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We’re only a few weeks into 2012 and there’s a great energy in the air, both here at the NJTC and around NJ. 
People are excited about the strides we are making in NJ. At the NJTC, we’re not only thrilled about this positive 
turn NJ is taking, but our upcoming CIO Conference (February 
16, East Brunswick Hilton). This CIO-only event has a fantastic 
new agenda; keynote speaker Dan Woods, CTO, Chief Editor 
and Analyst, and Founder of Evolved Media; and our CIO of the 
Year Awards. In addition, we’re so pleased and honored to have 
a special guest, the newly appointed CIO for the State of New 
Jersey, Steven Emanuel address our group. This will be one of his 
first speaking engagements in NJ, and we’re thrilled to have him 
share his tremendous expertise with our group. This is a can’t-miss 
event for NJ CIOs.

Also on the horizon is our Venture Conference (March 22, The Palace at Somerset Park). It is the largest venture 
conference on the East Coast, and it’s the place to be to see the newest, latest and greatest. Applications for 
exhibitors are still available, and attendees should reserve their space now.

All year long, every month, the NJTC brings you premier conference events that not only are jam-packed with 
valuable information, but give you the chance to network at a high-level, which can be invaluable for your business. 
I look forward to seeing you at an upcoming event. n

     — Maxine Ballen, President & CEO, NJTC
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why My coMPAny is A nJTc MeMBer...
When I started my business six years ago I did what any diligent entrepreneur would do: I created a business 
plan. A critical element of that plan was the sales and marketing plan that included a section on “networking”. 
I had done some networking before, but never had it felt as important as it seemed to be when I first started 
my company. The NJTC seemed to be a good fit for my technology driven services business that supports High-
Tech and Life Science companies. I checked out their home page and quickly learned that they hosted quite a 
few events throughout New Jersey that looked really interesting and were affordably priced (sometimes free) 
for my fledgling start-up. Everything looked right so I became a member. Within a few weeks I found myself at 
my first networking event and was warmly welcomed by the NJTC staff. I must have met twenty new people 
that evening, some of whom were in early stage companies like me and others in every size company up to 
thousands of employees. They all seemed to share some common traits: an entrepreneurial spirit, a thirst for 
learning, and an eagerness to help others.

Six years and many events later, my company has grown and the NJTC has been an integral part of that 
growth. I have developed many new relationships. I even met an astronaut! It would be easy to end it here 
by saying that some of those relationships have become customers and therefore the return on investment for 
being a member is a “no brainer”. However the NJTC is much more than just a place to find potential new 
customers. It’s a forum to meet knowledgeable people, hone leadership skills, find new resources or better 
ways of doing something; it’s your personal think tank.

 
   —Michael Marsan, New Market Translations
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talent networks

upcoming workshops
NJTC’s Technology & Entrepreneurship Talent 
Network is offering a series of workshops 
at various locations throughout New Jersey. 
Bridging the Gap Job Skills Workshops 
will provide job seekers with up to date 
information on the latest technology jobs and 
trends, interviewing skills, networking skills, 
best practices and more.

 
thursday, february 9 • deVry

Camden County Regional
Emergency Training Center 

420 Woodbury-Turnersville Road
Blackwood, NJ 08012

 
february 29 • Location: tBd

 
april 17 • Location: tBd

 
Visit www.njtc.org for more 
information, and to register

Talent Networks were established by the NJ 
Department of Labor & Workforce Development 
(LWD) to focus on the specific employment needs of 
key industries in this state, connect job seekers with 
them, heighten awareness of job-matching and 
training resources, and help educational institutions 
align curriculum with evolving demand for qualified 
workers to ensure that New Jerseyans have access 
to training and educational preparation for jobs of 
the future.

Does your company have openings? What skills 
requirements are most important to you?

I’d like to hear from you about your company’s 
job openings and needed skills. Contact Johanna 
Zitto at jzitto@njtc.org.

To post your companies jobs visit www.njtc.org 
& click on the career icon.

Michael Laun, State Veterans Program Coordinator
New Jersey Department of Labor & Workforce Development

Top Ten reasons to hire 
Veterans and wounded warriors

 

1. ability to learn new skills and concepts. 
While in the military, Service Members undergo rigorous training programs to become experts in a wide-range 
of skills and concepts that can easily be transferred to a civilian work environment. The skills Service Members 
have learned and applied in real-world situations in the military make them ideal candidates to enhance your 
organization’s productivity.

2. strong leadership qualities. 
The military trains Service Members to lead by example as well as through direction, delegation, motivation 
and inspiration in some of the toughest situations imaginable. Service Members are not only well schooled in 
the academic theory of leadership; they also understand and have used practical ways to manage behaviors 
for results.

3. Flexibility to work strongly in teams or work independently. 
ilitary training teaches Service Members to work as a team by instilling a sense of a responsibility to 
one’s colleagues. In addition, the size and scope of military operations necessitates that Service Members 
understand how groups of all sizes relate to each other and support the overarching objective. While 
military duties stress teamwork and group productivity, they also build individuals who are able to perform 
independently at a very high level.

4. diversity and strong interpersonal skills. 
Service Members have learned to work side by side with individuals regardless of race, gender, religion, ethnic, 
and cultural backgrounds, economic status, and geographic origins as well as mental, physical and attitudinal 
capabilities. Many Service Members have also been deployed or stationed in numerous foreign countries that 
give them a greater appreciation for the diverse nature of our globalized economy.

5. ability to work efficiently and diligently in a fast-paced environment. 
Service Members have developed the capacity and time-management skills needed to know how to 
accomplish tasks correctly and on time, in spite of limited resources and immense pressure.

6. respect for procedures and accountability. 
Service Members know how policies and procedures enable an organization to be successful and they easily 
understand their place within an organizational framework. Service Members understand the responsibility 
that comes with being responsible for the actions of subordinates and they understand how to properly 
elevate issues through the proper supervisory channels.

7. hands on experience with technology and globalization. 
Today’s military uses the cutting-edge technology to maintain our dominance over the enemy in the 
battlefield. From communications technology to the security of computer networks and hardware, Service 
Members must stay aware of emerging technologies in the public and private sector.

8. strong personal integrity. 
Military training demands that individuals not only abide by a strong Code of Ethics, but that they live it 
each and every day. Military personnel are often trusted with security clearances that give them access to 
highly sensitive information. An employee with a proven track record of trustworthiness is often an asset to 
an organization.

9. strong sense of health, safety and property standards. 
Service Members are aware of health and safety protocols both for themselves and the welfare of others. 
Individually, they represent a drug-free workforce that is cognizant of maintaining personal health and fitness. 
On a company level, their attentiveness and care translate into respect for employees, property and materials.

10. Triumph over adversity. 
In addition to dealing positively with the typical issues of personal maturity, Service Members have frequently 
triumphed over great adversity. Service Members have proven their mettle in mission critical situations 
demanding endurance, stamina and flexibility. In the case of wounded warriors, they have overcome severe 
disabilities, acquired injuries (including invisible injuries) through strength, determination and personal 
conviction.

Michael Laun, State Veterans Program Coordinator New Jersey Department of Labor & Workforce Development
609-292-2468 • michael.laun@dol.state.nj.us
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corner office

ken bloom
Chief Executive Officer, 

INTTRA
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you have your bachelors in Math from university of 
Chicago, and your Masters in operation research at 
stanford university, what type of work were you ini-
tially thinking you might get into? 
I have always been interested in the intersection of logistics, data and 
mathematical modeling….and this intersection plays out typically in shipping 
companies. I was lucky enough to discover the field of operations research, which 
ended up being a hot area for shipping and transportation companies around the 
time I finished my graduate courses. But, at the same time and as odd as it sounds, 
this is exactly the kind of work I had always sought. 

how did you wind up at inTTra? 
After having spent 12 years in a shipping company called Stolt-Nielsen, an 
international owner and operator of ocean-going tankers, in a variety of areas 
from sales and operations to asset management and IT, I was recruited by INTTRA 
to be its first chief executive officer precisely because of my experience in shipping 
and in developing modern ways for shipping companies to operate. I think that 
the field of eligible candidates was very small--that also helped. 

Can you give me a quick elevator pitch explanation 
of what inTTra does?
You can think of INTTRA as a web portal for the global ocean container industry. 
Many of us know about Orbitz or Expedia. You can think, in some ways, of INTTRA 
being like these companies but for booking 20- and 40-foot shipping containers. 
We help save ocean carriers and their customers time and money associated with 
key, common order processing activities.

i saw on the inTTra web site that 
more than 450,000 container orders are 
initiated using the inTTra platform 
every week. That’s a lot of ocean-carrier 
cargo! what was the key in getting the 
company to this point? 
Our volumes, in fact, has since grown to more than 500,000 
containers each week. This is about 16% of global trade. We 
have several methods for growing our network but the key 
is to work within the industry…as a partner to all, and an 
enemy to none. We consistently and persistently segment our 
customers and deliver to each segment an appropriate set of 
products and services. We work relentlessly on our common 
mission, taking distractions rarely, and judging our results 
objectively (and then modifying our activities if required and 
as soon as possible.) 

inTTra’s rate of growth is phenomenal. accelerated 
growth like that usually comes with some growing 
pains, what bumps in the road did you encounter and 
how did you overcome them?
We have grown over each of the last 10 years…and to be sure, each year has 
brought new challenges.The key, over and over again, is to ensure that we have a 
strong, ethical, directed and motivated team of experienced and knowledgeable 
teammates. Nothing we have done here could have been done by any single 
person: Global trade is naturally a team game. I am fortunate to have a great 
team of colleagues in our New Jersey office, and in all our offices around the 
world, who share our vision, work together to overcome challenges, and in many 
cases, find opportunities from challenge. We will continue our journey this way 

until we see as much global trade running through the INTTRA portal as we 
can possibly attract. 

what was one of the high-points for you and for 
inTTra?
There have been many high-points for the company, but the greatest is gaining 
the support of the industry so that they trust us to handle many of their vital, 
key revenue-related functions. We will say that “we are only as good as our 
last container”…and we mean it. The market believes in us and has rewarded 
us with high retention, loyal customers, and dedicated employees. Today, 
shippers and carriers around the world use INTTRA and associate our name 
with innovation, quality and efficiency.

what do you see next for the company?
INTTRA is continuing to grow its global network…last year we grew by 
24% (while the industry we serve grew 8%). These transactions set us up 
to aggregate our data into actionable information. And, for INTTRA, offering 
business insights from actionable information would be the next step for us. 
I’d also like to see us leverage our global network into an online community 
of logistics professionals. 

how would you describe your management style? 
Well, I have to leave that to others, but I care a lot about organizational 
alignment and spend extra time to achieve it. I very much believe that an 
organization delivers its best results when everyone understands the task at 
hand and is organized for success and aligned for maximal results. 

did you have a mentor or was there a book that 
shaped the way you conduct business today?
I feel quite fortunate to have had a few very positively influential people in 
my personal and professional lives. I work hard to be this kind of person to 
other people as well. I surround myself at INTTRA with people who share my 
values, and work to keep close to similarly minded people on the ‘outside’ as 
well. Our board of directors is also extremely helpful to us…constructively 
challenging but uniformly supporting our vision and our plans. I also learn from 
my management team. We recruit people for their expertise, and I want their 
expertise to change and improve the company. 

I have been shaped also by some key events…events where, by exercising 
moral clarity, I was able to make the right decisions, even if it was a hard 
decision to execute. I bring this moral clarity to the workplace every day. I 
also am blessed with a supportive family…my wife and two girls support the 
INTTRA vision as well!

last month, our Corner office interviewee told 
us that in her downtime she was training for her 
own personal triple-crown in swimming around 
Manhattan, the Catalina Channel, and eventually, 
the english Channel in 2013(!). how do you spend 
your downtime?
Well, I’m currently training for a ‘Century’, which is a 100-mile, single-day bike 
ride. I did my first Century this summer…the Mount Greylock Century, which 
featured 10,000 feet of cumulative vertical climb. Biking lets me spend time 
with INTTRA and other colleagues in a casual setting. We have a general focus 
on wellness at INTTRA, and for me, this is how I can participate in the program. 
In the winter, I try to get in as many days skiing as I can. The wonderful 
part about skiing is it’s a family activity. You will very certainly not find me 
swimming across the English Channel! n
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By StEVIE M. daVIdSon

Over the past several months there has been 
an increased focus on security of health 
information, mostly due to the changes in 
HIPAA that came about with the HITECH 
Act of 2009. However, the fact of the matter 
is that there is more electronic protected 
health information (ePHI) now than ever 
before. The Meaningful Use incentive 
program has also made an attempt to bring 
information security to light by issuing a core 
requirement that makes a Meaningful User 
complete and remediate a HIPAA security 
analysis. The Office of Civil Rights has now 
started to perform audits on organizations 
of all sizes across the country to check for 
compliancy and State Attorneys General 
have the authority to perform audits as well. 
Even with all of this attention on protecting 
health information and the penalties for not 
doing so, two things continue to stand out. 
The first is the assumption that most people 
are sufficiently securing electronic protected 
health information (ePHI). The second is the 
blatant misconception that this is something 
easily accomplished. 

A recent poll on a prominent industry website 
asked its readers, “If the HHS Office for Civil 
Rights conducted a HIPAA Privacy/Security 
audit at (your) organization,” what would be the 
outcome. Alarmingly, 40% of people responded 
that, “They would find we are complying with 
HIPAA in good faith and have no major issues.” 
Another 33% said, “They would find some 
problems that need fixing, but nothing major.” 
Only 26% of people thought they would have 
some work to do. 

These are some eye opening statistics on 
how the healthcare industry is currently 
evaluating its privacy and security efforts, 
and it is alarming about how naïve we 
are about the risks involved in protecting 
ePHI. Consider that most organizations do 
not even have the most basic steps in a 
compliance program under control. Things 
like having a formal compliance officer with 
a job description, an updated HIPAA Privacy 
and Security manual, an inventory of all of 
the organization’s business associates, and, 
of course, an updated Business Associates 
Agreement that outlines the changes with 
regard to HITECH and any state specific law. 
Do not forget, depending on the state one 
lives in; the law may be more stringent and 
supersede what federal law mandates.

Health Information’s #1 
Privacy and Security Risk—Naivety

As a faculty member at the New Jersey Aquaculture Technology Transfer Center at 
Cumberland County College, George Saridakis always advised his students to have a 
business plan in place before going into business. But when he heard that there was space 
opening up at the incubator at the Rutgers EcoComplex greenhouse, he jumped right in, 
sans business plan. “I didn’t want to miss the opportunity,” he said. 

Saridakis’ new company, Olive Creek Farms (www.olivecreek.com), hydroponically produces 
a number of varieties of basil and other specialties in the greenhouse. His product is being 
distributed from Massachusetts to Maryland and is available in several supermarket chains.

The hydroponics production system was new to Saridakis. The first thing he had to do was 
devise supports to hold the plants on the ebb and flow benches, also called Dutch trays, that 
were already in the greenhouse. In the Dutch bench system, water with nutrients is recycled, 
making the system a model of sustainability. The computer monitors and adjusts the fertilizer 
on a daily basis. Because the plants are suspended in water, there is no sand or dirt in the 
product. No harsh chemicals are used on the plants: the pesticides in use are biological 
controls or compounds that are approved for organic production, even though Saridakis does 
not market the product as being organically grown. 

Saridakis is planning to build on his current success by constructing a new greenhouse 
for his business within the next few years. Meanwhile, he has recently expanded into an 
additional 12,000 square foot zone in the Rutgers greenhouse where he is using  a deep water 
hydroponics system wherein the plants are grown on rafts rather than benches. The company 
hopes to begin also growing fish in this area using a system integrated with the hydroponics 
operation, a process called aquaponics. In such a system, the filtered effluent from the fish 
tanks, rich in plant nutrients, is used to support growth of plants. “We need to move the 
business along a little so that we know what it is we’re looking to build,” said Saridakis. “I 
don’t want to overbuild or underbuild. Being at the incubator has enabled us to get into this 
venture while minimizing the risk. “

Saridakis expects to begin building the new Olive Creek Farms facility in 2 years, and then 
gradually phase out of the incubator greenhouse. He is adamant that the new facility will be 
located in New Jersey. “The only question is what county” says Saridakis. n

NJBIN Spotlight: olive Creek Farms

Stevie M. Davidson, CPHIT, is the President & CEO of Health Informatics Consulting, LLC. www.myhic.net

In addition to individuals thinking that they 
are prepared for protecting health information, 
a common sentiment in the industry is that 
even if an issue arises, it is something that is 
easy to fix. Many also believe that EHRs and 
other systems will automatically ensure that 
information is protected, but they could not 
be further from the truth. Systems certainly 
play a role in the technical security of an 
organization, but they must be included in 
policies and procedures that encompass a 
larger compliance program. 

The key point to remember is that having 
a manual on the shelf is not the definition 
of having a compliance program in place. If 
you are subjected to an audit, an auditor may 

immediately ask to see if you have an updated 
manual in the office. They will also ask if the 
manual is accessible to everyone within the 
organization. However, the most important 
part of a compliance program is having an 
implemented and operational plan. What does 
that mean? It means that the compliance 
officer has a plan. A plan to not only upkeep 
their own education and training, but to have 
a documented plan on training and managing 
the ever changing rules and regulations, and 
having a sanction plan in place for non-
compliance and disciplinary actions.

As you can see, based on the size of the 
organization, this can be a very time and 

See Naivety, page 22



To grow and succeed, you need an advisor who knows your 
company and your industry. Who is committed to helping you 
implement a sustainable strategy for growth. EisnerAmper is  
that advisor. The professionals in our Technology Group combine  
their passion about the industry with a focus on teamwork  
and communication.

Let’s get down to business.TM

NEW YORK   |   NEW JERSEY   |   PENNSYLVANIA   |   CAYMAN ISLANDS

EisnerAmper LLP
Accountants & Advisors

Independent Member of PKF International

www.eisneramper.com

John Pennett
Partner
732.287.1000
john.pennett@eisneramper.com

GROW. WISELY.



TechNews   |   www.njtc.org   |  February 201210

What is the deadline for an eligible 
applicant to take advantage 
of the american Recovery act’s 
Section 1603 grant for specified 
energy properties? 

Section 1603’s purpose is to 
reimburse eligible applicants for a 
portion of the cost of installing 
specified energy property used 
in a trade or business or for the 
production of income.  Section 1603 
payments are made after energy 
producing properties are placed 
in service; not prior to, or during 
construction of the specified energy 
property.

To be eligible for a Section 1603 
payment, a specified property must 
have been placed in service in 
2009, 2010, or 2011 or placed in 
service after 2011, if construction 
of the property began during 
2009, 2010, or 2011. Properties 
placed in service after 2011 must 
be placed in service by the credit 
termination date, which differs 
depending on the type of specified 
energy property.  For a list of credit 
termination dates for the different 
types of eligible specified energy 
property, a potential applicant can 
visit the United States Department 
of Treasury’s guidance web site at     
http://www.treasury.gov/initiatives/
recovery/Documents/B%20
Guidance%203-29-11%20
revised%20%282%29%20clean.
pdf.

John A. Giunco is Chair 
of Giordano, Halleran 
& Ciesla’s Real Estate, 
Land Use & Development 
Practice Group.  He can be 
reached at 732.741.3900 
or jgiunco@ghclaw.com
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LegaL Q&a
By nEIL a. RoSEnBERg

Over the last few years, a phenomenon 
Microsoft refers to as “the consumerization 
of  IT” has been taking hold. The technology 
we use at home and in our personal lives – 
computers, smart phones, ebook readers, 
tablets and televisions/gaming stations – in 
many cases surpasses the technology we use 
in the office. And as this happens, Microsoft 
is challenged to maintain dominance in a 
market it once had near-exclusive ownership 
of.

All it takes is a ride on public transportation, 
especially during commuting hours, to see 
the plethora of devices commuters’ use 
coming and going from work. At home, 
PCs (and Macs) are having their usage 
reduced in favor of slate devices like iPads 
and Android tablets, by smart phones and 
gaming stations.  We’ve become accustomed 
to our lives being automated – generally for 
the better – by these devices.  

From an IT perspective, some interesting 
conclusions can be drawn. Although at one 
time Windows was the dominant operating 
system in businesses and homes, the world 
has become more diverse thanks in part to 
Apple and Google (Android) in the phone 
and slate space. They’re slowly spreading 
into other areas as well. This growth has 
led many vendors (none named Microsoft) 
to declare the “end of the PC era” and the 
future will involve a much greater diversity of 
devices and operating systems.

Although there’s a clear proliferation of 
device types, which is a good thing, it’s not 
like Windows PCs will go the way of the 
dinosaur. In fact, Microsoft is countering 
Apple and Google with its upcoming 
release of Windows 8 this summer, which 
builds upon the new “metro” interface in 
the Windows Phone 7 operating system. 
Windows 8 will work much like Windows 
7, but with faster boot-up times and new 
features and functions. On tablet devices, the 
new interface will consist of touch-friendly 
“tiles” that will make it easy to interact with 
and launch apps, view data and do work.  I’ve 
been using a Windows 7.5 phone for months 
now, and it’s a wonderful device – Windows 
8 will bring a much similar experience to 
the PC and tablet. Microsoft may have been 

late to the mobile device game, but they are 
catching up fast.

Perhaps Microsoft isn’t worried because 
they have a major point in their favor-
- applications. Although Apple, Google 
and others have their popular, and much 
publicized, App Stores, the vast majority of 
these applications are targeted at consumers. 
The vast majority of business applications 
run on Windows. So even companies that 
adopt iPads and Android tablets do so in 
most cases to run Windows applications, 
often via a Web interface or Citrix or 
Vmware virtualization technology. 

That is not to say that in all cases, 
Microsoft is better than Apple (or Google) 
– each situation will have different dynamics, 
including user experience/expertise, cost 
considerations, machine durability, and 
security considerations. There’s a plethora 
of new devices from vendors like Fujitsu, 
Toshiba, Motion, Dell, HP, Lenovo, Samsung 
and others that run Windows 7 today, and 
will run Windows 8 this summer, providing 
similar information consumption capability to 
Apple, but much better functionality around 
information creation and application access. 

Other vendors are in the mix as well, 
either aggressively or desperately fighting 
for market share and viability. Cisco, RIM 
(Blackberry) and HP have all announced 
and started initiatives in this area, but it 
seems like Microsoft, Google-Android and 
Apple-iPad are shaking out as the major 
market share players of today and tomorrow, 
both in the PC and phone space. Ultimately, 
consumers and businesses will drive market 
share on the merits, as well as “wow factor,” 
of the technologies.

Miniaturization will continue as a driving 
factor, and I can envision a time where a 
phone has enough processing and computing 
power to plug into a docking station and 
do the work of a PC itself. Moore’s law 
continues to persist – every 18 months, 
processing power doubles, and prices drop. 
And technology gets smaller and smaller 
(and hopefully, easier to use).

What will future versions of Windows look 
like? Since Microsoft Xbox is under the same 

The Consumerization of IT

Neil Rosenberg is President and CEO of Quality Technology Solutions, a Microsoft Gold Partner. 
QTS helps businesses implement and support new technologies and  Worry-Free Network solutions. 

Mr. Rosenberg can be reached at nrosenberg@QTSnet.com • www.QTSnet.com/events

See Consumerization, page 22
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By antHony J. d’aMBRoSI

Anthony J. D’Ambrosi is the Chief Sales and Marketing Officer of IO. In this capacity, he is responsible for driving the 
company’s sales and marketing vision, brand, strategy and organization. www.iodatacenters.com

Despite the global geopolitical and economic 
market volatility over the past few years, 
the worldwide consumption of information 
technology by individuals, corporations, 
service providers and governments continues 
to grow at a remarkably rapid pace. 

In 2011, the Journal of Science calculated 
the amount of data stored in the world from 
1986 through 2007 at 295 exabytes – the 
equivalent of 295 billion gigabytes. Data 
storage capacity is estimated to double every 
three years. So, in 2011 alone, the world was 
expected to house about 600 exabytes. With 
only about 30 percent of the world online 
according to the Uptime Institute, we have 
only just begun to truly see the impact of the 
digital information age. 

Through this explosive data and associated 
computational growth, CIOs and IT staffs are 
continuously challenged to deliver data center 
capacity with lower capital expense, reduced 
total cost of ownership, and without any 
compromise to reliability; all while improving 
utilization, operational and energy efficiencies, 
and reducing time to delivery. 

At a time when enterprises depend on their 
data center infrastructure more than ever, 
the facilities/construction-based data center 
model has reached the end of its usefulness in 
meeting these requirements.

Why Legacy Methods No Longer Work
It takes too long and costs too much for 
traditional data center build-outs to keep 
pace with the explosive compute and data 
growth that companies are experiencing. 
Companies are challenged in making 
complex choices on how to leverage their 
information and deploy assets. 

At a time when enterprises depend on their 
data center infrastructure more than ever, Data 
Center 1.0 (or a facilities-based data center) 
has reached the end of the road. In the past, 
data centers were constructed each as their 
own project. Traditionally constructed data 

centers simply take too long to deploy, are too 
costly to implement, do not scale efficiently, 
and are poorly utilized – they no longer keep 
pace with today’s IT demands.

Companies with IT infrastructures 
in traditional data centers are missing 
opportunities to create efficiency, reduce 
resource requirements, optimize utilization and 
be more agile in addressing business demands.

In 2011, almost half of data center operators 
deployed, were planning to deploy or explored 
modular data center strategies, according 
to Uptime Institute. The era of monolithic 
data centers is almost over. A better model 
– the modular data center solution – is 
happening today. Global 2,000 companies, 
IT service providers and public sector entities 
are moving away from the legacy real estate-
based data center model to next generation 
Data Center 2.0. 

Data Center 2.0: 
The New Data Center Paradigm
There is a better, smarter way to add 
and manage data center capacity through 
standards-based hardware and software 
technology – Data Center 2.0.  In this new 
model, fully integrated modular data centers 
are manufactured from a standards-based 
architecture, which includes 100 percent of 
critical infrastructure, and can be operational 
in as little as 90 days.

Data Center 2.0 moves the data center 
infrastructure into the IT stack where it can be 
purchased, managed, deployed and refreshed 
along with computing, data storage, networks 
and applications. Virtually every component 
follows a standard and offers a declining cost 
curve for each unit of capacity. Data Center 
2.0 strategically aligns the data center with IT 
operations, and ultimately with the needs of 
the enterprise. 

Modular data center platforms allow 
organizations to start in customized and 
tailorable configurations. They consume far less 

energy than data centers – helping organizations 
reduce their costs and carbon footprint.

Benefits of the Modular Transformation
The Data Center 2.0 approach can completely 
separate data center infrastructure from 
physical real estate, enabling organizations to 
reduce capital investments and to purchase 
what they need, when they need it. Smart 
management of a company’s data center 
infrastructure can yield significant reductions 
in total cost of ownership.

Among the benefits organizations can 
achieve include:

•  Agility, faster time-to-market
•  Just-in-time, thin provisioning
•  Reduced capital and operational costs
•  Less complexity, higher reliability
•  Increased efficiency and utilization
•  Technology upgrades, useful 
life extensibility

•  Improved operational sustainability
•  Global standardization
•  Enhanced security
•  Data center visibility and 

intelligent control
Data Center 2.0 is the next generation modular 
technology platform providing enterprise-class 
infrastructure that can be delivered as a service and/
or as a product – providing the agility necessary to 
rapidly deploy to sites anywhere. To intelligently 
control, manage and monitor their modular 
platforms, companies want to deploy and consume 
only the infrastructure they need in the near-term 
– and not pre-pay or over-provision power and 
capacity they may need in years to come.

There is also a growing desire to be as eco-
friendly as possible. These new Data Center 
2.0 strategies are not only transforming the 
way enterprises consume energy, but also how 
efficiently they operate all of their physical assets. 
The move to Data Center 2.0 is underway – 
establishing a proven path to greater efficiency and 
utilization that makes date center infrastructure a 
true business asset. n

data Center 2.0: 
The Modular Transformation
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What is PcI compliance? How do I 
know if I need to be PcI compliant?

If you are a merchant that accepts 
credit or debit cards, you are 
required to be compliant with the 
PCI DSS (Payment Card Industry Data 
Security Standard). PCI applies to all 
organizations or merchants, regardless 
of size or number of transactions, 
that accepts, transmits or stores any 
cardholder data. It is only the reporting 
requirements that are different based 
on the volume of transactions. 
Evaluate carefully if you are storing 
the cardholder data in electronic form, 
paper form or voice recordings in your 
operations. Whether you are a call 
center accepting payments on behalf 
of your customers or an organization 
accepting credit card payments online 
or by telephone, you should assess 
your need for PCI compliance.

The leading payment brands - 
American Express, Visa, Mastercard, 
Discover and JCB came together in 
2006 to form the PCI Security Standards 
Council. This council is responsible 
for the development, management, 
education, and awareness of the PCI 
Security Standards, including the 
Data Security Standard (PCI DSS). The 
PCI Security Standards Council does 
enforce the compliance programs. 
The individual participating payment 
brands separately determine what 
entities must be compliant, including 
any brand-specific enforcement 
programs. More details about the 
standard itself and related FAQs 
are available on https://www.
pcisecuritystandards.org.

accounting Q&a

Anurag Sharma, CISA, 
CISSP, CRISC, MBA, is 
the IT Project manager in 
the New Brunswick Office 
of WithumSmith+Brown, 
Certified Public 
Accountants and 
Consultants and is a 
member of the firm’s 
Technology Services 
Group. Sharma may be 
reached at 732.828.1614 
or asharma@withum.com.
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It always seems to happen in IT—just when 
we finally seem to stabilize things from the 
last generation of software, along comes 
the next one. Remember when we finally 
got client/server right in the ‘90s and then 
along came the Web? How about when we 
were just sorting out the mainframe in the 
early ‘80s and along came the PC. Well, it’s 
happening again—all that good Web software 
you’ve built now has to be rethought in the 
light of mobile computing and as before, it’s 
a whole new ball game. 

Here are a few things to keep in mind as 
you start designing for this new platform:

1. Don’t forget the basics! Just because 
you’ve got a new platform, the fundamental 
principles of good software design don’t get 
discarded. In fact, for mobile devices, the 
concepts of security, bandwidth, scalability, 
and UI design become more important than 
ever since the devices are small, untethered, 
and relatively unsecure. Too many mobile 
software developers think like they’re 
building a video game and don’t consider all 
these other issues. 

2. You are now dealing with a user interface, 
in the case of the iPad for example, that 
brings together an unprecedented level of 
technology that enables you to present data 
and interact with the user in new ways. The 
combination of location awareness, multi-
touch screens, motion detection, along with a 
camera, microphone, and speaker means you 
should not be just porting your old web pages 
down to the mobile device. You can’t just take 
your Web developers and turn them loose on 
a mobile device. Send them to a class or hire 
a trusted enterprise mobile consultant.

3. By definition, your user is mobile and 
is not sitting behind a desk with a monitor 

and keyboard. You must adapt your user 
interface to recognize this by minimizing 
keystrokes, only downloading and presenting 
the most necessary data so that it fits easily 
on the screen and doesn’t use up your 
limited bandwidth, and making the display 
highly visual and less textual so the user 
can grasp the information while walking, 
talking, (or unfortunately, maybe even while 
driving!). Ordinary Web UI developers will 
struggle here so again make sure you’ve got 
someone with the design experience who can 
guide your UI decisions.

4. You now have to deal once again with 
the challenge of how to get the software 
loaded on the device, as we did early on 
in the client/server days. While there are 
several commercial app stores available, they 
charge for their services so you may want to 
consider building a private app store. This is 
a fairly new concept that allows you to easily 
distribute new versions of your enterprise 
mobile apps to just your employees and no 
one else. Some of the MDM vendors are 
moving to provide this capability or you 
could engage with an enterprise mobile 
vendor to build you one.

As you can see, the brand new world of 
enterprise mobile software creates some 
new challenges and opportunities that need 
to be understood to take full advantage of 
this exciting new platform. Get started now 
on training your staff or find a reputable 
software services vendor to help you out. The 
iPad is a game changing device and taking 
advantage of all the built-in features, and 
knowing what to leave in and what to take 
out when you build your software, takes a 
considerable amount of planning to make it 
work best for your business. n

Mobilizing your 
enterprise software

A Designer’s Guide

John G. Nagel is the Director of Client Delivery for OFS. www.objectfrontier.com

By JoHn g. nagEL
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nJtc MeMBers sPeak out

An incubator’s primary mission is economic development and the 
creation of new jobs. New Jersey incubators have created and helped 
drive regional economic clusters, which contribute greatly to the State’s 
economy. In New Jersey cluster creation has included, Life Science, 
Food Technology, Energy, IT, and Urban Enterprise. Incubators 
provide emerging early stage, high growth potential companies with 
the support services critical to turning an idea or technology into a 
sustainable business. These services can include business mentoring and 
training, access to capital, networking, marketing and manufacturing 
strategy development, navigation through government agencies as well 
as affordable office or laboratory space. 

Data compiled by the National Incubation Association has shown 
that for every $1 of public subsidy provided to an incubator, incubator 
clients and graduates generate ~$30 in local tax revenue.1  A 2008 
study found that business incubators are the most effective means of 
creating jobs – more effective than roads and bridges, industrial parks, 
and commercial buildings.2  Nationally, over 80% of companies that 
graduate from incubators remain in the state where they were incubated. 
At 87% retention, New Jersey Incubators exceeds the national average. 

what is nJbin? 
The NJ Business Incubation Network is a collaborative network of 
twelve business incubators that work closely together to share best 
practices and to ensure that the contributions of early stage technology 
businesses to the state’s economy are recognized and provided state 
incentives tailored to the specific needs of high potential, early stage to 
early stage companies. A robust entrepreneurial climate in New Jersey 
will act as a magnet for attracting innovative companies to the state. 

A successful graduate is quoted in South Jersey BIZ magazine, “I can 
confidently say we wouldn’t be here today without the incubator. Just 
as valuable, though, was the synergy that comes from working side by 
side with like minded businesses. Every day at the incubator was like 
being in a think tank.”

Collectively, NJBIN’s 2010 contributions from over 500 

entrepreneurial companies to New Jersey’s economy consist of the 
following:

• 1,800 new and higher paying jobs
• $155+ million in revenue
• Over $91 million in 3rd party funding brought to New Jersey
• 54 graduated self sustaining companies
• 87%* percent of the graduated companies remain in New Jersey

However, the recent elimination of state funding from FY 2011 Budget 
to the state incubators has drastically hindered NJBIN’s ability to 
support these early stage entrepreneurial companies that have the 
potential to create the majority of all net new jobs in the state. This loss 
of state funding has also resulted in the loss of federal matching funds. 
The Rutgers Food Innovation Center (Rutgers FIC) no longer qualifies 
for several hundred thousand dollars of federal grants as a direct result 
of the lack of state funding. This has led to cuts in the services they 
provide clients. Due to the loss of state funding, many other crucial 
programs in the state’s incubators will be impacted and eliminated 
including:

•  Intern programs which provided over 60 New Jersey college 
students with real-world training and experience in entrepreneurial 
companies. Interns can also enrich a company, which is best 
exemplified by one intern who came back to a New Jersey incubator 
upon graduation with a new business idea and has now successfully 
launched three video games in the U.S. and Europe.

•  The Get Ready for Funding Program, which provides presentation 
coaching, business plan assistance, SBIR search and preparation 
assistance, CFO coaching, and branding advice to help client 
companies attract investors and collaborators. In 2010 alone, $91 
million of 3rd party investment funding was brought into the state 
by incubator companies. n

1. “State of the Business Incubation Industry”, NBIA 2006
2. “Construction Grants Program Impact Assessment Report”, US EDA 2008

Suzanne Zammit is the President and Michel Bitritto, PhD is the Past President of the New Jersey Business Incubation Network (NJBIN)

The importance of incubators
By SUzannE zaMMIt and MIcHEL BItRItto
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Dan is currently CTO, Chief Editor/Analyst, and Founder of Evolved Media, a firm that 
offers content creation, editorial, and publishing services to information technology, financial, 
manufacturing, enterprise software, electronic gaming, and biotechnology companies.

Steve Emanuel
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of the CIO and Steve Emanuel will share his experience as a 25 year IT veteran (including his 
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Cloud computing is one of the hottest topics in information 
technology today. From Google Gmail for e-mail, calendar, and 
documents, to Apple’s iCloud to sync and store data across your 
Apple devices to renting DVDs and watching streaming videos, cloud 
computing impacts us as individuals on a daily basis. Businesses 
are expressing a growing interest in the cloud as a means to obtain 
software and services that offer ease-of-use, lower cost of ownership, 
and access to information from anywhere at any time. Industry 
analysts across the board, including Gartner and Aberdeen Group, 
report on the substantial growth of cloud adoption. A recent Goldman 
Sachs small business survey reported that 42% of small- and medium-
sized businesses are already deploying more than a quarter of their 
applications via the cloud.

The industry currently divides cloud computing into 3 categories: 
Platform-as-a-Service (PaaS), Infrastructure-as-a-Service (IaaS), 
and Software-as-a-Service (SaaS). Platform-as-a-Service (PaaS) 
creates a cloud-based environment allowing programmers to develop 
marketable applications. Infrastructure-as-a-Service (IaaS) allows 
businesses to deploy and manage network, server, and storage 
capacity without making sizable investments into on-premise software, 
hardware, and facilities. Software-as-a-Service (SaaS) offers businesses 
and individuals an affordable means of accessing capabilities in 
applications they would otherwise be unable to budget for, including 
e-mail, campaign management, customer relationship management 
(CRM), and a growing interest in core level systems such as enterprise 
resource planning (ERP).  

Implementing PaaS, IaaS, or SaaS (or a combination thereof) can 
offer significant benefits and advantages, but interested parties should 
evaluate the benefits of cloud computing against any concerns they have 
on a service-by-service basis. 

Cloud Computing: advantages and disadvantages
Cost Reduction  Cloud computing can offer significant cost benefits 
when you consider the total cost of ownership (TCO) associated 
with managing the comparable on-premise alternative. This includes 
buying hardware, licensing software, paying consultants for installing 
and customizing systems, managing system upgrades, support and 
maintenance, facility expenses, and employees. Cloud technologies are 
paid on a monthly basis or incrementally over the life of a subscription 
agreement, saving organizations money and freeing up considerable 
working capital. This fundamental shift eliminates the need for capital 
expenditure associated with large enterprise software licensing, as well as 
provisioning and updating system infrastructures. Because most cloud-
based systems are flexible and configurable, fixed costs become variable 
costs as you only pay for what you need of the service when you need it.

scalability and elasticity  
The ability to expand or contract as your needs increase or lessen, is 
another key benefit of cloud computing. In addition to paying for what 
you need when you need it, adjustments such as expanding server 
capacity can be completed in minutes compared to several days of 
on-premise labor. Think about how easy it is to setup a cloud-based 
email service such as Gmail or Hotmail. You simply register for an 
account online, and you are immediately able to send and receive 
emails. Similarly, using the Amazon Web Services portal (Amazon’s 
IaaS solution) can be just as simple building and managing a cluster 
of servers and establishing geographic redundancy. Facilitating either 
an email system or server farm in the cloud offers considerable 
advantages to their on-premise counter parts. There is no longer a 
need to bear expense and labor associated with acquiring hardware, 
licensing applications, provisioning a safe and redundant environment, 
and configuring the system for your needs.

BizSlate’s CTO Michael W. Park states “By using Amazon Web 
Services, we are able to rapidly scale our infrastructure to meet 
system demand within minutes, not weeks. Because managing our 
infrastructure capacity is quick and flexible, AWS offers us a more cost-
effective solution that enables us to mitigate risks related to unused and 
excess capacity.”

security  
It is interesting how someone will question the safety of a secure 
cloud-based service, yet as a matter of practice will hand a random 
waiter in a restaurant their credit card to pay for dinner. The waiter 
vanishes from sight and could easily steal all the credit card information 
before returning to your table with a receipt. Concerns that cloud-
based services lack in security are typically the result of not enough 
information about how cloud providers secure their infrastructures. 
The fact of the matter is that a reputable cloud-based service provider 
makes sizable investments into maintaining commercial grade security, 
and can demonstrate they are ISO-27001 certified. Experts agree that 
a business stands greater risk of a security breach from within its four 
walls, than someone hacking a professionally maintained cloud-based 
infrastructure. Contrary to the concern, by migrating to the cloud for 
services, businesses can benefit from a more secure infrastructure.  

reliability and recovery  
With cloud based solutions, you get the added benefit of an infrastructure 
that can be easily and cost effectively configured for automatic fail over 
and geographic redundancy. As service providers are in the business 
of granting its customers access to systems that must be available 
when needed, cloud solutions are “always on” and extremely reliable. 

Benefits and Concerns 
of Cloud Systems By MaRc KaLMan

See Benefits and Concerns, page 21
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The rise of virtualization technology coupled with the economic 
downturn of the late 2000’s has resulted in a tremendous surge in 
the use of “the cloud” (Software, Platform, or Hardware as a Service) 
to reduce costs and increase business agility. However, this also 
means increased risk as cloud service providers are often handling 
sensitive data on their client’s behalf. Complicating the issue is the 
rise of regulations governing the data that is being pushed to the 
cloud. Sarbanes Oxley (financial), 47 state PII regulations (personally 
identifiable information), HIPAA (medical), and PCI (credit card) have 
dramatically increased our responsibility to ensure that third parties 
handle our data in a manner consistent with our security requirements. 
This has resulted in a tremendous burden for cloud service providers 
to be able to “prove” they are secure and compliant--and for the 
consumers of cloud services, to make certain that they are. 

Interestingly, perhaps even conveniently, both problems share the 
same answer. Relief is spelled: I-S-O-2-7-0-0-1.

what is iso-27001?
Simply put, ISO- 27001 is an internationally recognized standard that 
makes it easy to know you are secure and to be able to prove it. It defines 
a systematic approach to managing information security risk, often 
referred to as an Information Security Management System (ISMS). 

The ISO-27001 “story” began in 1987 when Ronald Reagan was 
President, CompuServe was king, and HTML was still a gleam in 
Tim Berners Lee’s1  eye. At that time the British government had 
the foresight to realize that the growth of digital information and its 
flow across networks and systems posed a new-found and significant 
risk. In order to address this risk they developed BS-7799 “a code 
of good security practice” (actually a collection of 127 good security 
practices) to define the “controls” necessary to keep critical government 
information secure. By 1995, with the Internet driving new risk, 
BS-7799 had evolved to be the de-facto guidance on information 
security. At that time it was formally adopted by the International 
Standards Organization as ISO-17799 (now referred to as ISO-27002). 

The only challenge with ISO17799/27002 was that it was a “code of 
practice”--not a “standard”--so it wasn’t possible for an organization 
to be sure they had leveraged it optimally or for an auditor to formally 
opine with a traditional pass or fail verdict. That challenge was solved by 
the development of BS-7799-2 which spelled out what an organization 
needed to do to best leverage the code of practice and what an auditor 
needed to do to validate that the organization was compliant with the 
standard. In 2005 BS-7799-2 became ISO-27001 - and the world’s first 
internationally recognized Information Security standard was born.

An unexpected realization of the development of BS-7799-2 / ISO-
27001 is that the ISMS itself is of far greater (and more fundamental) 
importance than the Code of Practice itself. As Stephen Covey2 often 
says: “If the ladder is not leaning against the right wall, every step we 
take just gets us to the wrong place faster.”

iso-27001 for the service provider 
No matter the industry (e.g., debt collection, eDiscovery, hosting) 
or service offering (e.g., managed services, Software as a Service, 
Hardware), organizations processing data on behalf of their clients are 
experiencing the pain of proving they are secure and compliant with 
client standards and/or the myriad of regulations to which their clients 
are obligated. 

Their challenge is exacerbated by their market success, as each 
new client has “their” security/regulatory requirements and means of 
assessing the same. This results in the “successful” service provider 
enduring dozens of penetration tests, control questionnaires, on-site 
client audits, and/or an independent SAS-70 (now SSAE-16). Several of 
our clients have small teams dedicated to addressing these “attestation” 
requirements year-round – a costly and time-consuming process.

The logical response to these disparate demands is to “simplify”: 
Prove you are secure to all of your clients with a single standard– 
ISO-27001. Once you have developed your Information Security 
Management System (ISMS) you undergo a “certification audit” 
performed by an ISO validated registrar who issues a certificate 
demonstrating that you are compliant with the standard. At that point, 
proving you are secure and compliant becomes as simple as providing 
a copy of your certificate.

Sound promising? It is. That’s why worldwide organizations like 
SalesForce, Microsoft, and Amazon have chosen ISO-27001 to demonstrate 
they are secure to the clients that entrust critical data to them.

iso-27001 for everyone else  
(Two sides of the same Coin) 
Consumers of cloud services can also feel the “pain” associated with 
cloud usage: How do they verify that they themselves are keeping their 
data secure? How do they prove the same to key stakeholders? How 
do they know that the third party service providers they are leveraging 
are keeping their data secure? These issues are especially relevant in 
situations where organizations are processing Personally Identifiable 
Information (PII) and the cost of a third party breach may be measured 
in millions of dollars.3 ISO-27001 can be leveraged in two distinct ways 
by the “non-service provider”. 

Vendor risk Management simplified
Managing vendor risk is a problem for many:

•  Determining and formally documenting the risk controls required 
to ensure the security of your data for third party can be a 
challenging task. 

•  Communicating these requirements to (and adapting them for) 
each third party in a non-ambiguous way is even more challenging. 

•  Ensuring that the requirements remain up to date each time a new 
threat, vulnerability, or regulation emerges is virtually impossible. 

ISO-27001 simplifies Vendor Risk Management. Rather than detailing 
100+ controls (across hundreds of contract pages) your ISO 27001 
focused organization only needs to communicate a handful of key risks. 
As long as the third party incorporates these as an input into their ISMS 
(remember ISO-27001 is a risk based approach) you can be confident 
that your risks are being appropriately managed.

information security simplified
As data becomes increasingly mobile, network borders become fuzzier, 
third party handling of your data becomes more prevalent, and 
regulatory requirements multiply, the process of managing internal 
and external information security risk becomes even more challenging. 
These “worries” are exacerbated by the need to provide assurance to 
key organizational “shareholders” (e.g., CXO, Audit committee, Board) 
that these risks are under control.

Therefore, the idea of leveraging a “cookbook” that has been vetted 

By JoHn VERRy

Protecting the Cloud:
ISO-27001
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Marc Kalman is the Chief Executive Officer of BizSlate, Inc. He can be reached at mkalman@bizslate.com. www.bizslate.com

Compare a cloud-based system having multiple geographic locations, 
each of which are highly secure facilities with multiple Internet and 
power sources, to a typical businesses with a small computer room. 
With a cloud-based infrastructure, should a particular geographic 
location become unavailable, systems can instantly continue operating 
from a different location and with no disruption to your business. 
Additionally, if a business loses power to its office, since a cloud-based 
infrastructure is outside of the office environment and still operating, 
said business can dispatch employees to a temporary location from 
which they can continue working and servicing customers 

Mobility and accessibility   
One of the greatest advantages of cloud computing is the ability to 
access software and data from anywhere in the world where there is 
an Internet connection. This includes access from desktops, laptops, 
tablets, and mobile phones, and brings forth a significant increase in 
accessibility and productivity for remote locations and those whom 
are often traveling (e.g. Road Warriors). Picture a technology executive 
logging into an IaaS portal and within minutes is able to increase storage 
capacity from a tablet while traveling abroad. Imagine a salesperson at 
a trade show with a laptop and access to a SaaS order management 
and inventory system. Instead of handwriting customer orders that can 
take up to 2 weeks to enter into a business’ computer system post trade 
show, the salesperson can sit with a customer, confirm inventory levels 
on the products the customer is interested in, place the order directly 
into the company’s SaaS application at the trade show, and have the 

order picked, packed, and shipped to the customer the very same day.
Of course, to access cloud computing you need an Internet 

connection, which can be difficult to attain in certain circumstances. 
You may also face latency issues if Internet bandwidth is less than 
adequate. However, lack of Internet is becoming less of an issue. It is 
quite common to be surrounded with Internet access no matter where 
you are; from the local coffee shop, to a shopping mall, and now while 
flying from JFK to LAX on certain airlines. With the lowering cost 
of Internet bandwidth, businesses may consider securing a backup 
Internet connection for more critical access requirements, in the event 
the primary Internet connection deteriorates.

general peace of Mind
Cloud-based computing offers businesses and individuals an 
environment that significantly reduces the burden and expense of 
maintaining, as the majority of this responsibility becomes that of 
the service provider. Systems are typically updated automatically and 
without disruption to the business, ensuring that users are always 
working on the latest version of the application. In essence, you’re using 
a version-less software. 

As cloud computing works its way into more of our everyday lifestyle, 
it offers us the opportunity to get more for less. Individuals can live their 
life and have the cloud in their back pocket to access files, document 
their day, and share information with family and friends. Businesses 
can free up working capital and focus all efforts on doing what they do 
best--growing their core business. n

John Verry is the “Security Sherpa” for PivotPoint Security. For further information on how ISO 27001 can work for your organization, 
along with downloadable resources, please visit http://www.pivotpointsecurity.com/iso-27001-consulting-nj

by tens of thousands of other organizations over a 15-year period is 
an appealing one. Better yet, this approach aligns with your existing 
enterprise risk management principles, and it’s relatively straightforward 
to execute; thus, security becomes “simplified.”

looking for information security relief? 
If the challenges of proving that you and/or key service providers are 
keeping your data secure and complying with key laws/regulations--join 
the nearly 7,500 certified companies that have chosen to spell relief: 
I-S-O-2-7-0-0-1. n

1.  Tim Berners-Lee invented the World Wide Web in 1989. He wrote the first web client and server 
in 1990. His specifications of URIs, HTTP and HTML were refined as Web technology spread

2.  Stephen Richards Covey is the author of the best-selling book, “The Seven Habits of Highly 
Effective People”

3.  The average cost of a corporate data breach reached $7.2 million in 2010, up from $6.8 million 
in 2009, according to the 2010 Annual Study: U.S. Cost of a Data Breach conducted by the 
Poneman Institute.

Benefits & Concerns
continued from page 19
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education

Engineering and art are connected – directly in some fields, like 
architecture and industrial design, and indirectly in others. In 
partnership with the Geraldine R. Dodge Foundation, the Center for 
Innovation in Engineering and Science Education (CIESE) at Stevens 
– which is dedicated to exposing K-12 students to innovation and 
engineering – brought that connection to life in New Jersey classrooms 
this year through its Integrating Art into STEM through Engineering 
Design program (STEAM).

STEAM grew from Stevens’ illustrious history of merging 
engineering and artistry. Alum Alexander Calder (’19) invented the 
mobile and is widely considered one of the most influential sculptors in 
modern art, for example. One of his mobiles hangs in the S.C. Williams 
Library at Stevens.

The STEAM program looks to infuse art into the STEM curricula 
so middle school teachers are capable of teaching integrated art and 
engineering lessons. In a series of workshops, middle school art and 
science teachers from Jersey City, Newark, West Windsor, Demarest, 
Kenilworth and New Brunswick came together to explore connections 
and develop lessons that blend engineering design and artistry to 
engage students in creative and innovative pursuits.

“Kids need to realize that the arts are not something separate – they 
are a part of literacy, history, and especially science,” said Christine 
Padilla, a science teacher at P.S. 23 in Jersey City.

“We’re striving to achieve balance in learning so students understand 
that art and science are equally important and intimately related,” 
said Curtis Cerillo, a science teacher from David Brearly Middle & 
High School in Kenilworth who enrolled in STEAM with art teacher 
Stephanie Petrakos.

STEAM began with one science and one art teacher from each 
participating school attending in a two-day professional workshop at 
Stevens on Aug. 11-12. They were exposed to a variety of engineering 
lessons and classroom resources that foster artistic design and 21st 
century skills like creativity, problem-solving and teamwork. For 
example, they viewed Calder’s kinetic art on display on campus and 
engaged in a variety of hands-on activities including building mobiles 
and other mechanical sculptures that they could turn into lesson for 
their own students. They also gained access to educational materials 
and equipment, as well as a project website where they could share the 
STEAM lessons they developed for their own classrooms.

Then, the teachers were back on campus today for the first of two 
follow-up workshops in which they described their experiences and best 
practices in implementing STEAM activities in their classrooms and 
received additional support from the CIESE staff. They also worked on 
a hands-on lesson that they can bring back to their own classrooms – 
building fully-powered “solar tree sculptures” which use 21st century 
solar technologies and electrical and alternative energy principles to 
bring motion and light to artwork.

The teachers said their students were excited by their early forays into 
integrated science and art curricula.

“I was taken aback by their enthusiasm,” said Carolyn Berry-
Snogans, an art teacher at P.S. 23 who – with Padilla – engaged her 

students in a mechanical sculpture project. “They really comprehended 
the process and the outcome.”

The P.S. 23 teachers also took their students to the Newark Museum 
where they saw an exhibit of Calder’s work.

“That just brought everything to life and made it personal,” said Berry-
Snogans. “They loved making the connection to a famous artist from 
their home state and realizing that they could create what he created.”

Padilla and Berry-Snogans already have plans to continue integrating 
art and STEAM in upcoming lessons. They have even discussed 
creating a STEAM club in extended day so students can work on 
projects after the school day ends.

Petrakos and Cerillo said the students, teachers and administrators at 
David Brearly have also all embraced the STEAM philosophy.

“There is a concerted effort to adopt STEAM ideas throughout the 
school’s curriculum,” said Petrakos. “It really grew quickly.” n

Laura Bubeck is the Assistant Director of Stevens News and 
Media Relations, Stevens Institute of Technology.

stevens helps nJ Middle schools 
integrate art and engineering lessons 

By LaURa BUBEcK

resource intensive initiative. It is a living and breathing effort and 
is never 100% complete. The financial burden of implementing the 
appropriate technology, resources, training, and upkeep is evident 
mostly for the provider. Medical practices already run lean on resources 
to support administrative and clinical operations, and this is one more 
challenge that they have to face.

As an industry, we have taken large steps in the right direction to 
improve the privacy and security around patients’ health information. 
The fact that we are even discussing it shows that it is being taken 
even more seriously. It’s important that organizations understand 
that a comprehensive compliance program is not something that can 
be created or fixed overnight. It takes a lot of time and a lot of effort 
to ensure that it is done correctly. Naivety is a risk that cannot be 
mitigated by a system or a policy, but it poses a large threat to efforts 
that are being made to protect ePHI. n

Naivety continued from page 8

business unit as Windows, and has been gradually contributing to the 
Windows interface for years, the odds are over time it will have a more 
natural metaphor. The PC, phone and television/gaming platforms 
will continue to converge over time, and we can envision both speech 
recognition and visual input (i.e Xbox Kinect) as being in our future. 
So, jump in with your kids and start playing video games--the future is 
not far away. n

Consumerization continued from page 10
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the nJtc Venture conference is an opportunity 
for emerging companies to show their products or 
services to members of the investment community, 

corporate business development & licensing officers, 
professional service providers, incubator managers, 

technology transfer managers and/or future potential 
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EXHIBItIng SPacE aVaILaBLE
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community, corporate business development & licensing officers, professional service providers, incubator managers, technology 

transfer managers and/or future potential partners. Both technology and non-technology companies are encouraged to participate.

Approximately 45 companies will exhibit at the 2012 NJTC Venture Conference. Professional service providers, venture capitalists, 
investors, corporate business development staff and others, will have an opportunity to meet with company representatives 

at their booths throughout the day-long event. The Venture Conference audience typically draws 300-400 individuals.
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Osage Partners
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NY Technology Council
Rothman Institute of Entrepreneurial Studies 

Fairleigh Dickinson University
Venture Association NJ
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dollars & sense

The concepts behind a proper royalty accounting and contract 
compliance program might seem to be complex and arcane. However, 
no matter how technical royalty and contractual obligations may be, 
there are a number of straightforward actions that both licensors and 
licensees should consider and take to better understand their contractual 
obligations. Doing so will place them in a better position to properly 
adhere to the agreements and protect their rights and properties.

For liscensors
Know as much as you can about your licensees. It is important to 
ensure that any potential licensee’s business processes (their sales/
discounting and allowance model and accounting and royalty systems) 
are structured in a way that enables them to adhere to the financial 
provisions of your license. 

Obtain this information and write a license with well-defined 
and clearly stated financial provisions that are tailored to your 
licensee’s business environment. This will enhance your licensee’s 
ability to comply with such provisions resulting in more accurate royalty 
accountings. Countless times I have heard licensees comment that their 
sales, discounting and allowance requirements are not in sync with their 
reporting obligations. This results in royalty disputes that can become 
costly.

Stand up for your rights! Be proactive in protecting your properties. 
The key is: “Trust but Verify.” Monitor your licensee’s products in the 
marketplace; compare your licensee’s royalty accountings to product 
approval files to identify both unreported products and sales of 
unapproved products and maintain a royalty compliance program. If 
you remain silent, the marketplace may take advantage. We have seen 
10 to 25 percent royalty increases for established licensors after starting 
a licensing compliance program.

Protect the professional skepticism of your personnel. Separate your 
royalty audit/audit settlement function from business relations and 
sales personnel. We have been in settlement negotiations where close 
relationships have actually hindered the resolution process.

For licensors and licensees
Put it in writing. License agreements are often amended verbally but 
all amendments need to be documented in writing. It is commonplace 
to find that small requests are not documented when the use of a 
simple confirming email could suffice. Verbal agreements will not be 

enforceable if there ever is a dispute. Personnel change; your “verbal 
understanding” with someone who has since left the company may be 
of no value and could become costly. Document all changes to your 
license agreements. 

We had a situation where a licensee purportedly received a verbal 
waiver to discount a product beyond contractual limitations and to 
sell the product outside of the licensed channels. Because the licensee 
could not document the waiver and the license had subsequently been 
acquired by another entity, the licensee ended up having to make good 
on the contractual deficiency. 

For licensees
Enter into agreements that make sense financially. There’s real risk 
in assuming you can change or circumvent the rules after the game 
has started. Similarly, have a thorough understanding of the financial 
provisions and be sure your understanding matches that of the licensor. 
Being on the same page helps avoid incurring unexpected royalty costs. 

We have been involved in situations where the licensee reported 
royalties based on his business model and not the agreement, resulting 
in large royalty underpayments. Their argument that the agreement did 
not consider the characteristics of their business did not resolve the 
dispute and proved costly.

Build a reputation for rendering accurate and transparent royalty 
statements. You’ll be surprised at how this can build your standing and 
become, in the long run, a competitive advantage.

Take advantage of the tools at your disposal. Explore the functionality 
of various brand licensing software packages. Implement a package 
that fits your model and/or the reporting requirements of your 
largest licensors. This will enhance your ability to monitor minimum 
guarantees, deadlines and milestones and to report accurately. Another 
benefit is to create an archive of accounting records to support your 
royalty accountings for royalty periods, subject to audit, that can extend 
over many years.

bottom line
For both licensors and licensees: Create systems, processes and 
procedures to enable you to understand, adhere to and monitor your 
license obligations. Clear and unambiguous licenses, coupled with 
honest, straightforward dealing, go a long way toward mitigating costly 
problems and ruined relationships down the road.  n

Lewis Stark is a Partner and the leader of the Royalty Audit and Contract Compliance Group at EisnerAmper. 
‘He can be reached at 212.891.4086 or lewis.stark@eisneramper.com.

royalty accounting and Contract Compliance  
Issues to Consider in a Merchandise Licensing Program

By LEWIS StaRK
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Employer Benefits
•	 Access highly-qualified, professional candidates.

•	 Generate	high	return on recruitment advertisement spending.
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•	 Easy-to-use job posting and resume searching capabilities.
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nJtc Photo gallery

University city Science center – Quorum
Philadelphia, Pa

On December 8, 2011 the NJTC presented a daylong conference that will 
brought together an invited audience of university tech transfer officers, 
entrepreneurs and investors (venture capitalists, angel investors, business 
development officers, licensing officers, etc.) for a keynote address, panel 
discussions and presentations of technologies on the commercially-ready 
pathway at area universities.

Photo 1::  L-R Ryan O’Donnell, Shareholder, Volpe & Koenig, P.C., Signature 
Sponsor; Maxine Ballen, Founder, President & CEO, NJTC; Heath 
Ahrens, Founder & CEO, iSpeech, Keynote Speaker

Photo 2::  L-R Claire Greenwood, Manager, Policy Development, Select 
Greater Philadelphia, Refreshment Break Sponsor & Jeanne Mell, 
VP, Marketing & Communications, University City Science Center, 
Promotional Item Sponsor

Photo 3:   L-R Thomas Morr, President & CEO, Select Greater Philadelphia, 
Luncheon Speaker & RoseAnn Rosenthal, President & CEO, Ben 
Franklin Technology Partners, SE PA

Photo 4:   L-R Laurie Tzodikov, Senior Licensing Associate, Princeton University 
& Christian Theriault, Co-Founder & CEO, TAG Optics, Inc., Presenter

Photo 5:  2011 Regional Commercialization Conference - University City 
Science Center – Quorum

Photo 6: Amer Abufadel, Fox Chase Cancer Center, Presenter
Photo 7:  L-R Judith Sheft, Asst. VP Technology Development, New Jersey 

Institute of Technology & Tom Schultz, Horizon Partners, Presenter
Photo 8::  L-R Panel 1; Saul Richter, Founder & Managing Partner, Emerald 

Stage2 Ventures; Katherine O’Neill, Executive Director, JumpStart 
NJ Angel Network; Savraj S. Dhanjal, Founder, Wattvision; Gerald 
DeCuollo, President & CEO, Treadstone Technologies, Inc.; Michael 
Bowman, Chairman & President, Delaware Technology Park, 
Inc., Supporting Oraganization; Stephen B. Schott, Moderator, 
Shareholder, Volpe & Koenig, P.C., Signature Sponsor

Photo 9:  L-R Panel 2: Paul Simon, President & CSO, Augmenta Biologicals, 
LLC; Marie Lindner, M.D., Venture Partner, BioAdvance; Partner, 
Optimeos Life Sciences, LLC, Senior Consultant, Plexus Ventures; 
Robert B. McGrath, Ph.D., Sr. Assoc. Vice Provost & Exec. Dir., 
Entrepreneurship & Technology Commercialization, Drexel 
University; Maureen V. Abbey, J.D. & IP Lawyer, Heninger Garrison 
Davis LLC, Conference Sponsor; Vijay Iyer, Ph.D. CLP, Assistant 
Dir., Office of Technology & Commercialization, Temple University; 
Gretchen L. Temeles, Associate, Duane Morris LLP, Conference 
Sponsor

Photo 10:  Robert Nagele, University of Medicine & Dentistry of NJ, Presenter
Photo 11:  L-R Lisa Lau & David Zuzga, Thomas Jefferson University, Presenters
Photo 12:   L-R James Gunton, General Partner, NJTC Venture Fund & Michael 

Plunkett, Partner, Blank Rome LLP
Photo 13:  L-R Joseph Bland, Project Leader, Data Management, Fox Chase 

Cancer Center, Presenter & Abhik Huq, of Counsel, Volpe & Koenig, 
P.C., Signature Sponsor

Photo 14:  L-R Karen Noe, Emerging Technology Development and Transfer 
Consultant, PSE&G, Gold Sponsor & David Hochman, Business 
Incubator Association
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educational institution
temple University
Philadelphia, PA
www.temple.edu
Temple University founded in 1907 has evolved 
into a comprehensive urban research and 
academic institution.

electronics. adv Materials & 
Manufacturing
adsorptech, Inc.
Middlesex, NJ
www.adsorptech.com
Provide adsorption based gas separation 
process and controls consulting engineering: 
new oxygen VPSA and other gas 
separation equipment; operations support, 
troubleshooting, capacity expansion and power 
improvement for existing oxygen and nitrogen 
VPSA and PSA systems.

Silicon Power corporation
Malvern, PA
www.siliconpower.com
Silicon Power Corporation is a globally 
recognized manufacturer of advanced 
solid-state power-processors and high-power 
semiconductor devices directly applicable to 
providing reliable integration of renewable 
electrical energy resources into national grid 
transmission and distribution infrastructure.

environmental & energy
garden State bioEnterprises
New Brunswick, NJ
www.gsbioe.com
GSbioE is a company that is pioneering 
advanced technology in the production of 
algae for neutriceuticals, consumer products 
and bio fuel.

governmental agency
KotRa
New York, NY
http://english.kotra.or.kr/wps/portal/dken 
Established in 1962 as a national trade 
promotion organization, KOTRA has 
successfully facilitated Korea’s rapid, export-led 
economic development through various trade 
promotion activities, such as overseas market 
surveys, business matchmaking, cross-border 
investment promotion and support for 
technological and industrial cooperation 
projects.

information Technologies
Knowledge Solutions International
Wilmington, DE
www.ksieducation.com
Knowledge Solutions International (KSI) is a 
global learning and development organization 
with a focus in delivering high quality 

nJtc new MeMBers December 2011

technology education anywhere in the world. 
KSI has the resources and expertise to deliver 
quality training in multiple delivery formats 
to Corporations, Government and Educational 
Institutions. Our services also include the power of 
cloud productivity helping to save time, money and 
free up valued resources.

BizSlate
New York, NY
www.bizslate.com 
BizSlate Inc. uses proprietary Software-as-a-Service 
features and functions to help small and medium 
sized business improve their supply chain and 
operational efficiencies.

network Learning Institute
Mt. Laurel, NJ 
www.networklearninginstitute.com 
Network Learning Institute (NLI) was founded 
by top CCIE® and MCSE’s who appreciate the 
advantage of having a home for IT and Network 
professionals to hone their skills, accelerate their 
career growth, obtain certification training and 
increase their value in the marketplace. IT and 
Network professionals will tell you “It’s one thing 
to learn facts from a text book or an on-line study 
course; it’s entirely another thing to transform 
those facts into useful application-level knowledge 
that you can rely on day-in, day-out”. This 
underlining philosophy is at the heart of everything 
we do at Network Learning Institute, from our 
real-world computer certification training, to our 
expertly developed lab facilities, to our lifelong 
commitment to your career.

optum
Chelmsford, MA 
www.optum.com
Optum is a health services business dedicated to 
making the health system work better for everyone. 
We are comprised of three market-leading 
business segments — OptumHealth, OptumInsight 
(previously Ingenix) and OptumRx (previously 
Prescription Solutions). Collectively, our products 
and services touch and impact almost every 
point across the health system, including payers, 
providers, sponsors, hospitals and consumers.

lifesciences
feather Sensors
Millville, NJ
www.feathersensors.com
Feather Sensors is a medical instrumentation 
company with interests in pulmonary medicine.

Prezacor
Princeton, NJ
http://www.prezacor.com 
Prezacor makes clinically proven, novel pain 
management products which are simple to use, 
economical, and effective. Prezacor’s initial product, 

The Energeze Patch, was created to address 
the large, growing consumer pain management 
sector with a safe, non-pharmaceutical approach.

oncobiologics, Inc.
Cranbury, NJ
www.oncobiologics.com
Oncobiologics was formed by a team of 
accomplished scientists from top-tier pharma 
and biopharm companies who share a singular 
mission: to increase the flow of biologic drug 
candidates through the industry’s development 
pipeline by creating an innovative, low cost 
proof-of-concept engine. We seek to improve 
overall marketplace throughput while helping 
each of our commercial partners enhance the 
ROI on their pre-clinical assets.

Elizanor Polymer, LLc
Princeton Junction, NJ 
www.ElizaNor.com 
Develop nano- and sub-micron particle 
technology for drug delivery, gene therapy, 
skin-care cosmetics and cosmeceutical 
applications

service providers 
RRBB
Somerset, NJ
www.rrbb.com 
Full service accounting firm in central New Jersey 
with over 50 years of experience. Large firm 
expertise with the responsiveness of a small firm.

chief outsiders
Westfield, NJ
www.chiefoutsiders.com
Chief Outsiders provides marketing expertise to 
growth and mid-sized businesses for a fraction 
of the cost of hiring a full-time Chief Marketing 
Officer (CMO). When we place a Chief Marketing 
Outsider with a company, our clients get the 
human capital of our entire executive marketing 
team.

UconnEct apS,
Aalborg – Denmark
www.uconnect.dk 
UCONNECT identify, select and organize contacts 
to your new potential partners - locally or 
globally! SPECIALTIES • Go-to-market Strategy 
• Interim Sales Management • Business 
Development • Market Survey • Customer 
Analysis • Distribution Channels • Export 
Promotion • Commercial Agreements • Advisory 
Board

Emerald financial Resources
Bridgewater, NJ
www.emeraldfinancialresources.com
Our primary objective is to help you achieve 
financial freedom in a complex and constantly 
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changing world by designing strategies to help 
you achieve what is most important to you. We 
are here to provide you with the services and 
resources you need to help you realize your 
dreams and achieve your goals. Our Associates 
are supported by a team of professional staff 
with many years of combined experience 
in financial and retirement services, estate 
planning, charitable giving, business insurance, 
executive compensation, employee benefits, 
products and strategies.

Telecommunications
teknicks, Inc.
Jackson, NJ 
www.teknicks.com
Digital marketing agency specializing in 
interactive enhancement services including 
search engine optimization (SEO), search 
engine marketing (SEM), social marketing, 
mobile marketing and development, 
and custom web application design and 
development.

Spectrotel, Inc.
Neptune, NJ
www.spectrotel.com 
Spectrotel was founded in 1996 with a mission 
to bring quality, affordable and personalized 
telecommunications services to customers of 
all sizes nationwide. From traditional voice 
and data services to leading edge IP Solutions, 
Spectrotel brings you unparalleled service and 
savings.

Black Rocket Productions, LLc
Freehold, NJ
www.blackrocket.tv
A cutting edge digital arts education company 
providing digital arts classes to students ages 
6-17.

LimeBox networks LLc
Cherry Hill, NJ
www.limeboxnetworks.com
LimeBox Networks LLC – a 
telecommunications company that developed 
a commercial appliance telephone platform 
spun-out of the US Army’s ACIN Tech Center. 
LimeBox is a fusion between a hosted VoIP 
and a premise-based business telephone 
system.

renewels
AcquiSci Inc. • /www.acquisci.com
Advanced Technology Solutions   
 /www.atsolutions.com
American PowerNet
 www.americanpowernet.com
Angel Medical Systems • www.angel-med.com
arkHarbor solutions • www.arkhsc.com
Biopticon Corporation • /www.biopticon.com

C & J Engineering Technical Services  
 www.cjetsinc.net
CACI Technologies, Inc. • /www.caci.com
CAI (Computer Aid, Inc.) • www.compaid.com
Camarès Communications 
 www.camares.com
Canadian Government Trade Office  
 www.tradecommissioner.gc.ca
Capintec, Inc. • www.capintec.com
C-Metric, Inc. • www.c-metric.com
Connotate, Inc. • /www.connotate.com
Duane Morris LLP • //www.duanemorris.com
EKR Therapeutics • www.ekrtx.com
General Network Service, Inc.   
 www.general-network.com
InfoCures • www.infocures.com
Johnson & Johnson COSAT   
 www.jjdevcorp.com
Kean University • www.kean.edu
Lehigh University Center for Advanced Materials 
and Nanotechnology (CAMN)   
www.lehigh.edu/nano
NEI Corporation • www.neicorporation.com
Nightstar Partners
 www.nightstarpartners.com
Ocean Power Technologies, Inc.  
 www.oceanpowertechnologies.com
One on One Advertising
 www.oneononeads.com
Paradigm Technology Consulting, LLC  
 www.ptcllc.com
Paratus Technologies
 www.paratustechnologies.com
Phone.com • www.phone.com
Polygenesis Corporation 
 www.polygenesis.com
Power Survey Company 
 www.powersurveyco.com
PracticalCTO in Partnership with Artezio-NA 
 www.practicalcto.com
Princeton Financial Systems • www.pfs.com
PRISM • www.prism.princeton.edu
Quaker Partners• www.quakerbio.com
RELDATA, Inc.• www.reldata.com
Renewable Power, Inc.
 www.renewablepowerinc.com
RevTrax• www.RevTrax.com
ScienceSmith Consulting
 www.sciencesmith.com
Sophion Bioscience Inc. USA • www.sophion.com
Specialty Pharmaceutical Products, LLC 
Susquehanna Growth Equity, LLP (SGE)  
 www.sgep.com
The Carey Group • www.careygroup.com
The College of New Jersey • www.tcnj.edu
The Philadelphia Trust Company  
 www.philadelphiatrust.com
U.S. Army ARDEC/Picatinny Arsenal  
 www.pica.army.mil/PicatinnyPublic/index.asp
William Gallagher Associates • www.wgains.com/
ZSL, Inc. • www.zslinc.com

Joining the nJtc
Paul Frank • Ext 222 • pfrank@njtc.org

Membership Services
Judy Storck • Ext 246 • jstorck@njtc.org

Member Relations Manager
Ellen Stein • Ext 228 • ellen@njtc.org
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chairman of the Board
Govi Rao, Noveda Technologies, Inc.

Board Members
Joseph Allegra, Edison Ventures

Virginia Alling, PNC Bank
Mel Baiada, BaseCamp Ventures

Maxine Ballen, New Jersey Technology Council
Kate Bluvol, PricewaterhouseCoopers LLP

Robert Bothe, Opera Solutions
James Bourke, WithumSmith+Brown, PC

Paul Boyer, Ancero, LLC
Skip Braun, Deloitte

Leslie Browne, Senesco Technologies, Inc.
Michael Christman, Coriell Institute 

for Medical Research
John Clarke, Cardinal Partners

Mark, Clifton, SRI Sarnoff Corporation
Steven Cohen, Morgan Lewis

Saki Dodelson, Achieve3000, Inc.
Patricia Donohue, Mercer County 

Community College
Caren Franzini, New Jersey Economic 

Development Authority
Andrew Gilbert, DLA Piper

Richard Goldberg, DRS Technologies, Inc.
Mark Greenquist, Telcordia Technologies, Inc.

James Gunton, NJTC Venture Fund
Brian Hughes, KPMG LLP

Michael Kacsmar, Ernst & Young LLP
Carl Kopfinger, TD Bank, N.A.

William Kroll, MATHESON
Shihab Kuran, Petra Solar

Flint Lane, Billtrust
Steve Lerner, Morris-Meyer, LLC

Nancy Lurker, PDI, Inc.
John Martinson, Edison Ventures

Dan McGrath, Maloy Risk Services
Richard Napoli, ObjectFrontier, Inc.

Simon Nynens, Wayside Technology Group, Inc.
Bob Olanoff, Systech International
Gregory Olsen, GHO Ventures, LLC
Kevin Pianko, WeiserMazars LLP

Rick Pinto, Stevens & Lee
Philip Politziner, EisnerAmper LLP

Marianna Rabinovitch, ECI Technology
Jeffrey H. Rosedale,  Woodcock Washburn LLP

James Russo, Princeton Financial Systems
Douglas Schoenberger, Verizon

Eric Shepcaro, Telx
David Sorin, SorinRoyerCooper LLC

Stephen Waldis, Synchronoss Technologies
Kenneth Zuerblis, Savient Pharmaceuticals, Inc

nJtc 
Board of directors
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nJtc calendar

nJtc cIo confEREncE 2012
an EXcLUSIVE PRofESSIonaL 

confEREncE
february 16 • 8:00 am - 2:30 pm  

East Brunswick Hilton
three tower center Boulevard, 

East Brunswick

Members $150.00 • Non-Members $175.00  

This Conference is open to CIOs, CTOs, IT 
Directors, Senior IT executives, IT Managers 
and other senior business executives.  The only 
vendors permitted to attend are the sponsors. 

The Conference will offer:
 •  practitioner panel discussion on Mobilizing 

Your Enterprise
 • CIO Case Study 
 •  Featured speakers:  Dan Woods, CTO, Chief 

Editor/Analyst, and Founder of Evolved Media 
Steve Emanuel, CIO, State of New Jersey

 •CIO of the Year Awards

accEPtIng cHangE 
In tHE BUSInESS PRocESS

It/SoftWaRE IndUStRy nEtWoRK
february 23 • 3:00 PM - 5:00 PM  

commercialization center 
for Innovative technologies

675 US Highway 1, north Brunswick 

Members $25.00 • Non-Members $50.00
NJTC Member Incubator Tenant $10.00  

Mobile apps
Transforming the enterprise by incorporating 
mobile apps into disparate network platforms 
requires substantial investments of time, training, 
people and money. And in many cases a change 
in culture that is not often readily accepted by 
the stakeholders. They need to be introduced to 
the idea and its benefits, evaluate it, and have an 
opportunity to experience before “buying in.”

Risk Management
Mission owners must determine the security 
capabilities that their IT systems must have to 
provide the desired level of mission support in the 
face of real world threats. A well-structured risk 
management methodology, when used effectively, 
can help management identify appropriate 
controls for providing the mission-essential 
security capabilities.

Join our workshop discussions on the critical 
issues, potential roadblocks and unintended 
consequences of incorporate mobile apps and the 
hardware that supports them into the enterprise, 
and the failure of a poorly structured risk 
management methodology.
 
2:00PM-2:45PM  - Software Workgroup

nJtc tEcH tREK to WaSHIngton dc 
March 6 • 7:30 am - 7:30 pm  

Meet for breakfast at the 
Phoenix Park Hotel 

520 north capitol Street, nW 
Washington dc 

Members $300.00  

Join us in Washington, D.C. on Tuesday March 
6th 2012 to advance the Technology Agenda 
for America! Once again NJTC is joining forces 
with the Technology Association of North 
America (TECNA) in offering NJTC members 
the opportunity to meet technology leaders 
from across the country while advancing your 
company’s and industry goals with New Jersey’s 
Federal representatives. Let’s get America focused 
on Innovation and Growth!

INTERESTED IN STAYING OVERNIGHT IN DC?
A block of rooms has been reserved at the 
Phoenix Park Hotel for Monday, March 5 and 
Tuesday, March 6 under the block code name 
“TECNA”  NJTC participants are responsible for 
their own hotel accommodations. Deadline for 
the room block rate is February 10, 2012

NOTE: For Monday arrivals . . .
You are welcome to meet other early arrivals at 
7:00 pm in the Dubliner, a pub inside the Phoenix 
Park Hotel, where you can join others for drinks 
and dinner plans. Please email Karen Lisnyj at 
karen@njtc.org so we can plan for you.
Registration Cost includes:
Breakfast --- Lunch --- Tech Reception at the 
National Guard Museum, Hall of States following 
our Day on the Hill --- Meetings with the NJ 
delegation and other administration leaders
 

2012 nEW JERSEy
HEaLtH InfoRMatIon tEcHnoLogy SUMMIt:

“connEctEd HEaLtHcaRE”
 

July 19, 2012 •  9:00aM to 4:00PM
nJ Hospital association, 760 alexander Road, Princeton, nJ

 
The content will focus on the information and communication technologies driving the emergence of the “Smart Healthcare Consumer”.   

Where are the new opportunities in social media, patient engagement, and mobile health?  
How do technologists... encourage provider adoption?  and support informed and inspired “self-trackers”?

 
Sponsor opportunities available – contact Leo Mennitt  Lmennitt@njtc.org                         

Exhibit opportunities available – contact Judy Storck  Jstorck@njtc.org
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nEtWoRKS
NJTC Industry Networks present programs 
about opportunities and challenges facing NJ 
technology companies by industry segment. 

Electronics, advanced Materials 
& Manufacturing

Patron Sponsors:
EisnerAmper

Woodcock Washburn LLP
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Ellen Stein • Ext 228
ellen@njtc.org

Enviro-Energy Industry
Patron Sponsors:

Atlantic City Electric 
WeiserMazars LLP

Woodcock Washburn
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Ellen Stein • Ext 228
ellen@njtc.org

It/Software
Patron Sponsors:

 BDO
Edison Ventures

Stevens & Lee, PC
Contact: 

Leo Mennitt • Ext 227 
lmennitt@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

Life Sciences
Patron Sponsor:

Goodwin Procter LLP
McGladrey

Contact: 
Leo Mennitt • Ext 227 

lmennitt@njtc.org
Meredith Meyer• Ext 234 

mmeyer@njtc.org

telecommunications/Media
Patron Sponsor:
Drinker Biddle

Verizon New Jersey
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

NJTC Peer Networks bring together like-minded 
technology professionals to share common issues, 
learn best practices and gain perspective across all 
technology industry segments. 

cEo forum
Patron Sponsors:
Morgan Lewis 

TriNet 
WithumSmith+Brown

Contact: 
Ellen Stein • Ext 222

ellen@njtc.org

cfo Peer network
Patron Sponsors:
CresaPartners 

Ernst & Young, LLP
Contact: 

Martine Johnston • Ext 244
martine@njtc.org

cIo Peer network
Patron Sponsors: 

Delta Corporate Services
Oracle

telx
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

government affairs
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

Venture capital and financing
Patron Sponsors:

Fox Rothschild LLP
PricewaterhouseCoopers LLP

TD Bank N.A
Contact: 

Ellen Stein • Ext 228
ellen@njtc.org

Women in technology
Patron Sponsor:

SorinRoyerCoopers, LLC
Contact: 

Joan Praiss • Ext 231
jpraiss@njtc.org

for updated information or to register for nJtc events, visit www.njtc.org

LIfE ScIEncE coMPanIES doIng 
BUSInESS gLoBaLLy 

March 9 • 9:00aM - 11:00aM  
novartis Pharmaceuticals corporation 

one Health Plaza, East Hanover 

Members $25.00  • Non-Members $50.00  

Any company seeking to do business outside 
the U.S. must clear any number of hurdles. Life 
science companies are no exception and face 
a number of additional and unique challenges. 
They are: differences in business culture and 
practice; legal considerations; regulatory hurdles; 
and securing foreign licenses, permits and 
certifications. All keynote considerations when 
engaging new markets and introducing products 
abroad. Other issues include contracting foreign 
advisors, agents and representatives to assist in 
these development activities. 
• Forming and overseas affiliation 
• Licensing and distribution agreements 
• Regulatory and permitting considerations 
 

nJtc VEntURE confEREncE 
March 22 • 8:30aM - 4:30PM  
the Palace at Somerset Park
333 davidson ave, Somerset 

Members $235.00 • Non-Members $400.00 
Member Professional Service Provider $400.00 
NonMember Professional Service Provider $600

Students $25.00  

The NJTC Venture Conference, the exposition 
where emerging businesses meet investors 
and entrepreneurial supporters, is scheduled 
for Thursday, March 22, 2012 at The Palace at 
Somerset Park, Somerset, NJ.  
The Conference has earned a reputation as an 
important activity for the region’s entrepreneurial 
companies and is the first venture conference on 
the East Coast in 2012.

The 2012 Venture Conference will highlight some 
of the region’s emerging technology sectors, 
such as clean tech, environmental, life science, 
nanotechnology and food innovation.  The 
region’s leading venture capitalists will be invited 
to participate in the Conference.

For more information visit www.njtc.org

saVe The daTe
 

INTERNATIONAL IP & PARTNERSHIPS 
Energy/Enviro/Engineering Industry Network

March 8 • 4:00PM - 6:00PM  
Members $25.00 • Non-Members $60.00  

GETTING THE RIGHT SALES FORCE
IT/Software Industry Network 

March 15   

GROWING TELECOM IN NEW JERSEY 
March 27 • 4:00PM - 6:00PM  

Members $25.00  • Non-Members $50.00  

WOMEN IN TECHNOLOGY
BREAKFAST PROGRAM 

March 28 • 8:00AM - 11:00AM  
East Brunswick Hilton East Brunswick 

Members $40.00 • Non-Members $60.00  
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on The nJTC TeChwire

DAILY uPDATES ABouT THE rEGIoNS 
MoST TECH SAVVY CoMPANIES

•  celgene corporation (nAsdAQ: celg) today announced the election 
of richard w. Barker, d.Phil., to its Board of directors

 
•  The Medicines company settles Angiomax(r) (Bivalirudin) 

Patent litigations with App Pharmaceuticals
 
•  labor dept. revs its new search engine, says it will 

help jobseekers customize resumes
 
•  sVB financial group named one of the Best companies 

to work for by forTune Magazine
 
•  oracle-latest Primavera P6 releases improve enterprise reporting
 
•  edA approves investment in venture fund, announces incentive recipients
 
•  ernst & young Voted Top Accounting/Auditing Provider By hedge funds review
 
•  ford expands use of i.d. systems’ industrial Vehicle 

Management Technology in europe and north America
 
•  Telcordia Applied communication sciences Becomes wholly 

owned subsidiary of Telcordia Technologies
 
•  Billtrust and Mark Altman & Associates (MA&A) Announce strategic Merger
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