalizing on the fact that CompShop’s data is quantitative in 
nature, CompShop observes ever-improving statistical norms against which new comps are 
compared. New data that falls outside the norm generates flags that can identify comps and 
participants that may be intent on misinforming other members. 

•  CompShop’s business and profit model is designed for balance on a number of fronts: 
stimulating membership with assurances of member anonymity and low subscription fees; 
creating incentive through the contribution of comps by rewarding contributors with three 
times the amount of information they provide to the system; and providing oversight of the 
crowd-sourced data to maintain data integrity.

Mr. Kirby, CEO of CompShopOnline, is well aware of the challenges of rolling out a new 
Web service. “A new Web-based service relies on early adopters to sample the service, validate 
its effectiveness, and draw other participants in,” says Kirby. “Right now, fifty members of a 
pilot group in the North Jersey market have been individually recruited and are experiencing 
CompShopOnline.com first hand. We’re seeing early signs that their experience with and 
confidence in CompShop will stimulate both membership and the flow of information through 
the system quickly. After all, with fifty well-informed individuals gathered in one spot to 
exchange valuable information, such as lease comps, more will want a seat at the table.”

He further explains: “Last summer I attended a yawner of a baseball game. Two guys in front 
of me decided to “start a wave” – an idea that was not immediately shared by our fellow fans. 
In fact, many found their actions annoying – at first. Not discouraged, these two continued to 
rise from their seats, eventually drawing in just a bit more of the crowd’s attention each time 
they rose. Eventually, another person joined in and then another. A few minutes later, most of 
our section was involved. And not long after that, the wave made its first complete cycle of the 
stadium. Each person’s modest contribution resulted in something big.”

CompShopOnline’s “stadium” includes all major real estate markets across the U.S. They’ve 
already engaged the Northern New Jersey market and are making headway in two other 
markets. Kirby knows that it’s an accomplishment even when a small number of participants 
rise up and get involved. “After all, we know the wave is coming.” n

CompShop
continued from page 8



Expanding the Experience
By ann nEUMann



I
magine a science center that puts relevant science 
and technology issues into one’s daily life and onto 
the public agenda. Liberty Science Center, as a New 
Jersey nonprofit corporation, is dedicated to offering 
exceptional science learning experiences onsite, offsite 
and online. Located in Liberty State Park, Jersey City, 
NJ, it engages learners of all ages in the excitement of 
science, providing professional development for teachers 
and connecting people of all backgrounds to pivotal 
science and society issues.

 
Teach and Engage
Recent decades have seen an exponential pace in scientific and 
technological developments. These have profoundly affected how we 
live, work, communicate and manage information, travel, care for 
ourselves and the environment; what we eat, drink, and wear; where 
and how we explore; and the issues that shape the sustainability of 
societies and environments.

Science centers have arguably filled a void in the museum scene by 
profiling many of these subject areas for the public.

With an increasing awareness across the state and the country of 
the critical need to provide quality, informal educational experiences 
with a strong focus on STEM (science, technology, engineering, math) 
topics, Liberty Science Center has launched itself into the forefront of 
delivering what is perhaps the singularly most emblematic medium for 
which science centers are known and valued interactive experiences.

After a successful first decade, Liberty Science Center reopened 
in 2007 with a significant renewal of its existing exhibitions and 
educational programs, as well as a major expansion and refreshing of 
its physical infrastructure. What has been created is not only a science 
center with new “stuff,” but an institution that has pushed the envelope 
in exhibitions, programs and architecture—not only in what they are, 
but in the process through which they are created and the content 
found within them. Both press and peer review lauded the building, 
visitor amenities and the relevance of the power, significance, impact 
and uniqueness of these experiences.

“�How�can�museums—as�multi-dimensional,�socially�responsible�institutions�with�a�tremendous�
capacity�for�bringing�knowledge�to�the�public�and�enriching�all�facets�of�the�human�experience�
—help�to�nurture�a�humane�citizenry�equipped�to�make�informed�choices�in�a�democracy�
and�to�address�the�challenges�and�opportunities�of�an�increasingly�global�society?”�

        —Emlyn Koster, President and CEO

continued on next page
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Ann Neumann is the Director of Design and New Media, Liberty Science Center
For more on Liberty Science Center Experience Services, log on to www.lsc.org/exhibits

the Bell Labs technology Showcase, designed by Liberty Science 
center’s Experience Services consulting group, opened on november 3 
on the famed Murray Hill, nJ campus to excellent reviews. the opening 
event, attended by regional officials, prominent Bell Labs scientists 
and employees, included remarks by Jeong Kim, President of Bell 
Labs and Emlyn Koster, President and cEo of Liberty Science center, 
stressing the scientific and educational context of the partnership on 
this project.

Selected for the project after a nationwide RfP and beginning 
in august 2009, Liberty Science center led and facilitated multiple 
sessions with Bell Labs leadership, stakeholders and staff to develop 
a framework that communicates the evolving culture of Bell Labs 
innovations, and importantly, the pride and continuing legacy of the 
Labs. It provides the context for historic accomplishments with an 
emphasis on ongoing innovation. the 3,000 square-foot exhibition 
and conference area provides a global view of Bell Labs research 
and reveals the connections between technologies. the themes that 
organize the exhibition include the concepts of connecting People, 
Understanding the Universe, advancing Sustainability and Managing 
Information. notable artifacts such as the first transistor, the telstar 
satellite and the story of seven nobel prizes are highlights within the 
gallery.

to showcase current work and provide a unique vehicle for Bell 
Labs to involve its scientific community, we worked with Potion 
design of new york city to create the “Bell Labs global whiteboard”. 
this dynamic visual system provides a global view of the cumulative 
intellectual output of the Labs and reveals connections between past, 
present and future innovations. the 40 foot long interactive wall can 
be customized to interests of specific audiences and is updated by the 
Bell Labs staff, assuring a continually vital experience.

our Experience Services teamwork, led by ann neumann, included 
a complete architectural renovation of the gallery. natural light, 
design of exhibit structures and artifact cases using innovative 
geometric shapes and sustainable materials, and the integration of 
environmentally scaled photographic images of Bell laboratories, 
scientists and notebooks were the core elements of the concept 
design. from content research and writing through design, fabrication 
and installation, the team’s attention to detail assured a thoughtful, 
holistic and integrated visitor showcase for Bell Labs.

caSE StUdy: 
Bell Labs 
Technology Showcase

Expanding the Experience
Liberty Science Center saw fit to capitalize on this professional 
reputation and opportunity by launching LSC Experience Services 
as an effort to help others innovate in the informal science education 
and interactive experience field. Before completion of Liberty Science 
Center’s expansion and renewal, LSC Experience Services already 
had its first client. Today, LSC Experience Services is increasingly 
approached by governments, museums, businesses and organizations, 
nationally and internationally, to make the experience and in-depth 
expertise of its museum, experience planning, exhibition design and 
operational planning staff available to their organizations.

The staff, managed by Wayne LaBar, Vice President of Exhibitions 
and Featured Experiences, has developed a range of consulting services 
for organizations and facilities through exhibition development and 
design for profit and nonprofit institutions around the world. A diverse 
set of projects and creative solutions include master planning for the 
renewal of an established history and science museum in Canada; 
the first science center science for Puerto Rico in the city of Caguas; 
consulting for TUBITAK, the science and technology council of Turkey 
to guide its efforts establishing science centers within that country; 
visualizing several museums as one new organization in Michigan; 
exhibition concept design, educational and volunteer master planning 
for Saudi Aramco in Saudi Arabia; and design of an exhibition on the 
topic of electricity for the New York Transit Museum. These and other 
projects have involved meeting facilitation with staff, board, government 
officials and community members, across cultures and languages. 

LSC Experience Services has also addressed educational standards 
in these projects and created standard frameworks and learning 
frameworks for exhibition design projects. Both exhibition design and 
master planning projects have required understanding delivery methods, 
relationships to architecture and location, new technologies and data 
organization and developing specifications for various audiences. 
Most recently, Liberty Science Center has redesigned the Bell Labs 
Technology Showcase in Murray Hill, NJ. “The Bell Labs Technology 
Showcase brings to life the brilliant inventions and discoveries made by 
our researchers over the past century, along with the current research 
that we believe will impact the way we communicate in the future,” said 
Bell Labs President Jeong Kim.

This internationally relevant project in our region is a model of 
the Center’s approach—a mission-compatible collaboration for the 
benefit of a larger community. LSC Experience Services continues its 
entrepreneurial and innovative approach by partnering with equally 
interested and visionary clients to continue to advance the field 
and work toward a better future by offering relevant and engaging 
experiences in science and technology. n

continued from page 15
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Keeping up with security:
how safe is your Enterprise

february 25, 2011
Registration opens at 8:00 AM

The heldrich hotel
10 Livingston Avenue

New Brunswick, NJ  08901

CIO Conference 2011

Keynote speaker
Robin Bienfait

CIO, Research In Motion (RIM)



BREaKOuT sEssIONs 
Executive Management Tools - 

Faster decision making in a complex world
Presented by 

Karen dicks, Practice Manager, Melillo consulting
Business intelligence is a confusing subject. One element which can make your life easier is 
Dashboards. They provide executives with information critical to their everyday decision making 
and can alert a company to a problem before it gets big. Join this breakout session to learn the 
ins and outs of utilizing such management tools. 

Public, Private & hybrid Cloud – 
how to secure your business and client information 

in a virtualized world
Presented by 

chris Monfet, Senior Virtualization architect, VirtuIt Systems 
VirtuIT Systems will demystify how businesses are using public, private and hybrid cloud 
computing to their advantage. A bird’s eye view of security aspects and cloud choices for today 
and tomorrow. 

securing your Enterprise 
while growing your Business

Panelists will discuss the challenges and solutions each of them 
face whether they are responsible for their company’s security and 
business strategy or providing solutions for those in charge. Some 
of the topics to be addressed include:
 •  Building security risk into the core business strategy
 •  Aligning security with economic realities
 •  Application security, data security and network security –  

where should I focus my time and money?

Moderator
 •  Kevin Moulton, Senior Sales Consulting Manager, Security,  

Oracle   
Panelists:  
 •  Angelo Valletta, Sr. VP & CIO, Sun National Bank
 •  Jon harding, CIO, Conair Corporation
 •  Aleta Ricciardi, Distinguished Member of Technical Staff,  

SRI Sarnoff
 •  Joel Friedman, Chief Security Officer, Datapipe
 •  Neil Rosenberg, President & CEO, 

Quality Technology Solutions
 •  Eric Shepcaro, CEO, Telx
 •   Ira Winkler, Chief Security Strategist,  

Security Technology Group, TechnoDyne

understanding International 
Financial Reporting standards (IFRs)

and their implications is a business imperative for US companies—
do these new standards affect you and should you be prepared?
Presented by Kathryn Byrne, weiserMazars LLP

CIO of the year awards
Presented by TechnoDyne, LLC

And the finalists are . . .
George Eleftheriades, CIO, MD On-Line, Inc.

Baskaran Iyer, CIO, honeywell
Vito Legrottaglie, VP and CIO, Wayside Technology Group, Inc.

Miller Greg, Executive VP & CIO, Advanced health Media
congratulations!

SIgnatURE SPonSoR

cIo of tHE yEaR awaRdS

PRIVatE BREaKfaSt SPonSoR
 

SUPPoRtIng oRganIzatIon

confEREncE SPonSoRS      
 

BREaKoUt SESSIon SPonSoRS

naMEBadgE SPonSoR
 

LUncHEon SPonSoRS

BREaKfaSt SPonSoR

EXHIBItoRS

Keeping up with security:  
how safe is your Enterprise

            CIO Conference 2011

ATRION COMMUNICATION RESOURCES



NJTC CIO Conference
agenda

february 25, 2011

The Heldrich Hotel
10 Livingston Avenue

New Brunswick, NJ  08901

8:00
Registration & Breakfast

Exhibit area

8:30
welcome

Main Auditorium
Maxine Ballen, President & CEO, NJTC

Master of ceremonies
Kevin Moulton, Senior Sales Consulting 

Manager, Security, Oracle

Keynote Speaker
Robin Bienfait, CIO, 

Research In Motion (RIM)

Securing your Enterprise while 
growing your Business

Panel Discussion

11:00
Understanding International financial 

Reporting Standards (IfRS)
Presented by Kathryn Byrne, WeiserMazars

11:45
Break-out Sessions

Executive Management Tools - Faster 
decision making in a complex world

 by Karen Dicks, Practice 
Manager, Melillo Consulting

Public, Private & hybrid Cloud – how 
to secure your business and client 
information in a virtualized world

by Chris Monfet, Senior Virtualization 
Architect, VirtuIT Systems 

12:45
Luncheon Sidebar

Effective Managed Security
by Gavin Garbutt, Co-founder & Chief 

Executive Officer, N-able Technologies®

cIo of the year awards 
Presented by TechnoDyne, LLC

KEyNOTE

robin Bienfait
cIo, Research In Motion

       
Robin Bienfait is the CIO of Research In Motion. Robin 
oversees BlackBerry Operations and Corporate IT.

Prior to joining RIM, Robin held senior leadership 
positions within AT&T Labs and Global Network 
Services.

A graduate of the Georgia Institute of Technology 
with a master’s degree in Management of Technology, 
Robin also holds a bachelor’s degree in engineering 
from Central Missouri State University and an associate 
in business degree from Maryland University – European 
Division.

why attend?
Security threats, whether sophisticated or not, continue to be on the rise. Vulnerabilities are compounded by the 
growth in use of social networking sites, smartphones and tablets. Getting the most protection for your security 
budget, establishing company-wide policies and managing malware and databreaches are only the tip of the 
iceberg. This event will not only address these and other challenges (as well as solutions) but also offer timely 
information critical to the IT Professional. Attendees will be able to participate in interactive discussions, network 
with peers, peruse exhibits by some of our regions’ most innovative companies and celebrate the CIO Award 
honorees. 

Register today for the 
NJTC CIO Conference 

at www.njtc.org
Registration Includes:

Full-day Admission
Conference Program Guide

Attendee List
Breakfast

Lunch
Awards Ceremony

NJTC/SIM Members:  $175
Non-Members:  $200

Questions: Call or email Karen Lisnyj at 856-787-9700  |  Karen@njtc.org
Join the NJTC: Contact Paul Frank  |  pfrank@njtc.org  
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oracle.com/exadata

Individual results depend on a number of factors and actual 
results may vary. 300x performance gain customer reported.

Experts Say
Exadata

“Stunning”

“A screamer”

“Performance boost  
of up to 300x”

“Wiped the floor with
Netezza/Teradata”

Customer Quotes in  
Piper Jaffray  Report, 10/19/10
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nJtc education technology

The Keller Center, within the Princeton 
School of Engineering and Applied Science, 
along with the help of Princeton alumni and 
the Princeton Entrepreneurs’ Network (PEN)  
has established a summer internship program 
for Princeton undergraduate students who are 
interested in experiencing and learning from 
work assignments in entrepreneurial enterprises. 
Although investment banking firms, management 
consulting firms, and many large companies have 
extensive summer job programs and a presence 
on the Princeton campus, many young emerging 
companies, even those who might desire and 
benefit from a summer intern, do not have such 
programs or campus presence. 

Internship sourcing, Posting,  
and Oversight
The most important challenges in establishing a 
successful entrepreneurial internship program 
for Princeton students is the identification 
and qualification of internship opportunities 
in young emerging companies, managing 
the application and selection process, and 
overseeing the internship experience itself to 
make sure that it provides valuable learning 
for the intern and contributes in a positive way 
to the participating company. 

Program structure 
Organized regionally, volunteer PEN members 
would serve as “recruiters” to identify 
internship opportunities in young, emerging 
companies. Recruiters will target the following 
regions and number of internships in the 
initial offering of the program for the summer 
of 2011: Boston (3-4 interns), NYC, NJ, and 
Philadelphia (3-4), Mid-Atlantic (3-4), and 
Silicon Valley (6-8). PEN members currently 
employed in such companies will explore the 
possibility of an internship within their own 
firms. PEN members who are angel investors 
or in venture capital firms or other entities that 
invest in young companies will explore if such 
internship opportunities might exist within 
their portfolios. 

The ideally suited company would be past 
the initial start up stage (more than just a 
business plan, a founding team, or a product 
development program) with initial products 
and customers so that the intern could be 

exposed to issues of marketing, sales, and 
operations as well as product development 
and strategy. A typical internship should last 
8 weeks. In addition, a company should 
be prepared to pay a reasonable stipend of 
approximately $625 per week, or $5,000 over 
the course of the internship. Most importantly, 
an executive in the company (this could be 
the person overseeing the intern’s assignment 
or another member of the management team) 
would be asked to meet with the intern a few 
times during the internship.

Each participating company should create 
an internship description and convey it to the 
Keller Center. The post would describe the 
work assignment, the company and location, 
the desired qualifications of the intern, and 
the compensation and length of the internship.

The Keller Center will oversee the 
application process and will send the hiring 
manager an application bundle at the end of 
the student application deadline. The Keller 
Center will review the applications with the 
hiring manager during a phone conversation. 
The final student selection will be made by the 
hiring manager. 

The PEN member who identified an active 
internship and the Keller Center will be asked 
to follow the intern’s experience during the 
course of the internship to ensure that the 
internship is providing valuable learning for 
the intern and achieving the objectives of the 
company. This can be done with one or two 
meetings or telephone conversations.

Intern Preparation, Report,  
and Feedback
During the latter part of the Spring semester, 
all of the selected interns will participate in a 
preparation program on campus, which would 
feature a few speakers and/or workshops 
designed to prepare them for being part of an 
entrepreneurial enterprise.

At the conclusion of the internship, the 
intern will prepare a report that summarizes the 
internship experience, the learning from that 
experience, feedback to the company on the 
positives of that internship experience and how 
the internship might be improved for future 
summers. The report will be provided to the 
company, to PEN, and to the Keller Center.  n

Princeton Entrepreneurial 
Internship Program

Assurance  n  Tax  n  Consulting
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Power comes from  
being understood.

SM 

A strong strategic partner should  
step up with insights, suggestions  

and fresh ideas. When you trust the  
advice you’re getting, you know your 

next move is the right move.  

This is the power of being understood. 

Experience the power.  
Go to zachisunderstood.com.

Or contact Peter A.S. Pfeiffer 
at peter.pfeiffer@mcgladrey.com.

Lots of advisors  
suit up, show up 

and keep up.
But how many 
know when to 

speak up?

Team McGladrey Golfer Zach Johnson and his caddie, Damon Green.



W
hen James Marshall discovered gold in Sutter’s Mill, 
California in 1848, word spread like wildfire and 
people, from all walks of life, went West to capitalize 
on the opportunity to strike it rich, no matter what the 
cost—and at anyone’s expense. The word of the gold 
rush linked California to millions of people around 
the globe, and though it propelled advancement, 

it did not come without its share of setbacks and loss. Sound 
familiar? The electronic health record industry is no different, and 
the opportunity for vendors, professionals, and the unethical is 
rearing its ugly head. The Wild West is back in the form of the EHR 
(Electronic Health Records) industry and the law has yet to catch 
up to the technology and the capability for healthcare professionals 
to embrace, adopt, and manage it all.

The government is the current sheriff in town, and is trying 
to get a handle on this unchartered territory. It’s learning on the 
job, and as a result, is creating some cumbersome and unrealistic 
timeframes and legislation. To comply, physicians are mandated 
to adopt technology that is requiring a huge financial investment, 
transformation of their daily operations, and forcing them to become 
business savvy entrepreneurs to survive. To avoid audits, fines, 
and legal complications, physicians have to deal with compliance 
around coding and documentation, privacy and 
security, ICD_10, Meaningful Use, 
and other mandated rules 
and regulations.  

By StEVIE M. daVIdSon

Is There Really Gold In Them There Hills?Electronic Health Records:

Panning for Gold
In response, EHR vendors are popping out of the woodwork, and 
many of them have no credibility, financial stability, proven history 
or infrastructure to keep up with the moving target of HITECH to 
meet future certification criteria. In addition, many claim to be EHR 
experts, when they’re not; asserting that they can assist physicians 
in selecting and implementing various solutions into their practice 
to help them achieve the ultimate goal of technology adoption and 
receiving $44,000 in Meaningful Use reimbursement. (This is a great 
example of prospectors prevailing and the settlers paying the price.) 

Even though the opportunity is grand to capitalize on the lack of 
technology and business knowledge of many physicians, there are 
vendors and consultants that advocate, educate, and expertly assist 
physicians to the place where they will succeed. In today’s world, that 
means being able to transition from a paper to digital environment, 
achieve compliance, and financially sustain and grow their 
practice into a thriving and competitive business. The trick 
is for successful physicians not to lose their identity in a 
sea of generic patient data, or sacrifice medical science for 
the business side of things.  

New Sheriff
Integrated delivery networks (IDNs) are on 
the rise, So what are the opportunities 
for physicians, consultants, and IT 
professionals in this new wild west? 
It’s time to become the new sheriff in 
your town, and proactively assist the EHR 
movement to the vision of improving the quality 
of care and reducing healthcare costs by developing 
and delivering quality products and services that will 
sustain and grow with the industry. Eventually, just 
like anything else, the credible and ethical will stand 
and succeed and all others will fade away.  
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Integrated delivery networks (IDNs) are on the 
rise, but individual physicians are hesitant to buy 
into the concept. Meaningful Use, Accountable Care 
Organizations (ACO’s), and Medical Homes are slowly 
being embraced. It is being viewed as more gold being panned 
by payers, hospitals, and MSO’s through the promise of shared 
savings and the benefits of an IDN. The lack of trust in the 
sheriff and their deputies (CMS and commercial payers), has 
caused them to sit on the sidelines watching and waiting to see 
how it all plays out. 

The inconsistency and rapid changes driven by HITECH 
have caused the EHR market to become too risky for many 
physicians to feel comfortable jumping in with both feet. Some 
get so nervous, they are blindly signing contracts without 
performing their due diligence or hiring qualified help to ensure 
they are making the right investment and transforming their 

practices in a way that will promote a successful transition 
and maintain financial sustainability. 

Whereas many smaller vendors are negatively affected 
by the constant shift of legislation, other vendors 

are seeing growth in prospects and sales. EHR vendors 
are merging rapidly, which can result in products being 
eliminated completely from the marketplace. This leaves 
physicians very leery about choosing a vendor that is here 

today, but might be gone tomorrow. 

History Repeats Itself
The sheriff ’s shotgun approach is leaving 
hospitals and physicians very little time to 

absorb and implement all of the required elements 
into their environments. The hope of Regional Extension Centers 

(REC’s) to assist 
physicians with their 

adoption and Meaningful 
Use compliance is disjointed 

and not fully executed. 
There are a few RECs that 

are fully operational; however, 
many are still trying to figure 

out how to sign up physicians 
and deliver services to meet their 

goals. The RECs are operating on a 
limited amount of direction and have 
to come up with creative means to meet 
the objective of 100,000 meaningful users 
nationwide; and with only two years of 
funding, the clock is ticking.  The risk 
is high for failure of both the RECs and 
the physicians who desperately need their 
assistance. Unfortunately, due to the lack of 
education, financial assistance, and experts 
to assist practices in this endeavor, the failure 
rate of implementation is anywhere between 
30 and 60 percent, respectively. 

Many large organizations such as HIMSS 
and MGMA have expressed their concerns 
publicly, however the legislation and timelines 
remain the same. Luckily, we learn as history 
repeats itself. The Wild West was just that—it 
was wild; and we’re prepared this time around 
knowing that to survive and thrive we need to 
watch out for prospectors with grand promises 
of finding gold; sheriff proactively for our own 
practices; and proceed with care and caution.   n

Stevie M. Davidson, CPHIT President & CEO, Health Informatics Consulting, LLC  For additional information • www.myhic.net
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dollars & sense

Companies often 
provide multiple 
products or services 
to their customers 
as part of a single 
arrangement over the 
term of the contract. 
As a result of providing 
multiple deliverables 
at different points 
in time under a 
single contract, 
issues sometimes 

arise regarding whether revenue should be 
recognized separately for each product or 
service, or deferred until the last product is 
delivered or service performed. Accounting 
Standard Update (ASU) No. 2009-13 allows 
companies to separate a revenue arrangement 
for multiple deliverables into more than one 
unit of accounting for financial reporting 
purposes and, thereby, recognize revenue 
from multiple products or services separately 
rather than as a single combined unit. 
Subsequent to the issuance of ASU 2009-
13, ASU No. 2009-14 was issued to address 
revenue arrangements with tangible products 
that include software elements. ASU 2009-
14 affects vendors that sell or lease tangible 
products in an arrangement that contains 
products with embedded software, as well as 
non-embedded software that is more than 
incidental to the tangible product as a whole.  

These new rules are effective for revenue 
arrangements entered into or materially 
modified in fiscal years beginning on or after 
June 15, 2010. Any change in book practices 
under the new rules will require companies to 
determine whether there has been a resulting 
change in their method of accounting for tax 

purposes, which may require consent of the 
Internal Revenue Service (IRS).  

discussion
ASU 2009-13 provides guidance on how 
to separate arrangements with multiple 
deliverables into individual units of accounting, 
as well as the amount to allocate to each unit 
of accounting. Unlike prior guidance, ASU 
2009-13 now allows the use of a best estimate 
of a selling price if objective vendor-specific 
or third-party evidence of a selling price is 
not available. Furthermore, as a result of 
ASU 2009-14, multiple-deliverable revenue 
arrangements with tangible products that 
include software elements will also now be 
subject to ASU 2009-13, and therefore will also 
be able to be separated into individual units of 
accounting even if objective vendor-specific 
evidence of selling price is not available.           

Tax Implications
For tax purposes, under the accrual method, 
income recognition generally occurs upon the 
earlier of when an amount is received, due, or 
the required performance takes place (e.g., as 
each deliverable is provided). This generally 
is consistent with the approach taken for 
financial reporting purposes in ASU 2009-
13. Therefore, a taxpayer who has been on a 
permissible method of recognizing multiple-
deliverable arrangements for tax purposes 
likely will not have a change in method of 
accounting when they adopt ASU 2009-13 
and ASU 2009-14, and also will likely now 
have less of a book-tax difference resulting 
from its new revenue recognition method for 
financial accounting purposes.

However, a company that has followed 

its financial accounting method of deferring 
revenue until all deliverables have been 
provided to the customers may now find itself 
with an impermissible revenue recognition 
method for tax purposes. As a result, the 
company may need to request IRS consent 
to change to a proper method of recognizing 
revenue for tax purposes (e.g., as each 
deliverable is provided).  

In addition, a company that uses the 
deferral method of accounting for advance 
payments under Rev. Proc. 2004-34 for tax 
purposes may also be required to request 
a change in method of accounting if the 
adoption of ASU 2009-13 and ASU 2009-
14 causes a change in its deferral method for 
financial accounting purposes. Under Rev. 
Proc. 2004-34, a company using the deferral 
method must include advance payments in 
income for the year of receipt to the extent 
they are recognized in revenue in its applicable 
financial statement. The remaining amount is 
then included in income in the subsequent 
year. 

When a company changes its method of 
recognizing revenues for financial reporting 
purposes, it changes the timing for including 
the advance payments in income. As a result, 
a change in the company’s book method for 
deferred advance payments generally results 
in a change in method of accounting for tax 
purposes.

In adopting the new rules under ASU 2009-
13 and ASU 2009-14, companies should 
review their methods of accounting for federal 
income tax purposes to determine whether 
IRS consent is necessary to continue the 
current accounting method or to change to a 
permissible method. n

Natalie has more than 14 years of public accounting experience specializing in corporate tax issues. 
For more information on multiple-deliverable revenue arrangements, visit: http://mcgladrey.com/Tax-Services/Multiple-Deliverable-Revenue-Arrangements

New GAAP Requirements 
in Revenue Recognition 

May Affect Your Tax Filings

By nataLIE a. tUcKER
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To celebrate being selected as the New Jersey Technology Council’s new Preferred Technology Provider for 2011, Ancero is 
pleased to offer all NJTC Members one free year of Endpoint Security Manager. This comprehensive virus and malware detection 
tool provides enterprise-class security for all of your Windows-based workstations and servers.  Protect critical and sensitive information. 
Reduce interruptions and downtime. Get access to real-time incident and alert monitoring. All of these key features and more are 
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legal eagle

Privacy and data 
security received a lot 
of attention in 2010. 
This was particularly 
the case within the 
heal thcare sector. 
The enactment of the 
American Reinvestment 
a n d  R e c o v e r y 
Act, along with its 
Health Information 
Te c h n o l o g y  f o r 

Economic and Clinical Health provisions 
(HITECH Act), not only provided incentive 
for the adoption of electronic medical records 
but also strengthened various privacy and data 
security requirements of the Health Insurance 
Portability and Accountability Act (HIPAA). It 
also introduced the first federal law requiring 
the reporting of breaches involving medical 
information. 

All indications suggest that in 2011, we will 
continue to see increased focus on efforts to 
improve the privacy and security of medical 
information. Accordingly, it is an important 
time for all companies that process health-
related information to confirm that they are 
in compliance with existing requirements, 
while also remaining vigilant about numerous 
additional changes that are expected. 

The prospective developments that are 
anticipated for the coming year are likely 
to impact not only those who have direct 
interactions with consumers, such as doctors, 
hospitals and health insurance companies, 
but also—of particular significance to NJTC 
members—those entities that provide technical 
or other services to medical providers and, in 
connection therewith, may have access to 
medical information (referred to as, “business 

associates”). With the HITECH Act extending 
many of HIPAA’s requirements directly to 
business associates, it has become more 
complex and challenging to operate as a 
business associate.

Among the numerous developments that 
may be in store for 2011 are the following:

The Enactment of additional Rules 
to Implement the hITECh act 
While many healthcare providers and their 
business associates have had their hands full 
throughout 2010 with attempting to address 
the numerous changes that have been ushered 
in by the HITECH Act, more changes are 
coming. Federal regulators must implement 
still certain provisions of the HITECH Act. 
The new rules, which are anticipated to be 
released around March 2011, will introduce 
additional modifications to existing HIPAA 
privacy, security and enforcement rules.

Revision of the data Breach 
Notification Rules 
Although the Department of Health and 
Human Services (HHS) had issued a final 
rule on breach notification, in July 2010, it 
pulled the rule in order to conduct further 
review. The HHS breach notification had 
been the subject of some controversy due to 
the fact that it includes a “harm standard”, 
which allows healthcare providers to conduct 
a risk assessment to determine whether a 
particular data breach represents significant 
potential harm and thus merits reporting 
and notification. Privacy advocates and some 
lawmakers have been critical of the inclusion of 
a harm standard and have instead contended 
that covered entities should be required to 
report all breaches, irrespective of the entities’ 

analysis of the possible harm. At present, it 
is not yet clear what form the revision of the 
HHS rule will take but some have speculated 
that the revisions might focus on revising 
or eliminating the harm standard. At this 
point, it is anticipated that the revised breach 
notification rule will be introduced at the same 
time as the other implementing rules will be 
introduced, that is, around March 2011.

 
Possible Enhanced Enforcement 
activity 
Although HIPAA has not been enforced that 
vigorously to date, there are reasons to believe 
that this may be changing. Support for this 
notion can be found within the HITECH Act 
itself, which requires compliance audits of both 
covered entities and their business associates. 
The HITECH Act also made it clear that state 
attorneys general are authorized to bring civil 
actions against entities for HIPAA violations 
and Connecticut’s attorney general already 
brought a case against a healthcare entity 
arising out of a significant data breach. In 
addition, the consequences of noncompliance 
have become more serious since the HITECH 
Act establishes more significant penalties.

It is clearly a challenging time for 
healthcare providers and vendors that service 
such companies. As the nation commences 
a large-scale transition to electronic health 
records while also dealing with health care 
reform, healthcare providers and their service 
providers will continue to face complex 
compliance challenges. With new regulations 
on the way and the possibility of a more 
vigorous enforcement environment, it is a 
critical time for all companies with access to 
health information to remain focused on their 
compliance obligations. n

Jacqueline Klosek is an attorney with Goodwin Procter LLP and is the author of a number of books on privacy, including the recently 
published, Protecting Your Health Privacy (Praeger, 2010). She may be reached for comment at: jklosek@goodwinprocter.com

Health Privacy and Security 
Regulatory Outlook For 2011

By JacqUELInE KLoSEK
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Build the Clean Energy Future: 
Integrating Regulations and Incentives 
JCP&l/First Energy Corporation

The legislative support provided by European Union has created green job 
markets throughout Europe.  The use of economic and political 
incentives in countries throughout the EU has been key to 
creating the rising energy jobs sector and an accelerating wind 
energy industry.
In the United States, a federal program comparable to EU 
Emission Trading System has yet to be implemented. however, 
state level policy initiatives have been introduced to encourage 
the growth of renewable technologies. A total of 30 states have 
implemented their programs allowing an expansion in demand 
for wind or solar power. 

Explore what New Jersey and other mid Atlantic states 
have done and what can be done in the future to coordinate 
incentives with regulations for the building of our Clean Energy 
Future.

Taking 
Technologies to 
the Next level

On December 9, 2010 the Regional Commercialization Conference brought 
together an invited audience of university tech transfer officers, entrepreneurs 
and investors (venture capitalists, angel investors, business development 
officers, licensing officers, etc.) to present and hear presentations of 
technologies on the commercially-ready pathway.  The 2010 Conference was 
held at the Friend Center, Princeton University, Princeton, NJ.

The conference also provided valuable information on up and coming 
technologies in the region, how to take those technologies to the next level, 
and will showcase some of the hottest technologies being developed in the 
region at the Fox Chase Cancer Center, New Jersey Institute of Technology, 
Rutgers, The State University of New Jersey, Princeton University, Temple 
University, University City Science Center, and UMDNJ.



Information Technologies
comodo ca 
Jersey City, NJ 
www.comodo.com 
Comodo is Creating Trust Online® because 
none of us can realize the full potential of the 
Internet unless it’s a trusted place to interact 
and conduct business.

HItS consulting group LLc 
New York, NY 
www.hitscg.com 
hits Consulting Group (hITS CG) specializes in 
the cost-effective transformation of medical 
practices from paper charts to electronic health 
rectord (EhR) systems. By working with hITS 
CG, you will avoid time-consuming missteps, 
stay on schedule, and save money.

net2Ez
Piscataway 
www.net2ez.com 
Net2EZ Managed Data Centers is a premiere 
national data center operator specializing in 
high availability Co location, Network and 
Managed Services.

life sciences
E dEVIcE 
Mérignac, France 
www.edevice.com 
eDevice is a leading provider of complete 
Machine-to-Machine (M2M) solutions with 
more than 3 million products embedding 
eDevice’s technology already in the field.

Pfizer 
Madison 
www.pfizer.com 
Discovery, development, manufacture 
and marketing of prescription drugs and 
over-the-counter medications, vaccines, 
biotechnology, agriculture and animal products.

service Providers – Banks
e3bank
Malvern, PA 
www.e3bank.com 
Our name is shorthand for our focus on 
the triple bottom line. We build prosperous 
and sustainable enterprise through sound 
investments in people and our planet, 
protect the health of our environment which 
supports life and our economy, and increase 
social equity by being fair to all people and 
communities affected by our decisions.
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nJtc new MeMBers December 2010

compShop, LLc 
Allentown
www.CompShopOnline.com 
Focusing efforts on the North Jersey market, 
CompShopOnline.com has succeeded in 
subscribing a membership of some 40 
commercial real estate professionals. 
Comprising mostly brokers, landlords, and 
appraisers in the office and industrial sectors, 
this core group of participants begins the 
first-ever “crowd sourcing” program for the 
exchange of commercial real estate lease 
comps.

Sentinel data centers 
New York City 
www.sentineldatacenters.com 
Sentinel Data Centers was founded in 2001 
to enable corporate users to access both 
world-class data center real estate and 
world-class critical infrastructure management 
services via a simple and transparent business 
model.

Renewals
ACIN Center 
 www.acincenter.org
AcquiSci Inc.
 www.acquisci.com
Advanced Technology Solutions
 www.atsolutions.com
Agilence
 www.agilenceinc.com
American PowerNet    
 http://www.americanpowernet.com
Angel Medical Systems 
 www.angel-med.com
Archer & Greiner 
 www.archerlaw.com
Binary Tree • www.binarytree.com
The Business/Technology Interface, LLC 
C-Metric, Inc. 
 www.c-metric.com
C & J Engineering Technical Services
 www.cjetsinc.net
Capintec, Inc.
 www.capintec.com
Cardinal Partners 
 www.cardinalpartners.com
Revolution Care (fka: CareKinesis, Inc.)
 www.rev-care.com
CODE Green Solar, LLC 
 www.code-electric.net
Component Web Services
 www.componentwebservices.com
The Coriell Institute for Medical Research
 www.coriell.org
Cross Atlantic Capital Partners 
 www.xacp.com
CyberShift, Inc. 
 www.cybershift.com

service Providers – 
Business Consultants
Practicalcto in Partnership with Artezio-NA 
Medford 
CTO of PARAEXEL, $1.2 B Lifesciences Services 
company.  Responsible for all facets of technology 
management including GM of CTMS Software 
Division, PMO, Validation and other technology 
groups (250FTE) - Internet based, FDA regulated 
SAAS and online services.

service Providers – legal
gordin Intellectual Property 
Jersey City 
Gordin IP is a law firm that provides a complete 
suite of fixed rate intellectual property services.  
Our services help our clients evaluate their 
technology landscape before they enter it, protect 
their innovations when they get there, and 
monetize and defend those innovations down the 
road.

service Providers – Marketing
the devon group 
Middletown 
www.devonpr.com 
The Devon Group is an award-winning public 
relations agency that specializes in enterprise 
applications, BPO and telecommunications. In 
addition to its New Jersey headquarters, the firm 
has offices in Boston and London.

service Providers – 
Venture Capital
Psilos group Managers, LLc
New York City 
www.psilos.com 
Founded in 1998, Psilos is a venture capital firm 
focused on investments in healthcare services, 
healthcare information technology and medical 
technology.  The firm believes that successful 
healthcare innovation must reduce cost, improve 
quality and align incentives across payers, 
providers and patients.

Telecom/Media
acqueon technologies Inc. 
Princeton 
www.acqueon.com 
Acqueon Technologies products and solutions use 
business logic to deliver a distinctive customer 
experience by enabling organizations to not just 
interact with their customers - but relate.  Acqueon 
specializes in developing products and solutions 
for the customer interaction management (CIM) 
industry.
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chairman of the Board
Simon Nynens, Wayside Technology Group, Inc.

Board Members
Joseph Allegra, Edison Venture Fund

Padma Allen, TechnoDyne LLC
Virginia Alling, PNC Bank

Robert Altenkirch, 
New Jersey Institute of Technology
Mel Baiada, BaseCamp Ventures

Maxine Ballen, New Jersey Technology Council
Kate Bluvol, PricewaterhouseCoopers LLP
James Bourke, WithumSmith+Brown, PC

Paul Boyer, Ancero, LLC
Leslie Browne, Senesco Technologies, Inc.

Michael Christman, 
The Coriell Institute for Medical Research

John Clarke, Cardinal Partners
Mark Clifton, Sarnoff Corporation

Steven Cohen, Morgan Lewis
Caren Franzini, 

New Jersey Economic Development Authority
Andrew Gilbert, DLA Piper

Richard Goldberg, DRS Technologies, Inc.
Mark Greenquist, Telcordia Technologies, Inc.

Jim Gunton, NJTC Venture Fund
Brian hughes, KPMG LLP

Michael  Kacsmar, Ernst & Young LLP
Carl Kopfinger, TD Bank, N.A.

Emlyn Koster, Liberty Science Center
Bill Kroll, MAThESON

Shihab Kuran, Petra Solar Inc.
Flint Lane, Billtrust

Steve Lerner, Celgene Corporation
Rick Maloy, Maloy Risk Services

John Martinson, Edison Venture Fund
Richard McCormick, Rutgers, The State University

Greg Miller, Advanced health Media, LLC
Richard Napoli, ObjectFrontier, Inc.
Bob Olanoff, Systech International
Gregory Olsen, GhO Ventures, LLC
Kevin Pianko, WeiserMazars LLP
Rick Pinto, Stevens & Lee P.C.

Philip Politziner, EisnerAmper LLP
Marianna Rabinovitch, ECI Technology
Govi Rao, Noveda Technologies, Inc.

Jeffrey Rosedale, Woodcock Washburn LLP
James Russo, Princeton Financial Systems

Douglas Schoenberger, Verizon
David Sorin, SorinRoyerCooper LLC

Raymond Thek, Lowenstein Sandler PC
Stephen Waldis, Synchronoss Technologies

Edward Yaw, County College of Morris
Kenneth Zuerblis

nJtc 
Board of directors

ECI Technology
 www.ecitechnology.com
ETD, Inc.-Energy Technology and Development
 www.newetd.com
Fry Communications
 www.frycomm.com
GCEMarket, Inc. 
 www.gcemarket.com
Geller & Company 
 www.gellerco.com
NEI Corporation 
 www.neicorporation.com
NeuroDX 
 www.neurodx.com
New Venture Partners LLC
 www.nvpllc.com
Ocean Power Technologies, Inc. 
 www.oceanpowertechnologies.com
Paratus Technologies
 www.paratustechnologies.com
Phone.com
 www.phone.com
Planet Associates
 www.planetassociates.com
Power Survey Co
 www.powersurveyco.com
Presidio Networked Solutions
 www.presidio.com
Rally Software Development
 www.rallydev.com
RELDATA, Inc.
 www.reldata.com
Santech International Inc.
 www.santechglobal.com
SBS Group 
 www.sbsgroupusa.com

Scalable Systems, Inc.
 www.scalable-systems.com
Soltage, LLC
 www.soltage.com
Specialty Pharmaceutical Products, LLC 
SpectraMD, Inc.
 www.SpectraMD.com
SpinAct LLC
 www.spinact.com
Sword Diagnostics 
Transend IT
 www.transendit.com
University of Pennsylvania
 www.upenn.edu
U.S. Army ARDEC/Picatinny Arsenal
 www.pica.army.mil/PicatinnyPublic/index.
asp
Voxware, Inc.
 /www.voxware.com
WellGen, Inc.
 www.wellgen.com
Xceedium
 www.xceedium.com
Xybion Medical Systems Corporation
 www.xybion.com

Joining the nJtc
Paul Frank • Ext 222 • pfrank@njtc.org

Membership Services
Judy Storck • Ext 246 • jstorck@njtc.org

Member Relations Manager
Ellen Stein • Ext 228 • ellen@njtc.org

Membership associate
Rachel Nicometi • Ext 237 • rnicometi@njtc.org

2011 nJTc cfo Awards Breakfast
June 10

forsgate country club

now AccePTing noMinATions
The New Jersey Technology Council is pleased to announce the 2011 

CFO Awards, an event that recognizes the accomplishments of financial 
executives from the region’s diverse technology companies.

Visit www.njtc.org for award category details and to submit a nomination

award categories
CFO of the Year

hall of Fame
Deal of the Year

Financier of the Year

Signature Sponsor
PricewaterhouseCoopers LLP 

award Sponsors
PNC • Cushman & Wakefield
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nJtc calendar

MId atLantIc LIfE ScIEncE RESEaRcH 
SyMPoSIUM

february  3 • 3 - 7 pm
Kean University

the nJ center for Science, 
technology and Mathmatics Education

1000 Morris avenue, Union

Members $25.00 • Non Members $50.00

The conference will address the latest 
developments in this rapidly evolving field and 
look beyond to the next generation of tools, 
methods and technologies to aid research.  After 
the program, join us in the exhibit hall for a 
networking reception with a breathtaking view of 
the NY skyline.    
Work Groups Preceding Symposium 
Biomarkers & Diagnostics WorkGroup – 2:30 
Medical Research WorkGroup – 2:30

cEo foRUM PRESEntS BUILdIng and 
ManagIng a BoaRd of dIREctoRS

february 4 • 8:30 - 10: 00 am
Rescheduled from 1/12/2011

Edison Venture fund

1009 Lenox drive #4, Lawrenceville

Members: No Charge • Non Members $25.00

An active, well-informed, well-trained Board of 
Directors is absolutely essential to the success of 
an organization. A well structured, effective board 
can be a huge asset to both the company and the 
CEO’s career. This session will focus on this topic 
and explore such aspects as:
 •  When should a private company have a 

formal board of directors?
 •  Board composition: ideal number and 

makeup of directors 
 •  Board participation -- how much / how little: 

meetings (how often, content), governance, 
advisor to CEO, company strategists

oPEn to cEos of technology and life science 
companies only

tHE SoLaR food cHaIn In tHE MId 
atLantIc REgIon

february 10 • 5:00 - 7: 30 pm
woodcock wasburn

cira centre, 12th floor,
2929 arch Street, Philadelphia

Members $25.00 • Non Members $50.00

New Jersey is often ranked second in creating 
solar related jobs and market share. Pennsylvania 
and Delaware aren’t far behind. Part of this 
success is due to current state incentive 
programs. Does the region have the core 
manufacturing, education and infrastructure 
necessary to sustain and grow solar power? Are 
we in the right place? Are there any missing 
links?

Join us as we explore the R & D aspects, the 
manufacturing aspects, regulatory and capacity 
issues and how the region can retain its edge 
over other parts of the country and continue 
development of this important alternative energy 
effort. 

Panelists include: Benjamin Parvey, CEO, Blue 
Sky Power, Alex Rivera, Vice President of Business 
Development, Vanguard Energy Partners; Kristin 
Sullivan, Program Director for Solar America’s 
Cities Program, Mayor’s Office of Sustainability; 
Victor Udo, Mgr, Business Planning and Research, 
Atlantic City Electric

nEtwoRKS
NJTC Industry Networks present programs 
about opportunities and challenges facing NJ 
technology companies by industry segment. 

Electronics, advanced Materials 
& Manufacturing

Patron Sponsors:
EisnerAmper

Woodcock Washburn LLP
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Rachel Nicometi • Ext 237 
rnicometi@njtc.org

Enviro-Energy Industry
Patron Sponsors:

Atlantic City Electric 
Morgan Lewis

WeiserMazars LLP
Woodcock Washburn

Contact: 
Paul Frank • Ext 222

pfrank@njtc.org
Ellen Stein • Ext 228

ellen@njtc.org

It/Software
Patron Sponsors:

 BDO
 Lowenstein Sandler, PC

Stevens & Lee, PC
Contact: 

Leo Mennitt • Ext 227 
lmennitt@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

Life Sciences
Patron Sponsor:

Goodwin Procter LLP
McGladrey

Contact: 
Leo Mennitt • Ext 227 

lmennitt@njtc.org
Meredith Meyer• Ext 234 

mmeyer@njtc.org

telecommunications/Media
Patron Sponsor:
Drinker Biddle

Verizon New Jersey
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Rachel Nicometi • Ext 237 
rnicometi@njtc.org

NJTC Peer Networks bring together like-minded 
technology professionals to share common issues, 
learn best practices and gain perspective across all 
technology industry segments. 

cEo forum
Patron Sponsors:
Edison Ventures
Morgan Lewis 

WithumSmith+Brown
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

cfo Peer network
Patron Sponsors:

Cushman & Wakefield
Morgan Lewis

Ernst & Young, LLP
Contact: 

Rachel Nicometi • Ext 237 
rnicometi@njtc.org

cIo Peer network
Patron Sponsors: 

Delta Corporate Services
Oracle

telx
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

government affairs
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

Venture capital and financing
Patron Sponsors:

Fox Rothschild LLP
PricewaterhouseCoopers LLP

TD Bank N.A
Contact: 

Ellen Stein • Ext 228
ellen@njtc.org

women in technology
Contact: 

Joan Praiss • Ext 231
jpraiss@njtc.org

for updated information or to register for nJtc events, visit www.njtc.org
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Prior to the event three nJtc workgroups 
will be held from 2:30 to 3:30 pm
 •  Alternative WorkGroup 
 •  Energy Efficiency & IT WorkGroup
 •  Sustainability WorkGroup 

MonEtIzIng yoUR BUSInESS
february 16 • 4:00 - 6: 00 pm

Stevens & Lee, Pc
100 Lenox drive, Suite 200, 

Lawrenceville

Members $25.00 • Non Members $50.00

Find out how you can improve your company’s 
profitability, or start up a new business at 
our roundtable discussion led by Rick Pinto, 
managing shareholder, Princeton office of 
Stevens and Lee. We will discuss the techniques 
and technologies that are going to help 
businesses get their messages out, what’s 
happening with the new mobile platforms, what 
are the security risks and much more.
Open to technology executives only

nJtc annUaL tEcH tREK 
to waSHIngton

february 16, 2011 • 9:00 am - 6: 30 pm
capitol Hill, washington, dc

Members Only $200.00
 
NJTC is joining forces with several national 
organizations to educate the new Congress 
about innovation and its importance in a 
growing economy. NJTC members are invited 
and encouraged to join us for a day that will 
include briefings with lawmakers and meetings 
with the NJ delegation. This is also your 
opportunity to meet technology leaders, like 
yourself, from across the country. 

The day begins with breakfast and briefings 
at the U.S. Capitol Visitor Center, followed 
by meetings with the NJ Delegation (all 
invited)  ----Confirmed meetings at press 
time are:  Congressmen Lance, Pascrell and 
Garrett----NOTE:  Call your representative and 
let him know you will be in DC on 2/16!  The 
day ends with a Reception at The Dubliner 
Restaurant and Irish Pub. 

Registration fee includes:  Breakfast, Lunch & 
Reception  doES not IncLUdE transportation
Questions call 856-787-9700 or email 
karen@njtc.org

nJtc cIo confEREncE
february 25, 2011 • 8:00 am - 2: 00 pm

the Heldrich Hotel
10 Livingston ave,  new Brunswick

NJTC / SIM Members $175 • Non-Members $200

annoUncIng Keynote Speaker, Robin Bienfait, 
CIO, Research In Motion (RIM)
 
why attend?
Security threats, whether sophisticated or not, 
continue to be on the rise. Vulnerabilities are 
compounded by the growth in use of social 
networking sites, smartphones and tablets. Getting 
the most protection for your security budget, 
establishing company-wide policies and  managing 
malware and databreaches are only the tip of the 
iceberg. This event will not only address these 
and other challenges (as well as solutions) but 
also offer timely information critical to the IT 
Professional. Attendees will be able to participate 
in interactive discussions, network with peers, 
peruse exhibits by some of our regions’ most 
innovative companies and celebrate the CIO Award 
honorees.
 
For information, see pages 17-19
 
For complete Conference information and to 
register, please visit www.njtc.org

tHE tEcHnoLogy of watER
March 2, 2011 • 4:00 - 6: 00 pm

tRI/Princeton, 601 Prosp

 Members $25.00 • Non Members $50.00

There are major water quality issues facing our 
region, including aging infrastructure and pollution.  
Technology can alleviate these issues through 
monitoring the infrastructure and extruding waste 
from water.  Innovative green technologies such 
as hydro technology and anaerobic digestion are 
being developed that will improve the quality 
and potential monetization of one of our most 
abundant resources.

Join NJTC as we explore these possibilities with our 
panel.  In addition two WorkGroups will be held, 
one on Sustainability and the other on Advanced 
Materials. 

nJtc VEntURE confEREncE
March 25, 2011

contact Rachel nicometi
rnicometi@njtc.org

HIE SUMMIt & EXPo
July 21, 2011

contact Judy Storck • jstorck@njtc.org

NJTC sponsor/Exhibitor 
Opportunities

wHat to KEEP In-HoUSE 
& wHat to oUtSoURcE

March 17, 2011 • 4:00 - 6: 00 pm

Members $25.00 • Non Members $50.00

nJtc VEntURE confEREncE
March 25, 2011 • 8:30 am - 4: 00 pm

the Palace at Somerset Park, Somerset

Members $235.00 • Non Members $400.00
Member Professional Service Providers $400

Non-Member Professional Service Provider $600

The NJTC Venture Conference is an opportunity 
for emerging companies to show their products 
or services to members of the investment 
community, corporate business development & 
licensing officers, professional service providers, 
incubator managers, technology transfer 
managers and/or future potential partners. Both 
technology and non-technology companies are 
encouraged to participate.  

For complete Venture Conference information 
and to register, please visit www.njtc.org 

save the date
april 7

PaRtnERIng wItH LaRgE PHaRMa - 
LIfE ScIEncES nEtwoRK PRogRaM

april 14
MEdIa oPPoRtUnItIES to gEt yoUR 

BUSInESS oUt tHERE

May 19
wHat’S nEXt In tEcHnoLogy
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