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It’s January, the start of a New Year, and with it comes resolutions. I know, I know … most of 
us start the New Year off with new diets and ambitious exercise plans. This year, I want you to 
make a third resolution—and this one is easy to stick to. I want 
you to attend more NJTC events. We offer many throughout the 
year; they come in different formats, for different industry niches 
and different purposes, yet they all have one thing in common: 
The speakers and panelists are top businesspeople and thought 
leaders. 

Start this month; I want to point you to our NJTC Technology Forecast on January 24th in 
Princeton, NJ. Keynote speaker David J. Chanley, Managing Director, Technology Group, Stifel 
Investment Banking will be discussing the trends driving technology M&As and IPOs. A panel 
of top thought leaders will further the discussion. 

In February, we’re doing our annual Trek to Washington on February 11 to 12. It’s your 
opportunity to be heard in Washington DC, as we meet with representatives including newly 
elected Senator Cory Booker. And if cloud computing and mobile technology nightmares are 
keeping you up at night, it’s time you sign up for the CIO Conference on February 27. 

Last year, we focused a lot on the innovation ecosystem, and this year we’ll continue to do 
so. I can’t wait to see what’s in store for 2014, and to see you at an upcoming event. 

Happy New Year. n
    
     — Maxine Ballen, President & CEO, NJTC
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What Are Your
Predictions For 2014? 

Will the “Phablet” (part phone, part tablet) trump standard smartphone 
sales this year? Will mobile browsing surpass desktop browsing? Which 
disruptive technologies are poised to make the biggest play? We want 
to hear your top tech predictions for 2014, njtceditorial@gmail.com, 
and we’ll run our favorites in the next issue. (To hear from top NJ 
thoughtleaders on what they expect this year, join us on January 24 in 
Princeton, NJ. www.njtc.org/events) 
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The Data Summit was an energetic day-long event held 
in December, where thought leaders and key industry 
players connected and discussed the importance of all 
things big data, and the impact on businesses. 

From Joe Weinman, senior vice president, Telx
•  Nick Carr argues that IT doesn’t matter, but it does
•  1.912 return on IT, better than R&D or marketing
•  Benefits are on revenue side, not cost
•  IT/Big Data and Cloud can generate benefits in a variety of areas:
  -  Cost/reduction / avoidance, e.g., fraud reduction, optimization
  -  Revenue Growth, via, higher value, new offers, exhaust data
  -  Business Agility
  -  Time Compression
  -  Richer and more Responsive Customer experiences

Chris Kinum, ED, Cushman and Wakefield
•  www.fortmonmouthdevelopment.com has info on FMERA effort.
•  Data is explosive. NJ can be the hub for data the way that Albany 

has become one for nanotech. $4B in revenue for city of Albany

Tim Lizura: NJ Economic Development Authority
•  Most compelling economic development bill just passed a couple of 

months ago Grow NJ
•  10% guaranteed return via income tax credits or cutting a check 

with $25 million in funding means can support $250 million in 
angel funding

•  Several proposals already approved.

Steve Emanuel, CIO State of NJ
•  Reusability is key: “R&D” Rob and Duplicate
•  Master data sets, custodians, brokers, customers, providers
•  Need information architecture: keys: sustainability, reusability, 

accessibility
•  Ask five questions of vendors:
  - What challenge/issue can you help me with?
  - How do you know the challenge exists?
  - What is the source of your information on this issue?
  - How/where have you solved this before, or why should I be 

the first?
  - How will you show objective measurement of success?

Sean Brady, Senior Director, Cushman & Wakefield
•  10,000 sq. ft .has grown to 10 million sq. ft. in NJ in 17 years
•  Market growing at 8 to 10%
•  Cloud has 7 to 10 years to mature
•  Tier IV prohibitively expensive
•  Proximity to IT staff is key

Hilary Frisch, ClearBridge
•  Hard to find good big data pure plays
•  There’s Splunk, and then not much else
•  Valuations are frothy…30x. Will require 20 years of good results  
to justify.

Laura Teller, CSO, Opera Solutions
•  The signal is hidden in the data
•  Data needs to be processable and predictive to support optimization

Don Sebastian, NJIT
•  Big data supports new business models
•  Innovation and reengineering are key

Bill Bartzak, CEO, MD On-Line
•  “Extrinsic Asthma” took asking the right questions on “allergy” and 

“asthma” to realize large population of patients
•  Realized 10K patients had, thus directing training and testing

Dave Belanger, 
Stevens Institute of Technology

•  “Big data” a bad term. Some large datasets don’t qualify, some 
small ones do

•  Relationships say more than individual data elements
•  Real time is key to data value
•  Weak signals in large data sets can still lead to strong results, e.g., 
Google Flu

•  Focus groups (leading, e.g., to yellow ketchup) and sampling are 
dead, now about analysis of 100% of data

•  NJ colleges driving “NJ Big Data Alliance”

Peter Skae, Principal, Skae Power
•  Fiber and power are given. More important, muni approvals, 

opportunity for access, client requirements such as proximity to 
other clients, maintainability, heat dissipation.

•  Redundancy important, but local power generation trumps all due 
to scenarios such as N.E. power blackout

•  Need to deal with staffing issues…fact, most employees will place 
family well being / safety first

Chris Downie
•  People aspect in disasters…work center recovery locations are 

oversubscribed
•  Having options, e.g., network service providers, creates value

Saro Jahani, CIO, Direct Edge
•  99.999 is not enough.
•  Direct Edge processes $7 billion per day
•  Telx is terrific…don’t need vendor diversity
•  Data centers are critical infrastructure
•  Business critical will not go into cloud, but back office can
•  Nuclear power plant simulation example…6 months of realistic 

training in exact replica facility

David Gucker, VP, Constant Hosting
•  Dozens of facilities to address response time for online video 

gamers…big business

Mark Evanko, Principal, BRUNS PAK
•  Others vacillated on importance of certification.
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Jim Preuninger 
Founder and Chief Executive Officer of Amber Road 

With over 25 years of software industry experience, Jim has been a part of the evolution of the supply chain 
management market from a domestic focus to one encompassing global operations for logistics, transportation, 
trade compliance and trade finance. Through his visionary leadership, Amber Road has defined the 
Global Trade Management (GTM) market. The company was named Large Company of the 
Year by the NJTC in 2012 and is continuing to grow exponentially.

How did you get started with Global Trade Management?
When I started my business, we were in a very different business. We really 
stumbled onto this opportunity in about 2002. We looked at GTM and thought 
it was a terrific opportunity, and put all our efforts into focusing on this mission. 
We’ve been a cloud-based solution from the start: our first solution was a product 
that helped companies manage ocean transport. After that successful launch, we 
looked at the landscape of global trade. There was a clear-cut blueprint of all 
the technology and services companies required when it came to global trade 
management. Those products and services didn’t exist at that time. We set out on 
a course—every year we’ll pull a project or two off the board from the blue print 
and tackle them. It’s helped us grow exponentially.

I know there have been a lot of changes, but what do you see 
as being the biggest change in global trade over the last 10 
years? 
If we dial the clock back and we take a look at trade, primarily global trade 10 
years ago, it was always something pursued by really big companies, and more 
narrowly focused in a smaller set of industries. Today all sized businesses, in 
virtually every industry, are engaged in global trade. Looking at trade 
statistics today, trade has exploded in last 10 years: it’s much, much 
larger. Companies are either reaching out to low cost suppliers, 
or looking at opportunities to grow their business faster by 
opening up export markets, and in some cases doing both.

Look at the economy of China—it has grown at double-
digit rates. Additionally, global trade is becoming incredibly 
complex and hard to manage. Security initiatives since 
9/11, the number of government agencies that have 
regulations on how to engage in global trade, the types of 
regulations, the restrictions on who you can do business 
with and the licenses needed to export and import 
certain products—all of these have increased a great 
deal. Most companies look at the situation and realize 
they can’t do it with manual processes and just rely 
on outsourced services. They realize they need more 
control over their global supply chain. There’s a lot of 
liability in doing it wrong and their business counts 
on this happening correctly. So companies look at 
ways to lower costs and gain back control. 

What’s the biggest challenge you 
are faced with today?
We experience new challenges and new 
opportunities every year. We are automating 
global trade for some big companies—for 
example, Apple, GE, Walmart and Honeywell. 
These companies have trading networks all 
over the planet, their volumes are terrific, 
and they don’t just trade with one country. 
To support these needs we have developed 
a comprehensive database of government 
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Jim Preuninger 
Founder and Chief Executive Officer of Amber Road 

CORNER 
OFFICE

regulations and international business rules for 125 countries, 
covering over 95 percent of global trade. The challenge has been 
keeping up with these opportunities and expanding globally. We 
are doing quite well and we continue to invest in developing these 
opportunities. 

How do you manage a global company located in 
offices all over the world, and make sure everyone 
continues to move forward? 
We have a great leadership team. Perhaps my biggest accomplishment 
at Amber Road has been to recruit a passionate and skilled team. We 
work well together, and that passion the senior team brings is infectious 
and adopted by the entire staff. There’s a lot of enthusiasm for what we 
do; people are energized by being on a winning team. 

We build on that energy by making sure our staff has a lot of 
information about the goals, plans, opportunities, results—it’s important 
to have good transparency across the organization. It can be challenging, 
as we’re a global enterprise and two-thirds of our staff is international. 
It’s hard to keep everyone informed, but we’ve gotten creative on how to 

make communications work, and we’re on planes and trains visiting 
offices. The key for us is a great staff, lots of energy, and 

strong communications.

What advice would you give a 
company that is considering 

making the jump to global? 
The biggest thing a company can 
do is be adaptive. We learned this 
early on when we were going 
global. Things we did well in 
the U.S. couldn’t always be 
replicated internationally. 
Some programs worked and 
some didn’t; some had to be 
overhauled and some had to 
be tweaked. Companies need 
to be adaptive. Try what works, 
then measure and evaluate it. 
We measure everything—we’re 
like major league baseball when 
it comes to stats. We can pretty 
clearly see what works and 
what doesn’t, then get creative, 
and keep trying till we find the 
right formula for every market. 

Is there a certain point 
in a company’s trajecto-
ry, a quantifiable time, 
which makes the most 
sense for it to imple-

ment a successful global 
strategy? 

There’s no easy answer, and, of 
course, the answer is different for 

every business. However, I would have to say make sure you have 
the customers lined up. We had to go global—our customers who 
are global, they wanted us to provide local supports, an international 
buying office, so we had to expand. We were fortunate that we had really 
great customers early on, and as we got in, we found new customers 
that were anxious to automate their global trade processes. We had good 
demand to go and fill. 

Lets talk tech for a minute. Your business has to be 
on the cutting edge to keep up with supply chain 
demands. What technology challenges have you had 
to overcome? 
We have had to overcome some pretty formidable tech challenges. The 
first was taking a platform offered in the cloud, when no one was doing 
that, and selling it to companies the size of GE and Walmart as well as 
many smaller companies, across a vast number of different industries. 

The second challenge is that one platform, a cookie-cutter approach, 
doesn’t work. On the flip side, doing unique platforms for every customer 
would never work either—the overhead would be astronomical. We had 
to develop technology that was highly adaptable and had a high degree 
of configuration so it could be a tight-glove fit for Walmart as well as a 
small company in a different industry. 

A third challenge to overcome was that you need a lot of information 
on global trade that doesn’t exist within the walls of our customers. The 
transportation schedules, all the rules and regulations on how products 
need to move, and regulatory requirements, for example. Frankly, it’s 
a mountain of data. We source content from government agencies 
and transportation carriers, not all in English, from more than 125 
countries. If you took our information and printed it out and stuffed it 
into three-ring binders it would fill a municipal library. We will likely 
update our knowledge base (which we call Global Knowledge) more 
than 13 million times this year. Now that’s not PDFs you download, the 
knowledge base applies answers that the software can automate against 
and transforms it into something actionable. 

This is the January issue … don’t worry, I won’t 
ask you your resolution...but I’d love to know what 
you’re keeping your eye on in 2014? Any big play for 
Amber Road? 
We’re really looking forward to 2014 for a number of reasons. We 
recently acquired a company, EasyCargo, in China, which is a smaller 
business that pioneered GTM solutions specific to the China market. 
That business has a lot of passionate people, it was a great cultural fit 
with ours, it’s an amazing product, and as a U.S.-based company, it’s 
hard to grow like you want to organically. We identified this opportunity, 
and the acquisition was a smooth idea. We’re excited to build on this 
investment and capitalize on the enormous market opportunity in 
China. China is the second largest export destination for U.S, so this 
is going to be huge. 

Beyond that, we’ve increased our investment in sales and marketing. 
In the early days, all the money went into product development. 
However, in the last two years we’ve shifted our spend to sales and 
marketing. We’ve seen a good response so far, which we know because 
we measure everything down to the penny. This year, we’re going to dial 
it up again, and see a similar response. Our business will grow nicely. n
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PLUGGED IN

User experience design, a critical component 
of software and web application development, 
takes a holistic approach to understanding 
user needs and goals. As telecommunications 
providers begin to compete with software 
companies on an increasing number of fronts, 
they will need to adopt various elements of 
the software development process in order 
to succeed.  

Consumers and businesses tend to think 
of their ISP much like they think of other 
utilities. Just as a consumer expects consistent 
electricity, they expect consistent web 
connectivity. A business reacts to slow network 
traffic in the same way they would to low water 
pressure.  This creates a set of expectations 
that dictate the function of the industry. 

 The foremost expectation for ISPs, providing 
reliable connectivity, has traditionally guided 
the development process and product roadmap 
for telecommunications products. Innovation 
in the industry aims to increase connectivity 
speeds, while maintaining or improving 
quality of service. This focus requires a form 
of beneficial conservatism: telcos carefully 
test new technologies, and have a thorough 
vetting process for new system capabilities and 
features to ensure that new additions to their 
existing networks don’t interfere with existing 
components.  This mentality has served the 
telecommunications industry well through the 
rise of mobile, and the rollout of cellular 
data networks. The evolving IT landscape, 
however, is beginning to pose challenges to the 
methodical nature of these companies.

 The relationship between Telcos and their 
customers is changing due to a number of 
industry trends. First and foremost, software 
companies are becoming a viable threat in 
the communication space. Over-the-top 
communications solutions, including consumer 
VoIP and corporate digital conferencing 
systems, provide end-users with an alternative 
to traditional telecommunications services.  
While they still lack the convenience of phone 
lines, VoIP services are beginning to threaten 
some Telco revenue streams, specifically 

lucrative international long distance and 
roaming charges. 

 In an attempt to generate new revenue 
streams, many telecommunications companies 
are now dabbling in software development. 
In addition to offering reliable connectivity, 
many major communications companies are 
starting to provide complementary services 
that harness over-the-top web technologies to 
expand on their traditional phone, television 
and Internet businesses.

 As Telcos introduce their digital services, 
and software companies make real innovations 
in the communications sector, the carriers now 
find themselves in direct competition with over-
the-top service providers. These OTT software 
companies have evolved in a very different way 
from the ISPs, and have a different mindset 
when it comes to customer behavior.

 Software companies have a different set 
of expectations from users.  When interacting 
with a software product, dependability is 
only one metric on which the user judges his/
her experience.  Bugs, to a certain limited 
extent, are tolerated in software.  If a powerful 
and easy-to-use piece of software occasionally 
stutters, users are willing to turn a blind 
eye.  This  flexible set of expectations allows 
software companies to prioritize different 
elements of the overall product or service in 
order to attract users.

 Many software development teams and 
companies now employ user experience 
designers.  The role of these professionals 
is to ‘get into the heads’ of users. They use 
qualitative research methods to find out what 
users’ true underlying ‘burning needs’ are in 

order to address those needs directly. This 
user input helps to streamline the software 
development process.  By determining what 
each user’s core underlying motivations 
are, lean software firms can quickly deploy 
solutions that avoid unnecessary bulk. 

 While the telecommunications industry 
has always had an understanding of consumer 
requirements for their services, the stringent 
focus on quality of service has traditionally 
limited the agility of the industry.  The testing 

and validation that carriers use to protect 
their core communications business is an 
impediment to moving at the speed required 
competing with software firms on a feature-
by-feature basis.

 User experience design is a small piece 
of the software design toolkit that fits nicely 
within the ISP mentality, and can aid carriers 
in rolling out effective services.  By making 
use of user experience design researchers, ISPs 
can identify consumer and business needs that 
require the stringent requirements that only 
Telcos have the track record to provide. 

 Similarly, UX professionals can identify 
areas where those requirements are less 
stringent.  In these situations, it often 
benefits the ISP to work with an external 
software developer, in order to avoid 
the overhead associated with internal 
development and rapidly roll out an 
appropriate solution.

While UX is not a quick fix that will allow 
ISPs to compete in a software world, it is a 
step in the right direction that allows them 
to harness their traditional strengths in new, 
meaningful ways. n

Taking Back the Internet: 
User Experience Design for Internet Service Providers

 

BY CHARLIE MOSCOE

Charlie Moscoe, Business Analyst, Telecommunications at Myplanet Digital

In an attempt to generate new  
revenue streams, many  
telecommunications companies are 
now dabbling in software development.
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Fresh fruit and healthy snacks delivered every 
morning. Ample time off work to vacation in 
exotic places. Weekly sessions with a personal 
trainer and a massage therapist. Perks like these 
may be readily associated with the celebrity 
lifestyle, but for many IT professionals, they’re 
the kinds of benefits that now often come with 
the job.

Many employers today, especially technology 
firms, are offering creative incentives along 
with generous compensation packages, to 
attract and retain skilled IT talent. But the 
“wow factor” of such offers actually may 
conceal some significant downsides to working 
for the company that provides them — namely, 
long hours and high stress. Also, the value of 
such offerings can be fleeting compared to, 
say, less glamorous benefits such as a solid 
retirement plan.

On the other hand, impressive perks like 
on-demand cars or unlimited vacation time 
that some leading employers use to woo top 
talent would be hard for most any professional 
to dismiss. Who doesn’t want free access to a 
vehicle and the ability to take as much time 
off as you want, whenever you want? But 
when weighing whether to accept a position 
at a company that does offer IT professionals 
cool perks like these in addition to a sizeable 
paycheck, the real questions you must ask 
yourself are: Is this compensation package 
really worth it? And how will it affect my work/
life balance over the long term? 

The following tips can help you determine 
the answers:

Assess the corporate culture. 
While it’s certainly convenient to have a state-
of-the-art fitness center on-site, or someone 
who will pick up and deliver your dry cleaning 
every week, or round-the-clock access to a 
fully stocked game room, perks like these 
can make it all too easy for employees to 
spend a lot more time at the office than they 
might otherwise. On the surface, these benefits 
seem like they’re meant to improve work/life 
balance, but in many cases, they simply tip the 
scale in favor of work.

If you believe you’ll thrive in this type 
of environment, great — though don’t be 
surprised if sometimes you’ll need to bring 
a toothbrush and change of clothes to the 
office. But if a fuzzy line between work and 
personal time isn’t for you, don’t feel like a 
misfit. You’re not alone in wanting a clear 
escape hatch from the office. Fifty-one percent 
of workers polled for a recent Careerbuilder 
survey said flexible schedules are the key to 
employee retention. Further, the number-one 
perk they pointed to when asked what would 
make their jobs more satisfying is the freedom 
to take half-day Fridays.

Look beyond the bright shiny things. 
Your heart may skip a beat when a potential 
employer says you’ll never have to pay for 
breakfast, lunch or dinner in the employee 
cafeteria — or that you can bring your dog to 
work every Friday. But as the hiring manager 
runs through the list of all the nifty perks the 
company provides to its workers, are you also 

hearing mention of things like “professional 
development opportunities” or “tuition 
reimbursement” or “performance-based 
bonuses”?  In the long term, these rewards 
can have a far greater impact not only on your 
overall job satisfaction, but also your career as 
an IT professional.

Also, don’t be dismissive of offerings like 
medical and life insurance plans, family leave 
policies, disability coverage, and sick time. 
When the need arises, these types of benefits 
likely will mean far more to you than a free car 
cleaning or made-to-order sushi.

Evaluate the rewards of the job itself. 
It’s easy to be persuaded by the promise of 
generous perks and pay when you’re evaluating 
a job offer. But it’s critical to also consider 
whether you’d thrive in the firm’s workplace 
culture and whether the position would be 
rewarding to you professionally. Would the 
role challenge or inspire you? Would it provide 
a platform for growth, and allow you to learn 
new skills or deepen your expertise? Trust 
your gut instincts if you sense the job will 
leave you wanting — and remember that 
no incentive can truly compensate for an 
unfulfilling employment situation.

If you’re satisfied with the perks, pay and 
position on offer, be sure any benefits specific 
to your work arrangement are put in writing. 
For example, perhaps you’ve been promised 
a certain number of weeks of vacation, or the 
opportunity to telecommute two days a week. 

Workplace Incentives: 
Cool Perks Aren’t Always the Best Rewards

 

BY JOHN REED

See Incentives, page 13



Research shows that 80% of the 
pentamillionaires are entrepreneurs 
who sold their businesses. Some got 
there after a short period of owning 
their companies. How did they do it?

If you see selling as your exit, you 
need to focus on creating a business 
that buyers will want. Owners have 
to determine their objectives, the right 
advisors have to be engaged & an honest 
SWOT analysis has to be prepared.

Some of the common alternative 
exit avenues you should consider are: 
Initial Public Offering (IPO), Strategic 
Acquisition, Merger, or Financial Sponsor 
Buyout.

The IPO market has been fairly soft 
over the last few years & even with the 
advent of crowd funding under the JOBS 
Act, this can be a costly & frustrating 
process. Many suggest that unless your 
company can command a $500 million 
market capitalization, you should not 
consider this option.

In a strategic acquisition you sell your 
company to a strategic player in your 
industry who can probably offer you a 
premium due to synergies that can be 
realized.

When you complete a merger, you 
make a deal with another company to 
combine all, or part of your business 
with theirs in return for stock (or stock 
&some cash) usually in a newly formed 
company or division.

In the past the most common exit 
strategy was to sell to a financial sponsor 
such as a private equity group would 
restructure the company or reposition it 
to improve its performance & prepare it 
for a strategic acquisition or an IPO.

ACCOUNTING Q&A

José C. Antunes is 
a supervisor in the 
Red Bank Office of 
WithumSmith+Brown, 
Certified Public Accountants 
and Consultants and is 
a member of the firm’s 
Technology Services Group. 
Antunes may be reached 
at 732.842.3113 or 
jantunes@withum.com.
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INNOVATION 
ZONE

Phone.com 
Earns Its First Patent 

with Innovative SMS Capability
BY MICHELE HUJBER

Phone.com, a cloud-based phone company focused on the needs of small business and 
entrepreneurs, recently announced that the U.S. Patent and Trademark Office has awarded 
the company its first patent for an innovative process that addresses cost and privacy issues 
involving conferencing from any phone as well as texting and caller ID management when using 
mobile devices.

Phone.com’s patent offers the conferencing industry a way to greatly improve customer ease 
of use by offering persistent, direct room dial-in numbers or SMS chat rooms without requiring 
providers of conferencing services  to maintain millions of separate telephone access numbers.

The patented process also provides mobile phone users with a capability called Group SMS 
that shields the private numbers of their personal devices, exposing only their business phone 
numbers while they text or make business calls.

The company recently introduced a mobile app for iPhones— Phone.com Mobile Office—that 
takes advantage of the newly patented process. 

The U.S. Patent and Trademark Office granted Phone.com patent No. 8571588 on Oct. 
29.  The patent, entitled “Method and Apparatus for Conferencing of Text Messages,” was 
co-authored by Phone.com’s Chief Technology Officer Alon Cohen and Brian Lee Scott, a 
co-founder of Phone.com.

Cohen said the new method would allow replacement of the common two-step dial-in process 
to enter conference calls, with a simpler single-step dialing of a persistent phone number that can 
be stored in a conferee’s address book.  A conferee’s acceptance of a conference call invitation 
on his or her smartphone would capture the required single call-in number and add it to the 
calendar in the mobile device so that a conference call can be dialed directly from the calendar.

The patent allows conference operators to maintain a small pool of numbers while enabling 
them to directly address millions of conferencing rooms without requiring the user to enter a 
separate room ID number. This reduction in the size of the pool of necessary numbers benefits 
end users as the reduction in operating cost translates to lower service costs, Cohen said. 

CEO and co-founder Ari Rabban notes that the company is pleased and proud to receive 
this patent on behalf of their customers, for whom any savings in cost is welcome news. He also 
commented that Phone.com caters to small businesses, including many entrepreneurial, sole-
proprietor companies and that this patent proves there is plenty of opportunity to innovate in 
business communications technology for those customers.  

Rabban, a member of the board of directors of the New Jersey Technology Council, added 
that the patent reinforces Phone.com’s role as an innovative resident company in the Enterprise 
Development Center at the New Jersey institute of Technology (NJIT) in Newark.

Phone.com is a 21st Century, cloud-based phone company focused on the needs of small 
businesses and entrepreneurs. In addition to offering a variety of innovative, customizable and 
cost-effective communications solutions, Phone.com also delivers award-winning customer 
support to more than 25,000 customers across the United States. n

To learn more about Phone.com, go to www.phone.com. 
To learn more about the Enterprise Development Center (EDC), go to www.njit-edc.org.

To learn more about the New Jersey Business Incubation Network,  
of which the EDC is a member, go to www.njbin.org. 



TechNews   |   www.njtc.org   |   January 2014 11

Ancero is now authorized to resell services 
from one of the leading worldwide providers 
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AT&T Partner Exchange
 Platinum Solution Provider

AT&T Partner Exchange
 Gold Solution Provider

AT&T Partner Exchange
 Silver Solution Provider

AT&T Partner Exchange
 Solution Provider

Transform your business with  
solutions powered by AT&T.

Learn more at www.ancero.com

• AT&T Virtual Private  
Network Service

• AT&T Synaptic 
Storage as a 
ServiceSM

• AT&T Managed 
Internet Service 

32462_Ancero NJTC_FIN.indd   1 6/4/13   12:09 PM

PLUGGED IN

The New Jersey Economic Development 
Authority (EDA) is accepting applications for 
the sweeping incentive programs created by 
the New Jersey Economic Opportunity Act 
of 2013, two months after the Act was signed 
into law by Gov. Chris Christie on September 
18, 2013. 

“These incentive programs broaden and 
strengthen our ability to support New Jersey 
businesses,” said Michele Brown, EDA 
CEO.  “They will stimulate new economic 
development, job creation, help small and 
mid-size businesses and support our cities.”

The Grow NJ Assistance (Grow NJ) 
program is now the state’s main job incentive 
program and the Economic Redevelopment 
and Growth (ERG) program is now the key 
developer incentive program.  These enhanced 
programs will support businesses looking to 
grow throughout the state and provide New 
Jersey with a more effective tool to encourage 
development and job growth in targeted areas.

The new law merged the state’s five largest 
economic development incentives, while 
expanding geographic boundaries and lowering 
eligibility thresholds for ERG and Grow NJ to 
enhance the state’s ability to attract and retain 
businesses, thereby fueling job creation via 
economic incentives. The revised programs 

place extra emphasis on spurring development 
and private sector job growth in certain 
smart growth areas, distressed municipalities 
and transit oriented locations and in certain 
targeted areas, such as “Garden State Growth 
Zones” identified in the Act as the four lowest 
median family income cities in the state: 
Camden, Trenton, Passaic City and Paterson. 

 To enable smaller businesses to qualify 
for incentives, the revised Grow NJ program 
expands geographic boundaries within which 
businesses can qualify for Grow NJ tax credits 
and lowers capital investment and employment 
eligibility requirements. The extension 
of eligibility in the Grow NJ program to 
businesses creating between 10- 35 new jobs 
or retaining between 25 to 50 full-time jobs, 
reduced from 100 new or retained full-time 
jobs, is intended to provide additional help for 
small businesses in the state.

 Tech start-ups and manufacturing businesses 
require just 10 new and retained jobs to be 
eligible under Grow NJ and minimum capital 
investment and minimum employment numbers 
are lowered for eight South Jersey counties: 
Atlantic, Burlington, Camden, Cape May, 
Cumberland, Gloucester, Ocean and Salem.

 The Grow NJ tax credit, ranging from 
$500 to $5,000 per job, is tied to various 

factors, including the location of the project, 
the number of jobs created or retained, the 
average salary of the jobs, as well as other 
factors. Bonus credits, ranging from $250 to 
$5,000 per job, per year, are available to drive 
development into certain smart growth areas 
of the state.

 The ERG program offers state incentive 
grants to finance development in projects 
that demonstrate a financing gap.   As the 
state’s key developer incentive program, the 
ERG prioritizes development and job creation 
in smart growth locations that already have 
infrastructure, particularly near train stations 
and in cities.  Its provisions increase state and 
local incentive grants, including bonus awards 
to incent projects advancing public policy 
goals, and the allocation of tax credits for 
residential projects.

 The new bonus awards include bringing fresh 
produce to urban “food deserts,” rebuilding 
tourism destinations destroyed by Superstorm 
Sandy, and supporting development in urban 
centers that have historically struggled with 
redevelopment due to project financing gaps.

 The ERG program provides significant 
support—$600 million—for “qualified 
residential projects,” which refers to 

Grow New Jersey
New Jersey Economic Development Authority 

opens applications for revised incentive programs 
to support small and mid-size businesses in 

New Jersey cities
 

BY RACHEL HARTMAN

See Grow New Jersey page 13
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What is a Business Associate 
Agreement and Who is Required to 
Enter Into One

Generally, a Business Associate 
Agreement is a written agreement 
between a Covered Entity (Doctor, 
Clinic, etc.) and a Business Associate 
that establishes the permitted and 
required uses and disclosures of 
personal health information by 
the Business Associate.  Business 
Associates are often vendors who 
create, receive, maintain or transmit 
personal health information.  This can 
include entities providing a wide array 
of services such as billing services, 
legal services, claims processing, 
electronic storage, etc.

Due to new regulations, not only 
must business associates enter into a 
Business Associate Agreements, but 
all subcontractors of the business 
associate must also enter into Business 
Associate Agreements. Of course not 
every entity that provides a service 
to a Covered Entity must enter into 
a Business Associate Agreement.  
For example, health care providers 
disclosing personal health information 
for treatment purposes are exempted 
from these rules, as are entities that 
merely have incidental contact with 
protected health information (such as 
a cleaning service).  Failure to enter 
into a Business Associate Agreement 
where required by law, could have 
significant negative consequences 
including fines and additional liability. 

Ari G. Burd is an 
Associate at Giordano, 
Halleran & Ciesla, 
P.C. and member of 
the Healthcare and 
Labor & Employment 
Practice Groups. For 
more information on 
this subject or to discuss 
your particular situation, 
you can contact him 
at (732) 741 3900 or 
aburd@ghclaw.com

LEGAL Q&A
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PLUGGED IN

“The only source of profit, the only reason to invest in companies in the 
future is their ability to innovate and their ability to differentiate.”

 —Jeffrey Immelt, General Electric Company

This quote neatly sums up what innovation means for a company, and not just for huge 
companies like GE. It is just as true for smaller tech companies, too. Do new products and 
services drive your company’s success? Do new products take time and money to develop? Do 
you struggle with new product decisions verses the needed investment? If so, you are not alone.

I think most of us who have led growth companies must admit that leading this innovation 
area is challenging. When we do strategic planning, we expect an output that is conceptual in 
nature. Urgent actions around operations and sales keep the organization running smoothly 
and give us immediate feedback on our decisions. (Immediate gratification!) Diving into future 
product specifications, confirming value propositions, reviewing ROI estimates and selecting 
which developments to endorse or kill can feel like your wasting time instead of doing real 
development work. 

Tricky, eh?
Some company CEOs feel you don’t need to innovate to grow. Ok, maybe, but many good 

companies today are struggling to maintain sustainable medium term growth. To do so, they 
need to define their future products to make sure that revenue and margins will be sufficient. 
Making improvements in your sales and operations are worthwhile but only innovation allows 
you to realize your strategic dreams of sustainable growth to take your company to the next level.

Many company leaders made early product decisions based on gut expertise. They were 
right—then. Now the company is larger and more people are involved with new product 
concepts. The company is shifting from an early product focus to a broader business solutions 
focus. This makes selecting the next best products more complex. Maybe gut feeling alone is 
not enough anymore?

“If I had asked people what they wanted, they would have said faster horses.” 
—Henry Ford of the Ford Motor Company

Market intelligence for product development decisions is not obtained by asking the customer, 
or for that matter the sales team what they want next. As Henry Ford emphasized decades ago, 
it is about asking the right questions with the right knowledge of the right people.

My favorite definition of innovation is from Dr. Geoffrey C. Nicholson, formerly of 3M, 
who stated: “Research and development is the transformation of money into knowledge. 
Innovation is a transfer of knowledge into money.” That’s it! Remember, innovations don’t 
have to be miracles. Small but significant ways to use your company’s smarts to improve the 
wellbeing of your customers are welcome. Your customers want to pay you more money for 
these improvements.

So how do you get there more efficiently? How do you let the creative juices flow through 
your company but manage the risk in product development investments? My recommendations 
fall into three categories:

Manage
Every company should implement a business decision process from product ideas to launch. 
This business process should be customized for your company to minimize bureaucracy with a 
defined pathway to evaluate product ideas along standard guidelines. The evaluations should be 
iterative in nature matching progressive investments with greater known intelligence in market, 
technology, and ROI forecasts. Executive management makes all decisions to move forward 
after each evaluation step. 

Innovation: 
Improving A Company’s ROI

 

BY KENNETH M. BOYLE
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Inspire
The engagement of employees in innovation is critical to sustainable 
success. The key to inspiring an innovation culture is empowering a 
cross functional team of employees with the freedom to vet ideas and 
confirm the customer value of future products while detailing the 
risks. After employees document their recommendations to established 
guidelines, executive management can make better investment decisions 
to allocate precious development resources. Over time, employees grasp 
the business process criteria so as ideas get funded to the next level 
or killed, they understand the decisions. This understanding serves to 
amplify their interest in presenting the next good ideas. 

Define
Finally, companies need to document and communicate their product 
pipeline with estimated ROI. An innovation process helps executives 
look forward into the crystal ball with less risk and more information. 
With a defined innovation process, this is a difficult task made 
manageable.

There are hundreds of books and articles on innovation processes. 
To manage, inspire, and define innovation for your company it is a bit 
like exercising daily and eating your vegetables. It requires changing 
habits and company culture for the long term. When this discipline is 
implemented well, it will revolutionize your company. n

Constellation: Green Tip of the Month!
Going solar can bring your organization and business real value.
Constellation is more than just a solar installation company; we’re an energy company that understands the 
energy market and can help guide you with a comprehensive energy solution. With our free solar assessment, 
we will analyze your current energy management strategy and explore the unique needs of your business to 
determine if a Constellation solar installation is a cost-effective alternative.
The New Jersey Technology Council has teamed up with Constellation as its endorsed power supplier to help 
members like you intelligently buy, manage and use energy. 
Learn more at www.constellation.com/NJTCAR1.

John Reed, Senior Executive Director of 
Robert Half Technology. With more than 

100 locations worldwide, Robert Half Technology 
is a leading provider of technology professionals. 

www.rht.com  twitter: @RobertHalfTech

Also, any incentives tied to your performance 
— such as a bonus — should be clearly 
outlined in the offer, along with the goals you 
must meet and timeline for achievement.

Finally, none of this is to say you should 
necessarily be turned off by a firm offering 
creative perks. Some companies include 
both nice-to-have amenities and solid career-
building and work/life-balance elements in 
their job offers. Just go in with your eyes open 
and concentrate on fairly evaluating what an 
employer puts on the table. n

Incentives
continued from page 9

redevelopment projects that are predominantly residential, including multi-family residential 
units or dormitory units. Of the total, $250 million is allocated for eligible projects within the 
eight southern counties ($175 million of which is exclusively for Camden); $250 million is 
designated for projects in Urban Transit Hubs, Garden State Growth Zones, disaster recovery 
projects and certain others. The remaining $100 million provides $75 million for projects in 
distressed municipalities, deep poverty pockets, highlands development credit receiving areas 
or redevelopment areas, as defined in the Act; and $25 million is for projects not meeting these 
geographic criteria. 

 The EDA Board will maintain its standard test that the project must return to the state 
a minimum of 110% of the approved benefit. All submitted projects will be subject to a 
comprehensive net benefit analysis to verify that the revenues for the state will be greater than 
the incentive being provided. n

Applications and more information are available at the Grow NJ and ERG websites: 
www.njeda.com/GrowNJ and www.njeda.com/ERG. 

Grow New Jersey
continued from page 11

Kenneth M. Boyle is the President of StederNC LLC Company Advisors located in Yardley, PA. www.StederNC.com
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To ensure 
information 
confidentiality, 

availability, and integrity, the enterprise 
has a growing need to develop the appropriate 

policies, processes, and guidelines to implement a 
risk management program associated with the storage 

and exchange of information.
This article focuses on a risk-based framework that provides 

the methods to develop and maintain secure information storage 
and exchange.  The recommendations are consistent with the National 

Institute of Standards and Technology (NIST) and International Organization 
for Standardization (ISO) publications regarding information security and assurance.

Why Focus Your Attention On Safeguarding Information?
The accurate and confidential exchange of information on a timely basis is a basic prerequisite 

to conducting business for both the private and public sectors.  Add to this legislation imposing 
strict protection of Personally Identifiable Information, secure medical information, and proper 
handling of international trade information and the urgency increases.  The protection of data at 
rest within the enterprise, data in-transit, and again at rest with another entity poses additional 
risks based on the classification of the information and the methods of exchange.    

Many enterprises have focused attention on the more common threats to their information 
assets by deploying readily available network tools such as intrusion detection and protection 
software, firewalls, vulnerability scanning, and malware detection tools.  These tools typically 
revolve around protecting data at rest in a secured location. However, the deployment of select best 
practices does not typically include a comprehensive approach to understanding the enterprise 

Safeguarding Your Information
Protecting your data has never been so complex; enterprises must 
embrace a risk-based framework that provides the methods to 
develop and maintain information storage and exchange.

Is Your
Data Safe?

BY PAT BERGAMO
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information, the risks associated with exchanging the information, 
and a risk management program that ensures the enforcement of all 
appropriate security controls.  The key steps to protecting the exchange 
of information are:

• Understanding Your Information
• Selection of Security Controls
• Implementation of Security Controls

Each of these steps should be embedded in an overall comprehensive 
security program such as the ISO 27000 Series and the NIST Risk 
Management Framework.  

Understanding Your Information
Understanding your information involves an examination of each 
data attribute, as well as a classification of each business process that 
uses enterprise information and the potential organizational impact 
of a security breach. It should be noted that current information 
security best practices incorporate three aspects regarding information 
protection:

• Confidentiality – the ability to control information access
•  Integrity – the protection of data from intentional or unintentional 

corruption
• Availability – access to data when it is needed

With these three attributes of security as a foundation, the understanding 
of an organization’s information and handling requirements for the 
exchange of information requires Data Classification. 

Data Classification
To determine the proper handling of information, a review of each data 
attribute should occur to determine impact in the event of a loss of 
confidentiality, integrity, or availability. There are a number of factors 
that should be considered when classifying data:

Regulatory Requirements The past decade has seen a migration 
towards formalized standards specified by industry and government 
regulations. 

Enterprise-specific  Data Protection Although there may be no 
formal regulatory requirements, enterprises have a need for data 
security to protect their own interests.

NIST recommends that the impact severity be classified into the 
following categories:

•   Low – A breach of the information could cause minimal damage to 
the organization. 

•  Moderate – A breach of the information could cause serious 
damage to the organization. 

•   High – A breach of the information could cause severe or 
catastrophic consequences for the organization.

This approach allows for data classification into only three categories 
as opposed to a separate categorization for each specific regulatory 
mandate (e.g. HIPAA).  Grouping regulatory categories with similar 
security control requirements, and then selecting the high water mark 
of data security, allows appropriate security controls to be applied 
across multiple regulatory requirements. 

Selection Of Security Controls
The most prominent information security controls in the U.S. are the 
ISO 27000 Series and the NIST controls defined for use in Federal 
Government systems.  For the purpose of demonstrating the selection 
and implementation of security controls we have chosen to use the 
NIST standards.  

So why not just treat everything as “High” impact?  The most 
straightforward answer is that security controls usually involve increased 
cost and effort as they become more stringent. There are alternatives 
that can be used to select the proper security controls based on the 
impact of potential security breaches:

•   Process-driven Controls – For process-driven controls, the 
impact of major business processes can be defined based upon 
the data classification used by the process.  For a specific business 
process, there could be multiple data attributes that require a 
moderate protection level, and one that requires a high protection 
level.  The entire process would then require security controls equal 
to the high water mark of “high”.  

•   System-driven Controls – The simplest way to select security 
controls is to take the high water mark of the data and processes of 
a system and then classify the entire system as requiring the high-
water mark classification security controls.  This is the method that 
NIST leans toward, requiring a security classification for the entire 
system.  

Regardless of the method chosen to select the controls, allow for some 
tailoring based upon the practical limits of the organization and the 
business needs of the system users.  If the most elegant solution is not 
affordable, consider alternative or compensating controls that provide 
the needed protection.  

Implementation Of Security Controls
Once security controls have been selected, the next step is to evaluate 
the target system or environment using each of the selected controls.  
Identified security vulnerabilities should have their potential impact 
assessed, and remediation steps should be defined and prioritized based 
upon the severity of potential impact to the enterprise.    

Vulnerability Identification
A thorough security assessment is required to identify and document 
all security vulnerabilities using the selected controls.  The security 
industry is fortunate to have organizations such as NIST and ISO 
that provide a methodical approach to evaluate how well each security 
control is implemented.  NIST also makes available assessment criteria 
and methods to use for each control.  

Risk Assessment
Risk assessments can take several forms, but for the purpose of 
determining the risk of security vulnerabilities, Delta recommends that 
a Qualitative Analysis be performed versus a Quantitative Analysis.  
Qualitative Analysis depends upon the subjective analysis of subject 
matter experts as opposed to Quantitative Analysis which depends 
upon numbers and statistics that are quantifiable.  Although assigned 
numbers and calculations are included in Qualitative Analysis, the 
assignment of precise values using statistics is usually extremely time 
consuming (and sometimes not possible), while the assignment of an 
accurate but subjective value meets the goals of determining relative risk.

A relatively straightforward Security Vulnerability Risk Assessment 
should consist of at least the following data points:

•   The Security Control 
•   Vulnerability – Each security control vulnerability 
•   Threats – Threats that could exploit a vulnerability 
•   Impact – The potential impact if a vulnerability is exploited by a 

threat
•   Impact Rating – A subjective rating of the negative impact to the 

organization using a scale (e.g. 1 – 10)
•   Likelihood – A qualitative rating based on a scale of the likelihood 

of the vulnerability being exploited
•   Risk Factor – Impact Rating x Likelihood.

Prioritization & Remediation
The Risk Factor associated with each vulnerability directly correlates 
to the urgency to remediate the vulnerability.  Delta recommends a 
practical approach to vulnerability remediation: 

See Safeguarding page 16
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Patrick Bergamo is the Director of Information Security and Delivery, Delta Corporate Services, Inc.  www.deltacorp.com

•   Vulnerabilities that impact personal safety including the possibility 
of loss of life should take the highest priority.

•   As vulnerability remediation steps are determined, the approach 
must be tempered by the amount of resources and funding required.  

•   A formalized method of accepting some or all of the vulnerability risk 
should be established based upon the available remediation steps.

•  Accountability for vulnerability mitigation within the organization 
must be established.  

Periodic Risk Assessments should occur every few years or when there 
is a major change in the security status of the system.  

Enterprise information is subject to an increasing number of 
regulatory and industry data handling mandates.   In order to safeguard 
your information, there are organizations such as NIST and ISO that 
publish standards and techniques to provide guidance. 

Enterprise data must be understood and evaluated, and handling 
requirements must be determined.  Security controls must be selected 
based upon the impact of the breach for both general support systems 
including data centers, and for individual applications. Vulnerabilities 
must be identified and reviewed on an on-going basis, and their 
remediation priority should be the result of formalized risk and security 
assessments.  The prioritization and level of remediation is a risk-based 
decision made by the enterprise, which includes factors such as threats 
to human safety, budget, and business objectives.  

Although the safeguarding of information has evolved into a more 
complex endeavor over the last couple of decades, practical and tailored 
approaches should be taken, using the on-going guidance of recognized 
information security authorities including NIST and ISO. n

Safeguarding
continued from page 15
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EDUCATION

More than a year after Superstorm Sandy, its effects are still lingering. 
This is not surprising, given the magnitude of the catastrophic losses, 
which amounted to billions of dollars in damages and lost lives.1 In 
the wake of the storm, over eight million people across 17 states found 
themselves in the dark; gasoline distribution was disrupted and fuel 
rationing across the region lasted more than a week,2  idling back-
up generators and vehicles alike.  Of the 26 nuclear facilities along 
the storm’s path, five experienced severe problems.3 Today, there are 
still thousands of people without homes4 and infrastructure repairs, 
including the energy grid, are still underway.

As we move to repair critical systems, we should seize the opportunity 
to upgrade the energy infrastructure, which has not changed much 
over the last half century. The power systems of the future need to be 
resilient, reliable and safe, particularly during natural disasters. They 
also need to be secure and able to sustain cyber-attacks, which can 
broadly affect mission-critical infrastructure and services when needed 
the most. This may be achieved by taking advantage of renewable 
resources, secure communications, and autonomous wireless sensor 
networks, while training the next generation of practitioners who will 
efficiently apply the latest technological advances.5   

Science, disaster, and energy experts, including those gathered at New 
York Institute of Technology’s (NYIT’s) Annual Energy Conference 
in June 2013, agree that extreme weather will continue to disrupt 
lives around the world, with severe social, political, and economic 
implications.6 Clearly, another paradigm in power infrastructure is 
required to address the energy needs of 21st-century urban centers and 
rural communities, which are facing challenging market demands and 
extreme climatic conditions.  

But what does the power infrastructure of the future look like?  
Proposed solutions range from increased flexibility for utilities in the 
adoption of new financial models to the integration of smarter wireless 
grids, distributed generation, and microgrids to the macrogrid, along 
with off-site generation, in island mode, and autonomous settings as 
needed.

Microgrids, often seen as key components of a smart grid,7 are 
sufficiently versatile to improve the power reliability and quality of 
the macrogrid, and to offer solutions for customers during power 
disruptions, or independence to those off the grid. To this end, NYIT 
is proposing a microgrid pilot at its Old Westbury campus.  The small 
~200Kw pilot would demonstrate how renewable resources may be 
used for sustainable energy generation, while bringing resiliency and 
security to power systems. The system seeks to integrate rooftop 

photovoltaic arrays and solar carports, two-way inverters, different 
storage technologies, electric vehicles, and V2G capabilities via a power-
management software system.

Research enabled by the proposed system will be carried out at 
NYIT’s Energy and Green Technologies Lab in the Entrepreneurship 
and Technology Innovation Center at NYIT’s School of Engineering 
and Computing Sciences (SoECS), which will also serve to train 
energy practitioners in novel technologies through degree programs in 
Energy Management as well as stand-alone certificates.  The research 
will range from testing and verification of various storage technologies, 
to smart monitoring of wind turbines via telemetry equipment, as well 
as management for energy quality, load balancing and storage, and 
reliability under diverse conditions and extended time periods.

To execute this unique project, NYIT’s SoECS seeks to partner 
with several local energy providers and clean technology and battery 
manufacturers. Aside from serving as an innovation, training, and 
research tool, the pilot system would engage local companies, link 
training to industry demands, and introduce a new industry to the New 
York-New Jersey metropolitan area, creating opportunities for regional 
economic development. 

NYIT’s proposed system is ideal; it is modular and scalable and 
fulfills the needs of a new power infrastructure that delivers energy 
when and where it is required.8 The future is now… and this system 
will prove it. n

1.  Besides 160 lost lives, over 650,000 structures across the northeast were destroyed.  Hurricane 
Sandy By the Numbers: A Superstorm’s Statistics, One Month Later; Kayla Webley; Time Magazine; 
Nov. 26, 2012 http://nation.time.com/2012/11/26/hurricane-sandy-one-month-later/ 

2.  New York City’s system of gasoline rationing was in place for 15 days; in New Jersey for 11 days and Long 
Island for 9. http://nation.time.com/2012/11/26/hurricane-sandy-one-month-later/#ixzz2YIq1oaQT 

3.  “Operators declared an alert at the nation’s oldest nuclear plant, Oyster Creek in Lacey Township, New Jersey, 
on Monday evening after the center of Sandy made landfall, “due to water exceeding certain high water level 
criteria in the plant’s water intake structure,” as reported in “Hurricane Sandy: Problems at Five Nuke Plants;” 
by Mark Schone; ABC News; Oct. 30, 2012; http://abcnews.go.com/Blotter/hurricane-sandy-problems-nuke-
plants/story?id=17598503   See also, Nuclear plant alert as 26 facilities in Sandy’s path; Published time: 
October 29, 2012 15:46; Edited time: October 31, 2012 14:08 http://rt.com/usa/sandy-nuclear-power-plant-500/ 

4.  Superstorm Sandy anniversary: One year later, thousands still not home; Miranda Leitsinger, 
Staff Writer, NBC News  http://usnews.nbcnews.com/_news/2013/10/29/21215983-
superstorm-sandy-anniversary-one-year-later-thousands-still-not-home

5.  Seyi Fabode, Chief Electricity Officer and co-founder, Power2Switch; What Superstorm Sandy 
Means to the Electricity Industry, Outdated Electricity Grid and Job Gap; Huff Post Business 
– The Blog; Posted: 11/06/2012 7:32 pm;  accessed online on November 29, 2014 at: http://
www.huffingtonpost.com/seyi-fabode/what-superstorm-sandy-mea_b_2084507.html 

6.  NYIT Energy Conference -  Preparing for Climate Change; Thursday, June 
13, 2013 http://www.nyit.edu/conferences/energy_conference 

7.  As described by Merrill Smith and Dan Ton, both at the US DoE in the article “Key 
Connections”, IEE Power & Energy Magazine; July/August, 2013 issue.

8.  http://academia.edu/446324/DISTRIBUTED_GENERATION_SYSTEMS_A_
NEW_PARADIGM_FOR_SUSTAINABLE_ENERGY

BY BY NADA MARIE ANID, PH.D. & MARTA ALICIA PANERO, PH.D

Preparing for the Next Storm: 
Power Generation of the Future

Nada Marie Anid, Ph.D, Dean, NYIT School of Engineering and Computing Sciences
Marta Alicia Panero, Ph.D., Director of Strategic Partnerships, NYIT School of Engineering and Computing Sciences. For more, visit www.nyit.edu.
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NJTC TECH TREK 2014

Meeting Location on Feb. 11
The Liaison Capitol Hill

415 New Jersey Avenue, NW
Washington, DC

NJTC Members are invited to join us in Washington, 
D.C. on February 11-12, 2014. In our ongoing effort 
to advance not only New Jersey’s technology agenda 
but national interests as well, we are once again 
partnering with TECNA (Technology Councils of North 
America) and CompTIA (Computing Technology 
Industry Association.).
 
This 2 ½ day event will offer the opportunity to meet 
technology leaders from across the country, as well as 
New Jersey’s elected Federal representatives one at a 
time. You will also gain firsthand information on tax 
issues, STEM and data security.

presents...

SIGNATURE 
EVENTS

TECHNOLOGY FORECAST 2014

 “Innovation – Capital – 
Disruptive Technologies”

Friday, January 24, 2014
Westin Princeton, Princeton, NJ

The NJTC Technology Forecast focuses on the future 
–the future of innovation,  the future of capital raising,  
and the future of disruptive technologies.

Offering an early insight into what the dominant tech 
sectors in the region will be for 2014, the Technology 
Forecast will feature thought leaders who will give 
their unique vision and speak directly to the future of 
their respective sectors.  

Join us for this provocative and inter-active conference 
featuring:

Keynote Speaker - 
Key Trends That Are Driving the 2014 Outlook 
for Tech M&A and IPOs
David J. Chanley, Managing Director, 
Technology Group, STIFEL | INVESTMENT BANKING
 
Panel - Key Trends That Are Driving the 2014 Outlook 
for Tech M&A and IPOs - The Experts Respond
 
Thought Leader Small Group Discussions
 
Luncheon & Lunch Speaker
Jeremey Donovan, Group Vice President of Marketing, 
Gartner Inc.

NJTC CIO CONFERENCE

“Keeping Up 
with Rapid Changes”

Thursday February 27, 2014
Bridgewater, NJ

The role of today’s CIO is one of leadership 
in innovation driving critical business 
transformation. Many are at a crossroads 
faced with aging legacy systems requiring 
capital investment vs. moving to the CLOUD. 
Rapid implementation of tools and systems to 
ANALYZE INFORMATION is becoming more 
and more of a challenge. MOBILITY is also a 
top priority, not just managing BYOD but the 
development of mobile applications enabling 
customers to access products and services using 
their mobile devices. And, of course, SECURITY 
is always a leading source of pain.

MARK YOUR 
CALENDAR 

TODAY!
REGISTER AT 

WWW.NJTC.ORG
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You’re working hard  
to improve your world. 
Be recognized for it.
The entrepreneurial spirit is alive and well. 
We witness it each day in our businesses, our 
communities and our world, with each fresh idea, 
innovative approach and success we see.

The EY Entrepreneur Of The Year™ Program 
shows how fostering the spirit of innovation is 
making the most successful businesses thrive.

If you’ve been inspired by a successful 
entrepreneur based in New Jersey — or if 
you are one — submit a nomination today by 
contacting Sharon Knipper at +1 732 516 3622 
or by visiting www.ey.com/us/eoy_newjersey.

To learn more or to request nomination 
materials, call +1 800 755 2927 or visit us  
at ey.com/us/eoy.

Regionally sponsored by

Gold sponsors

Silver sponsors

®

Platinum sponsors

Technology companies plan to hire new staff over the next 12 months, 
but are concerned about a persistent shortage of tech talent, according 
to the second annual National Survey of Technology, Policy and 
Strategic Issues released by the Technology Councils of North America 
(TECNA) and NJTC.

The survey by TECNA, a non-profit trade association of regional 
technology organizations reveals that nearly two-thirds (63 percent) 
of the 1,700-plus C-level executives surveyed say they intend to hire 
new staff over the next 12 months. Small companies (74 percent) and 
medium firms (72 percent) are the most optimistic on hiring. 

At the same time, 69 percent of executives perceive a shortage in the 
quantity and quality of tech talent available to them. One-quarter say 
the shortage is “significant.” 

The talent shortage perception is present across all regions of the 
country. In the Midwest and West, 72 percent of respondents say there’s 
a shortage. The Northeast (67 percent) and South (65 percent) were 
slightly lower.

The second annual TECNA survey provides current and future 
technology trends locally, regionally and nationally. The survey was 
conducted in partnership with CompTIA, the non-profit association 
for the IT industry.

Other Key National Findings
Government should act on dollars-and-cents issues and  
STEM education: 
Access to capital is the top area where government policy action should 
focus, according to 46 percent of executives. Two other monetary issues 
appear in the top five: taxation and/regulatory reform (40 percent) 
and access to state and local funding for innovation and startups (37 
percent). Support for STEM (science, technology, engineering and 

math) education at the K-12 and higher education levels is cited as a 
policy priority by 41 percent of respondents.

Lukewarm assessment of federal government representation: 
Asked how well the federal government is representing the interests of the 
tech sector, 45 percent of executives said poorly or very poorly. Another 41 
percent said “just okay.” The comparable numbers for state government are 
38 percent, just okay; and 25 percent, poor or very poorly.

Business sentiment is on the upswing:  
The survey reveals improving sentiment about overall business 
conditions, with the biggest jump occurring in feelings about the overall 
economy. It’s at 56.4 on a 100-point scale, compared to 46.3 a year ago; 
and with expectations of more improvement – albeit modest – over the 
next six months

Many businesses plan to increase investments: 
In addition to hiring plans, 59 percent of executives say they’ll invest in 
new products or business lines over the next six months, with small (65 
percent) and medium companies (62 percent) leading the way. About 
half of all companies expect to boost expenditures on marketing and 
advertising and on technology.

Concerns about the economy are the biggest threat: 
A general lack of confidence or economic paralysis is the biggest threat 
to business activity, according to 44 percent of executives. Government 
regulation is next at 42 percent. Concerns about lower margins or 
downward pressure on pricing took a big jump – from 22 percent in 
the 2012 survey to 38 percent this year, placing it third on the list of 
concerns. Medium (51 percent) and large companies (50 percent) are 
most concerned about margin and price issues. n

Survey Reveals Talent Shortage 
May Impede New Hiring 

By Technology Companies

HIRING
TRENDS
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LEAGLE
EAGLE

A decade ago, few people would have 
understood the meaning of the reference 
“non-practicing entity” (NPE) or “patent 
troll.” This is clearly no longer the case as 
NPE litigations have skyrocketed over the last 
decade, and by some estimates account for 
over 60% of patent litigations.  

However, the fight between pro- and anti- 
NPE forces is not relegated to the courts.  The 
America Invents Act (AIA), signed into law by 
President Obama in September 2011, included 
several provisions that were intended to curb 
certain NPE practices. At best, this has had a 
marginal impact on NPE activity.

In a not-so-subtle attempt aimed at curbing 
the practices of NPEs, the Innovation Act 
has been introduced to amend the AIA. The 
Innovation Act includes four key measures: 
1) additional pleading requirements; 2) fees 
awarded to prevailing parties; 3) limited 
discovery during the claim construction phase 
of a trial; and, 4) the requirement of disclosing 
the real party in interest. 

With respect to the additional pleading requirements, the Innovation 
Act proposes a requirement for the initial complaint, counterclaim, 
or cross-claim for patent infringement to identify each allegedly 
infringed patent and each claim thereof. For each claim identified, each 
accused product, feature, device, method, system, process, or other 
instrumentality must be identified. One peculiar requirement is that the 
party alleging infringement must provide a description of its principle 
business. These heightened pleading standards are intended to aid a 
defendant in evaluating the claim, but they would raise the burden 
placed on all plaintiffs, including small businesses. 

Another Innovation Act change would award the prevailing party 
reasonable fees and other expenses incurred in a patent infringement 
action. Although clearly directed at NPEs, this could have the 
unintended consequence of reducing the amount of leverage individuals 
and small businesses would have. The risk of an unfavorable judgment 
may prevent abusive NPEs from moving forward with a spurious claim, 

but would also dramatically raise the risk of proceeding to trial for every 
plaintiff. Many individuals and small businesses would be unable to 
bear the risk and would be forced to settle meritorious claims.

Another change introduced by the Innovation Act would be to limit 
discovery during the claim construction phase of the trial to matters 
that would aid in the construction of the claims. All other discovery 
would be delayed until claim construction is complete.  Delay in 
litigation creates uncertainty for companies regarding the ideal path 
for existing and future product development. Discovery delay may 
ultimately drive up the cost of pursuing a suit, making it even more 
difficult for individuals and small businesses to bring a case to trial. 

The Innovation Act additionally requires disclosure of the real party 
in interest. The party alleging infringement must identify the assignee 
of each patent, any entity with a right to sublicense or enforce the 
patents at issue, any entity that has a financial interest in the patents 
at issue, and the ultimate parent entity. For a privately held entity, 
anyone that holds more than a 5% share must be disclosed.  This 
provision is perhaps the most effective at targeting abusive NPEs 
seeking to hide their corporate ownership. It is likely to discourage 
practices such as privateering, where a company sells patents to a 
third party who sues the company’s competition without disclosing 
the company’s interest.

In an acknowledgement of the potential negative consequences 
of the Innovation Act, the bill proposes a “Small Business Patent 
Ombudsman” to provide “education and awareness on abusive patent 
litigation practices” to small businesses.  However, this merely allows 
the United States Patent and Trademark Office to provide information 
to individuals and small businesses, not any substantive assistance.

The Innovation Act’s proposed requirements are designed to regulate 
the practices of NPEs. However, they could have a negative impact on 
individuals and small businesses. Delayed discovery limits the ability 
of individuals and small businesses to obtain a favorable settlement. 
Enhanced pleading requirements increase the cost of complying 
with the new standards. Finally, automatic shifting of attorneys’ 
fees dramatically increases the risk of pursuing patent infringers. 
Though the proposed education duties for the “Small Business Patent 
Ombudsman” indicate an awareness of small business concerns, this 
bill will make it increasingly burdensome for individuals and small 
businesses to assert their patents. n

BY GERALD B. HALT, JR. AND NEIL C. MASKERI 

The Innovation Act:  
What It Means for 

Small Companies and Startups

Gerald B. Halt, Jr. is a shareholder at Volpe and Koenig, P.C., a Philadelphia-based intellectual property law firm. He can be contacted at jhalt@vklaw.com. 
Neil C. Maskeri is an associate at the firm, nmaskeri@vklaw.com. 
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Electronics, Advaned Materials 
& Manufacturing
ASCO Power Technologies
An Emerson Network Power Brand
50 Hanover Road
Florham Park, NJ  07932
973-966-2000
www.EmersonNetworkPower.com
Bhavesh Patel, Director of Marketing
Bhavesh.Patel@emerson.com
ASCO is the leading supplier of power switching 
and controls for emergency, backup and on-site 
power generation.  We monitor, measure, transfer, 
regulate and control power.

Environmental & Energy
PARS Energy LLC
500 Horizon Drive, Suite 540
Robbinsville, NJ  08691
609-792-7818
www.parsenviro.com
PARS Energy, LLC is a startup company dedicated 
to the beneficial reuse of PEV batteries as energy 
storage systems for use by utility companies and 
electric power grid operators.

Information Technologies
Acenonyx International, Inc.
56 Wellington Road
East Brunswick, NJ 08816
888-434-1119
www.acenonyx.com
Joseph Banda, VP, Finance & Business 
Development  contact@acenonyx.com
Acenonyx provides mobile business applications for 
the hospitality industry that enhance the customer 
experience, expand revenue opportunities, reduce 
operating costs, and ensure customer loyalty.

Argotext   
196 Mt. Pleasant Avenue, Rockaway, NJ 07866
201-207-8696
www.argotext.com
Mark Schaffer, Founder- info@argotext.com
We are holders of Intellectual Property that offers 
a groundbreaking, yet simple solution to the biggest 
problem in a rapidly expanding new market: 
wearable smart devices.

SKC Group LLC
252 Nassau Street, 2nd FL
Princeton, NJ  08542
917-371-6689
www.skcnowledgeco.com
The Supply Chain Knowledge Company is a supply 
chain management science and software company. 
At SKC we combine deep supply chain insights 
with technology resulting in improved business 
performance, interwoven with the advancement of 
the social fabric for the markets we serve.

ThoughtFocus Technologies
2 Lincoln Highway, Edison, NJ  08820
646-942-5366
www.thoughtfocus.com
ThoughtFocus is an IT Services and product engineering 
company helping organizations with innovative 
technology solutions.

Premier Heathcare Exchange, Inc.
2 Crossroads Drive, Bedminster, NJ 07921
908-315-7061
www.phx-online.com
Todd Roberti, CEO
PHX provides advanced cost management solutions for 
health plans that combine claim processing automation 
with professional services to deliver a timely, centralized 
approach to healthcare cost management

Midawi Holdings, Inc.
189 Wall Street, Princeton, NJ  08540
609-356-0813
www.midawi.com
Midawi Holdings, Inc., headquartered in Princeton, NJ, 
was founded to take on the growing challenge of financial 
literacy among youth and adults. The company’s mission 
is to deliver a better way of organizing the family that 
is both more efficient and effective than other methods. 
We bring additional value to our users by offering 
financial education to all members of their family. The 
business was founded and incorporated in June 2009 by 
Kenneth Damato, commenced operations in May 2010, 
and launched the website in August 2011.

BioPharma Research Council
1 Sheila Drive, Tinton Falls, NJ  07724
732-403-3137
www.biopharmaresearchcouncil.org
Joanne Gere, Executive Director 
jgere@biopharmaresearchcouncil.org
Since 2009 the BioPharma Research Council has 
built the community of scientists across academic and 
pharma labs, government, suppliers and nonprofit 
groups. Through diverse educational programming we 
invite biotech/pharma researchers to participate, making 
connections that affect the development of healthcare 
breakthroughs across the eastern United State and 
beyond.

iCIMS
90 Matawan Rd.
Matawan, NJ  07747
732-847-1941
www.iCIMS.com
iCIMS, Inc., a leading provider of innovative Software-
as-a-Service (SaaS) talent acquisition solutions, is 
focused on improving customers’ business operations 
by delivering configurable, easy-to-use OnDemand 
platforms for businesses of all sizes and a customer 
experience that is second to none. 

LIFESCIENCES
ChinaLight 
(Guandong Consun Pharmaceutical Group)
Room 709, Floor 9
Guangzhou, CHINA 510308
86-20-89237601
www.clipcanton.com
Established in 1997, Guandong Consun Pharmaceutical 
Group certified with national GMP certification, 
consists of three factories and one R & D branch 
company.

Edge Therapeutics
139 South Street, Suite 102
New Providence, NJ  07974
800-208-3343
www.edgetherapeutics.com
Edge Therapeutics is a private, clinical stage, 
biotechnology company focused on addressing unmet 
medical needs by developing and commercializing life-
saving hospital products for acute, fatal and debilitating 
conditions based on their proprietary microparticle 
technology.

Group DCA/PDI
800 Lanidex Plaza, Parsippany, NJ  07054
973-795-8462
www.pdi-inc.com
Group DCA offers the creativity and innovation of an 
interactive agency, combined with the brand-building 
strategy and skilled account management of an agency 
of record. Those qualifications translate into award-
winning programs powered by DIAGRAM™ (DIAlog, 
GRaphics and Motion), our proprietary software. It’s 
the only software in the industry that enables clients 
to engage target audiences through a graphics-rich 
interface, capture response data, and use these data to 
customize future communications, making them more 
relevant and effective.

Service Providers
Camarès Communications
515 Valley Street, Suite 150
Maplewood, NJ  07040
973-539-6000
www.camares.com
Deb DiGregorio, President & CEO 
ddigregorio@camares.com
We deliver research, planning, marketing, advertising 
and PR services for companies selling technology.  Our 
experience is second to none.  We have a long and highly 
successful track record of positioning and re-positioning 
of tech companies, then launching them into the market 
with fully integrated, cost effective programs that deliver 
superior brand recognition and sales leads. Call us 
today.
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Joining the NJTC
Paul Frank • Ext 222 • pfrank@njtc.org

Membership Services
Judy Storck • Ext 246 • jstorck@njtc.org

Member Relations Manager
Ellen Stein • Ext 228 • ellen@njtc.org

Telecommunications
Fibertech Networks
300 Meridian Centre
Rochester, NY  14618
866-697-5100
www.fibertech.com
Fibertech operates one of the fastest growing metro fiber 
optic infrastructures in the Northeast. The company 
has built more than 8,200 route miles of network in 23 
markets across the Northeast.

I.D. Systems, Inc.
123 Tice Boulevard, Suite 101, Woodcliff, NJ  07677
201-996-9000
www.id-systems.com
I.D. Systems is a leading provider of wireless solutions 
for securing, controlling, tracking, and managing high-
value enterprise assets, including vehicles, powered 
equipment, trailers, containers, and cargo. For more 
information, please visit www.id-systems.com.

Internap Network Services Corporation
370 7th Avenue, Suite 1701
New York, NY 10001
877-843-7627
www.internap.com
Internap helps people build and manage the world’s best 
performing IT infrastructure.  Our global data center 
footprint, patented network technology and hybrid 
approach to hosting solutions delivers a seamless end-
use experience with the lowest latency every time.

CoreSite
1050 17th Street, Suite 800, Denver, CO  80265
702-446-2016
www.coresite.com
Coresite is more than just data centers. We accelerate 
our customers’ growth and performance by delivering 
network-dense, cloud-enabled data center solutions, 
offering the optimal combination of scalability and 
network connectivity to interconnected customer 
communities. All the best-in-class customer experience.

© 2013. Constellation Energy Resources, LLC. 
These materials are provided by Constellation 
NewEnergy, Inc. Any offerings described herein are 
those of Constellation NewEnergy, Inc., a subsidiary 
of Exelon Corporation. Brand names and product 
names are trademarks or service marks of their 
respective holders. All rights reserved. Errors and 
omissions excepted.

855.233.3620
constellation.com/NJTCAD1

Count on a Customized 
Energy Solution to  
Meet Your Needs.

Renewals
Achieve, Inc. (Globecon Group) 
 www.globecon.com
Battelle • www.battelle.org
Berkeley Varitronics Systems, Inc.
 www.bvsystems.com
Big Red Pin • www.bigredpin.com
Biofortis, Inc. • /www.biofortis.com
Biopticon Corporation • www.biopticon.com
Burpee Materials Technology LLC 
 www.burpeetech.com
Byram Laboratories • www.byramlabs.com
CANNONDESIGN • www.cannondesign.com
Coriell Institute for Medical Research 
 www.coriell.org
Enpirion, Inc. • www.enpirion.com
eTag Technologies • www.etagtech.com
Hosting.com • www.hosting.com
iCIMS • www.iCIMS.com
JMS Healthcare Partners LLC • www.jmshp.com
Jones Lang LaSalle • www.us.joneslanglasalle.com
Logi Analytics (fka LogiXML) • www.logixml.com
Mpower Financial LLC dba cashflownavigator.com
 www.cashflownavigator.com
New York Institute of Technology • www.nyit.edu
RedVision Systems, Inc. • www.redvision.com
Sentinel Critical Operations, LLC 
 www.sentineldatacenters.com
South Jersey Technology Park @ 
Rowan University, Inc.
 www.sjtechpark.org
Susquehanna Growth Equity, LLP (SGE) 
 www.sgep.com
Temple University • www.temple.edu
The Cline Group • www.theclinegroup.com
The Richard Stockton College of New Jersey
 www.stockton.edu
William Gallagher Associates • www.wgains.com

Make 2014 
your year to join the 

New Jersey 
Technology Council
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NJTC PHOTO GALLERY

Making 
Connections: 
Partnering 
Sessions for 
IT, Telecom, 
Electronics 

& Energy Firms
NJTC held an evening focused on 
collaboration and partnering and what 
it can bring to our regional economy. 
Meetings took place with anchor 
companies looking for potential partners 
and collaborators in several tech sectors. 
Thank you to our host and sponsor 
Woodcock Washburn LLP. 

Photo 1:   Cyber Security Workgroup facilitated by John 
McGlynn, Partner, Woodcock Washburn

Photo 2:   Micro & Smart Grids Workgroup facilitated by 
David Farsiou, Partner, Woodcock Washburn

Photo 3:  Nanotechnology Workgroup 
facilitated by Aaron Rabinowitz, 
Partner, Woodcock Washburn

CEO Forum 
Presents 

Growing Pains
Managing the different 

stages of your company’s 
growth/reduction

Fellow CEOs engaged in a in-depth 
discussion on how to manage the different 
stages of growth or reduction. The 
session focused on infrastructure, teams, 
processes, etc. in the good times when the 
company is growing and in the rough times 
when you must scale back. Discussions 
were led by Lou Bucelli, CEO, LimeBox 
Networks and Jeff Weinstein, President & 
CEO, RightAnswers, Inc.

1

2

3
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Regional Commercialization Summit
On December 5 the NJTC and PA BIO presented the Regional Commercialization Summit at 
University Science Center-Quorum in Philadelphia, PA.    Select Greater Philadelphia was a 
sponsor of the Summit.
The Regional Commercialization Summit was attended by over 100 professionals engaged in 
commercialization and tech transfer.   This year the Summit brought together university tech 
transfer officers, entrepreneurs and investors (venture capitalists, angel investors, business 
development officers, licensing officers, etc.) to present and hear presentations of technologies 
on the commercially-ready pathway. 

Photo 4:  Presenter:  Christopher Laing, VP of Science and Technology, University City Science Center
Photo 5:  Presenter:  Jane Hollingsworth, Managing Partner, Militia Hill Ventures
Photo 6:  Panelists L-R: Gil Beyda, Founder & Managing Partner, Genacast Ventures; Matthew G. McDevitt, EVP, 

BioMed Realty; Moderator: Gretchen L. Temeles, Associate, Duane Morris LLP; Tom Olenzak, Director of 
Innovation, Independence Blue Cross and Sudip Chakrabarti, Vice President, Osage University Partners

Innovators in Science is an ongoing presentation and networking 
series that has been developed with the support of the Rita 
Allen Foundation. The first of this series highlighted cutting edge 
commercial life science centered innovation and technologies. Our 
mission is to spotlight groundbreaking researchers and entrepreneurs 
as they share their work and discoveries with a multidisciplinary and 
diverse audience and network members of the regional technology 
and life sciences community.

Photo:  L-R:  Kathleen Thompson, The Rita Allen Foundation; Maxine Ballen, NJTC; 
Suzanne Christen, Institute for Advanced Study; Presenters:   Harlan Robins, 
Ph.D., Associate Member, Fred Hutchinson Cancer Research Center, and 
Founder, Adaptive Bio Technologies and Arnold J. Levine, Ph.D, Professor 
Emeritus, Simons Center for Systems Biology, Institute for Advanced Study, and 
Professor, Pediatrics and Biochemistry Departments, Rutgers Cancer Institute 
of New Jersey; Elizabeth Christopherson, The Rita Allen Foundation.

Innovators In Science: Cancer Research

6
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5
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NETWORKS
NJTC Industry Networks present programs 
about opportunities and challenges facing NJ 
technology companies by industry segment. 

Electronics, Advanced Materials 
& Manufacturing

Patron Sponsors:
EisnerAmper

Woodcock Washburn LLP
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Ellen Stein • Ext 228
ellen@njtc.org

Enviro-Energy Industry
Patron Sponsors:

WeiserMazars LLP
Woodcock Washburn

Contact: 
Paul Frank • Ext 222

pfrank@njtc.org
Ellen Stein • Ext 228

ellen@njtc.org

IT/Software
Patron Sponsor:

 BDO
Contact: 

Leo Mennitt • Ext 227 
lmennitt@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

LifeSci & MedTech
Patron Sponsors:
Drinker Biddle

Fox Rothschild LLP 
McGladrey

Contact: 
Leo Mennitt • Ext 227 

lmennitt@njtc.org

Telecommunications/Media
Patron Sponsor:

Verizon New Jersey
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

NJTC Peer Networks bring together like-minded 
technology professionals to share common issues, 
learn best practices and gain perspective across all 
technology industry segments. 

CEO Forum
Patron Sponsors:

Morgan Lewis • TriNet 
WithumSmith+Brown

Contact: 
Karen Lisnyj • Ext 229

karen@njtc.org

CFO Peer Network
Patron Sponsors:

Cresa NJ – North/Central LLC 
Ernst & Young, LLP

Contact: 
Karen Lisnyj • Ext 229

karen@njtc.org

CIO Peer Network
Patron Sponsors: 

Oracle • telx
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

Government Affairs
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

Software Engineering Leaders
Peer Network
Patron Sponsor:
Sparta Systems

Szaferman, Lakind, Blumstein & Blader, PC
Contact: 

Leo Mennitt • Ext 227 
lmennitt@njtc.org

For updated information or to register for NJTC events, visit www.njtc.org

NJTC TECHNOLOGY FORECAST 
January 24 • 8:00 AM - 2:00 PM  

The Westin Princeton 
Princeton, NJ

Members $150.00 • Non-Members $250.00
 Member Professional Service Provider $300.00  

The NJTC Technology Forecast focuses on the 
future –the future of innovation,  the future 
of capital raising,  and the future of disruptive 
technologies. Offering an early insight into what 
the dominant tech sectors in the region will be 
for 2014, the Technology Forecast will feature 
thought leaders who will give their unique vision 
and speak directly to the future of their respective 
sectors. 
  
Join us for this provocative and inter-active 
Conference, featuring thought leaders, investors 
and members of the technology community.

 Sponsor and exhibitor opportunities are 
available. Please email Meredith Meyer for 
additional information.

WHAT ABOUT WASHINGTON? 
January 30 • 4:00 PM - 6:00 PM  

WeiserMazars LLP 
399 Thornall Street 

Edison, NJ

Members $25.00 •  Non-Members $50.00  

Reading the tea leaves in 2014 will be important 
– it’s an election year. Congress has a lot of 
issues to resolve. 

We hope you will join us to talk about some of 
the issues of importance to regional technology 
companies, including: 
• What, if any, legislative efforts will happen 
in DC in relation to the Telecom and Energy 
industries? How will the new FCC chair handle 
releasing the great amount of spectrum needed? 
Will tax breaks be continued for wind and solar 
installations in the state, region and country? 
• What Intellectual Property changes are on 
the horizon in 2014? Speakers will include 
Washington experts. This program will introduce 
some topics for discussion when the NJTC 
delegation goes to Capitol Hill on February 11 
-12. 

Presenters include: Rich Goldberg, President, 
R2 Associates and Kelly Lewis, President, Lewis 
Strategic 

MAKING CONNECTIONS: 
PARTNERING SESSIONS 

February 6 • 4:00 PM - 6:00 PM  
Delta Corporate Services 

129 Littleton Road 
Parsippany, NJ 

Members $25.00 • Non-Members $60.00 

Join with NJTC and explore opportunities for 
collaboration and partnering with innovative 
companies, research organizations, and 
universities. 

Partnering and collaboration are key drivers to 
innovation, better results, and the growth of our 
region as a tech hub.  Through the globalization 
of business, collaboration will become even 
more of a continued success factor for business. 
The concepts are universal and are built and 
sustained on mutual trust and respect aligned 
around common objectives.  
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TECH TREK TO WASHINGTON 
February 11 • 1:00 PM - 9:30 PM  

LOCATION on 2/11/14 
The Liaison Capitol Hill 

Washington, DC

Members:  $300.00 

NJTC Members are invited to join us in 
Washington, D.C. on *February 11-12, 2014. 
In our ongoing effort to advance not only New 
Jersey’s technology agenda but national interests 
as well, we are once again partnering with 
TECNA (Technology Councils of North America) 
and CompTIA (Computing Technology Industry 
Association.). This 2 ½ day event will offer the 
opportunity to meet technology leaders from 
across the country, as well as New Jersey’s 
elected Federal representatives one at a time. You 
will also gain firsthand information on tax issues, 
STEM and data security.

* The Tech Trek runs from February 11-12. 
Members are invited to join us for ALL or PART of 
the Agenda.

MID ATLANTIC LIFE SCIENCES 
SYMPOSIUM 
February 20  

Kean University 
Union, NJ

The NJTC is proud to present this year’s Mid 
Atlantic Life Science’s Industry Symposium, taking 
place at Kean University, at the STEM facility on 
Thursday, February 20, 2014. The conference will 
address the latest developments in this rapidly 
evolving field and look beyond to the next 
generation of tools, methods and technologies to 
aid research and development.

Join us in the exhibit hall for a networking 
reception with a breathtaking view of the NY 
skyline

What you will learn about: Power Panel with 
representatives from large pharma, medical 
device and biotech companies who discuss 
developing partnerships with smaller companies.  
Also companies will be selected to make 
presentations focusing on Research Projects in 
the fields of Pharmaceuticals, Medical Devices 
or Biotechnology which are in the early – mid 
development stages.

2014 Life Science Forecast: conducted with 
Kean University features survey responses from 
NJTC members and non-members throughout 
the mid-Atlantic. The presentation will compare 

and contrast the results among the states and 
previous years.  The forecast covers such topics as 
research spending, business climate and leading 
areas of research and therapeutics.

As part of this program, we are conducting a Life 
Science Survey to gather a sampling of people’s 
view of the industry and it future. Visit our 
website to take the survey.  www.njtc.org

NJTC CIO CONFERENCE 
February 27 • 8:00 AM - 2:00 PM  

Synchronoss 
200 Crossing Blvd. 8th FL 

Bridgewater, NJ

Members $150.00 • Non-Members $175.00 
LUNCH ONLY NJTC Member $45.00
LUNCH ONLY NON-MEMBER  $90

Attendance at this event is exclusively for 
CIOs, CTOs, IT Directors, Senior IT executives, IT 
Managers, other senior business executives and 
sponsors/exhibitors. 

SPONSOR / EXHIBIT OPPORTUNITIES AVAILABLE 
Contact Karen Lisnyj at 856.787.9700 or karen@
njtc.org

NJTC’S BIG CHALLENGE 2014
WHAT’S KEEPING YOU UP AT NIGHT?

March 6 • 3:00-7:00 pm
Bergen Community College

Paramus, NJ

Members $25.00 • Non-Members $50.00

2014 will see many new dynamics for technology 
companies through the mid Atlantic states.  Join 
NJTC for an interactive discussion regarding some 
of the topics that will be keeping CEO’s and other 
employees at technology companies up at night.   
Some of the issues which will be discussed 
include Access to Capital, Access to Qualified 
Employees, Intellectual Property, Regulations 
and other issues.   Enjoy these discussions and 
others in an un-Conference format preceded 
by WorkGroups in Aviation Technology, 
Manufacturing and Cyber Security.
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Office, Lab, GMP Space, Medical 
Princeton Forrestal Center 

1 Research Way, Princeton NJ

52-75,000SF, 15’ Clear, 4,000 Amps

Office, Lab, GMP Space, Medical 
Located next to Mercer Airport 

 7 Graphics Drive, Ewing NJ

6,000SF Office, 12,000SF Warehouse; 22’ Clear, 800 Amps

Office, Lab, GMP Space, Medical 
Matrix Corporate Campus 

259 Propect Plains Rd, Cranbury NJ

8,000-50,000 SF for Sale or Lease, 800 Amps
located at NJ Turnpike Exit 8A

GMP Space, Warehouse 
827 Ridgewood Avenue, North Brunswick NJ

27,629 SF, 22’ Clear, T2G’s, new EPDM Roof,
Power: 800 Amps, Sale Price: $2,350,000

Office, Warehouse, Commercial 
1226 Route 130, Robbinsville NJ

10,000 SF, zoned: Oil Commercial, 1200 Amps

Office, Industrial, Commercial 
410 Whitehead Road, Hamilton NJ

9,000SF/3,200SF Office, Zoned: 
Commercial Sale Price: $875,000

www.fennelly.com | email: fennelly@fennelly.com

 Phone: 609-520-0061

SALE SALE

SALESALE

is...


