
www.njtc.org

August 2011

Vol. 15  Issue 6

$3.50

The Business Behind The Technology secTors of new Jersey

Getting Better 
Mileage by 
Automating 

Expense 
Management

page 14

• Tales from The encrypT 8

• The wTas 360 program 9

• puTTing privacy firsT 18 

Make this your year to join the 
New Jersey Technology Council



C

M

Y

CM

MY

CY

CMY

K

nF_NJTC.pdf   1   4/20/11   11:13 AM



TechNews   |   www.njtc.org   |  August 2011 3

pUBLISHeR
Maxine Ballen • mballen@njtc.org

Vp of pUBLIcatIonS
Leo M. Mennitt • lmennitt@njtc.org

contRIBUtIng edItoR
Carly Bohach • bohachc.njtc@yahoo.com

nJtc connectIonS edItoR
Judy Storck • Jstorck@njtc.org

gRapHIc deSIgneR
Bonnie Jacobs • njtc@bonniejdesign.com

TechNews is published by the New Jersey Technology Council and  The Education 
Foundation. We are located at 1001 Briggs Road, Suite 280, Mt Laurel, N.J. 08054. 
©2011 NJTC. All rights reserved. Reproduction or use, without permission, of 
editorial or graphic contents in any manner is prohibited. To obtain permission, 
contact Leo Mennitt at lmennitt@njtc.org or 856-787-9700 x227. 

TechNews is published eight times a year and is free to all NJTC members. 
Unqualified subscribers pay $29.99 per year, $39.99 for two years. Reprints are 
available for a fee upon request. 

For more information on the New Jersey Technology Council, see www.njtc.org. 

To contact a staff member, see the staff box for email addresses. Submissions for 
New Jersey TechNews are welcome. All editorial copy published is at the discretion 
of the editor. Send submissions to news@njtc.org. The views expressed in New 
Jersey TechNews do not necessarily reflect those of the New Jersey Technology 
Council or New Jersey TechNews.

Advertising information: Leo Mennitt at 856-787-9700 x227
Subscription information: www.njtc.org

Postmaster: Send address changes to:
NJTC, 1001 Briggs Road, Suite 280, Mt. Laurel, N.J. 08054. 

TechNews
August 2011 • VOL. 15 NO. 6

New Jersey Technology Council 
& The Education Foundation
1001 Briggs Road, Suite 280

Mount Laurel, N.J. 08054 
phone (856) 787-9700

fax  (856) 787-9800
www.njtc.org

Features 
 6  CorNer oFFiCe
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 14  getting Better mileage by automating expense management
  By Craig Fearon
	 	 	Regardless	of	your	industry,	right	now	employees	in	your	company	are	

traveling	around	the	country	or	around	the	world.	They’re	spending	the	
company’s	money,	which	has	to	be	accounted	for:	how	much	did	they	
spend,	where	did	they	spend	it	and	why?	This	article	explores	how	with	an	
Expense	Management	Automation	(EMA)	solution,	businesses	can	gain	
a	better	handle	on	expense	management	and	realize	a	significant	ROI.

NJTC Member News Wire: 
http://njtcblog.wordpress.com

Twitter: @njtc

NJTC Group on LinkedIn



TechNews   |   www.njtc.org   |  August 20114

Making Connections
As you enjoy your vacations and beach reading, don’t forget to consider getting some face time with other 
executives when you return to the real world. At the NJTC, we have the perfect way for you to do so:  attend 

our Executive Leadership Summit on September 22 and 23, 2011. 
This is an exclusive and intimate opportunity to network with 
your “C” level peers. The annual Summit is an ideal place for 
lively discussions to take place where all participants are focused 
on common goals: leadership, taking the company to the next 
level, building alliances, promoting exchange and developing 
partnerships. This year’s conference includes a variety of vibrant 
speakers including Jerome B. Zeldis, MD, PhD, CMO, Celgene Corp. 
& CEO, Celgene Global Health; Steve Waldis, CEO, Synchronoss 

Technologies; and Donald Katz, Founder & CEO, Audible.com. The 
panel discussion, Leadership Challenges in Navigating your Company to and through a Significant Strategic 
Transaction, will be lead by Andrew Gilbert, Co-Managing Partner, DLA Piper, and includes panelists Brian 
Markison, Former CEO, King Pharmaceuticals and Glenn Stevens, CEO, Gain Capital.  

In addition, let’s not forget the “Academy Awards” for New Jersey’s technology community—our annual 
Gala Awards which will be held November 17, 2011. This event recognizes the “Best in Technology” companies 
as well as educational and technology support leaders.  Be among the 500 plus attendees to celebrate not 
only New Jersey’s best and brightest technology stars but also recognize the wondrous innovations that have 
been discovered right here in our own backyard. This year’s our 15th anniversary and we’ll be honoring the 
companies from previous years. What are you waiting for? Confirm your spots now!

This month’s issue of TechNews is packed with great information.  Learn how to get a better handle 
on expense management and realize a significant ROI in Getting Better Mileage by Automating Expense 
Management. With the continued rise in identity theft, find out the preventative steps that should be taken 
by reading Tales from the Encrypt. Also, discover how Rowan University is gearing up for the future in an 
interview with Dr. Ali Houshmand in this month’s Corner Office.

Reserve your spots now for these exciting upcoming events. There’s nothing like meeting with old friends 
and colleagues and, better yet, making some new and important connections. See you in September! n	
	 	

      — Maxine Ballen, President & CEO, NJTC
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For more NJTC 
event news 

go to 
www.njtc.org/events      

nJTc “Technology direcTory”
	

The NJTC launched a comprehensive “Technology Directory” listing more then 3500 companies 
and professional service providers supporting them all having a strong interest in doing 
business in New Jersey.  The Technology Directory 
links directly from “njtc.org” and the “NJTC 
Members Newswire” plus optimizing search. 
NJTC Members have special privileges in the 
“Technology Directory” including expanded 
information about the business they are in and 
the verticals they serve.

access the 
Technology directory 

directly at 
www.njtctechdirectory.info
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deVry Institute named among top 10 
engineering technology Institutions

Dr. Eric J. Adder, chairman of the telecommunications 
management program at DeVry Institute in North Brunswick, 

presented two papers at the American Society for Engineering 
Education (ASEE) national conference June 28- July 1 in Seattle, 
Washington. ASEE ranked DeVry among the top 10 engineering 

technology institutions, based on the number of papers 
accepted from DeVry authors for its upcoming convention.

why my company is a nJTc member:
OFS is a fast-growing software services firm specializing in helping 
commercial software companies to build and test their commercial 
software products, whether mobile, hosted, or licensed.   As a 
technology company, we at OFS always need to stay current on 
the latest software technology trends and developments and we 
look to the NJTC to keep us up-to-date with their many informative 
software and IT sessions throughout the year, led by industry experts, 
both local and national.  We also look to the NJTC to provide us the 
opportunity to showcase our talents through the various exhibitor 

and sponsorship opportunities available.   The NJTC brings together a 
whole network of like-minded companies and individuals from across 
the region and the networking and idea-sharing that goes on at their 
events is invigorating and informative.  Finally, as an individual, I 
have been a member of the NJTC for over 15 years now and a board 
member for several of them, and I share in  NJTC’s mission to grow 
the technology industry in this region for the betterment of us all as 
companies, employees, and citizens.

Rich Napoli, Chief Operating Officer, ObjectFrontier, Inc.

objectFrontier, inc.

NJTC Milestones
How far we’ve come! 1988

2002

2010

2007
nJ Students to get technology education Standards
On December 12, Assembly bill 2169/1350 passed by 
a vote of 58 “yes” to eight “no” and nine abstentions.  
This bill requires the State Board of Education to 
adopt some of the international Technology Education 
Standards within one year of the bill’s becoming law.
On the regulatory side, the Department of Education 
drafted an eighth standard for the Core Curriculum 
“Technological Literacy.” Introduced to the BOE in November, 
this standard, like those for the arts, world languages, 
and physical education, has not been adopted.   In late 
November, the BOE charged the Department’s Core 
Curriculum Advisory Board to try to reduce the number 
of standards by combining those that are duplicative.

nJIt edc Startups Receive Much needed funding
A drug to stop bleeding during brain injury and a mattress 
with will prevent bedsores are among the life science 
discoveries at the New Jersey Institute of Technology’s 
high tech incubator that recently received more than a 
million dollars in funding from the New Jersey Commission 
on Science and Technology.  The discoveries are the work 
of five early-stage companies based at NJIT’s Enterprise 
Development Center (EDC), the state’s oldest and 
largest business incubator program.  The EDC, which is 
home to 95 new companies, also received a $300,000 
grant from the Commission.  The money will go toward 
maintaining and supplementing EDC’s unique specialized 
training and support initiatives and other programs made 
available to tenant companies on a weekly basis.

at the Rutgers University cell and dna Repository, 
the Scientific possibilities are endless

The RUCDR, in collaboration with Washington University School 
of Medicine, has been designated as the Center for Genetic 

Studies for the National Institute on Drug Abuse (NIDA) since 
2000. Since that time the RUCDR has established 30,000 

subject repository of cell lines and DNA from families with a 
high incidence of opiate, cocaine, and nicotine addiction.

Through a Collaborative Agreement with the National Institute 
of Mental health the RUCDR serves as the core of the NIMH 
Center for Collaborative Studies on Mental Disorders.   Since 

1998 the RUCD has established over 60,000 cell lines 
and DNA samples for the NIMH initiative.  The collection 

consists of samples from families with schizophrenia, bipolar 
disorder, Alzheimer’s disease and autism, ADHD, Tourette 

syndrome, unipolar depression and other diseases.
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Dr. Ali Houshmand is the interim president of Rowan University, heading a school 
with more than 11,000 students that is experiencing dramatic growth and 
collaborating on major projects that are changing the face of education, health 
care and the economy. He joined the administration as provost and senior vice 
president for academic affairs in 2006 after holding increasingly responsible 
positions at academic institutions in the Midwest and on the East Coast.

how did you become University President?
I officially assumed the role of interim president on July 1, 2011 after serving as 
provost and senior vice president for academic affairs for almost five years. Prior to 
that, I was an associate provost for academic affairs, dean of the Goodwin College 
of Professional Studies and interim provost and senior vice president for academic 
affairs at Drexel University. I also was a faculty member and administrator at the 
University of Cincinnati and a staff analyst for United Airlines.

what would you like people to really think 
about rowan?
That’s an interesting — and complex — question, one for which I have many 
answers. Above all else, I would like people to recognize Rowan as a university 
that provides an excellent education, a forward-thinking institution that offers a 
great value. 

During the time I have been here, we’ve seen marked changes, and people tell 
me that the University is not what it was 30, 20 or even 10 years ago. That speaks 
to another perception I’d like the public to have of our school: It is progressive. 
We’re creating Cooper Medical School of Rowan University with Cooper University 
Hospital. We’re working with Glassboro and SORA Holdings on the $300-million 
Rowan Boulevard project. We’ve opened the first building of the South Jersey 
Technology Park. We always are looking for ways to improve our academic 
offerings and build more collaboration with government offices, businesses and 
non-profit groups to serve New Jersey as well as our students.

what makes the University stand out from others 
in New Jersey?
Rowan University stands out in many ways. In addition to what I mentioned 
above, I think our entrepreneurial focus is unique. We have initiated a number 
of cost-saving programs. We introduced the College of Graduate and Continuing 
Education, which offers many on-campus, off-campus and online programs for a 

diverse student population. In CGCE, our RN-to-BSN program alone has grown 
about 700 percent in just a few years, and it now offers classes at four health 
systems and Gloucester County College, as well as at Rowan.
 
what kind of student were you?
It’s easier to talk about Rowan than me. I was a high achiever, a hard worker and 
a very determined student. I spent my early years in school in Iran and earned 
a bachelor’s degree in mathematics and a master’s degree in mathematical 
statistics from the University of Essex in England and a master’s degree and a 
Ph.D. in industrial and operations engineering from the University of Michigan. 
 
what are you reading right now? 
For the second time, A Short History of Nearly Everything by Bill Bryson. This is to 
develop new ideas for restructuring aspects of our general education curricula. 

what do you and/or the University do to 
promote technology to the students? 
With a nationally-ranked College of Engineering and excellent programs in the 
sciences, Rowan offers a wide range of majors that are technology-related. That’s 
just the start. Across campus, professors use Blackboard/WebCT at some level, 
whether to assign and receive work, offer syllabi and lecture notes 24/7, and/or 
create course blogs. This year we completed making the entire campus wireless, 
including residence halls and nearby Rowan Boulevard. Our medical school 
will use high-end simulations that will enable our students to have the best 
technology in the world at their fingertips. And we have identified enhancing our 
IT infrastructure as one of our four principal short-term goals.
 
how do you prepare students for a career 
in technology?
Rowan offers majors in numerous technology fields. One of our strong points 
is the hands-on experience our undergraduate students enjoy. In many of our 
programs, students get to use equipment and conduct research only open to 
graduate students at other schools. We have longstanding and new affiliations 
with many industry partners who fund research, hire interns and often offer full-
time positions to our graduates.

how has the NJTC helped the University? 
The primary advantage has been exposure. Academia does not — and cannot 
— exist in a vacuum. We learn from professionals in technology fields. We 
have established relationships that help us improve our programs and create 
opportunities for our students.

how important do you feel networking is? 
how do you encourage the students to network 
with local businesses, technology companies, etc? 
Networking is critical. All of the book knowledge in the world is virtually useless 
if you do not develop solid communication skills and people skills. Really, that’s 
what networking comes down to — developing relationships, assisting others 
when possible, and pointing individuals to people who may help them. In some 
ways, our students have built-in networking opportunities because Rowan focuses 
on project-based learning in many of its majors.

 
Think ahead. where do you see the University 
in the next five years? 
We dream big and we are proactive at Rowan University. I see a school that relies 
less on state funding out of necessity and inclination. I see more collaboration 
with other major institutions in the region as well as with small businesses and 
non-profit organizations. Rowan five years from now will have a slightly larger 
student body; more academic programs, including some related to health care; 
and even stronger town-grown relationships with Glassboro and Camden, where 
we have a branch campus, as well as tighter bonds with Gloucester and Camden 
counties, our region and the state. Today we are on many fronts, in effect, South 
Jersey’s university, a leader in education and a driver of the economy. In five years 
we anticipate that role to be amplified, with our medical school well underway, 
new professional programs in place or under development and perhaps even 
official designation as a research institution.  n

Dr. ali houshmand 
Interim President of Rowan University
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Business & strategy

Thieves	have	been	around	 since	 the	dawn	of	 time,	 and	 the	concept	 is	 simple:	 it’s	 the	 taking	
of	property	without	the	owner’s	consent.		Methods	of	theft,	however,	have	evolved	with	ever-
increasing	complexity.		Identity	theft	is	the	crime	dujour.		Now	more	than	ever,	our	daily	lives	
revolve	around	constant	exchanges	of	electronic	data	and	information,	making	identity	theft	a	
virtually	universal	risk.		

To	 combat	 the	 damage	 caused	 by	 data	 thieves,	 lawmakers	 at	 every	 level	 are	 crafting	
regulations	designed	to	prevent	or	mitigate	data	breaches.		There	are	multiple	federal	and	state	
laws	that	apply	to	management	of	sensitive	personal	information.		The	federal	government	alone	
has	the	Privacy	Act,	the	Federal	Information	Security	Management	Act,	Office	of	Management	
and	 Budget	 Guidance,	The	Veterans	Affairs	 Information	 Security	Act,	 the	 Health	 Insurance	
Portability	 and	 Accountability	 Act,	 the	 Health	 Information	Technology	 for	 Economic	 and	
Clinical	Health	Act,	the	Gramm-Leach-Bliley	Act,	the	Federal	Trade	Commission	Act	and	the	
Fair	Credit	Reporting	Act.		None	of	these	federal	regulations	govern	the	security	of	all	private	
information.		Each	is	applicable	to	a	fairly	specific	sector.		

In	the	absence	of	comprehensive	federal	data	breach	notification	regulation,	46	states	have	
passed	some	 form	of	 regulation	since	California	 first	did	so	 in	2002.	 	These	state	 laws	 focus	
primarily	on	requirements	for	businesses	and/or	government	agencies	to	notify	persons	affected	
by	breaches	involving	their	sensitive	personal	information.		These	federal	and	state	laws	combine	
to	make	a	patch-work	of	 laws	that	shape	how	our	sensitive	personal	 information	is	managed,	
stored,	and	accessed.

A	data	breach	occurs	when	there	is	a	loss	or	theft	of,	or	other	unauthorized	access	to,	data	
containing	 sensitive	 personal	 information	 that	 results	 in	 the	 potential	 compromise	 of	 the	
confidentiality	or	integrity	of	data.		Personally	identifiable	information	(“PII”)	is	unencrypted,	
computerized	information	that	identifies	someone	by	name	and	additional	information	such	as	
a	Social	Security	number,	driver’s	license	number,	financial	account	number	or	health	insurance	
information.		Data	breach	notification	laws	typically	cover	“personally	identifiable	information”	
or	“individually	identifiable	information.”		

Many	businesses	may	not	be	aware	of	the	potential	exposure	they	face	when	their	workers	
leave	 their	 home	 or	 office	 with	 their	 laptops.	 	According	 to	 a	 2010	 study	 by	 the	 Ponemon	
Institute,	 lost	or	 stolen	 laptops	were	prevalent	 in	35	percent	of	all	data	breaches	 from	2009-
2010.	 	And	 the	average	 cost	per	 record	of	 a	data	breach	 involving	 laptops	 and	other	mobile	
devices	in	2010	was	$258.		This	figure	includes	both	direct	(measurable	accounting	items	such	
as	 forensic	detection	costs,	business	 interruption,	 legal	expenses,	notification	costs	and	credit	
monitoring	charges)	and	indirect	costs	(which	include	lost	customer	business,	bad	publicity,	lost	
good	will,	new	customer	acquisition	costs	and	opportunity	costs).		

Consider	 this	 in	 conjunction	 with	 some	 more	 notable	 data	 breaches	 in	 recent	 years.	 	 In	
August	2009,	a	 laptop	containing	personal	 information	 for	850,000	doctors	was	 stolen	 from	
a	BlueCross	BlueShield	employee	in	Chicago.		In	October	2008,	a	laptop	containing	personal	
information	for	97,000	employees	was	stolen	from	Starbucks.	And	in	May	2006,	a	laptop	and	
hard	 drive	 containing	 personal	 information	 for	 26.5	 million	 veterans	 and	 their	 spouses	 was	
stolen	during	a	burglary	to	a	Veterans	Affairs’	employee	home.

If	there	is	an	indication	that	such	information	is	in	the	possession	or	control	of	an	unauthorized	
person,	or	that	such	information	has	been	downloaded	or	copied,	or	that	such	information	has	
been	used	by	an	unauthorized	person,	 then	many	state	 laws	require	a	business	 to	 investigate	
further	whether	notification	to	the	affected	individuals	is	necessary.		Hiring	a	forensic	computer	
specialist	is	usually	necessary	to	assist	in	this	portion	of	an	investigation.		Consideration	should	
also	be	given	to	alerting	law	enforcement	if	illegal	activity	is	suspected.		

Generally,	notification	to	 individuals	must	be	made	in	writing	via	mail	or	email.	 	A	breach	
involving	 financial	 information	 should	 also	 involve	 the	 credit	 reporting	 agencies	 Experian,	
Equifax	or	TransUnion.		The	contents	of	the	notice	letter	must	include	a	general	description	of	
what	happened,	the	specific	type	of	personal	information	that	was	involved,	what	steps	that	have	
been	taken	to	protect	the	individual’s	personal	information	from	further	acquisition,	what	the	
business	will	do	to	assist	individuals,	information	individuals	can	use	to	protect	themselves	from	

Tales From the encrypt

By JoHn SpIeHS

We have incurred a number 
of costs in developing our 

product.  What can be capitalized 
to show the value of the product 
on our balance sheet?

Generally, costs to develop 
a product internally are 

only capitalized once the product’s 
technological feasibility has been 
established. Technological feasibility 
refers to having a working model 
or completed design that will be 
functional when produced. Prior to 
achieving technological feasibility, 
all costs incurred are considered 
research and development and 
should be expensed. Once a 
working model or design has been 
completed, you may then capitalize 
costs until the product is available 
for release.  Capitalized costs can 
then be amortized over the useful 
life of the product. So, there is 
generally only a short period of 
time where development costs 
are actually capitalized, and the 
majority of development costs are 
expensed. If you obtain patents for 
your product, the costs of obtaining 
the patent, including any legal fees, 
can be capitalized and amortized 
over the life of the patent.

A

Q
Accounting Q&A

Heidi Dreyfuss, CPA, 
CFP, is a senior manager 
in the Princeton Office of 
WithumSmith+Brown, 
Certified Public Accountants 
and Consultants and is 
a member of the firm’s 
Technology Services Group. 
Dreyfuss may be reached 
at 609.520.1188 or 
hdreyfuss @withum.com
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identity	 theft,	 and	 contact	 information	 for	 a	 state	 privacy	 protection	
office	for	additional	assistance.

This	 leads	 to	 the	 costs	 of	 enduring	 a	 data	 breach	 (even	 those	 as	
simple	as	a	lost	or	stolen	computer	or	laptop).		The	initial	investigation	
is	the	first	step	in	the	process.		To	determine	whether	a	breach	actually	
occurred	 or	 whether	 PII	 was	 actually	 accessed	 typically	 requires	 an	
outside	 vendor	 such	 as	 a	 computer	 forensic	 analysis	 firm.	 	 These	
investigations	can	cost	anywhere	from	a	few	thousand	to	tens	or	even	
hundreds	of	thousands	of	dollars.		

Once	 the	 initial	 investigation	has	 confirmed	 the	breach	of	PII,	 the	
second	 step	 in	 the	 process	 is	 notification,	 potentially	 followed	 by	
providing	credit	monitoring	for	affected	customers.		There	are	hidden	
costs	 as	well.	 	 If	 a	 business	 is	 not	 prepared	beforehand,	 it	 likely	will	
incur	attorneys’	fees	for	research	of	compliance	with	state	and	federal	
regulations.		There	may	be	a	loss	of	trust	and	good	will	with	customers,	
and	 the	 accompanying	 affect	 on	 public	 relations	 carries	 a	 price	 tag	
not	 easily	 quantified.	 	 Unless	 a	 business	 has	 the	 internal	 structure	

Small Business Stock Rules 
Provide for 0% Tax on Capital Gains

By eMMaLee MacdonaLd

If	you	are	a	currently	a	small	business	owner	
($50M	 and	 below	 in	 assets),	 investor	 or	
employee,	or	you	consult	with	these	entities,	
a	unique	opportunity	may	exist	to	call	upon	
investors,	 employees	 and	 others	 in	 order	 to	
raise	additional	capital.		Stock	acquired	after	
September	 27,	 2011	 and	 before	 January	 1,	
2012	 that	 is	 held	 for	 5	 years	 and	 then	 sold	
may	be	afforded	a	0	percent	rate	with	respect	
to	capital	gains.		In	addition,	this	gain	is	also	
excluded	 from	 the	 alternative	 minimum	 tax	
calculation.		

These	 rules	 are	 particularly	 attractive	
because	the	favorable	tax	treatment	attaches	
to	 any	 shares	 issued	 in	 accordance	 with	
these	rules	even	if	the	value	of	the	company	
continues	 to	 increase.	 	 If	 a	 venture	 capital	
or	 private	 equity	 firm	 is	 looking	 to	 issue	
additional	 stock	 in	 existing	 portfolio	
companies	or	form	a	new	company,	there	are	
a	 number	 of	 considerations	 that	 should	 be	
taken	into	account.		

Some	additional	 factors	 to	consider	when	
seeking	 to	 take	 advantage	 of	 these	 rules	
include	 ensuring	 the	 company	 has	 been	
a	 C	 Corporation	 at	 all	 times	 after	 August	
9,	 1993,	 before	 the	 stock	 was	 issued	 and	

See Small Business, page 10

See Encrypt, page 10
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immediately	after	the	stock	is	issued.		In	forming	a	new	company,	it	would	be	important	to	
organize	the	company	as	a	C	Corporation	due	to	the	fact	that	S	Corporation	stock	does	not	
qualify.		The	company	must	also	be	a	C	Corporation	throughout	a	substantial	duration	of	the	
shareholder’s	holding	period	in	order	to	qualify	for	the	zero	percent	rate.		Unfortunately,	no	
guidance	has	been	provided	regarding	what	constitutes	a	“substantial”	duration.			Lastly,	the	
stock	of	the	following	types	of	entities	is	not	eligible	for	the	reduced	rate:	a	DISC	or	former	
DISC,	a	Corporation	with	respect	to	which	an	election	under	Section	936	(Puerto	Rico	&	
Possession	Tax	Credit)	 is	 in	effect,	a	regulated	investment	company,	real	estate	investment	
trust,	or	a	REMIC,	and	cooperatives.		

The	assets	of	the	company	must	be	used	in	an	active	trade	or	business.		Therefore,	those	
companies	 formed	 with	 assets	 involved	 in	 passive	 investment	 activities	 will	 generally	 not	
qualify	if	those	assets	constitute	greater	than	20	percent	of	the	value	of	the	company’s	assets.		
Included	within	costs	that	qualify	are	start-up	costs,	research	and	development	expenditures	
and	rights	to	computer	software	which	produce	active	business	computer	software	royalties.		
No	 more	 than	 10	 percent	 of	 the	 value	 of	 the	 company’s	 assets	 may	 consist	 of	 stock	 or	
securities	 of	 other	 corporations	 which	 are	 not	 subsidiaries	 of	 the	 corporation.	 	This	 does	
not	 include	assets	 that	are	expected	 to	be	 sold	within	a	 two	year	period	 in	order	 to	meet	
working	capital	requirements.		More	than	10	percent	of	the	company’s	assets	must	not	be	
comprised	of	real	property	not	used	in	the	active	conduct	of	a	qualified	business.		In	addition	
to	those	businesses	not	meeting	the	active	trade	or	business	requirement	the	following	types	
of	businesses	are	specifically	excluded:		any	trade	or	business	involving	the	performance	of	
services	in	the	fields	of	health,	law,	engineering,	architecture,	accounting,	actuarial	science,	
performing	 arts,	 consulting,	 athletics,	 financial	 services,	 brokerage	 services,	 banking,	
insurance,	financing,	leasing,	investing,	farming,	any	business	eligible	to	claim	a	deduction	
for	depletion,	any	business	of	operating	a	hotel,	motel,	restaurant	or	similar	business.	

The	taxpayer	must	generally	have	acquired	the	stock	at	its	original	issue,	either	in	return	
for	cash,	property	or	services.		The	amount	of	the	gain	which	may	qualify	is	limited	to	the	
greater	of	$10	Million	($5	Million	for	those	taxpayers	married	filing	separately)	or	ten	times	
the	taxpayer’s	adjusted	basis	in	the	stock	per	year	for	each	individual	or	married	couple	(i.e.	
if	a	person	owns	stock	in	more	than	one	Qualified	Small	Business	they	are	entitled	to	the	
$10M	with	respect	to	each	company).

Please	note	that	this	information	is	intended	as	a	brief	summary	of	the	rules	and	regulations	
regarding	Qualified	Small	Business	Stock	and	does	not	represent	a	complete	overview	of	the	
Internal	Revenue	Code	rules	and	regulations.	n

Emmalee MacDonald, CPA, is a senior tax manager with EisnerAmper LLP. She 
can reached at (732)287-1000; emmalee.macdonald@eisneramper.com.

John Spiehs is a Senior Claims Specialist at AXIS PRO in Kansas City, Missouri.

Small Business

Continued from page 9

and	 resources	 to	 absorb	 the	 added	 responsibilities	 that	 come	 with	 the	 investigation	 and	
subsequent	notification	procedures,	the	outside	costs	to	a	business	can	balloon	very	quickly.

There	are	some	preventative	steps	that	can	be	taken,	of	course.		The	Ponemon	Institute	
suggests	using	encryption	(which	includes	“whole	disk”	for	computers,	mobile	devices	and	
smartphones);	data	loss	prevention	solutions;	identity	and	access	management	solutions;	and	
endpoint	security	solutions	and	other	anti-malware	tools.		

Not	all	breaches,	however,	can	be	prevented.	 	The	 insurance	 industry	has	 taken	notice,	
and	many	insurance	carriers	now	offer	products	that	provide	first-party	coverage	to	insureds.		
Such	coverage	may	help	defray	some	(though	typically	not	all)	of	the	loss	and	costs	resulting	
from	a	data	breach.		Examples	of	expenses	that	may	be	included	in	such	coverage	include	
system	investigations	(such	as	forensic	analysis),	public	relations	assistance,	attorneys’	fees,	
notification	costs	and	credit	monitoring	costs.	 	Of	course	 the	coverage	 is	 typically	 subject	
to	certain	 limits	 and	contingent	upon	approval	by	 the	particular	 insurance	carrier.	 	 	Still,	
the	coverage	provided	can	be	quite	valuable.		If	a	business	contains	some	exposure	to	data	
breach,	it	likely	would	benefit	by	being	protected	by	this	type	of	coverage.	n

encrypt

Continued from page 9

LegAL Q&A

Under the new LSRp law in new 
Jersey, if you hire a Licensed Site 

Remediation professional (LSRp) but 
contract with the consultant to “act in 
their capacity as a non-LSRp”, will that 
insulate you from mandatory reporting 
obligations under the new law?

Maybe, and maybe not. Under New 
Jersey’s Spill Compensation and 

Control Act (“Spill Act”), N.J.S.A 58:10-
23.11, owners and operators have an 
obligation to make both telephonic and 
written notice to NJDEP where there has 
been a confirmed discharge of hazardous 
substances in the soil or ground water. 
Arguably, where the discharge involves 
certain regulated storage tanks, “any 
person”, e.g., a tank contractor would also 
have an obligation to make the report.  
However, under the new LSRP law, LSRPs 
overseeing remediation projects have an 
independent obligation to report directly 
to the State regulated discharges and 
must also report immediate environmental 
concerns. This is significant, for example, 
in the context of due diligence exercises 
in advance of purchasing commercial or 
residential projects.  As a result, developers 
and lawyers are taking the position that 
hiring an LSRP in a “non-LSRP capacity” 
will obviate the need for the LSRP to make 
such reports.  Caution is recommended.  The 
LSRP law is vague on this point and NJDEP 
has publicly, albeit informally, expressed 
concern at this practice.

A

Q

Marc D. Policastro is a 
shareholder at Giordano, 
Halleran & Ciesla, PC. in 
the firm’s Environmental 
and Real Estate, Land Use 
and Development Practice 
Group. He can be reached 
at 732 741-3900 or at 
mpolicastro@ghclaw.com.
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Lt.	 Governor	 Kim	 Guadagno	 and	 Labor	 Commissioner	 Harold	 J.	
Wirths,	 standing	 in	 the	heart	of	 the	bustling	Raritan	Center	business	
park,	recently	announced	the	organizations	that	will	build	six	“Talent	
Networks”	 to	 work	 with	 New	 Jersey’s	 most	 promising	 industries	 to	
identify	the	skills	needed	by	job-seekers	to	achieve	long-lasting	careers.		
The	New	Jersey	Technology	Council	is	at	the	forefront	of	this	effort	and	
has	been	contracted	to	organize	the	Technology	and	Entrepreneurship	
“Talent	Network.”	

“These	Talent	 Networks	 are	 an	 extension	 of	 the	
Christie	 Administration’s	 commitment	 to	 creating	
Jersey	 jobs	 in	 our	 State’s	 fastest	 growing	 sectors,	
while	 being	 more	 responsive	 to	 businesses	 as	 we	
work	 to	 improve	our	 economy,”	 said	Lt.	Governor	
Guadagno.	“We	are	taking	aggressive	steps	to	partner	
with	business	to	grow	and	strengthen	our	workforce.	
These	Talent	Networks	will	insure	our	workforce	has	
the	skills	and	training	needed	to	find	careers	in	fields	
like	life	sciences,	financial	services,	and	health	care.”

The	goal	of	the	“Talent	Networks”	is	to	connect	
businesses	 in	 six	 key	 industries	 with	 educational	
institutions,	 workforce	 development	 agencies,	
government	and	community	groups	 to	 identify	 the	
skills	 and	 training	 Garden	 State	 employers	 require	
in	 prospective	 employees	 to	 remain	 competitive	 in	
the	global	market.	By	being	 trained	 in	 those	 skills,	
students	 and	 job-seekers	will	 be	 able	 to	 find	 long-
term	jobs	in	New	Jersey	and	help	to	boost	the	state’s	
economy.

The	six	“Talent	Networks”	and	the	organizations	
contracted	to	organize	them	include:

•  Transportation, Logistics, and 
Distribution	(Rutgers	University):	
Warehousing,	trucking,	wholesale	trade	
companies,	and	the	movement	of	goods

•  Life Sciences	(BioNJ):	Biotechnology,	
life-science	firms,	developing	medical	devices.	High	
paying,	talent-driven	jobs	that	require	specialized	skills

•  Advanced Manufacturing	(New	Jersey	Institute	of	Technology):	
The	smaller,	leaner,	high-tech,	specialty	manufacturers

•  Financial Services	(Newark	Alliance):	From	banks	and	
mortgage	firms	to	CPAs	and	programming	operations

•  Health Care	(Rutgers	University):	Growing	
even	at	the	height	of	the	recession.	Wide	range	of	
jobs,	from	aides	to	people	collecting	data

•  Technology and Entrepreneurship	(New	Jersey	
Technology	Council):	Wide	assortment	of	businesses,	
from	start-up	companies	to	telecommunication	firms

Today,	 according	 to	 data	 compiled	 by	 the	 state	 Department	 of	

Labor,	more	than	half	of	New	Jersey	workers	are	employed	in	these	six	
industries	and	these	six	industries	pay	more	than	two-thirds	of	all	wages	
paid	within	the	state.

The	New	Jersey	Department	of	Labor	and	Workforce	Development	
is	using	$2.31	million	in	Workforce	Investment	Act	funds	to	establish	
the	 “Talent	 Networks.”	 Each	 “Talent	 Network”	 is	 being	 awarded	
$385,000	for	the	first	year	of	the	grant	with	a	possible	renewal	for	the	

second	year,	contingent	on	successful	
performance	 and	 on	 the	 availability	
of	funds.

“The	Department	knows	where	the	
job	 demand	 is	 and	 where	 it	 will	 be.	
We	are	building	each	Talent	Network	
around	 one	 of	 six	 key	 industries	
identified	 by	 our	 analysts	 as	 sectors	
where	job	growth	is	the	most	promising.		
These	 are	 the	 key	 industries	 that	 are	
driving	 our	 economy.	 	We	 have	 to	 be	
strategic	with	our	resources	by	training	
and	 educating	 our	 workforce	 for	 the	
jobs	in	these	industries	that	exist	now	
and	will	exist	in	the	future.		I	want	to	
thank	each	of	the	six	organizations	for	
their	willingness	to	partner	with	us	as	
we	work	 to	 create	 jobs	 and	grow	our	
economy,”	said	Commissioner	Wirths.

Commissioner	 Wirths	 and	 Lt.	
Governor	 Guadagno	 announced	 the	
Talent	Networks	at	Geodis	Wilson	Inc.,	
a	freight	forwarder	company	specializing	
in	 international	 and	 domestic	 cargo	
transportation.	 It	 falls	 into	 the	
“Transportation,	 Distribution	 and	
Logistics”	category,	and	the	new	“Talent	
Network”	 already	 has	 been	 working	

with	 the	 company	 to	 resolve	 its	 business	 and	 employment	 needs.	 	The	
company	has	6,400	employees	in	more	than	50	countries,	with	17	offices	
in	the	United	States.	The	firm	employs	112	people	in	New	Jersey	between	
its	national	headquarters	in	nearby	Iselin	and	its	Edison	branch,	which	is	
already	the	company’s	largest	branch	operation	and	is	in	the	middle	of	an	
expansion	project.

“We	appreciate	 the	 initiatives	 around	 the	Talent	Networks	 that	 the	
State	of	New	Jersey	is	launching.		As	our	USA	headquarters	is	based	in	
the	state,	as	well	as	one	of	our	largest	branches	right	here	in	Edison,	we	
have	a	vested	interest	in	making	sure	the	skills	necessary	for	today’s	and	
tomorrow’s	 jobs	 in	our	growing	and	global	 industry	are	being	 taught	
right	 here	 in	 New	 Jersey,”	 said	 Nancy	 Costo,	 Geodis	Wilson’s	 Chief	
Operating	Officer.	n

NJTC Teams up with 
Lt. Governor Guadagno and 

Labor Commissioner Wirths in the 
Statewide “Talent Networks” Initiative 
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R
egardless	 of	 your	 industry,	 right	
now	 employees	 in	 your	 company	 are	
traveling	around	the	country	or	around	
the	 world.	 They	 may	 be	 the	 sales	
professional	who	spends	most	of	his	or	
her	time	on	the	road	or	the	occasional	
business	traveler,	headed	to	an	annual	
conference.	Some	will	mail	 in	slips	of	
illegible	 receipts	 taped	 to	 a	 piece	 of	

paper	 and	others	will	 return	with	no	 receipts	 at	 all,	 lost	 somewhere	
on	 the	 journey.	 Either	 way,	 they’re	 spending	 the	 company’s	 money,	
which	 has	 to	 be	 accounted	 for:	 how	 much	 did	 they	 spend,	 where	
did	they	spend	it	and	why?	Your	company	also	has	to	reconcile	these	
expenses	against	 internal	company	policies	and	external	government	
regulations.

With	 an	 Expense	 Management	 Automation	 (EMA)	 solution,	
businesses	 can	 gain	 a	 better	 handle	 on	 expense	 management	 and	
realize	 a	 significant	 ROI.	 	 EMA	 not	 only	 helps	 reduce	 the	 costs	 of	
processing	 expense	 reports,	 but	 also	 allows	 companies	 to	 achieve	
greater	control	over	travel,	entertainment	and	other	business	expenses	
while	improving	employee	productivity	and	satisfaction.	

While	 many	 companies	 have	 migrated	 to	 an	 automated	 solution	
and	are	 realizing	 the	benefits	of	a	 streamlined	and	accurate	process,	
a	surprising	number	of	organizations	–	spanning	all	 sizes	and	across	
all	industries	–	continue	to	manage	expenses	manually	with	paper-	or	
spreadsheet-based	reports.	In	today’s	business	environment,	especially	
in	 the	 case	 of	 global	 organizations,	 this	 is	 not	 only	 a	 risky,	 but	 an	
expensive	way	to	operate.	

Paper	or	manual	processes	contribute	to	excess	labor	and	processing	
costs,	 pose	 risk	 for	 calculation	 errors,	 compliance	 violations	 and	
fraud,	 and	 create	 bottlenecks	 in	 the	 approval,	 reimbursement	 and	
reconciliation	 processes.	 	 These	 circumstances	 can	 lead	 to	 budget	
overruns,	 hefty	 fines	 and	 ultimately	 affect	 employee	 satisfaction,	 all	
of	which	can	impact	the	organization’s	bottom	line.	With	automated	
management,	 businesses	 can	 control	 and	 re-examine	 expenses	 on	 a	
regular	basis	and	gain	insight	to	company	spending	habits.

Getting 
Better 
Mileage by 
Automating 
Expense 
Management

By cRaIg feaRon



15TechNews   |   www.njtc.org   |  August 2011

Taking the Wheel: 
Why Automate Expense Management?
After	 labor	 costs,	 employee	 business	 expenses	 are	 the	 second	 largest	
controllable	expense.	When	companies	need	to	tighten	their	belts,	they	
often	 look	at	discretionary	expenses	 first.	By	automating	 the	expense	
submission,	approval,	audit	and	reimbursement	processes,	organizations	
gain	valuable	insight	into	their	employees’	business	expenses,	spending	
patterns,	 compliance	 to	 corporate	 policies	 and	 preferred	 suppliers.	
Administrators	 in	 accounts	payable,	 finance,	procurement,	 travel	 and	
other	 key	 departments	 can	 manage	 policies,	 spend	 and	 preferred	
providers	while	reducing	fraud	and	gaining	key	analysis	into	employee	
business	expenses	and	spending	patterns.

Control	 how	 company	 funds	 are	 spent.	 Spend	 control	 /	 policy	
compliance	management	can	result	in	savings	of	5	percent	to	10	percent	
on	 total	 spend	via	 real-time	policy	 validation.	With	 visibility	 into	who	
is	 spending	 how	 much,	 what	 those	 dollars	 are	 being	 spent	 on	 and	
with	whom,	managers	 can	make	 informed	decisions	before	 approving	
reimbursement,	with	the	added	ability	to	make	adjustments	if	necessary.	

Ensure	compliance.	An	EMA	solution	provides	a	mechanism	for	the	
approval	 and	 audit	 of	 expenses	 relative	 to	 corporate	 governance	 and	
financial	reporting	requirements	such	as	Sarbanes-Oxley.	In	some	cases	
the	 cost	 of	 non-compliance	 to	 reporting	 requirements	 can	 be	 much	
greater	 than	 the	 savings	 realized	 through	 automating	 your	 expense	
reporting.

Detect	 and	 prevent	 fraud.	With	 an	 automated	 solution,	 approvers	
and	auditors	detect	“padded	expense	reports”	and	cases	of	abuse	much	
easier	 than	 in	 a	 paper-based	 environment.	 Furthermore,	 an	 EMA	
system	can	easily	plug	gaps	in	controls	once	identified.

Achieve	 operational	 and	 procedural	 savings.	 Increase	 efficiency	
and	 savings	 through	 Value	 Added	 Tax	 (VAT)	 recovery,	 exchange	
rate	 leakage,	 timely	 re-billing	 of	 expenses,	 IRS	 deductions,	 unused	
airline	 ticket	 tracking	 and	 increased	 corporate	 card	 rebates.	 Enjoy	
additional	 savings	 associated	 with	 procedural	 costs	 –	 courier/postage	
fees,	photocopy,	paper	storage	and	redeployment.

Conduct	regular	vendor	analysis	and	negotiations.	EMA	dramatically	
improves	data	 analytics	 and	provides	drilldown	 reporting	 to	measure	

spend	 to	 find	 new	 opportunities	 for	 negotiated	 corporate	 rates	 and	
preferred	vendors.

Improve	 employee	 satisfaction	 and	 productivity.	 Save	 the	 business	
traveler	 time	 in	 creating	 and	 submitting	 their	 expense	 report,	 and	
reduce	and	ease	 the	 reimbursement	process.	Further	enable	 frequent	
travelers	with	mobile	capabilities	to	keep	them	productive	during	travel	
downtime	such	as	when	waiting	for	a	flight	or	working	in	a	hotel	room.

Reallocate	time	and	resources.	Once	expense	reporting	is	automated,	
shift	 resources	 away	 from	 processing	 related	 tasks	 and	 move	 them	
to	 more	 value	 added	 activities	 such	 as	 analyzing	 expense	 data	 to	
identify	 additional	 areas	 for	 controls	 and	 management.	 Plus,	 with	
access	 to	advanced	metrics,	organizations	gain	visibility	 into	business	
expense	patterns	and	can	take	proactive	steps	to	reduce	overall	spend	
through	 improved	 communication,	 policies,	 compliance	 and	 vendor	
negotiations.

Going the Extra Mile: 
Value -Added Features 
When	 implementing	 an	 EMA	 solution,	 consider	 the	 features	 and	
additional	 options	 they	 can	 provide	 to	 make	 the	 most	 of	 your	
company’s	investment.	

Corporate Charge Card Programs: 	 Most	 EMA	 solutions	 can	
take	 feeds	directly	 from	corporate	 charge	 card	providers	 and	 include	
advanced	levels	of	data	–	such	as	airline	ticket	information,	hotel	folio	
and	itemized	purchase	data.	These	feeds	will	be	presented	to	business	
travelers	 who	 can	 easily	 pre-populate	 their	 expense	 reports	 from	 the	
charge	card	transactions,	with	the	click	of	a	button.	This	ensures	100	
percent	 accurate	 transactions	 are	 entered	 for	 the	 expense	 report	 and	
relieves	the	business	traveler	from	having	to	manually	key	expenses	into	
their	report.	

Online Booking Tools:		The	challenge	faced	by	most	organizations	
is	to	bridge	the	information	gap	between	the	corporate	travel	booking	
and	 expense	 management	 solutions	 while	 not	 overburdening	 or	
impacting	 business	 travelers.	 Integrating	 travel	 booking	 data	 with	
expense	report	data	gives	companies	answers	to	questions	such	as	what	

See	Better	Mileage,	page	17
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Over	 time	 many	 successful	 companies	 make	
one-off	 tax	 decisions	 that	 later	 prove	 to	 be	
no	 longer	 optimal.	 	The	 notion	 of	 a	Tax	 360	
program	 is	 to	provide	a	holistic	evaluation	of	a	
company’s	tax	position.		The	goal	is	to	produce	
a	 diagnostic	 review	 that	 becomes	 the	 “road	
map”	 for	 implementing	 planning	 techniques	
that	 integrates	 the	 company’s	 and	 owners	 best	
interests	 into	a	cohesive	 tax	plan.	 	This	 type	of	
review	 could	 start	 with	 a	 look	 at	 a	 company’s	
present	structure	with	an	eye	towards	minimizing	
all	taxes	-	-	entity	level,	trust	level	and	individual.		
Consideration	 should	be	 given	 to	 the	most	 tax	
efficient	ownership	structure,	considering	use	of	
various	entities	 such	as	C-Corp,	S-Corp,	LLC/
LP	and	Trusts.	Factors	include	federal	and	state	
rate	changes,	passive	activity	losses,	non-business	
expenses	and	international	aspects.

Relevant	 areas	 can	 include	 optimizing	 tax	
credits,	 preparing	 in	 advance	 for	 transactions,	
and	 reviewing	 equity	 compensation	 plans	 for	
such	 things	 as	 Alternative	 Minimum	 tax	 and	
section	409A	issues.		For	instance,	we	find	that	
many	private	companies	that	have	stock	option	
programs	 have	 complications	 related	 to	 the	
accounting	 for	 incentive	 stock	 options	 versus	
non-qualified	options.	 	Many	times	 this	 results	
in	 surprise	 tax	costs	 to	both	 the	company	and	
the	 option	 recipients.	 	There	 are	 a	 myriad	 of	
compensation	based	items	to	consider,	such	as:
Compensation Planning
	 •	Excess	compensation	issues
	 •	Phantom		plan
	 •	Use	of	carried	interests
	 •	Avoidance	of	payroll	taxes
	 •		409	A	compliance	(deferred	

compensation)
A	 Tax	 360	 approach	 can	 cover	 all	 of	 the	
entities	 associated	 with	 the	 business.	 	 This	
includes	brother/sister	 companies-	 real	 estate	
in	 one	 company	 or	 an	 operating	 business	 in	

another.		Sometimes,	it	is	further	complicated	
when	 trusts	 are	 involved	 as	 shareholders.		
For	 instance,	 these	 types	 of	 ownership	
arrangements	 further	 complicate	 the	 inter-
play	of	the	passive	activity	rules,	giving	way	to	
substantial	planning	opportunities.

On	 the	owner’s	 side	of	 the	equation,	we	 see	
substantial	 tax	 impact	 when	 examining	 the	
estate	 and	 gift	 tax	 implications	 to	 the	 owner’s	
family.	 	 It’s	 here	 where	 some	 forethought	 is	
of	 great	 importance	 in	 order	 to	 anticipate	
increases	 in	 value,	 and	 the	 influence	 of	 future	
transaction.	Here’s	a	summary	of	such	issues	to	
be	considered:
Shareholder tax considerations
	 •	Capital	gain	rates
	 •	Redemptions
	 •	Passive	activity	rules
	 •	Buy	/	Sell	agreements
	 •	Reasonable	compensation
	 •	New	payroll	tax	on	investment	income	
	 •		Self-employment	tax	on	

flow	through	income
Estate, gift and trust planning
	 •		Reduce	or	eliminate	confiscatory	

inheritance	taxes
	 •		Make	“double”	use	of	tax	payments	

from	S	corporations	/	LLCs	to	achieve	
significant	estate	tax	benefits

	 •		Evaluate	the	“geography”	and	sufficiency	
of	life	insurance	arrangements	

With	the	global	nature	of	most	business	models	
these	days	 it	 is	 important	 for	companies	and	
owners	 to	 consider	 the	 foreign	 tax	 credit	
planning	 pertaining	 to	 paying	 business	 taxes	
in	other	countries.		This	involves	determining	
whether	taxes	should	be	managed	at	the	entity	
level,	 by	 forming	 a	 foreign	 corporation,	 or	
whether	taxes	are	managed	better	in	the	flow-
through	 environment,	 flowing	 all	 the	 way	 to	
the	shareholder’s	tax	return.

International
	 •	Branches	versus	subsidiaries
	 •	Check	the	box	issues
	 •	PF	IC	/	CFC	issues
	 •	Foreign	sales	corporations
	 •	Information		reporting
In	a	world	of	increasing	state	budget	deficits,	
there	 needs	 to	 be	 a	 mindful	 eye	 focused	 on	
state	 and	 local	 taxes	 and	 various	 related	 tax	
examinations.	 	 Given	 this	 environment	 it	 is	
imperative	for	private	companies	to	consider:
State Taxes
	 •	Planning	to	avoid	confiscatory	state	taxes
	 •	Compliance	
	 •	Credits	and	incentives	
	 •	Multi-state	restructuring
	 •	Sales	&	Use	taxes
Tax controversies
	 •	Second	opinions
	 •	Representation	at	all	levels
Businesses	and	their	owners	have	a	heightened	
level	 of	 exposure	 to	 legal	 proceedings	 and	
managing	 publically	 available	 information.	
Thus,	 asset	 protection,	 privacy,	 and	
confidentiality	 planning	 is	 of	 increased	
importance	 giving	 rise	 to	 the	 following	
questions:
	 •		What	can	I	do	to	protect	business	

and	more	importantly,	investment	
assets	in	any	legal	proceedings?

	 •		How	can	family	assets	be	structured	to	
avoid	unwanted	publicity	or	scrutiny?

	 •		How	can	we	use	structures	to	
achieve	protection	/	privacy	
as	well	as	tax	savings?

Whether	 it	 is	 the	 tax	 issues	 relating	 to	 the	
administration	 of	 stock	 option	 plans,	
consideration	to	accounting	method	changes,	
or	 cross-border	 tax	 implications,	 private	
companies	and	their	shareholders	must	take	a	
holistic	approach	to	their	tax	planning.	n

Michael S. Maglio, managing director, New Jersey for wtas.com has over 20 years experience providing financial tax and investment advice 
to high net worth individuals, corporate executives and family groups. He can be reached at michael.maglio@wtas.com. 

Andrew Bernard, managing director, Philadelphia New Jersey for wtas.com has over 27 years experience with 
U.S. and international tax matters. He can be reached at andrew.bernard@wtas.com. 

The Importance of Holistic Tax Reviews 
for Private Companies:

 The wTas Tax 360 Program

By MIcHaeL S. MagLIo and andReW BeRnaRd
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Everyone is talking about “the cloud” but most companies are only 
scratching the surface of the benefits available from these innovative tools. 

Hosted VoIP phone service. Colocation of data, software, and hardware. 
Efficient disaster recovery solutions. As a Global Top 100 Managed IT Service 

Provider, Ancero is at the forefront of the cloud movement. 

Contact Ancero today to ensure that your business is achieving 
maximum results from all of today’s and tomorrow’s technologies.   
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was	 booked	 versus	 what	 was	 actually	
expensed,	 and	 ensures	 that	 employees	
are	following	travel	polices	and	leveraging	
negotiated	rates.	

Receipts Digital Filing (RDF): 	
Government	 regulatory	 agencies,	 such	
as	 the	 IRS,	 require	 receipts	 for	 business	
expenses	 to	 be	 stored	 over	 a	 certain	
threshold.	 So,	 what	 is	 a	 best	 practices	
approach	to	handling	all	of	the	supporting	
paper	 receipts	 with	 electronic	 expense	
reports?	 Available	 through	 most	 EMA	
solutions,	 RDF	 allows	 travelers	 to	 fax,	
email	or	scan	and	upload	required	receipts	
with	 a	 printed,	 barcoded	 transmittal	
page	of	 their	 expense	 report.	The	 report	
and	 receipts	 are	 electronically	 matched,	
indexed	 and	 stored	 at	 a	 centralized	
imaging	server	where	approvers,	auditors	
and	 administrators	 can	 easily	 access	 the	
report	 and	 receipts	 when	 needed.	 RDF	
can	dramatically	reduce	the	labor	associated	with	managing	paper	and	
the	cost	of	having	travelers	send	in	their	paper	receipts.	As	the	receipts	
are	now	electronically	maintained,	they	can	be	retained	for	as	long	as	
required.

Mobile Capabilities: 	A	recent	Ipsos-Reid	study	indicated	that	92	
percent	 of	 knowledge	 workers	 read,	 send,	 make	 or	 take	 work-related	
communications	 in	 non-work	 situations.	They	 also	 found	 that	 most	
BlackBerry®	 Smartphone	 users	 can	 turn	 53	 minutes	 of	 downtime	

into	 productive	 work	 time	 each	 day	 and	
that	 BlackBerry	 Smartphones	 can	 increase	
the	efficiency	of	an	entire	team	by	nearly	30	
percent.	 By	 nature,	 business	 travelers	 are	 a	
mobile	 workforce,	 and	 in	 many	 cases	 spend	
more	time	out	of	the	office	than	in.	More	and	
more	companies	are	bringing	EMA	solutions	
directly	 to	 the	 traveler	 with	 a	 mobile	 app.	
Employees	 are	 able	 to	 access	 their	 EMA	
applications	anytime	from	anywhere	through	
their	 BlackBerry	 Smartphone,	 for	 example,	
streamlining	 the	 expense	 reporting	 process	
for	both	the	traveler	and	the	company.	

The Road Better Traveled 
Travel	and	business	expenses	are	an	essential	
piece	of	every	organization’s	costs.	 	As	many	
companies	 struggle	 to	 balance	 budgets	 and	
reduce	 expenses	 without	 affecting	 business	
output,	 automation	 becomes	 an	 effective	
business	 strategy.	 	 Because	 companies	 have	

better	 insight	 and	 control	 over	 employee	 expenses	 –	 from	 travel	 and	
entertainment,	 to	 mobile	 phone	 use	 and	 corporate	 card	 purchases	
–	 they’re	 better	 able	 to	 ensure	 that	 all	 spend	 is	 in	 accordance	 with	
company	policies	and	negotiated	rates.	

With	new	process	efficiencies,	businesses	are	able	 to	save	on	 labor,	
storage,	 and	 postage,	 and	 streamline	 practices	 for	 more	 timely	 and	
accurate	reporting,	review	and	reimbursement.		End-to-end,	automated	
solutions	are	designed	to	simplify	expense	management,	for	improved	
employee	satisfaction,	and	a	bottom	line	that	stretches	for	miles.	n

Craig Fearon is the Senior Product Director for Expense Management at SumTotal Systems, Inc., formerly CyberShift, Inc.  In his role as Senior 
Product Director, Craig is responsible for the product roadmap and vision for of the company’s Expense Management Automation solutions.  Craig 

has extensive domain knowledge and experience in the Expense Automation market, and has worked with expense management solutions for 
over 11 years in a variety of positions including Sales, Pre-Sales Consulting and Partner Management. He has more than 16 years experience 

in the ERP and financial software market.  Previously, Craig was the Manager of Business Development for Best (Sage) Software.

Automation 
Can Boost Your 

Bottom Line: 
A $550M revenue organization achieves 
$25M in EBITDA, and spends $20M 
annually in T&E expenses. EMA can help 
increase their EBITDA without impacting 
business output; the organization can 
save 5 percent of their T&E expenses, 
equating to $1M per year. This savings 
has the same impact on the bottom line 
as $26M in new revenue.

Better Mileage
Continued	from	page	15
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legal eagle

Many	 businesses	 view	
legal	 compliance	 as	 a	
necessary	 evil	 and	 an	
obstacle	to	profits.	 	Thus,	
compliance	is	often	made	
a	mere	formality.		Dealing	
with	 the	 complex	privacy	
and	 data	 protection	 rules	
and	 regulations	 is	 often	
viewed	no	differently	–	be	
it	 industry-specific	 rules	

such	as	HIPPA	(healthcare),	age-specific	rules	
such	as	COPPA	(online	marketing	to	minors),	
agency-specific	rules	(i.e.,	SEC	or	FTC	rules),	
the	 rules	 and	 regulations	 of	 each	 individual	
state,	or	even	the	various	foreign	 laws	such	as	
the	Data	Protection	Act	(applies	to	businesses	
which	 conduct	 any	 business	 with	 many	
European	nations).	 	However	 counterintuitive	
it	may	be	for	some,	forward-thinking	businesses	
do	 not	 view	 privacy	 and	 data	 protection	
compliance	 as	 a	 necessary	 drag	 on	 revenue,	
but	 instead,	 they	use	 it	as	a	marketing	tool	 to	
distinguish	 themselves	 from	 the	 competition	
and	grab	an	increased	market	share.

As	privacy	and	data	breach	issues	continue	
to	 make	 front	 page	 news	 on	 a	 near-daily	
basis,	and	with	the	U.S.	Congress	working	on	
sweeping	 new	 privacy	 laws,	 such	 compliance	
concerns	 are	 increasing	 in	 magnitude	 and	
importance.	 	The	 reality	 is	 that	 whether	 you	
are	 aware	 or	 not,	 the	 various	 privacy	 and	
data	 protection	 laws	 impact	 and	 govern	 the	
operations	 of	 almost	 all	 businesses.	 	 For	
example,	 if	 you	 can	 answer	 “Yes”	 to	 any	 of	
these	 questions,	 there	 are	 privacy	 and	 data	
protection	 laws	 that	 govern	 your	 operations:	
Do	you	accept	credit	cards	for	payment?		Do	
you	 gather	 any	 personal	 information	 about	

your	customers,	patients,	employees,	members	
or	 vendors?	 Do	 you	 electronically	 store	 any	
data	 on	 your	 computers	 or	 servers?	 	 Do	
you	 sell	 or	market	 on	 the	 Internet?	 	Do	 you	
conduct	 any	 business	 with,	 or	 market	 your	
business	 to,	 any	 person	 or	 entity	 located	 in	
another	 country?	 Are	 you	 in	 the	 financial	
industry?	Do	you	 seek	 to	 conduct	 any	credit	
checks	on	potential	 employees	or	customers?		
The	 above	 only	 addresses	 a	 tiny	 fraction	 of	
the	activities	which	subject	you	to	regulation.

So	 what	 can	 and	 should	 a	 business	 do	 to	
not	 only	 survive,	 but	 actually	 thrive	 in	 this	
ever-changing	 regulatory	 environment?	 	The	
answer	 is	 quite	 simple	 –	 be	 compliant	 and	
market	the	advantages	of	your	privacy	policies.

As	 acknowledged	 by	 the	Washington	 Post	
on	 July	 18	 in	 “Tech	 IPO’s	 Grapple	 With	
Privacy,”	 Google	 did	 not	 have	 to	 deal	 with	
online	 privacy	 in	 2004	 as	 such	 a	 concept	
did	not	exist.	 	Times	have	certainly	changed.		
On	 the	 same	 day	 as	 the	 Washington	 Post	
article,	 the	 New	York	Times	 reported	 in	 an	
article	 entitled	 “Privacy	 Isn’t	 Dead.	 	 Just	
Ask	 Google+”	 that	 “Rather	 than	 focus	 on	
new	snazzy	 features	—	although	 it	does	offer	
several	 —	 Google	 has	 chosen	 to	 learn	 from	
its	 own	 mistakes,	 and	 Facebook’s.	 Google	
decided	to	make	privacy	the	No.	1	feature	of	its	
new	service.”		Google+	represents	a	significant	
attempt	by	Google	 to	break	Facebook’s	near	
stranglehold	on	social	media.		Given	Google’s	
past	 success,	 it	 is	 no	 surprise	 that	 Google	
has	 attacked	 privacy	 concerns	 head-on,	 and	
turned	 consumers’	 concern	 for	 privacy	 into	
a	 marketing	 bonanza.	 	 Such	 a	 strategy	 has	
been	 used	 successfully	 in	 the	 automobile	
industry	for	years	by	companies	such	as	Volvo,	
Subaru	and	Mercedes;	each	of	whom	turned	

consumer	 concern	 about	 automobile	 safety	
into	 a	 marketing	 opportunity	 to	 distinguish	
themselves	from	the	competition	by	marketing	
their	superior	safety	features.		

The	 obvious	 next	 question	 is	 how	 does	 a	
business	use	consumers’	privacy	concerns	as	a	
marketing	tool?		The	answer	is	to	acknowledge	
your	 customers’	 concerns,	 explain	 how	 and	
why	 your	 business	 cares	 about	 the	 customer	
more	 than	 your	 competitors,	 and	 that	 you	
will	keep	them	safe.	 	To	accomplish	this	goal,	
you	 must	 first	 determine	 which	 regulatory	
scheme(s)	 govern	 the	 operation	 of	 your	
business.		Second,	you	must	determine	the	best	
method	 for	 compliance	 with	 the	 applicable	
law,	 and	 whether	 it	 makes	 business	 sense	 to	
implement	 privacy	 and	 data	 security	 policies	
which	 go	 beyond	 the	 minimum	 required	 by	
law.		Third,	you	should	examine	how,	if	at	all,	
your	 competitors	 address	 and	 promote	 their	
privacy	obligations.		Fourth,	you	must	develop	
a	strategic	plan	to	promote	to	your	customers	
the	superiority	of	your	privacy	and	data	security	
policies.	 	 Importantly,	 you	 must	 not	 only	
inform	 your	 customers	 of	 what	 your	 privacy	
and	 data	 security	 policies	 are,	 but	 how	 such	
policies	help	and	protect	your	customers.		For	
example,	 Mercedes	 realized	 that	 people	 were	
scared	of	getting	injured	in	car	crashes,	so	their	
advertisements	often	explained	how	Mercedes	
technology	 would	 help	 avoid	 accidents	 (i.e.,	
anti-lock	brakes)	and	how	they	would	protect	
you	if	you	did	crash	(i.e.,	airbags	and	crumple	
zones).		The	same	applies	to	privacy	and	data	
protection	concerns.	 	 In	 the	end,	by	carefully	
planning	 out	 and	 implementing	 each	 of	 the	
above	 four-steps,	 you	 will	 avoid	 regulatory	
problems	 while	 simultaneously	 gaining	 a	 leg	
up	on	the	competition.	n

Michael J. Feldman, Esq., is an attorney and partner at OlenderFeldman LLP (www.olenderfeldman.com) in Union, New Jersey, and a 
founding member of Acentris LLC (www.acentris.com), a privacy and data protection consulting firm.  Mr. Feldman is also a Certified 

Information Privacy Professional (CIPP) and can be contacted at mfeldman@olenderfeldman.com or mfeldman@acentris.com.

Putting Privacy First
MIcHaeL J. feLdMan
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inforMation ManageMent

The	 phrase	 “trust	 but	 verify”	 harkens	 back	 to	 the	 Ronald	 Reagan	
presidency	 and	 the	 final	 days	 of	 the	 cold	 war.	 Relations	 with	 the	
Soviet	Union	were	beginning	to	thaw	and	progress	was	being	made	to	
reduce	 the	 terrifying	number	of	nuclear	weapons	 that	 threatened	not	
just	both	of	the	superpowers,	but	the	entire	human	race.	Along	with	a	
level	of	trust	that	each	side	would	honor	the	agreement,	a	process	for	
verification	was	negotiated,	and	the	phrase	“trust	but	verify”	came	into	
common	usage.	This	almost	sounds	like	a	contradiction	in	some	ways.	
If	you	truly	trust,	then	why	would	you	verify?		

But	in	reality,	life	is	complicated.	There	are	many	individuals	involved	
in	the	process	of	dismantling	a	missile	silo.	The	people	who	negotiate	
the	agreement	are	not	 the	same	ones	who	 implement	 the	agreement.	
And	people	make	mistakes	even	if	they	have	the	best	of	intentions.	So	
the	 long	version	of	 that	expression	 should	 read	 something	 like	“trust	
people	to	do	what	they	say,	but	verify	that	they	didn’t	make	a	mistake	
doing	it.”

Nowhere	 does	 this	 hold	 truer	 than	 with	 software	 escrow	 services.	
When	you	license	software,	you	depend	on	critical	applications	to	run	
your	 business	 that	 are	 outside	 your	 control.	 Even	 with	 the	 best	 and	
most	cordial	of	business	 relationships	 there	 is	 still	plenty	of	potential	
for	error.	So…	trust	but	verify.

Where	exactly	does	verification	fit	into	the	escrow	process	and	how	
does	it	work?		Let’s	start	by	taking	a	step	back	and	looking	at	the	escrow	
process.	Software	escrow	is	a	way	for	developers	and	users	to	protect	
what	 matters	 to	 them.	 Developers	 want	 to	 protect	 the	 intellectual	
property	 (IP)	 they’ve	 developed,	 and	 users	 want	 to	 know	 that	 the	
software	 they’ve	 licensed	 will	 always	 be	 there	 when	 they	 need	 it.	 In	
order	to	make	this	happen,	the	developer	stores	copies	of	their	source	
code	with	a	neutral	trusted	third	party—such	as	Iron	Mountain—	and	
the	user	gains	access	to	that	source	code	only	in	specific	circumstances.	
Typical	 events	 that	 trigger	 a	 release	 include	 bankruptcy	 or	 other	
situations	where	the	developer	can	no	longer	support	the	software.	

In	 a	 case	 where	 the	 escrowed	 software	 is	 released,	 the	 objective	
of	 the	 user	 is	 to	 get	 back	 up	 and	 running	 as	 soon	 as	 possible.	This	
means	being	able	to	quickly	and	easily	compile	the	software,	make	any	
changes	or	fixes	that	are	needed,	and	roll	it	out	for	their	use.	It	is	not	
enough	for	most	of	the	software	to	be	escrowed;	you	need	to	 include	
everything	 that	 is	 required	 to	 compile	 the	 code	 efficiently.	This	 can	
include	compile	scripts,	libraries,	and	other	elements	besides	the	core	
code.	If	 the	developer	 forgets	any	of	 these	 items,	 it	might	be	difficult	
or	even	impossible	to	actually	compile	the	software.		And	this	is	where	
verification	comes	in.	With	verification,	you	know	that	if	the	need	arises,	
you’ll	have	the	complete	source	code	you	need	to	maintain	your	critical	
application.

When	the	developer	deposits	 the	source	code	with	Iron	Mountain,	
we	can	run	a	series	of	verification	steps	to	make	sure	that	the	right	code	
is	there	and	everything	needed	to	compile	the	code	is	intact.	The	first	

step	in	this	process	is	to	extract	the	files	from	the	escrow	deposit	and	
compare	them	against	the	list	of	what	is	supposed	to	be	included.	This	
verifies	 that	 what	 is	 supposed	 to	 be	 there	 is	 complete.	This	 stage	 of	
verification	easily	catches	simple	errors	of	omission	and	lets	you	weed	
out	simple	errors	without	any	further	effort.

The	 next	 step	 is	 to	 actually	 compile	 the	 software.	This	 is	 where	
any	scripts,	files	or	libraries	that	are	missing	will	become	immediately	
apparent.	Unless	you	have	absolutely	everything	that	is	needed	to	build	
the	 final	 product,	 the	 compilation	 will	 not	 succeed.	Where	 the	 first	
stage	tells	you	that	you	have	everything	you	think	you	need,	the	second	
stage	of	compilation	tells	you	whether	you	actually	do	have	everything	
you	need.

The	 third	 and	 final	 stage	 of	 verification	 is	 to	 actually	 execute	 the	
compiled	 software.	 This	 validates	 that	 the	 correct	 version	 of	 the	
software	was	placed	in	escrow	by	matching	the	compiled	version	with	
the	current	available	version.	

Without	 taking	 these	 steps	 you	might	wind	up	with	 an	unpleasant	
surprise	should	you	ever	need	to	access	the	software	that	is	being	held	
in	escrow.	Even	in	the	best	of	circumstances	it	is	very	easy	for	a	mistake	
to	be	made	unintentionally.	All	it	takes	is	one	missing	file	or	the	wrong	
version	of	one	key	file	and	your	escrow	is	no	longer	valuable.	So	trust	
your	development	partners,	but	trust	more	in	your	verification.	n

Want to learn more? Ask for a free copy of our book “Escrow for Dummies” at 
http://digital.ironmountain.com/content/SoftwareEscrowforDummies

John Willoughby is responsible for solutions marketing for Iron Mountain’s Secure Shredding and Technology Escrow Services.  
John can be reached at john.willoughby@ironmountain.com

Trust but Verify: 
A Lesson for Software Buyers

By JoHn WILLoUgHBy

Case Study: 
software escrow and Verification in action

cusTomer: QBE the Americas is part of the QBE Insurance Group, one of the 
world’s leading international insurers and reinsurers. One key line of business 
is Specialty Insurance, including commercial auto, general liability, health and 
management and professional liability.

challenge: The QBE Specialty Insurance group recently invested over $10 
million in customized financial processing software. Protection for this software 
was a serious concern for the group’s Information Systems team.

soluTion: The Company protected its financial processing software with 
a technology escrow agreement from Iron Mountain, but then went a step 
further to verify the escrow deposit with Deposit, Compile and Compatibility 
Verification testing.

BenefiT: With verification testing completed, the senior IT team at QBE the 
Americas is confident that their critical software application could be quickly 
and accurately recreated in case of problems with their software vendor.
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Princeton, NJ
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enterprise infrastructure software company, 
acquired by Tibco Software (NASDAQ:TIBX) in 
March 2010
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M&A, Reporting Systems; supported R&D, 
Manufacturing, Sales & Marketing, CFO, Board 
of Directors at Bristol-Myers Squibb for 22 
years.

service Provider-Marketing
thoughtShift
Long Valley, NJ
http://www.thoughtshiftinc.com
ThoughtShift is focused on creating the 
worldâ€™s most efficient, effective and 
intelligent sales and marketing organizations. 
We offer quick-hitting insight into your most 
challenging roadblocks, help you execute 
high-value initiatives, and enable quick and 
impactful results.

energy/enviro/engineering
constellation energy
Baltimore, MD
http://www.constellation.com
Formerly Baltimore Gas and Electric, 
Constellation Energy has evolved into one 
of the largest and most innovative energy 
companies in America. Headquartered in 
Baltimore, with nearly 10,000 employees, 
approximately 12,000 megawatts of 
generation capacity and $14.3 billion in annual 
revenues (2010).

electronics/advanced Material 
& Manufacturing
Starship enterprises, LLc
Boonton, NJ
Starship Enterprises specializes in bringing new 
ideas and products to market.  Currently (2011) 
developing 2 products in the Medical Field, 1 
Household & 1 Phone App/Web based.

iT/software
Innovative technology Solutions 
Manalapan, NJ
http://www.itsllc.com
Services That Optimize IT Value ©  ITS provides 
consulting services that help IT management 
teams drive operational and financial results. 
From Managed Onsite Services, to technology 
consulting, to executive and strategic 
consulting, ITS is your trusted partner.
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nJtc new MeMBers June 2011

Grubb & Ellis Company • www.grubb-ellis.com
h2med LLC • www.h2med.com
iBiquity Digital Corporation   
http://www.ibiquity.com
Lowenstein Sandler PC   
 http://www.lowenstein.com
McCarter & English LLP   
 http://www.mccarter.com
Md On-Line, Inc.
 www.mdon-line.com
Natcore Technology, Inc.
 www.natcoresolar.com
NGS, LLC 
NJMC Business Accelerator
 www.njmcaccelerator.com
NOBEL Computer Systems, Inc.
 www.nobelsystems.com
PortaScience Inc.
 www.portascience.com
ProFACT Proteomics, Inc.
 www.profactproteomics.com
PTC Therapeutics, Inc. • www.ptcbio.com
Quality Technology Services
 www.qualitytech.com
Recycling Technology Development dba 
Bayshore • www.bayshorerecycling.com
RightAnswers, LLC
 www.rightanswers.com
Select Greater Philadelphia
 www.selectgreaterphila.com
Sensors Unlimited Inc., a wholly owned 
subsidiary of Goodrich Corporation
 www.sensorsinc.com
Sequent • www.sequent-tech.com
Shippingcluster AS
 www.shippingcluster.com
Strategic Insights, Inc. • www.strins.com
Sunwise Solutions, Inc.
 www.sunwisesolutions.com
Total Marketing Concepts Inc.
 www.totalmarketingconcepts.com
Tradewind Net Access, Inc.
 www.tradewind.net
Tripod Technologies, LLC
 www.tripodtech.net

Inpensa 
Bridgewater, NJ
http://www.inpensa.com
Inpensa is a technology and services company 
that is introducing a new vertical in the enterprise 
software suite, Expense Reduction Management.

SecondMarket Holdings, Inc.
New York, NY
http://www.SecondMarket.com
SecondMarket is a marketplace for buying and 
selling alternative assets.  Headquarters are in New 
York City with more than 50,000 institutional and 
individual participants and billions in transactions.  
Founded in 2005 with VC funding of approximately 
$20 million.

What are Minds for, Inc.
Kresgeville, PA
http://whataremindsfor.com
What Are Minds For, Inc is a software company 
that is developing a middleware called OMMS.

Telecommunications/New Media
Black Ice technologies, LLc
Paulsboro, NJ
http://www.blackicetechnologies.net
Proposed WiMAX infrastructure to provide 
IP-based quadruple play products and services for 
voice, video, data, and wireless with always-on 
broadband connectivity complete with mobility, 
handover and roaming services.

renewals
Akshay Software International, Inc.
 www.akshay.com
AlcheraBio LLC • www.alcherabio.com
Atlas Systems, Inc • www.atlassystems.com
Audible.com • www.audible.com
BluePrint Healthcare IT • /www.blueprinthit.com
Budd Larner P.C. • www.buddlarner.com
Cassidy Turley • www.cassidyturley.com
CBIZ Valuation Group, Inc.
 www.cbizvaluation.com
Celgene Corporation • www.celgene.com
CMC Americas, Inc. • www.cmc-americas.com
Consultants 2 Go • www.consultants2go.com
Cushman & Wakefield of New Jersey, Inc.
 www.cushwake.com
DIGIT Payroll Corporation • www.digitpay.com
Diogenes.com, LLC • www.diogenes.com
DRS Technologies, Inc. • www.drs.com
eZCom Software, Inc. • www.ezcomsoftware.com
Financial Sciences Corporation
 www.fisci.com
Folded Structures Company, L.L.C.  
http://www.foldedstructures.com
G4S Technology • http://us.g4stechnology.com
GAIN Capital Group • www.gaincapital.com
GCEMarket, Inc. • www.gcemarket.com

Joining the nJtc
Paul Frank • Ext 222 • pfrank@njtc.org

Membership Services
Judy Storck • Ext 246 • jstorck@njtc.org

Member Relations Manager
Ellen Stein • Ext 228 • ellen@njtc.org



Inspire...

Educate...

Connect...

contact paul frank at pfrank@njtc.org for specific information regarding your company.

The NJTC offers membership to companies involved in the research, development, 
manufacture, supply or sales of high technology products, services, materials or 
components in the following sectors: Telecommunications/Media; Enviro-Energy (E3); 
Electronics, Advanced Materials & Manufacturing; Nanotechnology; Life Sciences and IT/
Software.  And to the professional service providers that specialize in working in these 
technology sectors.  We also offer non-profit memberships to organizations supporting 
the technology community, including colleges and universities, business associations, 
economic development agencies and entrepreneurial support groups.  

how can my company Join the new Jersey Technology council?

•   Interaction with like-minded business and community leaders
•  Members only networking events & expanded information in the Technology Directory
•  Access to government officials, and financing sources
•  International connections
•  Career Center – NJTC Job Board
•  Technology and Entrepreneurship Talent Network with NJ Dept of Labor

•  C-Level executive forums
•   Content rich program schedule, industry specific information
•   Exposure at activities, publications and NJTC Newswire 
•  Regional commercialization support - collaborations with universities
•  NJTC Education Foundation – strengthens the pipeline of an educated workforce

•  Entrepreneurship
•  Technology development
•  Government officials
•  Collaboration between industry sectors
•  Advance New Jersey’s status as a leading technology center
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nJtc calendar

nJtc eXecUtIVe LeadeRSHIp SUMMIt
September 22-23 

the Hyatt on the Hudson 
2 exchange place, Jersey city, nJ

Full Conference Thursday & Friday 
Members $600.00 • Non-Members $850.00

Friday Only
Members $525.00 • Non-Members $600.00

The NJTC Executive Leadership Summit will 
assemble New Jersey’s best and brightest 
high-tech and life science executives for insightful 
discussions, engaging and successful speakers 
and practical advice for managing a more 
profitable company.  With topics ranging from 
preparing for acquisitions to managing costs to 
creating value through marketing and human 
capital, this event promises to position you and 
your company for greater success.

tHe Un-confeRence
September 27
Location tBd
3:00 – 6:00

Members $25.00 • Non-Members $50.00
 
Thought-provoking discussions with the 
brightest minds in life science and electronics 
manufacturing about the issues that matter to 
you most. 

nJtc cLean eneRgy SUMMIt
october 4 • 9:00 aM - 3:00pM  
princeton plasma physics Lab 

100 Stellarator Road, princeton, nJ

Members $60.00 • Non-Members $120.00
Professional Service Provider $240.00

Students $25.00  

deLaWaRe VaLLey tecHnoLogy 
ReSeaRcH SyMpoSIUM

october 6 • 2:00 pM - 6:30 pM 
Rowan University

201 Mullica Hill Road, glassboro, nJ

Members $25.00 • Non-Members $50.00 
Students $5.00  

The Delaware Valley Technology Research 
Symposium will present an array of companies, 
post graduate and post doctoral efforts 
showcasing technology research, development 
and commercialization. The Symposium will 
provide participants a glimpse of technology 
entrepreneurs, inventors and investors who are 
reinventing technology in the region. 
Agenda for the Afternoon: 2:00 - 2:30 PM - 
Registration, Networking, Posters 2:30 - 2:50 
PM - Welcome, Keynote 2:50 - 3:25 PM - 
Presentations by Post Doctoral and Post Graduate 
Students in Electronics/Advanced Materials, 
Environment/Energy, Information Technology, 
Life Sciences and Telecommunications/Media 
3:25 - 3:35 PM - Break, Networking and Posters 
3:35 - 4:15 PM - Presentations by Companies in 
Electronics/Advanced Materials, Environment/
Energy, Information Technology, Life Sciences 
and Telecommunications/Media 4:15 - 5:15 
PM - Partnering Sessions - one to one meetings 
between presenters and companies to discuss 
collaboration, joint ventures, etc. 5:15 - 6:15 PM - 
Networking Session. 

netWoRkS
NJTC Industry Networks present programs 
about opportunities and challenges facing NJ 
technology companies by industry segment. 

electronics, advanced Materials 
& Manufacturing

Patron Sponsors:
EisnerAmper

Woodcock Washburn LLP
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Ellen Stein • Ext 228
ellen@njtc.org

enviro-energy Industry
Patron Sponsors:

Atlantic City Electric 
Morgan Lewis

WeiserMazars LLP
Woodcock Washburn

Contact: 
Paul Frank • Ext 222

pfrank@njtc.org
Ellen Stein • Ext 228

ellen@njtc.org

It/Software
Patron Sponsors:

 BDO
Edison Ventures

Stevens & Lee, PC
Contact: 

Leo Mennitt • Ext 227 
lmennitt@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

Life Sciences
Patron Sponsor:

Goodwin Procter LLP
McGladrey

Contact: 
Leo Mennitt • Ext 227 

lmennitt@njtc.org
Meredith Meyer• Ext 234 

mmeyer@njtc.org

telecommunications/Media
Patron Sponsor:
Drinker Biddle

Verizon New Jersey
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

NJTC Peer Networks bring together like-minded 
technology professionals to share common issues, 
learn best practices and gain perspective across all 
technology industry segments. 

ceo forum
Patron Sponsors:
Morgan Lewis 

WithumSmith+Brown
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

cfo peer network
Patron Sponsors:
CresaPartners 
Morgan Lewis

Ernst & Young, LLP
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

cIo peer network
Patron Sponsors: 

Delta Corporate Services
Oracle

telx
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

government affairs
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

Venture capital and financing
Patron Sponsors:

Fox Rothschild LLP
PricewaterhouseCoopers LLP

TD Bank N.A
Contact: 

Ellen Stein • Ext 228
ellen@njtc.org

Women in technology
Contact: 

Joan Praiss • Ext 231
jpraiss@njtc.org

for updated information or to register for nJtc events, visit www.njtc.org
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chairman of the Board
Simon Nynens, Wayside Technology Group, Inc.

Board Members
Joseph Allegra Edison Ventures

Virginia Alling, PNC Bank
Robert Altenkirch, New Jersey 

Institute of Technology
Mel Baiada, BaseCamp Ventures

Maxine Ballen, New Jersey Technology Council
Kate Bluvol, PricewaterhouseCoopers LLP

Robert Bothe, Opera Solutions
James Bourk, WithumSmith+Brown, PC

Paul Boyer, Ancero, LLC
Skip Braun, Deloitte

Leslie Browne Senesco Technologies, Inc.
Michael Christman, Coriell Institute 

for Medical Research
John Clarke, Cardinal Partners

Mark Clifton, SRI Sarnoff Corporation
Steven Cohen, Morgan Lewis
Caren Franzini, New Jersey 

Economic  Gilbert, DLA Piper
Richard Goldberg, DRS Technologies, Inc.

Mark Greenquist, Telcordia Technologies, Inc.
James Gunton, NJTC Venture Fund

Brian Hughes, KPMG LLP
Michael Kacsmar, Ernst & Young LLP

Carl Kopfinger, TD Bank, N.A.
William Kroll, MATHESON

Shihab Kuran, Petra Solar Inc.
Flint Lane, Billtrust

Steve Lerner, Morris-Meyer, LLC
Rick Maloy, Maloy Risk Services
John Martinson, Edison Ventures

Richard McCormick, Rutgers, The State University
Greg Miller, Advanced Health Media, LLC

Richard Napoli, ObjectFrontier, Inc.
Bob Olanoff, Systech International
Gregory Olsen, GHO Ventures, LLC
Kevin Pianko, WeiserMazars LLP

Rick Pinto, Stevens & Lee
Philip Politziner, EisnerAmper LLP

Marianna Rabinovitch, ECI Technology
Govi Rao, Noveda Technologies, Inc.

Jeffrey H. Rosedale, Woodcock Washburn LLP
James Russo, Princeton Financial Systems

Douglas Schoenberger, Verizon
Eric Shepcaro, telx

David Sorin, SorinRoyerCooper LLC
Stephen Waldis, Synchronoss Technologies

Edward Yaw, County College of Morris
Kenneth Zuerblis

nJtc 
Board of directors

MId atLantIc – ontaRIo 
It/SoftWaRe coMpanIeS 

paRtneRIng SeSSIon
october 6

9:00 – noon
Contact Paul Frank if your company would like to 
participate at pfrank@njtc.org
 

top ten tecHnoLogy tRendS
november 9 • 4:45 pM – 7:45 pM

Location tBd

Members $25.00 • Non-Members $50.00
 
 The NJTC Annual Top Ten Technology Trends - a 
group of corporate executives and others will 
participate in an interactive discussion focusing 
on top technology trends that will affect all of 
us in the next 12 to 24 months. Panelists will 
discuss the technologies with the best potential 
for being the “next big thing.” Audiences 
members will have the opportunity to agree or 
disagree with the panel’s predictions.
 

HeaLtHcaRe data MInIng
december 2 • 3:00 pM – 7:00 pM

opera Solutions
Jersey city

 
Members $25.00 • Non-Members $50.00

 
Our panel looks at the current uses and 
highlights the importance of data mining in 
medicine and public health. And discusses data 
mining techniques being used in other fields 
that may also be applied in the health sectors.  
We will identify issues, challenges and business 
opportunities in data mining as applied to the 
medical practice.
 
Immediately following is the Opera Solutions 
City Lights Holiday Reception.
 

save the Date
It/SoftWaRe IndUStRy 

netWoRk pRogRaM
September 15 

BIofUeLS/RecycLIng
September 20 • 4:00 pM - 6:00 pM 

Location: tBd  

nJtc InnoVatIon confeRence
october 19

att 
900 Route 202-206n

Bedminster, nJ

nJtc gaLa aWaRdS
november 17 • 5:00 pM - 10:30 pM 

the addison park
150 Highway 35

aberdeen, nJ

2011 RegIonaL coMMeRcIaLIZatIon 
confeRence

december 8  • 7:30 aM - 3:00 pM 
University city Science center Quorum 

3711 Market Street
philadelphia, pa



nJtc Photo gallery
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Building applications for wireless, mobile Internet and broadband services 
is one of the most exciting areas of development in the technology arena. 
The NJTC looks to foster this innovation in the region so that developers, 

entrepreneurs, market leaders and investors can come together to discuss 
strategic direction, showcase and share their ideas and connect with 
resources and partners.  Presented were some of the best applications in 

▲  Application Trends panelists include: Shoshana Loeb, Chief Scientist/Executive 
Director, Telcordia Technologies; Rich Napoli, COO, Object Frontier; Jason Serotta, 
Manager - Verizon Developer Community, Verizon Wireless; Lindsy Henderson, NEA 
Sales, Research in Motion; Arlene Setacci, Carrier Sales Manager, Research in Motion

▲  Paid vs. Free Apps panelists include: Melody Adhami, President 
& CEO, Plastic Mobile; Catherine Berthier, Principal, Berthier 
Communications; Dr. Jean-Claude L. Franchitti, Director/Chief 
Architect, Advanced Solutions Practice, Cognizant Technologies; 
David Kinlough, Vice President – Sales, Anomalous Networks Inc. 

Mobile application Forum

NJTC 2011 annual Meeting, 
Celebrating 15 years

featured keynote Speaker:
kim guadagno, Lieutenant governor, State of new Jersey

Approximately 350 NJTC members attended the Annual Meeting to hear 
Lt. Gov. Kim Guadagno speak to the regional technology community. Her 
remarks were followed by a panel moderated by David Sorin, SorinRoyer 
Cooper LLC, featuring William Kroll, of Matheson Tri-Gas, Shihab Kuran, 
president of Petra Solar, Nancy Lurker, CEO of PDI and J. Michael 
Schweder, President of AT&T Mid-Atlantic States. 

▲  Pictured from left to right: Simon Nynens, Chairman, President & CEO, Wayside 
Technology Group, Inc., Chairman of the Board, NJTC, Brian Montag, Partner, K&L 
Gates LLP, Kim Guadagno, Lieutenant Governor, State of New Jersey, Maxine Ballen, 
President & CEO, NJTC

▲ Five Year NJTC Members▲ Ten Year NJTC Members

▲ Fifteen Year NJTC Members
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▲  Mobile Showcase Award Winners: Judges Award: ZSL, Inc; Content Subcategory - Berkeley Varitronics; 
MHealth Subcategory: MTBC; Mobile Media Subcategory - Bianor, Inc.; Personalized Services 
Subcategory - Parental Oversight; Smart City Application Subcategory - Police Software.com, LLC; 
Social Media Subcategory: 2XM Interactive & Location Services Subcategory – Transclick

▲  Research In Motion: Arlene Setacci & Lindsy Henderson

development in the U.S. and Canada. Working with the Canadian Consulate 
General, Object Frontier and Research in Motion, NJTC presented two panels: 
Application Trends and Paid vs. Free Apps – How to Grow Your App into Real 

Business. The program also included a Mobile Application Showcase where 
RIM and selected developers made presentations on their applications.

▲  David Sorin, Co-Managing Partner, 
SorinRoyerCooper LLC – Platinum Sponsor

▲ Brian Montag, Partner, K&L 
Gates LLP – Lunch Sponsor

▲  Panelists L-R:  Bill Kroll, Chairman & CEO MATHESON; Shihab Kuran, 
President & CEO, Petra Solar, Inc.; Nancy Lurker, CEO, PDI, Inc.; J. Michael 
Schweder, President, AT&T Mid-Atlantic States
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The New Jersey Technology Council
and Education Foundation
1001 Briggs Road, Suite 280
Mt. Laurel, N.J. 08054

oN The NJTC MeMBer News wire

dAily UpdATes AboUT New Jersey’s 
MosT TeCh sAvvy CoMpANies

•  nJiT, rutgers students push Boundaries of sustainable 
Building with innovative green house

•  siemens unveils innovation ‘power’ for the clinical laboratory 
at 2011 aacc and ascls annual meetings and clinical lab expo

 
•  nephros receives 510k approval to market 

additional ultrafiltration products
 
•  new york internet expands its horizons to nJ
 
•  cognizant helps feihe international 

enhance food safety capabilities
 
•  venture capital investments rise 19% in Q2 

2011 to $7.5 billion in 966 deals

See page 23 for
what the NJTC 
has to offer you


