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Way back when the weather was still warm, and most people were planning weekends at the beach (or shore, 
depending on where you’re from), I along with our amazing NJTC staff, were busy thinking about the holidays and 
planning for our annual Gala Awards.

The Gala Awards is a wonderful event that kicks off the holiday season, and gives us all the chance to celebrate 
how far we’ve come. Because every year, in good times and in not so good times, our amazing tech community 
continues to move forward—innovating, creating, and prospering. I am proud to be part of such a passionate 
community, and so proud of the strides we made this year. So please, come celebrate with us, the NJTC family, as 
we honor an exciting group of technology companies and leaders from our region. Join the party on November 15 

at The Palace at Somerset Park in Somerset, NJ. 
Ideas spark innovation, and eventually become the technology 

products, services and companies we honor and celebrate. 
This is why I also want to call your attention to our Regional 
Commercialization conference on December 6 in Wilmington, 
Delaware. Every great technological innovation starts with an 
idea—a light bulb that goes off in a lab or garage, or written 
down on a napkin over lunch—and with the right cultivation 

these ideas can turn into the next Comcast, Cisco, or Intel. I love 
seeing what ideas are out there, it’s like having a crystal ball into what our future may hold—and it is exciting. 

Also, we are rounding out this year with a very important summit on Data Centers in NJ.  Join the discussions 
around the latest trends and innovative technologies driving the emergence of the next-generation Data Centers 
on December 13th in Livingston, NJ. 

It’s been a wonderful year, and it’s not over yet! I look forward to celebrating with you at the Gala Awards. n

     — Maxine Ballen, President & CEO, NJTC
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how hAs The nJTc 
helPed your coMPAny?

“ NJTC has helped us in so many ways by providing ways for us to connect with potential customers 

and partners, learn more about new technologies, showcase our talents in forums and panels, 

and in general share our passion for all things technical. The NJTC team is tireless advocates 

and advisors, offering generous and consistent support and making OFS always feel part of their 

technology family.” n

  —Object Frontier Software
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talent networks

The US Department of Labor recently awarded NJIT a 
4-year, $5 million grant to be used to prepare American 
citizens and permanent residents for jobs in Information 
Technology (IT) and Science, Technology, l Engineering 
and Mathematics (STEM) positions. The application 
was submitted by NJIT, on behalf of a consortium of 
organizations active in North Jersey. These included higher 
education institutions (NJIT, Rutgers-Newark and the 
county colleges of Bergen, Essex, Hudson, Morris and 
Passaic), public workforce offices including Workforce 
Investment Boards (led by the members of the North Jersey 
Partners from these same counties), One-Stop Career 
Centers in these counties, professional/trade associations 
including NJTC (along with the Newark Alliance, and 
Commerce and Industry Association of NJ), and IT/STEM 
companies. The participating universities and colleges, 
which are part of this consortium will provide training 
related to high-growth fields in which employers cannot 
find qualified US citizens and permanent residents. The 
grant will be used to cover tuition and fees for qualified 
job seekers who have technical backgrounds but need 

additional up-skill training to qualify for jobs related to today’s newest technologies. (The grant also provides 
for northern NJ companies, such as IBM, AT&T and Crestron, to up-skill their current employees who are 
American citizens.) 

Currently, employers who are unable to fill IT/STEM positions are engaging foreign nationals with H-1B 
visas. The purpose of the grant is to provide training to grant-eligible NJ residents in order to close the 
identified skill gaps. To insure the training funds are used to address the areas where a shortage of technical 
skills exists, the grant management team held an industry roundtable giving industry colleagues, academic 
partners and workforce associates the opportunity to participate in a facilitated dialogue led by NJTC’s Donna 
Levan and NJIT’s Meredith Aronson. Both are NJ Talent Network Directors representing respectively the NJ 
Technology/Entrepreneurship and the Advanced Manufacturing Talent Networks. The roundtable focused on 
identifying the types of technical training their companies need to succeed in the future and where they are 
experiencing difficulty in finding employees with the right technical skills. n

__________________________________________________________________________________________

Jim Bourke, a partner at WithumSmith+Brown, PC presented the results of the recently completed NJTC 
NJTECH Survey and the attendees provided ample input on their companies’ actual experiences. 

Please e-mail Art O’Brien, aobrien@njit.edu, for further information on this event and 
about the new $5-million grant award from the US Department of Labor.

Upcoming events

why it Pays to hire a Veteran! 
this event is for companies with an 

interest in hiring veterans. discussion 
will include:  Recruiting and hiring 

qualified veterans, incentive programs for 
companies hiring vets and much more.

wednesday, october 31, 2012  
 8:30am to 11:30am
at&t, one at&t way, 
Bedminster, nJ 07921

Bridging the gap 
Job search workshop

Join other job seekers to get up to date 
information on the latest job search 

trends, sharpen your interviewing skills, 
learn proven networking techniques, 

pick up ‘best practices’ tips, job 
search resource tools, and more. 

fREE of charge

november 28, 2012
9:00am-12:30pm

one-Stop career center: Morris county
107 Bassett Highway
dover, nJ 07801-3896

to register visit www.njtc.org;
calendar of Programs

 

did you know?
you can receive a tax credit from
$2,400-$9,600 for hiring a skilled 

worker with a disability.  
Removing architectural barriers may 

also qualify you for a tax break.  
when you hire a worker with a 

disability, you may qualify for a grant 
to cover part of the cost of your new 

employee’s on-the-job training.

for more information visit 
http://lwd.dol.state.nj.us/labor/

dvrs/dVRIndex.html

NJTC Industry Roundtable 
Identifies IT and 
STEM Skill Gaps

By aRt o’BRIEn
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                By JEnnIfER SIMonI

Paul Hoffman
Chief Executive Officer and President 

of Liberty Science Center

corner 
office

you have been at liberty science Center for a year, 
now—what has been the most exciting part of your 
experience?
The best part of my job is interacting with visitors. If I’m having a bad moment in 
my office, wrestling with some administrative snafu or an unpleasant personnel 
issue, I just go out on the floor and am immediately rejuvenated by seeing 
people’s minds being challenged. 

We just finished a program called the Year of Mathematics that was sponsored 
by Bank of America. I was in the elevator with a pint-size girl who couldn’t have 
been older than four. She pointed to The Year of Mathematics poster on the back 
wall of the elevator and asked her mom, “Why isn’t this the year of literature?” 
Her mom replied, with a trace of impatience, “Because this is a science museum.” 
And the girl replied, without losing a beat, “I want to go to a literature museum.” 
After a pause, she asked, “Do scientists write?” That gave me an opening to tell 
her that I started my career as a science writer.

what has been the most challenging? 
It’s challenging to balance the demands on my time. There are only 168 hours in 
the week, and I’m LSC’s chief executive officer, chief fund-raiser, and chief creative 
officer. But that’s also what makes the job fun—I’m never bored.

i imagine you were a very curious kid. what was your 
very first aha! Moment when you knew you were 
captivated by the worlds of science and math? 
I remember my mom making me pineapple Jello and it not congealing. She thought she 
botched the recipe, but I researched the issue at the local library—this was before the 
Internet, of course—and discovered that pineapple contained proteolytic enzymes that 
broke down the proteins in gelatin. That launched my interest in chemistry. 

Also, I always liked animals. When I was young I also wanted to be an ethologist, 
someone who studies animal behavior. My mom lived in the woods—we didn’t 
really have a lawn to mow—and raccoons, skunks, and opossums walked right 
up to the house. I had seen a photograph of ducklings following Konrad Lorenz 
around because they thought he was their mother. I wanted a career in which 
ducks followed me around. 

By twelfth grade I wanted to be a particle physicist and unearth the secrets of 

the universe. I gave that idea up at Harvard when I was humbled to learn that 
my freshman roommate had already discovered a subatomic particle as part of 
a high-school internship at an atom smasher. On my high-school resume—chess 
club. On his resume—discovery of a fundamental particle of nature.

what’s your opinion on today’s state of education 
when it comes to science and math?
The state of education is abysmal, given how important math and science are 
to the future of our economy and the world. In 2014, there will be 2 million 
entry-level jobs in this country that can’t be filled because Americans won’t 
have the technical chops. We need to do a much better job of educating the 
next generation. Places like Liberty Science Center can help turn kids on to the 
excitement and power of science, technology, and engineering.

Can you tell us a little bit about your fascination with 
the rubik’s cube, and the traveling exhibit of which 
you are creative director?
My association with Rubik’s Cube goes back to 1981, when I was an editor at 
Scientific American and worked with Douglas Hofstadter (of “Gödel, Escher, 
Bach” fame) on a cover story on the mathematics of the Cube. I didn’t have the 
patience then to figure out how to solve the Cube. I was more intrigued by how 
the Cube twisted without falling apart into its component Cubies; I broke open 
my first Cube to discover the internal mechanism. (I went to bed too early in 1981 
to watch the late-night talk shows on which Zsa Zsa Gabor, the spokesperson for 
the Cube and the least cubically shaped person on the planet, demonstrated how 
to solve Rubik’s Cube.) 

It is the bestselling puzzle ever—maybe one billion have been sold if you 
include illegal knockoffs—and from its simple origins in Hungary, it has now 
crossed every border in the world. Even tribal kids up the Amazon have Rubik’s 
Cubes. The Cube’s Budapest inventor, Erno Rubik, is a brilliant man, and I’m 
delighted to be working with him and Google, our creative partner, in designing a 
major interactive exhibition to celebrate the 40th anniversary of the Cube in 2014.

you’ve been a “brainstorming expert” for all different 
types of ventures and startups; can you share your best 
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Paul Hoffman is the president and CEO of Liberty Science 
Center. He is known as a journalist and biographer whose work 
explores the relationship between genius, madness, obsession, 
and creativity. But there are 168 hours in every week, and 
so he is also a budding restaurateur (at Rucola in Boerum 
Hill), the creative director of the Rubik’s Cube Exhibition, 
evangelist for the new Museum of Mathematics, and strategist 
at ScienceForCitizens.net. The recipient of the first National 
Magazine Award for feature writing, Hoffman is a member 
of the American Academy of Arts and Sciences. He was the 
editorial chairman of the video interview Web site Big Think, 
the president and publisher of Encyclopedia Britannica, and the 
long-time president and editor in chief of Discover, the science 
magazine. He is a “brain-storming” expert who has worked with 
Internet startups, publishers, advertising agencies, museums, 
and scientific organizations. He has advised NASA, the National 
Science Foundation, the National Academy of Engineering, and 
the American Association for the Advancement of Science. He 
is a Moth storyteller and a popular speaker at corporate and 
professional gatherings.

Hoffman is the author of eleven books, most recently a 
memoir, King’s Gambit: A Son, a Father, and the World’s Most 
Dangerous Game. His previous book, Wings of Madness: Alberto 
Santos-Dumont and the Invention of Flight, was a finalist for 
The Los Angeles Times Book Prize and was developed into a 
television documentary for “Nova.” His first biography, The Man 
Who Loved Only Numbers: The Story of Paul Erdös and the 
Search for Mathematical Truth, was an international bestseller; 
published in 16 languages, it received the Rhone-Poulenc prize 
for best science book of the year. Hoffman has written for The 
New Yorker, The Atlantic Monthly, The New York Times, The 
Wall Street Journal, Scientific American, Seed, Smithsonian, 
Harvard Magazine, and Wired.

Under the nom de plume Dr. Crypton, he has also published 
brain teasers and created elaborate puzzle contests. He designed 
the puzzle for Treasure: In Search of the Golden Horse, a lavishly 
illustrated fairy tale that contained clues to the whereabouts of an 
actual buried treasure: a sculpted gold horse (2.2 lbs. of 24 karat 
gold) whose latched belly concealed the key to a safe deposit box 
containing a certificate for half-a-million dollars. The puzzle was 
ultimately solved, after the five-year deadline, by an F.B.I. agent 
and a deputy prosecutor in Los Angeles.

Hoffman is also a television personality. As a commentator 
on science, he has given more than one hundred broadcast 
interviews, including on CNN, NPR, the BBC, “Good Morning 
America,” and “CBS This Morning.” He was the on-camera 
science essayist for “The MacNeil/Lehrer NewsHour” and the 
host of the five-part public-television series “Great Minds of 
Science.” He has performed mathematical paper-folding tricks 
on “David Letterman” and was on “Oprah” for an entire show, 
discussing—not his dysfunctional upbringing—but the headier, 
un-Oprah-like subject of the future of technology. He was the 
color commentator on ESPN for 17 hours of live coverage of the 
man v. machine chess match between Garry Kasparov and the 
German calculating monster Deep Fritz.

Hoffman was graduated summa cum laude and Phi Beta 
Kappa from Harvard College. Chicago magazine once called him 
“the smartest man in the world,” but the editors caught him on 
a particularly good day. n

Who Is Paul Hoffman?
He may just be the 

smartest man in the world. 

advice with our readers on how to brainstorm most 
effectively?
In brain-storming, it’s important to delineate and then challenge assumptions 
that others take for granted. By challenging basic assumptions, you might 
come up with something transformative. 

I have a friend who was thinking about auctions—in a conventional 
auction, each person is allowed an unlimited number of bids and the auction 
keeps going until all but one person drops out. Well, what if each person 
were allowed just a limited number of bids and the auction ended as soon 
as a person reached a fixed price established by the seller—Voilà, my friend 
had come up with the auction rules that became the basis of Priceline.com.

your resume, which we will be excerpting next to 
the interview, is well, for lack of a better descriptor, 
amazing—you’ve done so much. Can you pick one 
accomplishment you are most proud of?
This isn’t an accomplishment exactly, but it was a great moment: Dining 
in the White House with Stephen Hawking. And then there was the time I 
strapped Oprah into a virtual hang glider while she repeatedly accused me of 
ogling her butt—this was on national television, and my mom was watching. 
On a more serious note, I was happy when my book The Man Who Loved 
Only Numbers hit bestseller lists. I was pleased that I succeeded in writing 
a biography of a mathematician that a lot of people actually read. 

what is the next thing you would like to work on? 
I’m interested in urban rooftop farming, and would love to help figure out 
how to make it economically viable and more than a boutique endeavor 
practiced by my hipster neighbors in Williamsburg.

last question: what do you consider the greatest 
technological advancement of our time? 
The Internet—not because it was harder to invent than other things, but 
because of its far-reaching impact on the democratization of information 
and media. n
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Business 
& strategy

By RoB StEPHEnSon

The term “Disaster Recovery” (DR) evokes 
a variety of reactions among business and IT 
professionals alike. IT personnel are acutely 
aware of the complexities in planning for 
nearly every disaster contingency. They also 
understand in the event of a disaster, the 
less time it takes to recover systems, the 
higher the cost for architecting that specific 
DR solution. Chief Financial Officers, on 
the other hand, are typically reluctant to 
commit large budgetary resources to such 
an endeavor; referring to disaster recovery 
dollars as ‘insurance’ or ‘luxury items’. So 
the challenge for businesses today is to figure 
out how to strike a balance between fiscal 
restraint and risk management. 

what’s your disaster 
recover Plan?
While not every business application is 
ideally suited for the cloud, most software 
systems can function adequately there for 
a short period of time during a disaster. 
Before evaluating a third-party cloud 
services provider, it’s important to perform 
a comprehensive internal IT systems audit. 
During this process, you should identify the 
Recovery Time Objectives (RTO’s) for each 
business application in the event of a service-
impacting disaster. For example, you might 
decide that your goal, or RTO, for e-mail 
might be 4 hours, database systems might be 
24 hours, and development and test servers 
might be 5 business days. 

RTO’s less than 8 hours typically require 
some type of replication or mirroring 
solution. RTO’s of more than 8 hours to 
a couple of days can typically be achieved 
by backing up to a cloud vendor utilizing a 
backup platform. In the event of a disaster, 
these cloud providers can take your backups 
and begin to restore your files to their 
cloud and then publish the applications back 
online based on your particular RTO. If your 
RTO is longer than 3 business days, you 
might be able to leverage your own offsite 
backups with a recovery asset subscription 
service. This would involve bringing your 

backup to one of these providers and then 
restoring to either their cloud or physical 
asset recovery systems. 

Three Types of Cloud systems
Once your disaster recovery plan is complete, 
either by a third party specializing in writing 
these plans, or via an internal audit and 
design, you are now ready to start evaluating 
cloud vendors. The cost savings for utilizing 
a third party cloud vendor for DR versus a 
physical or internally architected solution can 
be substantial. There are three inherent types 
of third party cloud offerings to choose from:

• �Public�Cloud:�Self-service model, which 
is billable by the resources consumed 
monthly; examples include Amazon, 
Rackspace, Google, and Microsoft. 

•  Multi-Tenant� Service� Provider�
Private� Cloud: A secure cloud with 
some shared computing components as 
offered by companies such as Terremark/
Verizon, Time Warner/Navisite, and 
Xand.

• �Private� Cloud: This is a 100 percent 
dedicated, private, virtual hosting 
solution. Nearly all service providers 
offer this.

How to Choose a Cloud Provider
You now have a disaster-recovery plan with 
a full understanding of the importance of 
each of your business applications and their 
RTOs, as well as the three fundamental 
types of cloud offerings. The next step is to 
take your DR budget and then apply this 
knowledge to the cloud vendor selection 
process. If you have applications with all 
high RTO’s (three days or longer), you 
can hone in on a specific provider who 
specializes in these cloud recovery services. 
Conversely, there are specific providers if 
you have all high-availability systems (less 
than 4 hours). However, most businesses 
have tiered application RTOs that vary 
greatly with respect to their value to the 
individual business units of the company. 
For example, development and test servers 

How to Utilize the Cloud 
for disaster recovery

The cloud offers 
fiscally responsible disaster recovery options 

for all types of business systems.
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Rob Stephenson is the Chief Marketing Officer at Xand, one of the largest data center services providers in the northeast. www.xand.com

probably don’t need to 
reside in a high-availability 
environment, like a private 
cloud. And mission-critical, 
highly confidential database 
servers are probably not 
best suited for a public 
cloud model. Security 
requirements, regardless of 
tier, must also factor into 
the equation. 

The good news is that 
many cloud providers offer 
more than one type of service and many offer all three. Finding a 
service provider with the right mix of products and services and 
guaranteed Service Level Agreements (SLAs) for your RTOs is critical 
for a successful cloud DR plan. Some businesses may also have older 
hardware systems in-house that they can utilize as part of their DR 
strategy. For example, many cloud providers offer colocation services in 
the same data centers that house their cloud platforms. Colocation allows 

dedicated space, power and 
Internet connectivity for 
your own equipment in a 
secure data center facility. 
These providers are then 
able to architect “hybrid” 
cloud-physical service 
offering that marry their 
front-end cloud services to 
your physical equipment 
and software all under one 
roof. These types of creative 

DR solutions can provide the best ROI by extending the business 
life cycle of your older equipment, while also capitalizing upon the 
enormous scale, flexibility and cost efficiencies of the cloud. 

If you already have an internal or external cloud environment, 
making the decision to initiate a cloud DR strategy is easy. However, 
if you haven’t yet made the leap to a virtualized cloud infrastructure, 
it’s still not too late. Designing your DR plan for implementation onto 
a third party cloud vendor’s platform might be a great way to start. n

november 15, 2012
The Palace at Somerset Park

Somerset, NJ 
ProgrAM of eVenTs 

cocktail Reception
5:30 pm 

awards ceremony and dinner
6:30 pm 

dessert Buffet 
(Black Tie Requested)

  

NJTC
Awards Gala

To make a reservation:please 
contact Meredith Meyer at 

mmeyer@njtc.org or 856-787-9700
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Is obesity a covered disability 
under the americans with 
disabilities act (“ada”)?

Yes, if the employee is morbidly obese. 
In 2011, regulations implementing 

the Americans with Disabilities 
Act Amendments Act (“ADAAA”), 
became effective.  These regulations 
expand the definition of a protected 
disability to include morbidly obese 
individuals, defined as individuals 
who weigh 100% or more above 
the healthy weight range for their 
height. These individuals must not 
be subject to adverse employment 
actions because of his/her weight 
if they can perform the essential 
functions of his/her job. 

Since the ADAAA now recognizes 
obesity as a protected disability, 
employers must pay close attention 
as the law develops. Important 
questions must still be answered 
including:  under what circumstances 
can an employer be liable because 
of an employee’s perceived obesity; 
when must an employer provide 
a reasonable accommodation for 
an employee’s obesity; and what 
accommodations are reasonable?

Employers should pay close 
attention to how courts interpret and 
apply this new protected category.

Ryan S. Carlson is an 
Associate in Giordano, 
Halleran & Ciesla’s Labor 
& Employment Practice 
Group.  He can be reached 
at rcarlson@ghclaw.
com or 732.741.3900.

LegaL Q&a
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Business 
& strategy

By EILEEn P. MonESSon

Great companies, like Disney, Nordstrom and Jet Blue, know that their success is based on the 
consistent experiences their customers enjoy. These companies ensure that clients are at the 
center of the company’s vision, philosophy, and approach to delivering service. Customer centric 
companies believe that their clients are the only reason that they exist and focus on keeping them 
happy and extremely satisfied. 

While being customer centric is important to most companies, few are successful in delivering 
on expectations. A study conducted by Bain & Company reported that 80 percent of the service 
providers surveyed believed that their service was superior. Even so, only 8 percent of the 
customers agreed that their service provider actually delivered a superior experience. 

deliver the wOw
Customer centric companies make a 
strategic decision to focus everything 
on the WOW factor. It is a main 
concern of all employees, regardless of 
their position.

This level of service goes beyond 
what is expected. For example, a CEO 
has a client who had triple bypass 
surgery. The CEO went to the hospital 
early in the morning the day of the 
procedure with coffee and doughnuts 
for his family. He proceeded to spend 
the day in the hospital bringing in 
lunch, dinner, and other items to make 
the family comfortable. 

An assistant with another company overheard a customer asking for advice on what to buy his 
seven-year-old son for his birthday, which was that day. She made a recommendation that the 
executive liked. When the assistant noticed that the meeting he was in was running late, she went 
to the store, bought the gift, wrapped it, and gave the gift with a card to the executive.

Although these examples might seem extreme, both made a tremendous impact on the 
relationship and generated new business. It was not the intention of the parties involved to 
produce revenue. The CEO and assistant saw a genuine opportunity to WOW the customer. 

Plan to be Customer Centric
Companies that are known for delivering exceptional service invest in developing programs to 
ensure that every client receives a consistent experience with every interaction they have with 
that company. Customer centric companies differentiate themselves on the performance of 
their people. In a performance-driven work culture, staff understands the company’s strategy, 
embraces it, and has the skills and desire to execute the plan. 

These companies decide what they want to be known for and develop the culture to support 
their vision. They define exactly how their team will deliver the desired experience and hold staff 
accountable to do so. They also develop the support systems to recognize and reward employees 
for delivering on the company’s brand promise.

How to deliver the wOw 
Does your company focus on 

customers as much as it should? 
Here are tips on how to deliver the wow.

“ 80 percent of the service 

providers surveyed believe 

that their customer service 

is superior. Only 8 percent 

of the customers agreed.” 
	 	 	 	

	 —Bain	&	Company	Survey
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www.ancero.com                                              856-396-9300

Utility VoIP & Hosted PBX
Business Class Phone Service
Improve Communications
Reduce Costs
Safe and Efficient
Hosted in the Cloud

VoIP                      CLOUD                MANAGED IT              CARRIER                  SUPPORT

Eileen Monesson is a founding Principal with PRCounts. Her company is dedicated to helping its clients use the power of public relations and 
compelling marketing to drive their personal, organizational and corporate brand. 609-570-2150 or EMonesson@PRCounts.com. 

define wOw behaviors
The foundation of customer centric behaviors is based on 
communication skills: listening, questioning, probing, responding and 
understanding. Using these skills, both on- and off-brand behaviors 
are identified. On-brand or “WOW behaviors” include:

•  Treating each client as the company’s most important customer.
•  Investing the time to build and maintain relationships.
•  Looking out for the customer’s best interest.
•  Returning internal and external communications promptly.
•  Sending information of value to customers that they would benefit 

from.
•  Greeting clients in the office.
•  Supporting charitable events of importance to the customer.
•  Introducing customers to resources to enhance their business or 

personal life.

•  Acknowledging client birthdays, anniversaries, milestones and 
awards.

Examples of off-brand or “Stop behaviors” are:
•  Ignoring client phone calls, e-mails or correspondence.
•  Failing to respond in a timely manner.
•  Addressing some issues but not the important ones.
•  Making commitments and then not delivering.
•  Being unprepared for meetings.
•  Focusing on making money instead of what is right for the client.

expected results
Implementing a customer centric program will strengthen relationships, 
enhance client and employee satisfaction, increase accountability, and 
drive bottom line results. Happy employees serving happy customers 
will lead to more referrals, profits and success.n
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The Small Business Innovation Research (SBIR) program is the federal 
government’s largest R&D grants program targeted to small businesses 
with approximately $2 billion available annually. This program is 
the best source of early stage risk capital and the closest thing to the 
entrepreneur’s ”Holy Grail” of free money. There are no loans to be 
repaid, no equity is given away, the small business maintains control 
of the intellectual property and there are good odds for success. SBIR 
can also serve entrepreneurs as a pathway to equity financing. In two 
competitive Phases over a period of three to four years, small businesses 
can receive up to $1,150,000, and sometimes more, to demonstrate 
feasibility and develop a promising new, but risky technology.

All 11 federal agencies with large external R&D budgets in excess of 
$100,000,000 per year are required to participate in SBIR and do so 
by setting aside 2.6 percent of those external budgets. The bad news is 
that the agencies couldn’t care less about a company and its technology 
unless that technology can solve one of their problems or advance one 
of their own research interests and priorities. The good news is that 
their problems and interests are very diverse and broad.

The NJ Small Business Development Centers headquartered at 
Rutgers Business School is sponsoring the 12th Annual New Jersey SBIR 
& STTR Conference on November 28 to 30 to teach entrepreneurs 
the basics of the programs, how to identify grant opportunities, and 

how to write competitive proposals. 
The conference is also sponsored by 
long-time partners EisnerAmper LLP 
and Lowenstein Sandler PC. The first 
2 days of the conference will be held 
at the NJIT Enterprise Development 
Center in Newark and the third will be 
held at the NJEDA Commercialization 
Center for Innovative Technologies in 
North Brunswick. 

The three component seminars are as 
follows:

•  SBIR/STTR PHASE I Proposal Development, 
Wednesday, November 28

•  SBIR Cost Proposal Preparation, Thursday, November 29
•  SBIR/STTR Phase II Proposal Preparation, Friday, November 30

The SBIR and STTR programs were both reauthorized last December 
through the SBIR/STTR Reauthorization Act of 2011. Each program has 
been extended through 2017. The US Small Business Administration, 
which serves as the policy and coordinating agency for the programs 
published revised policy directives in August, in order to implement 

grab your Piece of the 
$2 billion r&d Pie

SBIR & STTR federal R&D grants 
programs reauthorized through 2017 

By Randy HaRMon

Constellation: Green Tip of the Month!

Load Response……Did You Know?  
When demand starts to increase on the hottest or coldest days of the year, businesses participating in 
a load response program agree to reduce their energy output for a specific period of time to make more 
energy available on the regional power grid. This helps prevent blackouts and power failures. Once 
enrolled, businesses earn payment for participating in the program and receive additional payments for 
reducing their energy output when the regional power grid is under stress. Many businesses may have 
backup generation, and in many areas these businesses can be enrolled in load response programs for 
payments in the tens of thousands of dollars.

Learn more at www.constellation.com/NJTC.
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what are some financing options 
for technology companies in 
new Jersey?

There are a number of financing options 
offered through both the United 
States Small Business Administration 
(SBA) and the New Jersey Economic 
Development Authority (NJEDA). 

One program offered by the SBA 
is the Microloan program. This 
program provides small, short-term 
loans that may be used for working 
capital, the purchase of inventory or 
supplies, the purchase of furniture 
or fixtures, and the purchase of 
machinery or equipment.

The Business Employment 
Incentive Program is offered by the 
NJEDA. To qualify a business must 
create at least ten new jobs within 
a two-year period. Once a business 
has qualified, they can receive a 
grant in the amount of up to 80% of 
the total amount of new employees’ 
state income taxes withheld by the 
company during the year.

Another program offered by the 
NJEDA is the Technology Business 
Tax Certificate Transfer Program, 
which is for unprofitable New 
Jersey-based technology companies 
with fewer than 225 U.S. employees.  
This provides the ability to sell net 
operating losses and research and 
development tax credits to unrelated 
profitable corporations.

accounting Q&a

Kyle Braun is a staff 
I accountant in the 
Red Bank Office of 
WithumSmith+Brown, 
Certified Public 
Accountants and 
Consultants. Braun 
may be reached at 
732.842.3113 or 
kbraun@withum.com.

the legislative changes. The rest of this article will identify 
some of the most significant changes focusing on SBIR.

Beginning this year the percentage of agencies’ 
external R&D budgets set aside for SBIR participation 
is being increased in 0.1% increments from 2.5% in 
2011 to 3.2% in 2017. For the STTR program the 
set aside is increasing in 0.05% increments every 

2 years beginning this year, from 0.3% in 2011 to 
0.45% in 2016. The bad news is that these increases 

are likely to be partially offset by declining federal 
budgets. However, agencies can choose to exceed these 

minimum set levels.
Perhaps the single biggest change in the program is 

that companies majority-owned by multiple venture capital 
operating companies, hedge funds or private equity firms are 

now eligible to participate. The National Institute of Health (NIH), Department of 
Energy (DOE), and the National Science Foundation (NSF) may award up to 25% of 
their SBIR funds to such small businesses. All other SBIR agencies may award up to15% 
of their SBIR funds. 

The Reauthorization Act is attempting to reduce the widely recognized problem of the 
gap in time between submission of a proposal and notification of award. All agencies except 
NIH and NSF must notify applicants of outcomes within 90 calendar days from the closing 
date of their solicitation. For reasons not explained, the NIH and NSF have up to a year 
to notify applicants of outcomes. If an agency will not be able to comply, it must request a 
time extension from the SBA. 

Over the years, the most frequently asked question I have received has been whether 
entrepreneurs can skip Phase I where awards are capped at $150,000 and go directly to 
Phase II where awards are capped at $1,000,000. A new pilot initiative will change the 
answer from no to yes at the National Institutes of Health, Department of Defense and the 
Department of Education. For the first time applicants to these agencies can request to skip 
Phase I and go directly to Phase II. 

In addition, all agencies may now exceed the statutory Phase I and Phase II award limits 
cited above, by up to 50%. In the past, NIH has routinely made awards above these limits 
and often more than 50% greater. This extends NIH’s practice to all agencies and places a 
limit on NIH. Furthermore, the SBA will now adjust award limits every year for inflation.

There are many additional significant changes in both the SBIR and STTR programs. 
Join us for the Phase I Proposal Development seminar on November 28th in Newark to 
learn more. n

Randy Harmon coordinates SBIR training and consulting services for the NJ Small Business Development 
Centers headquartered at Rutgers Business School. He is an Entrepreneur in Residence at the NJIT Enterprise 

Development Center and Principal of Foundations Business Development Group LLC. rgharmon@
njsbdc.com, 908-754-3652. Visit www.njsbdc.com/sbir for more information and online registration.
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On July 24, 2012, Rowan University celebrated the opening of its 
Cooper Medical School in Camden. The medical school joins Camden 
Waterfront Technology Center, the Adventure Aquarium, and the 
refurbishment of areas surrounding Campbell’s Soup Company World 
Headquarters in providing anchors for economic development. 
The Rutgers Camden Technology Campus (RCTC) is a state-of-the-
art facility located within the Camden Waterfront Technology Center. 
It is the product of the collaborative support of Rutgers University, the 
Delaware River Port Authority, the New Jersey Commission on Science 
and Technology, the New Jersey Economic Development Authority and 
the US Department of Commerce. Today, the RCTC is supported by a 
partnership with Rutgers-Camden.

Through the Camden Business Incubator, RCTC provides 12,000 
square feet of affordable space customized to the special requirements 
of technology-based companies and entrepreneurs. By helping high-
tech firms and other professional service providers to grow and put 
down roots in Camden, the incubator brings new jobs to the city and 
contributes to its economic redevelopment and revitalization.

There are many reasons why the Rutgers Camden Business Incubator 
is a prime choice for businesses in search of a great location. Ben Parvey, 
president of incubator-graduate company Blue Sky Power, found that 
the Camden Business Incubator was exactly what his company needed: 
a Class A office space with room to grow, with all the business support 
services at an affordable price. 

In addition to the quality office space, many incubator companies 
cite the advantages of Camden’s geographic location. The building is 
accessible to many of the major transportation routes in New Jersey and 
Pennsylvania, including I-295, I-95 and the New Jersey Turnpike. It is 
also just minutes from the Philadelphia Amtrak station for regular trips 
to Washington, D.C. and New York City. 

For some companies, the idea of helping to revitalize a city is a draw. 
Both Blue Sky Power and another incubator graduate, DCM Architecture 
& Engineering LLC, have moved into offices in the same building and 
are committed to the redevelopment of Camden. Added incentives for 
staying in Camden include HUBZone status, which grants businesses 
access to contracts with the federal government and Empowerment Zone 
status, allowing businesses to make tax-free purchases. 

The atmosphere of the incubator itself is another big draw. Eduardo 
Guzman, president of DCM Architecture & Engineering, cites 
opportunities to have access to multiple technology-focused companies 
to share ideas, business plans and thoughts.

Both of the companies interviewed for this article experienced 

significant growth while affiliated with the incubator. In its first year, 
Blue Sky Power’s revenues grew by 1100 percent and its staff grew 
from two to four. DCM Architecture & Engineering went from revenue 
of $450,000 with two employees to revenue of $1.1 million with 6 
employees during the year it was affiliated with the incubator. 

The economic advantages of incubator residency can make 
the difference between success and failure of a startup company. 
Rutgers Camden Incubator offered a refuge for DCM Architecture & 
Engineering during the economic upheavals of 2008. The recession had 
a great impact on the company, but as incubator tenants they were able 
to maximize efficiencies and cut operational costs. Guzman credits the 
incubator for the very survival of the company. In particular, he cites 
the promotion and exposure that incubator manager Suzanne Zammit 
provided and continues to provide for his company. Due to incubator 
guidance, Guzman has had contracts with NASA, The National Park 
Service and the White House.

Both of these companies also experienced significant growth since 
graduating from the incubator. In its first year since graduation, Blue 
Sky Power has had a 250 percent revenue growth and increased to 
six full-time and three part-time employees. DCM Architecture & 
Engineering currently employs 19 people and their projected revenue 
for 2012 is $4.7 million. It has opened satellite offices in Washington, 
D.C. and Flagstaff, Arizona.

The southern New Jersey business community appreciates the 
presence of incubators in the region. President of the Camden County 
Regional Chamber of Commerce Art Campbell has a continuous 
relationship with the Rutgers Business Incubator. He notes that small 
business does most of the hiring and that both the Camden Business 
Incubator and the Burlington County College High Technology and 
Life Science Incubators are key players in helping small businesses in the 
region succeed. The Camden County Regional Chamber of Commerce 
recently acknowledged the contributions of the Rutgers Camden 
Incubator with an award given at the Camden Business Showcase.

Parvey encourages other startup businesses to take advantage of 
the Camden Business Incubator. He mentions such advantages as 
access to great network of professionals, investors and organizations 
that support the growth of the tenants in the incubator and the 
opportunity to leverage those relationships to form lasting relationships 
with the region’s business community. And at the same time, these 
businesses contribute to the economic development of Camden and 
the surrounding area. n

a business incubator for Camden 
and the surrounding region

For these two technology companies, 
being part of the Camden Business Incubator was a win-win.

By MIcHELE HUJBER

The Rutgers Camden Business Incubator is primarily a science, technology and health care incubator/accelerator established to support early-stage companies in Camden and the 
Greater Camden region: http://www.rutgersbiz.com, (856) 479-9044. It is a member of the New Jersey Business Incubation Network (NJBIN): www.njbin.org, (856) 479-9044.
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Life used to be much simpler for IT folks when 
there were two distinct types of software—
custom software you wrote for your own 
corporation’s use and product software that 
you bought from a software vendor. The 
custom software you wrote for your own firm 
had only to meet your company’s unique 
requirements. That is no longer so. 

It used to be if your company only did 
business in the US, the software you built 
only had to deal in US dollars and to show 
screens in English. Product software made 
by a commercial software company, by 
comparison, was designed and built to work 
in multiple languages and currencies, with 
multiple options and configuration settings 
to accommodate the thousands of different 
companies that might one day use their 
product. So building product software used 
to be more complicated and involved than 
building custom software, but that is no 
longer the case today. Increasingly today, IT 
organizations have to view their own internally-
developed software with the same eye towards 
productization as commercial software firms. 
Why the change? And what is prompting it?

Here are the 5 main challenges many 
large IT customers are now facing—they are 
those same challenges that software product 
customers have been dealing with for years.

1. building a Product roadmap 
While in the past, a corporation could consider 
itself a fairly homogenous group that had a 
specific set of needs, today’s IT organizations 
are responding to the integration challenges of 
newly-acquired companies and a potential user 
base that includes suppliers and customers in 
addition to employees. These companies deal 
now serve diverse geographies and customers 
and employ staff in other non-English speaking 
countries. Trying to develop custom software 

that meets the needs of such a diverse group 
means that more and more, IT organizations 
have to consider themselves as software 
vendors. They have to survey their markets, 
develop product roadmaps and plan for future 
‘releases’ to add features and functions to 
accommodate all their departments’ needs in 
a timely and efficient manner.

2. Planning a release 
Gone are the days when an employee called 
to complain about some internal system, and 
the IT department would simply make the 
change and put it into production. With the 
IT organization supporting an ever-increasing 
and diverse user base spread around the globe, 
changes to corporate software have to be 
carefully planned and timed to avoid helping 
one department while hurting another. We are 
assisting some of our IT customers bring a 
release management discipline to their internal 
IT software using impact analysis, capacity 
planning and product roadmaps to help make 
sure that the software upgrades they are 
planning are managed well and delivered as 
scheduled with no unexpected impacts.

3. software build Management
Traditionally, IT organizations were unlike 
software firms and did not have to worry 
about how to control multiple versions of 
their software or coordinate the development 
of their code across multiple development 
groups. This is because IT typically only had 
the current version of the code to manage 
and just a single, employee-based group of 
developers to maintain it. But now, with 
multiple instances of the software running in 
different organizations around the world and 
with a team of onshore and offshore resources 
maintaining the code, the need for tight 
software build management has increased 

dramatically. At OFS, we have been able to 
use our software product build management 
skills to help IT organizations bring that 
same, consistent build environment to their 
work, using the latest source control and 
build tools to help them successfully manage 
the process.

4. regression Testing 
As custom IT software becomes more and 
more complicated, the need for thorough 
testing has increased. As new releases come 
out, it is critical to test not only the new 
features that were added but also the existing 
features from previous releases to make sure 
they still work. IT organizations used to just 
ask their departmental users to “bang on the 
system” for a while to test it out but now 
these IT must now approach testing in the 
same way that software companies do—with 
a robust test suite of automated regression 
tests that replays all the existing test scripts 
to ensure that nothing that used to work has 
been broken with the new release. There are 
a number of great tools that can help do this, 
and we have been introducing them to our IT 
customers to help them maintain the quality 
of their software.

5. Multi-Tenancy 
This is a term that was once unknown to 
anyone outside the software industry. It’s the 
concept that lets a software vendor host their 
customers on a version of their software in the 
cloud without having to set up a single instance 
of their product for each and every client. Each 
customer is considered a ‘tenant’, much like 
the tenants in an apartment building that have 
their own space and share common services or 
amenities like heat, electricity and elevators. 
In technical terms, this means that software 
vendors create their code to be multi-tenant so 

The Death 
of Custom 
Software 

By RIcH naPoLI
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that each of their clients has access to all the 
features of the software while sharing some 
core services across them. 

For example, the vendor can store all 
their clients’ individual data in a single, 
managed database with appropriate security 
and controls so that no one customer can see 
or change another customer’s data. We are 
currently dealing with an IT customer who 
wants to set up a multi-tenant environment 
for the clients they now support to replace 
their replicated versions of their software 
they currently use for each client. They 
want a single instance of the software, with 
appropriate configuration settings to handle 
all clients.

With all these new challenges, IT 
organizations are increasingly blurring the 
line between custom software and product 
software, thinking of themselves more as 
software vendors that design, build and test 
software for their corporation’s departments 
around the world. The old methods of 
building custom software no longer work 
in today’s modern, distributed economy. 
Increasingly IT organizations must think like 
software product firms in order to compete 
with effective solutions that work around the 
globe in different working environments. In 
order to make sure that they are adopting 
the most advanced product development 
principles, IT organizations should turn to 
experienced product development firms such 
OFS, which has a 15-year history of building 
commercial software for independent 
software vendors (ISVs). n

Rich Napoli is the COO of ObjectFrontier (OFS), 
an outsourced product development firm that helps 

software-enabled businesses build and test their 
commercial software offerings. www.objectfrontier.com

CIOs now demand that internal IT software 
be designed like software products.

www.njtc.org

No need to get lost on commercial job boards.
The NJTC Career & Job Center is tailored speci�cally for you.
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Marshall McLuhan, the renowned communication theorist, once said, 
“We shape our tools and thereafter our tools shape us.” Were he alive 
today, McLuhan likely would agree that never has this concept been 
better illustrated than through the current, quicksilver evolution of 
mobile technology and applications. 

Smartphones and tablet computers have forever changed the ways in 
which we distribute and acquire information. Simply put, the ability to 
have “everything” at our fingertips, around the world and around the 
clock, is altering the way we live our lives—and the way we conduct 
business.

Consider some of the business-specific mobile applications geared 
toward creating efficiency and/or data portability. Evernote allows you 
to make notes, take pictures and record voice, and then changes these 
files into searchable text that can be synched to all of your devices 
and computers. Documents To Go enables you to use Microsoft 
Word, Excel and PowerPoint on mobile devices. Basecamp now has 
a mobile project management app. Toggl is a great time-tracking and 
management tool. The list goes on and on.

The most impactful mobile applications for business typically fall 
into two categories. Those that help users handle frequent tasks such 
as following up with leads, logging activity or accessing files; and those 
that can monitor important information on a real-time basis. Executives 
want to have key company metrics—up-to-the-minute stock prices and 
sales levels, for example—at their fingertips. They want triggers that 
alert them to noteworthy shifts and changes. 

Mobile 
Technology

Changing the art 
of Doing Business

real estate as a Case study
Beyond general business, industry-specific mobile functionality is 
flourishing as well. Real estate is a perfect example. Demand and 
enthusiasm for mobile applications are generating significant buzz 
among property owners and operators—and with good reason. As the 
use of iPads and other tablet computers gains traction in both the 
multifamily and commercial sectors, so do efforts to leverage potential 
for improved access to information. 

Almost every listing company today has a mobile website that enables 
a broker to stand in front of a building and view stacking plans with 
unit sizes and fitouts, pricing, availabilities and amenities. CoStar, a 
leading commercial real estate information and analytics company, 
recently introduced an iPad application that allows access to its database. 
Similarly, Zillow has a mobile app for its popular residential database. 

On the marketing side, mobile customer resource management apps 
allow both commercial and residential leasing professionals to gather 
data about potential renters on their handheld devices and then sync 
the information to their property management system on their desktops. 

Mobile applications can push out documents with property-specific 
information including rent rolls and lease abstracts. For brokers, this 
provides incredible convenience over carrying armloads of hard-copy 
documents with them to meetings with tenants and landlords. At 
the senior level, executives can read reports delivered to their tablet 
computers, with real-time financial and operational data. 

People want to have access to data on their mobile devices that they 
normally would find on their computer screen or in thick binders 
behind their desks—whenever and wherever they are, whether onsite at 
a property, traveling to a meeting or sitting on a beach. 

The good news is that delivering information to a mobile device is 
relatively easy at the surface level. Real estate enterprise technology 
providers generally have mechanisms to translate data into a PDF 
format, and the end user can use a PDF reader to expose the document 
on their iPad, for example. Documents can be placed on a server and 
programmed to sync to single or multiple devices daily. 

In this sense, accommodating mobile technology has been a reactive 
process. Development has centered largely on converting existing web 
applications to work successfully in the mobile environment. We are, 
however, seeing the aforementioned shift in demand for real-time 
information. This is prompting us to become more proactive in terms of 
developing ground-up apps specifically for mobile devices.

For example, key-indicator “dashboards” that can be customized to 
the user are a hot item. A company’s financial professionals may want to 
access up-to-date cash balances and receivables. Leasing professionals 
may want to access details on contracts and lease terms, and they may 
want to receive text alerts when occupancy at a particular property falls 
below a certain threshold.  

By MIcHaEL MULLIn
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Integrated Business Systems (IBS), based 
in Totowa, NJ, develops and supports high-
quality property management and accounting 
software for the commercial real estate 
community. It also offers network and design 
support for companies in diverse industries. 
This boutique firm is a recognized leader in 
New York and New Jersey markets.

When IBS launched in 1979, computer 
usage in real estate was in its infancy. More 
than three decades later, technology has 
transformed the way the industry operates. 
Throughout this revolution, IBS consistently 
has remained at the forefront of its niche. 
The IBS software—written by real estate 
professionals— addresses virtually all property 
management, accounting and construction 
management tasks. The system is scalable and 
customizable for enterprises of any size, from 
just a few users to hundreds of operators. 

IBS focuses on sustaining a truly dynamic 
product that responds to each new generation 
of technology and industry advancement. As a 
result, the sophistication, scope and capabilities 
of the system always are geared to the future. 
Today IBS features an innovative, web-enabled 
IBS 10.0i product, which itself continues to 
evolve through the periodic distribution of new 
releases, upgrades and modifications. 

embracing New Technologies
IBS continually moves forward to embrace 
proven new technologies, and much of the 
product’s ongoing development stems from 
users’ changing requirements. “Like many 
industries, real estate companies always have 
been deeply focused on creating the most 
efficient, effective operations,” says Michael 
Mullin, President of Integrated Business 
Systems. “At no time during our history has 
this been clearer than during the past few, 
challenging years. 

“With tighter credit conditions making it 
harder for real estate owners to make money 
by doing deals, our clients are highly receptive 
to new tools that can make their day-to-day 
operations more streamlined and, therefore, 
profitable,” he adds. “This includes applications 
that can deliver reports to mobile platforms 
like tablet computers and smart phones, and 
services that enable clients to tap into their 
systems and accounts via the Internet.”

When it comes to “going mobile,” IBS offers 
clients flexibility to deliver reports to various 
devices. Currently, the firm is in the design 
phase of developing a dashboard capability 

that will enable customized, real-time delivery 
of key enterprise data. 

Other new IBS features include the 
recently introduced MyIBS, a proprietary 
client portal. Developed to take advantage 
of new automation tools, MyIBS allows IBS 
customers with support agreements to create 
and monitor support tickets, and manage their 
company profiles and contact information 
—all online, with a link from the ibsre.com 
home page.

IBS has many long-term relationships resulting 
from the integrity of the company’s products, 
the intensity of its support and the quality of its 
team. Today, IBS serves more than 100 public 
and private commercial and residential entities 
ranging from mid-size owners and professional 
management companies to some of the country’s 
largest REITS. 

beyond real estate
In 1999, as an outgrowth of it’s real estate 
offering, the firm introduced its Network 
Services division as a distinct entity serving 
customers in a range of industries. The 
team provides full consulting, installation 
and support for computer and networking 
technologies. 

IBS Network Services employs the most 
powerful new and proven products to ensure 
reliable network infrastructure. From mobile 
devices and individual workstations, to 
enterprise servers and everything in between, 
IBS provides comprehensive expertise. The 
team offers consulting for network security, 
disaster recovery planning, email and Internet 
monitoring, and other top-of-mind issues.

“IBS Network Services has evolved 
significantly to accommodate changing 
technologies and the resulting requirements 
for a broad range of companies,” Mullin says. 
“It has been gratifying to watch our client 
base expand beyond commercial real estate. 
Today, we are servicing law and accounting 
practices, office and home furnishings firms, 
warehouse operators and a variety of other 
businesses.”

And while IBS continues to evolve, the 
company is thriving on the basic elements 
of its foundation. “A support/partnership 
philosophy with clients always has been and 
remains central to what we do,” Mullin says. 
“It was so important at the start, because this 
was such a new technology, and it remains 
important today as the technology continues 
to evolve.” n

Integrated Business Systems

MeMBer 
Profile: 

Challenges and the future
While mobile technology seemingly presents unlimited 
possibilities, security can pose a real challenge in this 
new space. The process of delivering potentially 
sensitive enterprise data to a mobile device is similar 
to syncing anything in iTunes on a personal computer. 
It is critical to design security models around these 
applications, to ensure that the data is maintained on a 
secure server and cannot be downloaded to a local PC 
that can be viewed by unauthorized people.

Operating system compatibility can be another 
sticky spot for software developers. For example, 
Safari as a browser will not allow you to run many 
applications. However, some workarounds exist, such 
as employing Citrix or simply pushing data into a 
format readable on the iPad. Over time, we expect that 
user interfaces for mobile devices will change to mesh 
more effectively with Windows-based programs. 

At the same time, software developers must work to 
make their products platform independent. While the 
iOS and Android operating systems are the most well-
established, others are gaining traction. Windows-based 
tablets and phones are garnering good reviews. And 
Google is planning to launch its own mobile platform.

Already, developers have gotten better at looking 
across the board and not getting bogged down in 
iPhone vs. Android. Previously, most apps were written 
to lean more toward one system and then spun off to 
work on the other. Today, thanks to tool sets that enable 
easier writing across platforms, small tweaks allow 
a similar look and feel regardless of mobile device. 
Next, with Windows 8 promising seamless desktop-to-
mobile functionality, we expect to see more interest in 
developing programs that will have similar looks and 
feels in both mobile and desktop environments. 

Ultimately, mobile technology will continue to 
advance. And, as McLuhan observed, the resulting 
tools will continue to change the way we do business. 
Real estate—and other professionals—increasingly 
will find themselves able to get out from behind their 
desks to conduct business. They will spend more time 
interacting face-to-face with clients, potential clients 
and strategic partners—with a wealth of information 
always at their fingertips. n

IBS president, Mike Mullin, joined IBS in 2010. His 
real estate technology career spans more than two decades, 

during which he consistently has helped clients leverage 
technology to improve operating results. www.ibs.com
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ConfeRenCe 
Get Connected
december 6, 2012

double tree by Hilton Hotel
wilmington, delaware

A day long Conference that will bring together an 
invited audience of university tech transfer officers, 
entrepreneurs and investors (venture capitalists, 
angel investors, business development officers, 
licensing officers, etc.) 

keynote Speakers
•  William E. Kirwan, Chancellor, University System 

of Maryland 
•  Mung Chiang, Professor, Director of Graduate 

Studies, Electrical Engineering Department, 
Princeton University  

Panel Presentations 
• “Someone Invested In Your Startup, Now What?”
•  “Making the Connection”

University Presentations & Poster Session
•  Technologies on the commercially-ready pathway 

at area universities

Sponsors
•  Volpe and Koenig P.C.
•  PSE&G
•  Delaware Economic Development Office
•  Duane Morris
•  Potter Anderson Corroon LLP
•  Select Greater Philadelphia
•  University City Science Center

VISIt www.nJtc.oRg foR 
SPEakER PRofILES and to REgIStER

nJtC Data CenteR Summit
Working in the Clouds 

december 13, 2012
Eisenhower conference center

Roseland, new Jersey

The 2012 NJTC Data Center Summit presents 
discussions around the latest trends and innovative 
technologies driving the emergence of the “Next 
Generation Data Centers”. 

Keynote Speaker: 
•  Cloudonomics - The Business Value of Cloud 

Computing
•  Joe Weinman, Author & Sr. VP, Cloud Services & 

Strategy, Telx 

Power Panel: 
“dcIM challenges and opportunities”
Data centers are operating in a rapidly evolving 
environment of public awareness and the need to 
increase energy efficiency and control underlying 
operating costs. Managers are looking beyond 
monitoring physical assets and focus on improving 
energy efficiencies and performance of their 
IT assets. Real time information is providing 
insight to make decisions and to improve system 
performance and building management. Our panel 
will look at the trends and the value of using DCIM 
tools in the modern data center.
      
Power Panel: 
“data center options - deployment 
challenges -Solutions
IT leaders from different industries will share 
their data center experiences from due diligence 
to deployment and solutions providers will offer 
examples of client objectives and services provided. 
The goal of this panel is to help you sort through 
identifying your data storage needs and the 
options and solutions that can help you achieve 
maximum return

Sponsors
•  Telx
•  DuPont Fabros Technology
•  PTS Data Center Solutions
•  DBSi
•  Comcast
•  New York Internet

VISIt www.nJtc.oRg foR 
SPEakER PRofILES and to REgIStER

presents...



Cio ConfeRenCe
Big Data: 

Harnessing the Power
february 28, 2013

Synchronoss technologies 
Bridgewater, new Jersey

Most businesses, large and small, are storing 
enormous amounts of data such as customer data, 
healthcare data, sensor and machine data, and the 
vast array of other data types including images, 
video, and mobile data, as well as huge volumes of 
unstructured data found in online social networks, 
blogs, and forums. Many have learned how to 
analyze and unlock the economic and strategic 
value of all that data. This Conference will address 
trends and practical experience by those who are 
utilizing big data to grow successful, more efficient 
companies. Also, this is your opportunity to learn 
what tools and solutions are available to make this 
happen.   

Attendance at this event is exclusively for 
CIOs, CTOs, IT Directors, Senior IT executives, IT 
Managers, other senior business executives and 
sponsors. 

nJtC Capital ConfeRenCe
January 25, 2013

Marriott Princeton 
Princeton, new Jersey

The 2013 NJTC Capital Conference will feature an 
interactive “unconference” with middle market 
technology CEOs and financing sources. This 
conference will highlight the newest financing 
trends, themes and 2013 economic predictions 
The Conference will begin with a panel of CEOs 
discussing how they did it -- how they got 
financing, how they run their companies and how 
they make their companies successful.  Following 
the panel discussion, Conference attendees 
will have an opportunity to visit with CEOs and 
financing sources (VCs, angels, private equity 
representatives, bankers, etc.) in small group 
discussions.  The conference will offer unique 
networking experiences for every attendee. Don’t 
miss this unique conference experience!  

MaRk yoUR 
caLEndaR 

today!
REgIStER at 

www.nJtc.oRg

NJTC Event 
Sponsorships Available

Contact Joan Praiss 
at JPraiss@njtc.org
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The third party managed data center and 
colocation real estate business by some counts 
saw its birth in the Telecommunications Act 
of 1996, which deregulated the U.S. industry 
and dovetailed with the dot-com boom. 
Speculative overdevelopment of data center 
and telecommunications space occurred due to 
an overestimation of needs, and a focus on the 
wrong key metric—placing a greater emphasis 
on square feet over useable kilowatts for IT/
computing load. Product quality limitations like 
data centers built for telecom/dotcom standards 
also cratered the data center and colocation 
business in its first major down cycle.

In the mid-2000s, markdowns in the value of 
built data center facilities formed the backbone 
of the hyper growth for the data center and 
colocation business. Providers with facilities 
acquired at such discounts were able to reap 
significant profits through finding occupants 
who either didn’t have the scale to build their 
own facility or simply saw an opportunity 
to lease/license space at rates impossible to 
match through construction costs. As the 
data center and colocation businesses became 
lucrative because of exceeding supply (proving 
timing is indeed, everything), distressed assets 
disappeared from the marketplace. 

When Barclays purchased Lehman Brothers’ 
two existing data centers for $330 million, in 
the midst a national financial crisis, it was 
further proof of centers trading at full value. 

Today, there are four publicly traded data 
center/colocation focused REITs, hosts of 
large superregional privately held data center/
colocation firms competitive in size with the 
REITs, and numerous regional and national 
managed services/colocation providers which 
comprise a “shadow” inventory competitive 

with the larger players. 
The historically differentiated 

supply dynamic between 
“wholesale” data center/
colocation offerings and “retail” 
data center/colocation offerings 
is primarily the size of customer/
tenant. The national basis of 
market maturation has seen 
wholesale players look at smaller 
retail deals, and vice versa for 
retail players, who given the 
influx of capital into the data 
center/colocation marketplace 

has proven growth despite recessions. 
The supply/service provider mix is at once 

more competitive, with more marketplace 
options, more confusing to navigate, and 
with multiple business and pricing models 
associated with each “flavor” of data center/
colocation provider. 

Comparing apples to Oranges 
to bananas
What is an end user occupant to do with 
respect to navigating the complex landscape 
of competitive service provider options? Data 
centers are in many ways the 50/50 blend of 
technology and real estate. As such, service 
providers learned the lessons of Oracle/IBM 
and sophisticated technology sales leaders, via 
“consultative selling.” This requires establishing 
rapport early on and an understanding 
of needs in order to craft unique, tailored 
solutions. Next, hope and pray the customer 
doesn’t shop that solution to the marketplace. 
The potential situation could be my “apples” 
solution doesn’t readily fit into their “bananas” 
alternative. In contrast to the commercial 

office/industrial real estate 
businesses, where current 
vacancy rates and supply/
demand trends are easily 
available, the data center 
and colocation marketplace 
statistics are formed by 
educated guesswork and 
estimates, largely based on 
self-reporting by service 
providers. Data center 
end users do not realize 
they often have many 
more competitive options 
because of the highly 
confidential nature of 
the business, and vested 

interest for service providers to tell a consistent 
narrative of growth.

This leads to clarification of what a good 
real estate advisor’s role is to their client 
(reinforced by typical real estate licensure law), 
and how this can benefit clients navigating the 
marketplace. The growing and ever-evolving 
evolving market is more of a reason to hire 
an advisor for RE data center needs. To date, 
there is at least 11.2 million square feet of 
data center space in New Jersey, and upwards 
of 7.1 million square feet of multi-tenanted 
data center space across 29 sites, and 31 
data center/colocation providers. In contrast 
to the “broker” or “agent” channel model 
most IT and network executives are familiar 
with, when an end user hires a real estate 
advisor exclusively, that advisor has explicit 
client fiduciary responsibility. A good advisor 
will assist with the development of a strategic 
roadmap and plan—baseline existing needs, 
project growth or contraction (and supporting 
ideas), budget, timelines and deliverables to 
name a few items. Moreover, the advisor 
acts as consultant and crafts an adaptable 
strategy to multiple marketplace data center 
and colocation service offerings. Expertise 
in leveling the various competing models is 
essential. With strategy in place the end user is 
in a position to maximize their leverage through 
a thorough understanding of options. n

why data Center advisory services are 
important (and Valuable) Now More Than ever 

Thomas Traugott is Senior Vice President, Datacenter Solutions Group, Cassidy Turley Commercial Real Estate Services Group. www.cassidyturley.com

By tHoMaS tRaUgott

To date, there is at least 11.2 million square feet of data 
center space in NJ, and upwards of 7.1 million square 

feet of multi-tenanted data center space across 29 
sites, and 31 data center/colocation providers.

real estate



SetFocus was founded with the premise that every-

one deserves a good education and a good job.  This 

is especially true for our returning veterans who have 

demonstrated dedication, diligence and the ability to turn 

training  into action.

The SetFocus US Armed Services Veterans Training 

and Career Counseling Program, GI to IT, will enable 

these individuals  to learn, grow and secure a sustain-

able employment  in database  and application develop-

ment  opportunities. 

Turning Training Into Action

Jumpstart
your career

To learn more about the GI to IT program, email GItoIT@setfocus.com or call 973-889-0211 ext. 135   
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NJIT Research Professor Reginald Farrow, who works in the department 
of physics, and the group he leads have discovered how to make the 
world’s smallest probe for investigating the electrical properties of 
individual living cells. Larger electrical probes have been extremely 
important in understanding these properties, as indicated by the Nobel 
Prizes awarded to the inventors of two previous generations of probes. 

Farrow’s probes use carbon nanotubes that can be spaced a small 
fraction of a micrometer apart, allowing minute parts of a single cell 
to be studied with many nanoprobes. Furthermore, the larger probes 
restrict cell functions while the new nanoprobes do not. Besides 
increasing basic knowledge of cell physiology, these probes have 
practical applications such as testing the toxicity of drugs, since the 
distribution of electrical charges in a healthy cell 
changes markedly when it becomes distressed. 

Carbon nanotubes are very strong, electrically 
conductive structures a single nanometer in 
diameter. That’s one-billionth of a meter, or 
approximately ten hydrogen atoms in a row. 
Farrow’s breakthrough is a controlled method 
for firmly bonding one of these submicroscopic, 
crystalline electrical wires to a specific location 
on a substrate. His method also introduces 
the option of simultaneously bonding an 
array of millions of nanotubes and efficiently 
manufacturing many devices at the same time. 

The technical community has been quick to 
recognize Farrow’s achievements, and he has 
brought substantial recognition to NJIT. For 
his success, Farrow has been honored with the 
2012 NJIT Overseers Excellence in Research 
Prize and Medal. Being able to position single 
carbon nanotubes that have specific properties 
opens the door to further significant advances. 
Other possibilities include an artificial pancreas, 
three-dimensional electronic circuits, and fuel 
cells with unparalleled energy density.

Farrow’s cutting-edge work with nanotubes 
has already had a key role in advancing the 
development of a unique biofuel cell. Research Professor Zafar Iqbal, 
Department of Chemistry and Environmental Science, had created 
a potentially more efficient alternative to conventional batteries that 
employs an enzyme to convert sugar into electrical energy. Iqbal’s 
design incorporated positive and negative plates, an anode and cathode, 
in a configuration similar to that found in all fuel cells. Farrow and his 
team connected one end of a nanotube electrically to a circuit and an 
enzyme to the other end. They also fabricated an array on a single plate 
with multiple nanoscale biofuel cells. Since each is so small, there is 
negligible internal resistance, which typically causes substantial energy 
loss. The power density is the highest ever achieved using the enzymes 
selected.

“Imagine electrical circuits that have billions of highly efficient 
submicron-sized batteries powering individual components,” Farrow 

says. “We’ve created new engineering that can scale down the 
AA batteries in a television remote to the molecular level. But it’s 
engineering we can use to create power sources on a larger scale as 
well, devices that are much lighter and contain less toxic material than 
the typical battery.” It’s engineering that could also lead to minimally 
invasive physiological monitoring, targeted drug delivery, brain and 
spinal stimulation, and other medical applications using nanoscale 
devices powered by the body’s own glucose and oxygen.

Farrow’s work with carbon nanotubes has put his name on three 
patents as lead inventor.

But in speaking about this success, Farrow emphasizes its cooperative, 
multidisciplinary character. Of the biofuel cell effort, he says that it 

was Iqbal who laid the groundwork with his 
expertise in converting chemical energy into 
electrical energy, and that in-depth knowledge of 
enzyme chemistry and electronics was required 
as well. He also cites the nanofabrication 
skills of Assistant Research Professor Alokik 
Kanwal, who came to NJIT as a postdoc in 
2008. “When it comes to efforts like this, you 
really need lots of different expertise to make 
things work.”

Farrow says that reading about the laser as a 
young teenager is what started him on the path 
to becoming a scientist. “I was fascinated by 
the laser. I also learned that it was created by 
physicists, and that physicists worked at a place 
called Bell Labs. So I decided that I was going 
to become a Bell Labs physicist.” Earning BS, 
MS and PhD degrees in physics, that’s exactly 
what Farrow did. For more than two decades at 
AT&T Bell Laboratories and the spinoff Agere 
Systems, Farrow worked in materials science. 
He applied his expertise mainly to electron 
microscopy and the challenges of fabricating 
increasingly complex integrated circuits with 
extremely small components. But he also had 
the goal of one day moving to the academic 

world as a researcher and teacher, a transition eventually facilitated by 
his friendship with NJIT Professor Gordon Thomas.

As gratifying as his research has been, Farrow says that another 
aspect of being at NJIT gives him even greater satisfaction. “The 
students,” he says without hesitation. “What we do at NJIT is 
transformational. We take students from every background and help 
them become professionals who can succeed in many, many fields. 
It doesn’t happen with every student, but it does happen with most. 
Watching that transformation and being part of it has to be the most 
rewarding experience for anyone who’s a professor.” 

It’s Farrow’s hope that the skills and knowledge NJIT students acquire 
will sustain U.S. leadership in science and technology, and that the necessary 
resources will be available. But he does acknowledge the international 
dynamic of scientific research and progress in the 21st century. n

Making the World’s Smallest Connections: 
research at NJiT

Dean Maskevich is editor of NJIT Magazine. www.njit.edu

By dEan MaSkEVIcH

Research Professor Reginald Farrow is 
the recipient of the 2012 NJIT Overseers 
Excellence in Research Prize and Medal.
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nJtc Photo gallery

don’t do it alone: Collaborating & Partnering
The NJTC organized partnering meetings with NJTC members in the 
Enviro/Energy space offered the opportunity to meet with potential 
partners/clients. The event was hosted by and held at WoodcockWashburn 
in Philadelphia. Thank you to our panel for you perspectives on the value 
of partnering and collaboration as a successful business strategy.

 ( L-R): Carlos Pereira, SME - Applied Engineering Sciences, Picatinny 
Arsenal; Michael Poisel, Associate Director - New Ventures, University 
of Pennsylvania; Laurie Wiegand-Jackson, President, North 
American Power Partners ; Barry Zhang, President, Princetel

2012 iT/Telecom & Mobile innovation Competition
This event highlighted approximately eight new and innovative products and services in the IT/Telecom 
arena.   These presentations focused on new products or services in areas such as the Cloud, Mobile and 
Software that are on the radar screen of companies preparing for tomorrow.  Each product or service was 
developed in the last two years.  

Photo 1: RantNetwork, Inc.
Photo 2:  FieldView Solutions
Photo 3:  ATC  Labs
Photo 4:  Sidera Networks
Photo 5:  You Give Goods
Photo 6:   Phillip Koblence, VP Operations, New York Internet welcomed attendees and presenting companies to 

New York Internet
Photo 7:   Presenting companies L-R:  Patrick O’Neill, CEO, You Give Goods; Deepen Sinha, CEO, ATC Labs; 

Bob Parker, VP Business Development, FieldView Solutions; Kedar Phadke, CTO, paSafeShare LLC; 
Atiq Hashmi, Founder, Inspirity, Inc.; Khaled Nassoura, GeneralRaritan Americas, Inc.;  Stephen 
Papa, VP, Sales & Financial Services, Sidera Networks; and Kenneth Volet, CEO, RantNetwork, Inc.

1 3 6
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2 4 7
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NJTC emerging Technology roundtable
The NJTC invited companies to make presentations at an Emerging Technology Roundtable program with Genacast 
Ventures, a seed fund that invests in technology-centric Internet start-ups in the northeastern US and is a partner with 
Comcast Ventures. The Emerging Technology Roundtable was held at the offices of Comcast Ventures. The Roundtable 
focused on internet technology companies in the digital media/ad tech, big data, ecommerce, saas, mobile, video and IT.

Photo 1:   Sponsor: Raymond Thek, Member 
f the Firm - Lowenstein Sandler PC

Photo 2:  Gil Beyda, Managing Partner - 
Genacast Ventures/Comcast Center

wOMeN iN TeCHNOlOgy Peer NeTwOrk
Success Stories Series - navigating the alpine to the c-Suite
The NJTC Women in Technology Success Stories Series was an opportunity for women 
working in the technology industries to network, interact with peers and hear from 
successful female executives at technology companies. 

Guest Speaker:  Nancy 
Lurker, CEO of PDI, Inc.

Cities Making the difference through 
energy & environmental innovation
NJTC held a luncheon and panel discussion hosting mayors 
and area officials to discuss how cities are stiving to 
provide a more sustainable path to the future. Thank you 
to the sponsors of the Energy/Enviro Industry Network: 
Atlantic City Electric, Morgan Lewis, WeiserMazars LLP and 
WoodcockWashburn. 

▲ �Transportation Panel (L-R): Paul Frank, VP of 
Membership, NJTC; Kevin Pianko, Partner, 
WeiserMazars LLP; Hon. Thomas Roach, Mayor, 
City of White Plains, NY; Chuck Feinberg, Exec. 
Director, NJ Clean Cities Commission; Dunbar Birnie, 
Professor of Materials Science, Rutgers University

▲  Building and Infrastructure panel (L-R): Moderator Chris 
MacAuliffe, Sr, Counsel, Morgan Lewis; Hon. Ronald 
Damphousse, Mayor, City of Varennes, Quebec; Joel 
Sonkin, Environmental and Energy Services Director, 
City of Newark; Deane Evans, Executive Director, 
Center for Building Knowledge, New Jersey Institute of 
Technology; Daniel Gans, CEO, Hoboken Brownstone

1 2

international Opportunities for 
Mid-atlantic Telecom/Media 
Companies
New Jersey and the surrounding region have 
been recognized as one of the top regions in 
the US for the development of telecom/media 
products. Representatives of foreign governments 
and international organizations were invited to 
view presentations from companies interested 
in promoting, licensing and developing their 
communications/media technologies in the 
international marketplace. 

��L-R:  Reception Sponsor:  George 
Nikanorov, Head of Marketing, DATA, 
Inc. and Telecom/Media Industry Network 
Sponsor:  Doug Schoenberger, VP, Corporate 
Responsibility and Public Policy, Verizon



Non-Profit 

collaboration of Living Labs
Norway 
www.coll-livinglab.org
Michael Jensen  -  mj@es.aau.dk
The aim of this project is to build on and 
improve the work of existing Living Labs and 
generate knowledge on how to innovate new 
services, media and infrastructure in Living 
Labs in three different Nordic countries.

nJtc new MeMBers

service Providers

caliper corporation
Princeton, NJ
www.calipercorp.com
Natallia Semendziayeva, Director, Business 
Development 
Caliper is a human capital management company 
that for the past 50 years has helped more than 
28,000 companies in 13 countries, select and 
develop top performers.

yusufali & associates, LLc
Short Hill, NJ
www.ya-cpa.com
Yusuf Musaji, President & CEO - ymusaji@ya-cpa.
com
Yusufali & Associates (Y&A) is a PCAOB, 
AICPA, ISC2 & PCIDSS registered USA based 
CPA public accounting firm specializing in SSAE 
16, Payment Card Audits, Financial Audits & 
Financial and Tax Planning and is exclusively 
dedicated to providing Technology Services to 
the small to midsize businesses (SMB) in the 
United States and Internationally.  Its focus 
remains consistent; proactively helping its clients 
attain superior long-term profitability and growth 
through optimizing their performance through 
effective Information Technology Alignment with 
Management.

information Technology

MfXchange US, Inc. 
Morristown, NJ
www.MFXFairfax.com
MFXchange US, Inc., a wholly owned 
subsidiary of Fairfax Financial Holdings, 
provides a full suite of customized IT and Data 
Infrastructure as well as Application Software 
services to our customers.

PtS data center Solutions, Inc.
Franklin Lakes, NJ    
www.PTSdcs.com
Peter Sacco, President,    marketing@PTSdcs.com
PTS Data Center Solutions specializes in 
the business strategy, planning, designing, 
engineering, construction, commissioning, 
implementing, maintaining, and managing of 
data center and computer room environments 
from both the facility and IT perspectives.

As of  August 2012

Still not convinced of the benefits? 
explore these top five reasons to join 
the nJtC: 

nEtwoRkIng
Connect with other technology companies to 
exchange ideas and explore possibilities. Join now 
and receive tremendous exposure in the New Jersey 
business community through NJTC’s educational 
and networking events.

caPItaL
Gain access to financing solutions and potential 
strategic partners. Join now and be invited to the 
leading Venture Conference on the east coast; be 
introduced to the Jumpstart NJ Angel network and 
NJ’s financial community. 

REcognItIon
Tell your unique story. Join now and increase your 
visibility by speaking at events; authoring thought 
leadership articles, and winning one of our many 
awards. 

BUSInESS dEVELoPMEnt
Meet the region’s technology stars. Join now and 
learn from leading technology executives; engage 
with key government leaders; and access potential 
customers.

EdUcatIon oPPoRtUnItIES
Connect to NJTC’s College and University members. 
Join now and discover emerging technologies, 
researchers, and future employees; connect your 
business to the engines of innovation.

the new Jersey technology 
council (nJtc) is dedicated 
to helping companies grow 

their businesses while making 
new Jersey the leading 

destination for technology 
companies. Join the nJtc and 
realize your full potential by 
interacting with like-minded 

business and community 
leaders all while bringing to 

market new technologies, 
innovations, and services. 
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Joining the nJtc
Paul Frank • Ext 222 • pfrank@njtc.org

Membership Services
Judy Storck • Ext 246 • jstorck@njtc.org

Member Relations Manager
Ellen Stein • Ext 228 • ellen@njtc.org

chairmen of the Board
Simon Nynens, Wayside Technology Group, Inc. 

Govi Rao, Noveda Technologies, Inc.

Board Members
Joe Allegra, Edison Ventures

Virginia Alling, PNC Bank
Mel Baiada, BaseCamp Ventures

Maxine Ballen,  New Jersey Technology Council
Joel Bloom, New Jersey Institute of Technology

Kate Bluvol, PricewaterhouseCoopers LLP
Robert Bothe, Opera Solution

James Bourke, WithumSmith+Brown, PC
Paul Boyer, Ancero, LLC

Skip Braun,  Deloitte
Leslie Browne, Senesco Technologies, Inc.

Michael Christman, Coriell Institute 
for Medical Research

John Clarke, Cardinal Partners
Mark Clifton, SRI Sarnoff Corporation

Steven Cohen, Morgan Lewis
Kathleen Coviello, New Jersey 

Economic Development Authority
 Saki Dodelson, Achieve3000, Inc.

Patricia Donohue, Mercer County Comm. College
Mark Giamo, BDO USA, LLP
Andrew Gilbert, DLA Piper

James Gunton, NJTC Venture Fund
Darren Hammell, Princeton Power Systems

Paul Hoffman, Liberty Science Center
Brian Hughes, KPMG LLP

Michael Kacsmar, Ernst & Young LLP
Carl Kopfinger, TD Bank, N.A.

William Kroll, MATHESON
Shihab Kuran, Petra Solar

Flint Lane, Billtrust (Factor Systems)
John Lanza, McGladrey

Steve Lerner, Morris-Meyer, LLC
Nancy Lurker, PDI, Inc.

John Martinson, Edison Ventures
Dan McGrath, Maloy Risk Services
Richard Napoli, ObjectFrontier, Inc.
Bob Olanoff, Systech International
Gregory Olsen, GHO Ventures, LLC
Kevin Pianko, WeiserMazars LLP

Philip Politziner, EisnerAmper LLP
Ari Rabban, Phone.com

Marianna Rabinovitch, ECI Technology
Jeffrey H. Rosedale, Woodcock Washburn LLP

James Russo, Princeton Financial Systems
Douglas Schoenberger, Verizon

Eric Shepcaro, Telx
David Sorin, SorinRand LLP

Stephen Waldis, Synchronoss Technologies

nJtc 
Board of directors

renewals
Accelerant Sales Group, LLC
 www.accelerantsales.com 
AOS Thermal Compounds
 www.aosco.com  
BluePrint Healthcare IT
 www.blueprinthit.com  
Circulite
 www.circulite.net  
Colliers International 
 www.colliers.com  
Consultants 2 Go
 www.consultants2go.com  
County of Middlesex    
 http://co.middlesex.nj.us  
CSC Communications LLC
 www.cscmgt.net  
Delta Corporate Services, Inc.
 www.deltacorp.com  
DeVry University
 www.devry.edu  
DGB Management, Inc.
 www.dgbmanagement.com  
Digital Edge
 www.digitaledge.net  
Document Depository Corp.
 www.docdep.com  
Emerson Development LLC
 www.emersondevelopmentllc.com
Enterprise Development Center at NJIT
 www.njit-edc.org  
FYI Business Solutions
 www.fyisolutions.com  
General Network Service, Inc
 www.general-network.com  
HS Design, Inc.
 www.hs-design.com  
INTTRA
 www.inttra.com  

IO Data Centers, LLC
 www.iodatacenters.com  
JMS Healthcare Partners LLC
 www.jmshp.com  
Library Automation Technologies, Inc.
 www.LATcorp.com  
Lowenstein Sandler PC
 www.lowenstein.com  
New York Institute of Technology
 www.nyit.edu  
Noveda Technologies, Inc.
 www.noveda.com  
Onconova Therapeutics Inc.
 www.onconova.com  
Patel Consultants Corporation
 www.patelcorp.com  
Semprae Laboratories, Inc.
 www.semprae.com  
Stevens & Lee
 www.stevenslee.com  
Telx
 www.telx.com  
The Casey Group
 www.thecaseygroup.com  
The Incubation Factory
 www.theincubationfactory.com  
Wayside Technology Group, Inc.
 www.waysidetechnology.com 

the nJtC Has everything…
except You!  

Join now and let the NJTC become your 
advocate, advisor, and partner in success. 

For more information, contact Paul Frank at 
(856) 787-9700. Or pfrank@njtc.org
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2012 InnoVatIon coMPEtItIon In 
ELEctRonIcS, adVancEd MatERIaLS, 

LIfE ScIEncES & 
food/BEVERagE tEcHnoLogy 

november 8
4:00 PM - 7:00 PM  

Raritan Valley community college 
Route 28 & Lamington Road 

Somerville, nJ

Members $25.00 •  Non-Members $50.00
Incubator Tenant NJTC Members $10.00  

This event will highlight new and innovative 
products and services featuring jury selected 
presentations representing innovative products 
or services that are on the radar screen of 
companies preparing for tomorrow. Considered 
submissions will focus on products developed in 
the last two years and will be open to companies 
from the east and west coast and abroad. 
The program will also feature a discussion on 
the work force challenges in the demanding 
industries of electronics, manufacturing, life 
sciences and food technology. In addition 
several WorkGroups will be held including 
Advanced Materials, Life Science Research and 
Opto-Electronics. 

NJTC is seeking presentations for the 2012 
Innovation Competition. This competition is open 
to new Products and Services which relate to the 
Electronics, Life Science and Food & Beverage 
industries that have been in existence for less 
than 2 years.  

Three work groups will take place prior to the 
program on the following topics: World/Public 
Health, Photonics/Optics and Food & Beverage
 

nJtc gaLa awaRdS
november  15 

6:00 PM – 10:00PM
the Palace at Somerset Park,

Somerset, nJ

See page 9 for details.

cEo foRUM:  
attRactIng and REtaInIng

toP taLEnt foR tEcH coMPanIES
november 29

8:00 aM - 10:00 aM  
Morgan Lewis

502 carnegie center, 3rd floor
Princeton, nJ

Members $0.00 • Non-Members $50.00  

featured Speaker: 
Robin Kozicka, 
Principal Human Capital Consultant, TriNet HR

CEOs, understandably, often focus on growing 
the company and have difficulty dealing with 
HR issues. They can find themselves faced 
with people issues that very well may affect 
the company’s future. Changes in technology, 
education and the workplace have brought 
several issues to the forefront for CEOs such as: 
talent acquisition, managing talent in a flexible 
environment (Gen Y), motivating talent and 
retention. Join us for an interactive discussion 
which will offer each attendee ideas, strategies 
and best practices in attracting, managing and 
retaining the talent necessary to help your 
company succeed.

2012 REgIonaL 
coMMERcIaLIZatIon confEREncE 

december 6 
8:30 aM - 2:00 PM  
doubletree Hotel 
wilmington, dE

Members $60.00 • Non-Members $60.00 • 
Students $25.00 

On December 6, 2012 the NJTC will present a 
day long Conference that will bring together 
an invited audience of university tech transfer 
officers, entrepreneurs and investors (venture 
capitalists, angel investors, business development 
officers, licensing officers, etc.) for a keynote 
address, panel discussions and presentations of 
technologies on the commercially-ready pathway 
at area universities

For more information visit www.njtc.org

2012 nJtc data cEntER SUMMIt 
december 13

8:30 aM - 3:00 PM  
Eisenhower corporate campus 

80 Beaufort avenue
Livingston , nJ

Members $95.00 • Non-Members $150.00  

working in the cloud
The 2012 NJTC Data Center Summit presents 
discussions around the latest trends and 
innovative technologies driving the emergence 
of the “Next Generation Data Centers”.  Our 
morning panel examines data centers that 
operate in a rapidly evolving environment of 
public awareness with the need to increase 
energy efficiency and control underlying 
operating costs.   The afternoon panel explores 
the first question that needs to be resolved in 
deciding whether to build, and spend a significant 
amount of capital, or collocate, thus minimizing 
the capital spend, but giving up control.  

Sponsorship and Exhibiting Opportunities 
are still available:  Contact Karen Lisnyj at: 
Karen@njtc.org

InVEStoR RELatIonS – 
PERfEctIng yoUR PItcH 

January 31
3:00 PM - 5:00 PM  

Bdo USa, LLP 
90 woodbridge center drive 

woodbridge, nJ

Members $25.00 • Non-Members $50.00  

Hear from Mark Giamo, Partner at BDO and Joe 
Allegra, General Partner from Edison Ventures 
a primer on presentation, valuations and term 
negotiations, this tutorial provides an insider’s 
perspective on how deals are successfully 
completed, and how to avoid pitfalls that lead 
to certain failure. Registration is limited and 
is restricted to C-Level IT executives who are 
members of the NJTC. After registration you 
will be sent a work sheet to complete and your 
specific interest will be addressed. 
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nEtwoRkS
NJTC Industry Networks present programs 
about opportunities and challenges facing NJ 
technology companies by industry segment. 

Electronics, advanced Materials 
& Manufacturing

Patron Sponsors:
EisnerAmper

Woodcock Washburn LLP
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Ellen Stein • Ext 228
ellen@njtc.org

Enviro-Energy Industry
Patron Sponsors:

Atlantic City Electric
Morgan Lewis 

WeiserMazars LLP
Woodcock Washburn

Contact: 
Paul Frank • Ext 222

pfrank@njtc.org
Ellen Stein • Ext 228

ellen@njtc.org

It/Software
Patron Sponsor:

 BDO
Contact: 

Leo Mennitt • Ext 227 
lmennitt@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

Life Sciences & Health It
Patron Sponsors:
Drinker Biddle 

McGladrey
Contact: 

Leo Mennitt • Ext 227 
lmennitt@njtc.org

Meredith Meyer• Ext 234 
mmeyer@njtc.org

telecommunications/Media
Patron Sponsor:

Verizon New Jersey
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

NJTC Peer Networks bring together like-minded 
technology professionals to share common issues, 
learn best practices and gain perspective across all 
technology industry segments. 

cEo forum
Patron Sponsors:
Morgan Lewis 

TriNet 
WithumSmith+Brown

Contact: 
Ellen Stein • Ext 222

ellen@njtc.org

cfo Peer network
Patron Sponsors:

Cresa NJ – North/Central LLC 
Ernst & Young, LLP

Contact: 
Martine Johnston • Ext 244

martine@njtc.org

cIo Peer network
Patron Sponsors: 

Oracle
telx

Contact: 
Karen Lisnyj • Ext 229

karen@njtc.org

government affairs
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

Venture capital and financing
Patron Sponsors:

Fox Rothschild LLP
TD Bank N.A

Contact: 
Ellen Stein • Ext 228

ellen@njtc.org

women in technology
Patron Sponsors:
CNA Technology 
SorinRand LLC

Contact: 
Joan Praiss • Ext 231

jpraiss@njtc.org

for updated information or to register for nJtc events, visit www.njtc.org

saVe THe daTe
wHat’S nEXt In EnERgy,

HydRogEn & watER
december 5

4:00 PM - 6:00 PM
Jersey central Power & 

Light/first Energy 
Morristown, nJ 

Members $25.00 • Non-Members $50.00
 Students $10.00 

cfo and cEo PEER nEtwoRk
Investor Management

december 12, 2012
 

nJtc caPItaL confEREncE
January 25

8:30 aM - 2:00 PM
westin Princeton 

201 Village Blvd.,Princeton , nJ

nJtc annUaL tEcH tREk to 
waSHIngton

february 12, 2013

more details to come….

 
cIo confEREncE
february 28, 2013

Synchronoss technologies
200 crossing Blvd.

Bridgewater, nJ

nJtc VEntURE confEREncE
March 22

9:00 aM – 4:00PM
Hyatt Regency 

new Brunswick, nJ

nJtc BootcaMP
april 23, 2013

Rutgers University - Busch campus
Piscataway, nJ

cfo awaRdS BREakfaSt
June 14, 2013

MoBILE aPPS foRUM
June 20, 2013

 

HEaLtH InfoRMatIon 
tEcHnoLogy SUMMIt

HEaLtH caRE tRanSfoRMatIon 
fRoM data to IntELLIgEncE

July 18, 2013
new Jersey Hospital association

Princeton, nJ
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ON THe NJTC TeCHwire

DailY upDateS aBout tHe Region’S 
moSt teCH SaVVY CompanieS
•  connotate Reports Expansion into new Markets and applications in third Quarter 2012

Growth in demand for Web data collection seen in competitive intelligence, 
sales intelligence and B2C health insurance management

 

•  Ptc therapeutics receives $1 million grant award from the national Institutes 
of Health (nIH) to support research for a treatment for dengue fever

 

•  ocean Power technologies awarded contract by Mitsui Engineering & Shipbuilding in Japan
Today announced that the Company has received a ¥70 million (approximately US $900,000) 
contract from Mitsui Engineering & Shipbuilding (“MES”) for further work [...]

 

•  fiberMedia’s cEo to Participate at capacity north america 2012 in toronto, canada
Michael Bucheit to Discuss Cloud Computing in the Data Center FiberMedia is 
participating in the Capacity North America 2012 Conference in Toronto, Ontario

 

•  Level 3 Expands and Improves Quito’s data center Infrastructure to Meet customer demand
Level 3 Communications, Inc. today announced it has expanded its data center 
in the city of Quito as a response to increased demand resulting from growth 
in important economic sectors such as insurance, retail and banking.

 

•  IBM Spinout and Marketing Strategy firm Join Science center
Two companies focused on providing innovative ways to support businesses 
have taken space in the Science Center’s Port business incubator.

teCHie tweetS
•  Eisneramper @Eisneramper

We’re proud of our Chairman Howard Cohen who will be honored tonight at 
New Jersey Israel Bonds - @IsraelBondsNews - annual tribute dinner.

 

•  Esther Surden @njtechwkly
Excellent article by @JimBourke on how to find tech qualified veterans to hire. http://bit.ly/WFyFBD 

 

•  Phone.com @phonedotcom
In Mobile World, Tech Giants Scramble to Get Up to Speed http://nyti.ms/Tc4Kj7 

 

•  Bill Hagaman @bhagaman
RT @Leadershipfreak: RT @Leadershipfreak: If you spend most of your time 
in meetings, then meetings represent your best leadership op...

 

•  Virtua Health @VirtuaHealth
You can have a concussion and not realize it? Look at these 
often overlooked symptoms.http://bit.ly/RR14Ad 


