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A Pledge to Start the New Year
Within the myriad sectors that make up New Jersey’s vibrant technology 
community, there’s long been talk of the “brain drain” and what needs to be 
done to shore up the out-of-state exodus of our best and brightest.  And I 
won’t argue that keeping our home-grown, would-be technologists here isn’t 
a challenge well worth our efforts, so much so that it is a primary goal for the 
NJTC Education Foundation.  However there’s a brain drain that is more 
pressing and each and every one of us has the power to help plug it.

These days it is nearly impossible to tune in and not see a report about the 
dismal number of females entering the science, engineering and technology 
fields. According to a report by the National Center for Women & Information 
Technology, 41 percent of women leave technology companies after ten years, 
compared to only 17 percent of men.

The report, published in the Harvard Business Review, goes on to explain 
the reasons for the mass exodus. And, when you learn why well-educated 
women, eager to share their voices and talents with the world are turning 
away at alarming rates, you may just think you’ve gone back in time. It might 
as well be the 1950s.

Apparently there are two main forces driving women out of technology 
careers: isolation and machismo.

Women who feel isolated say they don’t have mentors.  They are “going it 
alone.” These women are 22 times more likely to leave positions than women 
who say the feel part of their team.

Stereotyping and gender bias and even machismo is also to blame for the 
female exodus.  A study by the center for Work-Life Policy revealed that most 
women in technology love their job.  Yet, the majority of those women say “the 
environment in which they work is simply inhospitable.”  The study revealed 
that many of these women in science, engineering and technology careers 
report having to deal with what they call machismo: demeaning attitudes, 
jokes and arrogance.  These women also report that their colleagues in the 
technology community “genuinely think women don’t have what it takes.”

Here are a few ways we can help solve the problem, if there ever was a call 
to action this is it:

•  If your company doesn’t have a mentoring program – start one and 
encourage men and women to join it.  This is critical at every level, 
especially at the C-Level; train employees to encourage communication 
and never tolerate stereotypes and gender bias.

•  Change trickles down. Supervisors, according to the Harvard study, “can 
have a profound impact on reducing isolation, recommending mentors, 
functioning as sponsor, providing access to flexible schedules, and 
reducing bias in performance evaluations and promotion procedures”.

In the end, we all know there are at least three side to every story, in this 
case, it’s “his”, “hers” and “ours”.  If we don’t do everything we can – and by 
“we”, I mean all of us with the power to mentor and speak out – then there 
really won’t be an “ours” worth talking about – talk about a brain drain.  n

    
      — Maxine Ballen, president & CEO, NJTC
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Steven Pivnik 

What do you want tech people to know about you?
That I’m in it to win it. I don’t enter any new market just to have a me-too product. I enter a space to be very successful 
in it; I would like people in IT to know that if Binary Tree is releasing a product in a specific space that our track record 
and our intent is to lead that space. 

What are the three words you would use to describe yourself?
Competitive -- because second place sucks. Professionally, we have a great track record for beating our competition and 
continuously gaining market share in every product that we launch.

Personally, I find that competing in triathlons is such a rewarding experience. It’s motivational and inspirational to 
others and I get joy in that. Professional competitions help me compete better in races and vice-versa.

Fun -- I love to have fun, both at work and at play. My Co-CEO always tells recruits “you spend 80 percent of your day 
at work so you better be having fun.” I wholeheartedly believe in that.  Everyone here really has a good time otherwise 
we wouldn’t have the near non-existent turn over that we have. Our corporate get-togethers are a blast and the whole 
crew just loves to party.

When I’m not traveling on business, we go out with friends or family almost every single weekend of the year. If 
laughter adds years of life then, at this pace, I should be living until I’m 120 because of all the fun I have with family, 
friends, and colleagues.

Trusting -- I like to give everyone the benefit of the doubt. It really hurts when I get let down, professionally and 
personally, but I use that as a learning experience. Even with all the lessons learned over the years, I try to see the good 
in everyone.

If you could have lunch with one person, living or dead, who would it be?
My grandfather -- David Azimov. He is the biggest hero in my life and I will forever regret not having more detailed and 
serious conversations with him as an adult. He uprooted my entire family in 1972 (I was three) from Odessa in the Soviet 
Union and moved us to Brooklyn, N.Y. with hopes for a better life. If not for the courage, sacrifice and determination that 
he and my grandmother showed, I would not be where I am today. I learned a lot from him as a child and a teenager 
but life got in the way from having a closer relationship after I had a family and career of my own. I could have learned 
so much more and I regret not spending more time with him, especially during his final years. I can’t make up for years 
in a single lunch but it would mean the world to me.

What’s your favorite part of your job?
Evangelizing our products to customers, partners, analysts and potential employees.  I love traveling world wide to trade 
shows, road shows, presentations and meetings to get the chance to see firsthand the reception and questions we get. 
There is no better feeling than having a team of people work on something for six months and then to see the acceptance 
of the solution by a customer that is in need of it.

What are you reading right now?
Ironman Lake Placid: Racing Tips and Strategies by Raymond Britt. In the spring of 2009 I started getting depressed 
about the fact that I was going to be turning 40 in September. I committed to myself that I would be in the best shape 
of my life for that birthday and signed up for a triathlon. It worked! I trained my heart out, got into great shape, had 
a really good first race and am now hooked on the sport. Since my first sprint distance race in September of 2009, I’ve 
done an Olympic Distance Triathlon, a Half Marathon, a Half Ironman Triathlon, the NYC Marathon and I am signed up 
for Ironman Lake Placid for June 2011.

CEO, Binary Tree
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“ My co-CEO always tells recruits 

‘you spend 80 percent of your 

day at work so you better be 

having fun.’ I wholeheartedly 

believe in that.”
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Think ahead! What do you see yourself doing 
when you retire? 
Professionally, I would love to be a business consultant and give young 
entrepreneurs advice about running their company. I have learned so 
much in the last 20 years and am looking forward to learning much, much 
more in the years ahead. By the time I retire I hope to impart some of that 
knowledge to my kids, grandkids and other entrepreneurs. 

What would you like people to really think about 
your company? 
I would like for people to think of us as the best in the business and true 
subject matter experts in the niche that we’ve established for ourselves. 
There are many generalists out there and companies with many products 
and many service offerings. Very few do only a few small things and do them 
incredibly well and that’s how I would like Binary Tree to be viewed.

What is the thing you are most proud of when 
you think about your company?
I’m very proud that we’ve been able to grow a company to a respectable 
revenue size and geographic coverage without any outside capital. 

describe your company’s “culture.”
We are 95 percent virtual with employees spread across 20 states and five 
countries; it’s amazing that we have a family and very team oriented culture 
here. We set audacious company, department and team goals and we beat 
them, year after year.  Everyone here loves the game and loves to win. This 
is a testament to the management team that we have and the leaders in 
every department.

What’s next for your company?
We’re expanding our niche offering to a much wider audience and 
in support of additional source/target platforms. We spent the 1990s 
migrating customers from all platforms to Lotus Notes. We spent the last 
six years migrating customers from Lotus Notes to Microsoft Exchange 
and Sharepoint. Now, we’re going to be adding Exchange to Exchange to 
our solutions set.  There are over 50 million end users out there still using 
Exchange 2003 and all those companies will be upgrading to Exchange 
2010 or to the cloud. That is a tremendous revenue opportunity.  Along with 
some other things that I cant share yet. n
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BUsiness & strategY

I 
received an email: “Would you be interested in writing an article. 700 words 
maximum, headshot photo of author required.” Hmm. I would be interested; but, 
I’m not so sure about this headshot thing. I am not so 
concerned about hiding my appearance or ethnicity. 
I also don’t have some deep-seated stalker fear 
of geotags showing where the picture was 
taken. I am somewhat concerned about 
personalization technology searching 

for photos of me and populating them into web 
pages, or coupling them with all those neat 
things allowing someone to assess whether I 
am more interested in green widgets rather 
than blue ones. I am definitely concerned 
with someone ripping-off my image to create 
false identification documents, or swiping 
the photos to use it on a site I despise. 
When I really think about it, it’s just that 
once a photo is out there, I lose control of 
it (or maybe it’s just a good entrée for this 
article). By the way, “No,” I don’t (usually) 
walk around with a paper bag over my head. 
Don’t ask about the tinfoil hat.  

I know! I’ll write the article about 
my conundrum. I wanted to write about 
internalizing privacy into business processes 
anyway and here is a great jump-off point. Do 
they really need the photo; and if so, should I do 
it? If I don’t, no one will see my article (which may 
not be a bad thing). If I do, I’ll have to do something 
that makes me feel uncomfortable. Maybe I can work 
around that (see inset). I’ll need to relate it to the article. 

Many terms are used to define the process of operationalizing 
privacy into an organization. Some consider it just another risk 
assessment analysis. But in other respects it is a process to achieve what is wanted, just in a way 
that is transparent and creates customer trust, rather than embarrassing headlines. One system 
is “privacy-by-design” with its foundational principles.  

The important part is that businesses develop goods and services with an eye toward 
embedding privacy in, instead of not considering it, or trying to “fit” some security aspects in 
after development. 

Author… 
Head Shot Needed.

By JoE PEcoRa JR.

(And What That Has to Do with 
Operationalizing Privacy)

How has the Small Business 
Jobs act of 2010 helped 

technology companies utilize the 
Research tax credits they have 
generated?

Prior to the passage of the Small 
Business Jobs Act of 2010 this 

past September, many small and mid-
sized businesses operating under the 
form of an S Corporation, Partnership 
or Sole Proprietorship were barred from 
using their accumulated Research and 
Development tax credits due to the AMT 
(Alternative Minimum Tax) floor.  Under 
the newly passed act, the AMT floor has 
been removed for tax years beginning in 
2010 with the result that these credits, 
and other general business credits, can 
now be used to offset all tax of the pass-
through entity’s owners, whether regular 
tax or AMT.

An eligible small business qualifies if 
it is not publicly-traded and its average 
gross receipts for the prior three tax years 
does not exceed $50 million.  

Also, for 2010 only, excess research and 
general business credits for eligible small 
businesses may be carried back to the 
prior five years as opposed to the normal 
rule of a one-year carryback.  

Businesses need to plan now on how 
to take advantage of this one time 
opportunity to reap the benefits of tax 
credit utilization available under the 
new law.

A

Q
Accounting Q&A

Paul Gergel, CPA, 
CFP™, CITP is a 
Partner in the Princeton 
office of WithumSmith 
+Brown, Certified 
Public Accountants and 
Consultants.  He is also 
a member of the Firm’s 
Technology Service Group, 
serving technology clients 
in the areas of audit and 
tax.  Paul can be reached 
at 609-520-1188 or 
pgergel@withum.com.
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While there are numerous examples to consider, one recent case comes to mind where 
a school system provided its students with laptops. The laptops were outfitted with remote 
activation for built-in webcams and screenshot capture which could be reported to school 
officials. The school district included that technology to find lost or stolen laptops. However, 
a student alleged he was confronted by an administrator about screenshots from his computer 
when the computer was not then currently lost. Apparently, many images were reported, 
including photos of bedroom scenes and families in homes even after computers were found. A 
couple of the claims were reportedly settled for over $600,000. 

Some might see this as a colossal privacy breach. Did the school system consider 
alternatives? What about GPS tracking of the unit?  How about insurance or having families 
make a security deposit against the cost of a replacement machine if lost?  Even if they did 
consider these alternatives, the technology ultimately used had the capacity to be misused; 
and, if misused, could represent a significant intrusion on personal privacy. Did the 
school system properly implement its decision, with written policies, training, oversight, 
discipline for misuse, physical, technical, and administrative restrictions on access for 
individuals or role based employees with a need-to-know?  

One must consider the purpose for which data is collected, used, and stored. “Why 
do we need this data?” What is the actual, or perceived, sensitivity of the data? What 
uses can be made from the data, even if those uses were not the intended ones? What 
are the alternatives? 

If the data is necessary for a legitimate business function, then the question becomes, 
“How do we limit its storage, use, and dissemination?”  In addition to other factors, 
minimizing encompasses limiting the type of data gathered, the length of its retention, 

and its dissemination.  
In the world of eCommerce, at least one recent study shows that users are more willing 

to share personal information with brands they trust. Trust, in this aspect, may have much 
to do with whether there are clear and accessible user privacy controls, and the user is asked 

with whom their information can be shared, or is simply told it will not be shared (other than 
with necessary service providers).  

Before launching new offerings which may have privacy and information security implications, 
management would do well to consider how privacy relates to revenue generation and how 
those new practices might be viewed by the greater community. 

Be proactive to develop your position points on novel offerings that have privacy implications 
to build trust.  n

Work & PeoPle Q&A

If a growing company is 
looking to develop the 

potential of its people, to promote 
their loyalty and ability to add 
value to the enterprise, what would 
you recommend that a company do 
to kick this effort off and maintain 
it going forward?

It is important that companies 
back up their words about 

promoting a learning-enhancing, 
growth-oriented corporate culture and 
about emphasizing the opportunity it 
gives to allow people assume greater 
roles and responsibilities for the 
company, with real training, coaching, 
and mentoring for those identified 
with high potential. These services 
yield the best results when they are 
tailored to the company’s business and 
leadership issues. Some companies 
provide across-the-board training and 
mentoring programs, while others 
select individuals for these services 
based on their performance reviews 
and career path. Investments made in 
people’s potential development may 
seem “soft” at first, but they can yield 
significant value over time.

A

Q

Stephen Kohn is President of  Work & People 
Solutions, a leadership and organizational 
development firm that provides specialized 
training to Key Account Managers and Senior 
Executives. He is co-author of best-selling books 
6 Habits of Highly Effective Bosses and 6 Habits 
of Highly Effective Teams. He can be reached at 
steve@workandpeople.com or 914-686-2552

Joe Pecora, Jr. is a partner at OlenderFeldman LLP, a law firm in Union. 
He is a Certified Information Privacy Professional (CIPP) and concentrates his practice on privacy 

and information security issues. He can be reached at jpecora@olenderfeldman.com.
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Winning strategies

The Information Economy, or Knowledge Economy, of the 1980s and 1990s has given way to 
the more dynamic and accelerated environment in which we now live known as the Creative 
Economy. Today’s Creative Economy is marked by significant advancements in communication 
and technology that have transformed our economic model in a brief period of time. 

Technology executives looking to commercialize their product are best served by understanding 
the various Creative Economy dynamics. Executives also need to realize the impact those 
dynamics have on the stakeholder(s) they need to influence: angel investors, venture capitalists, 
clinical research organizations, insurance companies, healthcare providers, manufacturers, 
management candidates and marketing partners. Finally, technology executives need to realize 
and, then avoid, the common marketing mistakes that others in their profession make. 

Understanding the Various Creative Economy dynamics 
The information exchange rate has substantially increased during the last few years. While 
the Information Economy opened new avenues of acquiring information via the Internet, 
the Creative Economy has substantially increased the amount and exchange rate by which 
information is made available to people. 

There is substantial increase in the number of information mediums now available. These 
new products and technologies empower people to distribute and obtain information more 
effectively and efficiently than in the Information Economy. 

There is a continual increase in the number of products and services from which to choose. If a 
technology executive hopes to commercialize a product, then they must realize that competitors, 
no matter how insignificant they may think they are, actually do exist. Understanding the impact 
that these three dynamics have is the second ingredient in developing a successful technology 
commercialization plan. 

The Impact of Creative Economy dynamics 
The three dynamics of the Creative Economy have resulted in two significant developments. 

People have a difficult time deciding among the ever growing number of choices. In some 
situations, people have so much difficulty making a purchasing decision that they will sometimes 
choose not to purchase anything or make irrational purchasing decisions. This is important to 
recognize because in these situations the seller has limited or no impact on the purchasing decision. 

There is an ever growing psychological burden placed on people as they seek to decipher more 
information and messages being distributed through more advertising mediums. Technology 
executives who hope to successfully commercialize their product and provide a return on their 
investor’s financing need to not only understand these two impacts but they also need to develop 
a commercialization plan that addresses how they will do so. 

Common Mistakes Technology Executives Make 
In addition to the Creative Economy dynamics and their impact, technology executives 
must also be cognizant of three common mistakes that their contemporaries make regarding 
marketing. First, they too often rely on the science and technology to tell their story. A second 
common mistake is that technology executives fail to view marketing as real work and often 
start the marketing process, however limited it may be, far too late in the product development 
lifecycle. And, finally, a disconnect often exists across the different business documents created 
by the technology executive. The business plan, investor presentation and other documents need 
to have a consistent and compelling story about the company and product so that the same 
powerful message is presented to each stakeholder involved. 

Going forward, a successful commercialization strategy will require a knowledgeable executive 
who is aware of the Creative Economy dynamics, realizes the impact of those dynamics and 
avoids the common marketing mistakes technology executives make.  n

Fundamentals of Marketing Technology 
in the Creative Economy

Michael Edmondson, Ph.D., and Peter Abramo, Ph.D. are the founders of MEAPA, LLC, 
a global training company. Visit www.meapa.com for more information.

By MIcHaEL EDMoNSoN, PH.D., aND PETER aBRaMo, PH.D.

for more information and to register visit www.njtc.org

legAl Q&A

With the current financial 
stresses of the marketplace, 

what alternatives do business 
clients have to the “hourly rate” 
billing model for legal fees?

Businesses are continually 
challenged to manage their 

legal fees. Law firms have become 
more agreeable to customizing fee 
arrangements from the “hourly rate” 
model. Examples of alternative models 
include: (1) flat fee/ task billing; (2) 
contingency or blended rates; or (3) 
modified hourly billing.

In flat fee arrangement(s) counsel 
performs specific legal work for a sum 
certain. Contingency agreement(s) 
provide counsel is paid an agreed 
percentage upon completion of the 
transaction or success of litigation.  
Blended fee(s) reduce hourly rates in 
consideration for also receiving a smaller 
percentage of the client’s recovery from 
the litigation or transaction. Modified 
rate agreement(s) afford value where 
the legal work concerns a large litigation 
or transaction, and reduced rates are 
offered for receiving the volume of work. 

In these rough economic seas, 
attorneys realize business clients 
need effective legal representation 
at reasonable cost(s) to stay afloat.  
Therefore, companies should consider 
alternative fee arrangements to manage 
the inherent variable nature of legal fees.

A

Q

Timothy Lyons is a 
shareholder at Giordano, 
Halleran & Ciesla, P.C. 
in the Litigation Practice 
Area and can be reached 
at tlyons@ghclaw.com 
or 732-741-3900.
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NJTC 
Capital Conference

friday, January 28, 2011
Westin Princeton, Princeton, NJ

great Things 
Are happening –

Business is getting 
done Again

NETWORK WITH:
CAPITAL SOURCES  

ADVISORS 
DEAL MAKERS  

FIRMS SEEKING CAPITAL

Celebrating 15 Years



Business is geTTing done AgAin
  The New Jersey Technology Council’s Capital Conference is the tri-states premier event 

connecting the region’s most promising companies with knowledgeable investors.  
Attending is a “who’s who” of CEO’s, CFO’s, entrepreneurs of every shape and size, cutting 
edge technologists, pundits, and business leaders. The NJTC invites you to attend the 15th 
annual Capital Conference. 

whAT you will leArn
  This year, the conference will focus on the drivers and issues that are setting the stage for 

business growth.  At the full day conference you will hear from experts on the front lines of 
investing in 2011 and from financial predictions to CEO Success Stories the conference is a 
must attend.

who should ATTend
 • Those seeking growth capital, strategic partners & advisors…
 • Entrepreneurs
 • CEO’s
 • CFO’s
 • Advisors and Deal Makers
 • Angel and Venture Investors
 • Innovators
 • Service Professionals
 • Business Development Professionals

regisTrATion
Early Bird Registration - Before January 7, 2011:
 • NJTC Technology Member: $150 / Non-Members: $225 / Students: $75
 •  Member Professional Service Provider: $250 /  

Non Member Professional Service Provider: $325 
  
After January 7, 2011:
 • NJTC Technology Members: $200 / Non-Members: $275 / Students: $75
 •  Member Professional Service Provider: $300 /  

Non Member Professional Service Provider: $375 

PLEaSE NoTE:  Registrations received after 5:00 PM, Monday, January 24, 2011 
may not appear on the Capital Conference attendee list.

ThAnK you To All of our sPonsors
DLA Piper  • EisnerAmper LLP

Empire Valuation Consultants  • Fox Rothschild
Geller & Company  • Lowenstein Sandler PC 

Morgan Lewis  • NJ Economic Development Authority
NJTC Venture Fund  • Silicon Valley Bank

SNR Denton  • SorinRoyerCooper LLC  • Updata Partners

coNfERENcE SUPPoRTER
Susquehanna Growth Equity

for more information and to register visit www.njtc.org



AgendA 
8:30 am REGISTRaTIoN/BREaKfaST

fEaTURED SPEaKER
 Peter Lattman, Dealbook columnist, The New York Times

BREaKfaST PaNEL Sponsored by SorinRoyerCooper LLC

Featuring:  Mark Heesen, President, NVCA
2011 financial Predictions
Panelists will make their financial predictions for 2011. Additionally, this panel will update the audience 
on the available sources of capital and compare and contrast the benefits and pitfalls of each.
Panelists confirmed at Press Time:  John Frankel, President, ff Asset Management, LLC;  
Michael Moretti, SVP, Silicon Valley Bank; Govi Rao, President & CEO, Noveda Technologies
Moderator:  David Sorin, SorinRoyerCooper LLC

coNcURRENT PaNEL DIScUSSIoNS:
 •  Meeting Investor Expectations in challenging & changing Economic Times

The financial and operational expectations of angels, venture capitalists and 
private equity funds in these changing and challenging economic  times.

   Panelists confirmed at Press Time:  Kathleen Coviello, Director, Technology and Life 
Science, NJ Economic Development Authority; Jim Gunton, General Partner, NJTC Venture 
Fund;  Flint Lane, President & CEO, Billtrust; Jeffrey Nicholas, Partner, Fox Rothschild 
Moderator:  Philip Politziner, EisnerAmper

 •  Lessons Learned 
   A panel of CEOs will discuss how they reinvented and repositioned their companies 

to reach the next level.  Discussion will include using M&A as a financial tool, 
should a public company go private and should a private company go public.

   Panelists confirmed at Press  Time: Paul Boyer, Executive Director, Sales, ANCERO, LLC; 
Simon Nynens, Chairman and CEO, Wayside Technology Group; Scott Yetter, President, 
Voxware, Inc. 
Moderator:  Ray Thek, Lowenstein Sandler PC

 •  Traditional and Non-Traditional funding Sources
   A discussion of traditional and non-traditional funding sources as well as how much money a 

company should raise to reach the next level and  how an entrepreneur should stage each raise.
   Panelist confirmed at Press Time:  William Kuhlman, Federal Tax Services Director, Geller & Co.
  Moderator:  Emilio Ragosa, MorganLewis

 •  Dual Track
Issues surrounding a company simultaneously pursuing a sale 
and raising capital resulting in a sale or an IPO.

   Panelists confirmed at Press Time:  Chris Sugden, Managing Partner, Edison Venture Fund;  
Jon Seeber, Update Partners – Principal  
Moderator: Andrew P. Gilbert, DLA Piper

LUNcHEoN PaNEL Sponsored by SNR Denton

cEo Whiteboard: charting Success in the Midst of challenging Times
   Despite the falling tide of the Great Recession, a number of CEOs have managed to steer their 

companies into deeper waters where they’ve experienced impressive growth.  What hazards 
did they foresee?  What critical course changes did they order?  Come hear from our panel of 
leading tech industry Skippers as they discuss the secrets of their success.

   Panelists confirmed at Press Time:  Peter Mehta, CEO, SANPulse;  Kent Wakeford, CEO, AdSafe 
Media; Stephen G. Waldis, Chairman, President and CEO, Synchronoss Technologies Inc.

  Moderator:   Victor H. Boyajian, Chair, Venture Technology Group

for more information and to register visit www.njtc.org
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inforMation ManageMent

Quick – What do .nyc, 
.music, and .golf have 
in common? No, it’s 
not a new Broadway 
musical about Tiger 
Woods. These are three 
possible new domain 
name extensions that 
are being proposed 
under a new initiative 
by ICANN, the 
organization that 
oversees generic top-
level domains (gTLDs) on the Internet.

 What are gTLDs anyway?
Worldwide, nearly 2 billion people connect 

to the Internet, and they access the World 
Wide Web through nearly 800 million Internet 
domains. This represents more than an 800% 
increase in Internet domains over the past 
10 years.

Behind all of these connections is a very 
complex system of identification. Simply put, 
to reach another person on the Internet 
you have to type a unique address into your 
computer—a name or a number. ICANN, the 
Internet Corporation for Assigned Names and 
Numbers, is instrumental in the regulation 
and dissemination of Internet identifiers 
across the world.

 With the rapid expansion of the use of the 

Internet worldwide, ICANN has launched an 
initiative to expand the domain name space to 
include a broad array of new gTLDs, or generic 
top-level domains.

A TLD is a top-level domain. This is the 
right-most character string suffix that appears 
at the end of an Internet domain name (for 
example, .com, .org, .net, .gov). Generic top-
level domains represent a special class of top-
level domain that are overseen by ICANN and 
are generally available for registration and use 
worldwide, rather than ccTLDs or Country-
Code top-level domains which are reserved for 
specific use by countries or territories. Top-level 
domains are crucial to the Internet’s domain 
name system (DNS) since they not only aid 
in the routing of Internet traffic, but also are 
used to identify specific types of organizations, 
associations, or activities.

ICANN was formed in 1998. It is a not-
for-profit public-benefit corporation with 
participants from all over the world dedicated 
to keeping the Internet secure, stable and 
interoperable. It promotes competition and 
develops policy on the Internet’s unique domain 
name identifiers. Through its coordination 
of the Internet’s naming system, it plays a 
significant role in the expansion and evolution 
of the Internet. ICANN holds three public 
meetings per year, which are open to anyone 
who wishes to attend.

There are currently only twenty-two generic 
top-level domains in existence. Eight predate 
ICANN (.com, .edu, .gov, .int, .mil, .net, .org, 
and .arpa), and fourteen more were added 
in two rounds. Seven of these gTLDs were 
added starting in 2000 (.aero, .biz, .coop, .info, 
.museum, .name, and .pro); and seven more 
have been added since 2004 (.asia, .cat, .jobs, 
.mobi, .tel, .travel, and .post).

So, with the new gTLDs, ICANN is opening 
up the domain name space. These new domains 
will provide opportunities for businesses and 
organizations to own a gTLD and define 
that space for their own purposes of business 
expansion, community building, or branding 
online.

Due to the complicated nature of the 
application process for new gTLDs—coupled 
with the vast amount of information that an 
applicant must digest and master within a 
relatively short period of time—Iron Mountain 
has put together a white paper to help 
summarize the issues and give an overview of 
the process associated with applying for a new 
gTLD. The process is still taking shape and is 
subject to further additions and changes.

Download Iron Mountain’s white paper 
to gain a better understanding behind the 
impact of new gTLDs and issues around brand 
protection for your business. Essential reading! 
New gTLDs Approach the Finish Line n

Richard Kane is a product marketing manager at Iron Mountain. For more information, 
visit www.ironmountain.com/ipm, email ipm-info@ironmountain.com, or call (800) 962-0652.

New gTLDs 
Approach the Finish Line

By RIcHaRD KaNE
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Photo: Andy Daga, Momentum Dynamics
Inset: Fed Ex truck is an electric commercial vehicle.
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Two years ago, when most people thought about electric 
vehicles (EVs), Toyota’s Prius came to mind. Today, they think 
about the Chevy Volt and Nissan Leaf. Owning one of these 
cars may have a real impact on an individual’s environmental 
footprint. However, significant environmental impact won’t 
be felt by replacing one or two or even three personal gas-
guzzling vehicles with electric ones. 

To make a global difference, change needs to occur at the 
commercial level – with fleet owners and operators who 
have the ability to take a considerable number of gas-fueled 
vans, trucks and buses off the road and replace them with 
electric vehicles.

Every company wants to make environmentally smart 
decisions – but not at the cost of the bottom line. But, if 
they can go green while saving green? Sign them up.

That’s where Momentum Dynamics comes in. The 
clean technology company’s proprietary system allows 
electrically powered vehicles to be recharged without the 

use of wires or cables. The system incorporates an integrated suite 
of hardware and software. 

By going electric and using Momentum Dynamic’s technology to 
charge and recharge fleet vehicles, companies stand to save up to 80 
percent of their fuel costs when they switch to electric vehicles and take 
the gas guzzlers off the road. Best yet, it doesn’t matter whether you are 
a huge company like Fed Ex or a local plumbing company with a dozen 
vans or a municipal bus transit system – it’s hard to ignore a projected 
savings of that proportion.

The Future… It’s Electric!
Electric commercial fleet vehicles of all sizes and classes are being 
produced for worldwide distribution by companies such as Smith 
Electric Vehicles, Freightliner, Ford and Navistar. In a recent report by 
Pike Research, more than 740,000 hybrid electric fleet vehicles will be 
sold in the next five years.

Andy Daga, CEO of Momentum Dynamics, said that there are many 
companies in the United States that have already committed to going 
electric. These include: Federal Express, UPS, the United States Postal 
Service, and major rental car companies such as Enterprise. Frito-Lay 
announced over the summer the purchase of nearly 200 battery electric 
delivery trucks for its fleets in New York and Ohio. GE has ordered 

25,000 electric vehicles for its fleet. The government’s General Services 
Administration has six companies competing to provide it with 100 
electric delivery trucks. And, the list goes on.

“Commercial fleet owners and operators are motivated to include 
electric vehicles as part of their fleets for three reasons,” according 
to Daga. “Significant savings on their fuel costs (75 to 80 percent), 
reduction in vehicle emissions, especially with idling and a set and 
predictable travel route with multiple stops and starts.”

Momentum Dynamics is committed to working with companies to 
uncover the true cost savings of going electric and using the company’s 
proprietary technology. In fact, it will be conducting a beta test program 
with a rental car courtesy mini bus at LAX Airport in 2011.

So, How does It Work?
The Momentum Dynamics wireless charging system involves a 
component that is installed in a battery electric or hybrid vehicle. A 
corresponding transmitting ground component is installed where the 
vehicle can be parked for “recharging.” These charging stations will be 
located in commercial fleet hubs or depots as well as at public facilities 
and retail outlets. “Our operating software system allows the system 
to telematically identify equipped vehicles and track and complete the 
sale of power. Think E-ZPass or FasTrack and you get the idea,” Daga 
explained.

The company has been awarded two grants to beta test its 
technology. The first grant from California is for the project at LAX 
Airport. The other demonstration project location is in Reading, Pa., 
where Momentum Dynamics will be equipping two battery electric 
para transit vehicles. This grant of nearly $600,000 was awarded from 
the Pennsylvania Department of Environmental Protection. 

The company is currently considering other test projects around the 
country and is actively looking for strategic partners.

“This is an incredibly exciting time and defining moment in 
Momentum Dynamics’ development. In a short time, we have gone 
from developing a concept of an integrated suite of technologies to 
wirelessly charged commercial fleet of electric vehicles to then having 
that technology developed and applied to individual and consumer 
passenger vehicles to now developing a technology that has applications 
that can significantly improve the safety, security and environment of 
our military forces,” said Daga. “This is a tough economy, but it is also 
a great catalyst for innovation and discovery.” n

By KaTHLEEN coTTRELL

Commercial Fleets 
Makes the Switch 
to Electric, Save 80 
Percent in Fuel Costs

Saving Green 
While Going Green

Kathleen Cottrell is one of the founders of Momentum Dynamics. 
She can be reached at Kathleen.Cottrell@momentumdynamics. Visit www.momentumdynamics.com for more information.



TechNews   |   www.njtc.org   |   January 201118

HUMan CaPital

T
he importance of 
retaining talented 
people in your 
organization is both 
widely understood 
and increasingly self-
evident. Without 
specialized human 

resources performing the tasks and services 
needed to operate your business and keep 
your customers happy, your business would 
be impossible to operate. Indeed, it would 
probably cease to exist. 

The management challenge for organizations 
like yours lies not simply in understanding how 
important it is to keep talented people satisfied 
with their employment at your company, but 
in implementing meaningful strategic actions 
that truly impact the degree of job satisfaction 
and loyalty that valuable employees feel about 
your firm. 

An underappreciated organizational strategy 
to retain valuable employees is supervisory 
training and skill development in “people 
management” competencies. Most of us have 
heard – and appreciate the wisdom inherent 
in its meaning – of the adage that people do 
not leave their companies when they resign 
their employment; they leave their managers. 
That is, when talented, valuable people resign 
from an organization, they often are seeking 
to get away from what they deem to be 
a malignant, restrictive, uncomfortable, or 
generally unsatisfying relationship with their 
boss. 

In markets within which people with 
specialized skills are desired by a wide 

range of similar firms, poor supervisory 
relationships are one of the leading causes 
of talent drain within an organization. When 
a supervisory relationship feels constricting, 
unfair, unappealing, or not conducive either 
to near or longer term professional growth, 
many talented employees are likely to tell 
themselves, “I don’t need this!” and begin a 
search for a more suitable work environment.

Talented employees do not need to 
love their boss, nor do they even need to 
develop a friendship with their manager 
that transcends the work they do together. 
What they want from bosses is a two-way, 
mutually satisfying relationship within which 
the supervisor demonstrates behaviors that 
show understanding for the employee’s 
circumstances, and that recognizes, motivates, 
and rewards excellent performance. At the 
same time, they also want the individual who 
leads them – an individual positioned at a 
higher level in the organization - to guide, 
coach, and mentor them toward greater career 
achievement and advancement within the firm 
for whom they both work.  

It is typical for individuals promoted to 
leadership positions to have earned their 
new supervisory role due to their superior 
knowledge of the business, longevity with the 
company, technical expertise, or trust gained 
from solid performance in a non-supervisory 
role. Unfortunately, none of these backgrounds 
have a strong association with effectiveness 
performing supervisory responsibilities.

Despite common viewpoints to the contrary, 
the human relations skills needed by effective 
managers can be learned and developed, even 

if they are not an intrinsic or natural part of 
the supervisor’s personalities or emotional 
make-up. As a management coach, I have 
often been surprised by individuals’ ability 
to tap into the “people manager within,” 
even when they have a track record of prior 
difficulties with interpersonal communication 
and building instrumental relationships with 
their direct reports.  

How does this transformation occur, 
from someone seemingly oblivious to the 
importance of relationship aspects of people 
supervision to someone who “gets it” and 
begins to demonstrate behaviors that inspire 
loyalty and commitment to the organization? 
How does a manager with whom talented 
people want to sever their employment ties 
develop skills that create more satisfying and 
rewarding supervisory relationships with 
direct reports in the future? 

It starts with expanding the self awareness of 
these managers. People are unlikely to change 
if they do not know what it is that needs to 
be changed. They are unlikely to implement 
needed behavioral changes if they don’t 
experience the discomfort of realizing that the 
way they supervise people now isn’t working as 
well as it should. People management training 
and coaching efforts need to be focused on 
helping supervisors understand what human 
relations aptitudes matter most in managing 
others. They need to kindle an interest in 
making behavioral changes that are grounded 
in their own self-interest. They need to build 
a supervisory practice that establishes solid 
teams and keeps talented people motivated to 
work within them. n

Stephen E. Kohn is the president of Work & People Solutions, Inc. He can be reached at healtheap@aol.com.

Want to Retain Talent 
in Your Organization? 

Building Your Supervisors’ People 
Management Skills is the Key

By STEPHEN E. KoHN
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Decision makers across all aspects of the healthcare 
technology continuum came together for a fascinating 
day-long event on Dec. 2. The topic? The “Official Launch 
of EHR.” No doubt that electronic health information 
technology products and systems must be secure, must 
maintain data confidentiality, and must perform a set of well-
defined functions. This event took those “musts” to the next 
level by including panel discussions on topics including “How 
do the pieces fit?” and “How do I get in the game?” Keep 
an eye on the NJTC Calendar of Events at www.njtc.org for 
upcoming programs on this topic.

E-Health Records — Go to Market Strategies



Enviro/Energy/Engineering
1st Light Energy
South Plainfield 
1stlightenergy.com 
Residential and commercial installation of PV 
solar.

Information Technologies
conarc Inc. 
Alpharetta, Ga.
www.conarc.com
Offers enterprise class software products and 
custom solutions, consulting on information 
technology, databases and customer relationship 
management

Infocures 
Pennsauken
www.infocures.com 
Technology partner that focuses on the strategic 
use of resources to help companies succeed in 
the internet-enabled business world

InstaMed 
Philadelphia, Pa. 
www.instamed.com 
Industry-leading Healthcare Payments Network, 
supporting solo practitioners to billion dollar 
health systems, with a shingle platform for 
real-time healthcare clearinghouse and payment 
transactions  

JMS Healthcare Partners LLc 
Newark  
www.jmshp.com 
Offers comprehensive strategic, financial, 
operational and technology-related consulting 
services to hospitals and healthcare providers 
empowering healthcare interoperability

MDconnected LLc 
Wyckoff 
Market leader on standards based Health 
IT solutions including software, hardware 
and network support, project management, 
development of interfaces (bridges).

Passionato 
Montclair 
www.passionato.com 
Online seller of jazz/classical music downloads
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Billtrust • www.billtrust.com
BioNanomatrix, Inc. • www.bionanomatrix.com
Biopticon Corporation • www.biopticon.com
Burlington County College • www.bcc.edu
Canadian Government Trade Office
 www.international.gc.ca
Cognizant Technology Solutions
 www.cognizant.com
Conversion Technologies International, Inc.
 www.ctiimage.com
D.G. McDermott Associates LLC • www.dgm.
com
Delta CompuTec, LLC  • www.dcis.com
Drexel University  • www.drexel.edu
EKR Therapeutics • www.ekrtx.com
Enpirion • www.enpirion.com
ExpertPlan, Inc. • www.expertplan.com
General Network Service, Inc. 
 www.general-network.com
Harrisburg University of Science and 
Technology • www.HarrisburgU.edu
iContracts Inc. 
 www.icontracts.com
ImClone Systems- A wholly-owned subsidiary 
of Eli Lilly & Company • www.imclone.com
Innovation Engineering Inc 
 www.innovatio-llc.com
Intelligroup, Inc. • www.intelligroup.com
Level 3 Communications  • www.level3.com
MedSonics US, Inc.  • www.medsonics.com
NJEDge.Net  • www.njedge.net
Optimum Lightpath
 www.optimumlightpath.com
Paradigm Technology Consulting, LLC 
 www.ptcllc.com
Parmele, McDermott & Thomas
 www.parmelemcdermottthomas.com
Patterson & Sheridan, LLP
 www.pattersonsheridan.com
PBL InterferonSource
 www.interferonsource.com
PRISM • www.prism.princeton.edu
Quality Technology Solutions
 www.QTSnet.com
Rutgers, The State University 
 www.rutgers.edu
SightLogix, Inc.  • www.sightlogix.com
TAXIS Pharmaceuticals, Inc 
 TAXISPharma.com
The Carey Group • www.careygroup.com
The Richard Stockton College of New Jersey 
 www.stockton.edu
TimeSight Systems
 www.timesightsystems.com
TriNet HR Corporation • www.trinet.com
TriState Capital Bank 
 www.tristatecapitalbank.com
University City Science Center
 www.sciencecenter.org
William Gallagher Associates
 www.wgains.com/

Total cover IT 
South Orange 
www.totalcoverit.com 
Offering a solution to businesses that provides 
24/7 network monitoring, technology staff support, 
security protection, backup, and disaster recovery

Life Sciences
capital Health Systems 
Trenton 
www.capitalhealth.org 
The region’s leader in advanced medicine, with 
significant investments in advanced technologies 
and the best physicians. Comprised of its Mercer 
Campus and Capital Health Regional Medical Center 
in Trenton and the Capital Health in Hamilton 
outpatient facility, Capital Health has twice received 
Magnet recognition for nursing excellence. 

Semprae Laboratories, Inc.
Saddle Brook
www.semprae.com
Founded by women, for women, focused on women’s 
sexuality. The flagship product is Zestra® Essential 
Arousal Oils, a safe, effective patented blend of 
botanical oils and extracts clinically proven to 
increase desire, arousal and satisfaction for women.

The Medicines company
Parsippany 
www.themedicinescompany.com 
Provides medical solutions to improve health 
outcomes for patients in acute and intensive care 
hospitals worldwide

Service Providers – 
Business Consultants
Envirowords 
Ocean 
www.envirowords.com 
Provides regulatory compliance support, preparing 
reports and documents for submittal to agencies and 
stakeholder groups

Telecom/Media
iMedicor 
Nanuet, N.Y.
www.imedicor.com 
Focused on taking the next generation IP based 
voice, full motion video and data collaboration to 
market with a technology that has evolved into an 
open architecture platform 

Renewals
ABCO Printing Company
 www.abcoprinting-nj.com
Aestus Therapeutics Inc.
 www.aestustherapeutics.com
American CryoStem Corporation
 www.americancryostem.com

Joining the NJTc
Paul Frank • Ext 222 • pfrank@njtc.org

Membership Services
Judy Storck • Ext 246 • jstorck@njtc.org

Member Relations Manager
Ellen Stein • Ext 228 • ellen@njtc.org

Membership associate
Rachel Nicometi • Ext 237 • rnicometi@njtc.org
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A recent meeting of the NJTC CFO Peer 
Network included an open discussion on 
mergers, acquisitions and IPOs. The consensus 
of the group was that the markets for M&A 
and IPOs are at their most robust since the 
recession of 2008, and may have returned to 
levels not seen since that time, as measured 
by volumes of transactions, if not valuations. 
There are exit alternatives for technology 
companies in today’s market. 

The window is again opening for IPOs. An 
increase in transaction activity is expected 
in 2011, mostly in the Life Sciences and 
Technology sectors. As investor confidence 
grows in the upcoming months, suitable 
companies will find an opportunity to sell 
shares on the public stage. However, to do so in 
the near-term, companies need to be preparing 
now.  Engaging an investment banker early in 
the process will help guide you through the 
journey. Companies need to prepare their 
records and clean up their policies, including 
revenue recognition, forecasting, internal 
controls and tax positions long before they 
take their first official steps towards taking the 
company public. In many ways, the company 
needs to begin “acting like a public company” 
while they are still privately held.

For many months since the 2008 recession, 
the only M&A activity included “bottom 
feeders” buying distressed companies at deep 
discounts. But now, companies that hoarded 

cash since 2008 are looking for opportunities to 
purchase viable, profitable companies in order 
to broaden their technology and marketing 
footprints. Many of these are technology 
and pharmaceutical companies, some from 
overseas, taking advantage of the weakened 
US dollar. The more popular deals include 
post-revenue life science entities, as well as 
technology and social media companies.

Although valuation multiples are down from 
their pre-2008 levels, they are recovering from 
their lowest levels. Deals that were being 
negotiated at 15-times EBITDA in 2008 and 
2009 were being completed at 5X multiples, or 
not at all. But now, many deals are priced near 
the 20-times EBITDA level. 

So, how do you get the best valuation for 
your company? You need to do your homework. 
Evaluate your product and assets. Unique 
product niches drive up your value. Know 
your business and the market. Know who 
the potential buyers are and why they would 
find your company valuable. If possible, begin 
relationships with these companies long before 
you formally start the process. If there is an exit 
synergy in the long-term, there is most likely a 
partnering opportunity in the near-term.

As with the IPO process, there are steps you 
need to take early in the process to remove 
potential obstacles and assure a smooth deal

•  Consult with a banker to understand 
valuation models and potential buyers.

•  Consult with lawyers, preferably lawyers 
with M&A experience, to assure that your 
corporate records are complete and due 
diligence-ready.

•  Have your attorney prepare a draft 
agreement for a potential deal. There are 
many advantages to you, rather than the 
buyer, controlling this effort.

•  Understand your potential buyers’ revenue 
recognition policies. It will be a positive for 
a smooth transition after the deal.

•  Consult with your accountants regarding 
issues such as revenue recognition, tax 
positions and Sox compliance (if the 
potential acquirer is a publicly held entity).

•  Open and populate an electronic dataroom. 
A dataroom is an on-line document 
repository. Potential acquirers can access 
this secured library to review your important 
documents. This will greatly facilitate the 
due diligence process. You can also monitor 
who is looking at your documents, which 
provides you the ability to separate the 
serious parties from the group, as well as 
determine which issues are most important 
to the potential acquirers. 

Companies may consider a dual track approach. 
Announce a public offering, while also pursuing 
a company sale. Viable alternatives will always 
bring you higher valuations. It will be an 
exhaustive and distracting process, but in the 
long run, it may result in the best price. n

Bob Olanoff is the chief financial officer of Systech International. He can be reached at robert.olanoff@systech-tips.com.

CFO Peer Network  
By BoB oLaNoff
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cEo foRUM:
BUILDING aND MaNaGING 

a BoaRD of DIREcToRS 
Jan. 12 • 8:30  - 10:30 a.m.  

Edison Venture fund 
1009 Lenox Drive #4 Lawrenceville 
Members: No charge   Non-Members $25

An active, well-informed, well-trained Board of 
Directors is absolutely essential to the success of 
an organization. A well-structured, effective board 
can be a huge asset to both the company and the 
CEO’s career. This session will focus on this topic 
and explore such aspects as “Board composition: 
ideal number and makeup of directors;” “Board 
participation: how much / how little: meetings 
how often, content, governance, advisor to CEO, 
company strategists;” “Board compensation;” 
and “When should a private company have a 
formal board of directors?” 
 
Panels will be moderated by Joe Allegra 
of Edison Venture Fund and Jim Bourke, 
WithumSmith+Brown. Panelists at press time 
include: Emilio Ragosa, Morgan Lewis;
Gordon Rapkin, Archive Systems; Frank A Musto, 
Franklin Electronic Publishers; and 
Ron Berg, former CEO of RadPharm.
 
Note: This program is open to CEOs of 
technology and life science companies ONLY.

 

 cfo PEER NETWoRK WEBINaR 
Jan. 13 • noon

online Webinar 
Members: No charge

 
This is the first of several webinars planned for 
the CFO Peer Network. This webinar will focus on 
“Why Capital Matters & Health Care Reform.” 
You will receive call-in information when you 
register online at www.njtc.org.

SofTWaRE foRUM 
Jan. 20 • 2 - 6 p.m.  

Lowenstein Sandler Pc
65 Livingston ave., Roseland 
Members $25 Non-Members $50

The Forum is designed as an opportunity for small 
and medium software developers and IT service 
providers to meet with major software vendors 
and learn how to incorporate their tools into the 
products they build and service. 

The session will open with a panel presentation 
discussing the issues and trends in application 
development, licensing issues, sales forecasting 
and revenue recognition. Immediately following 
will be break out sessions. These sessions are 
designed to give the major software vendors 

an opportunity to present their “toolkit” to 
small and medium software developers and IT 
service providers in an interactive learn and use 
environment.

NJTc caPITaL coNfERENcE 
Jan. 28 • 8:30 a.m. - 2:30 p.m.  

The Westin Princeton, Princeton 
Members $150 Non-Members $225

Member Professional Service Provider: $250 / 
NonMember Professional Service Provider: $325

See pages 11-14 of this issue of TechNews for 
more information about this exciting financing 
conference.

aNNUaL VENTURE INDUSTRy UPDaTE 
fEaTURING 

MaRK HEESEN, PRESIDENT, NVca 
Jan. 28 • 7:30 - 9:15 a.m.  

The Westin Princeton forrestal Village 
Princeton 

Contact ellen@njtc.org to attend

NETWoRKS
NJTC Industry Networks present programs 
about opportunities and challenges facing NJ 
technology companies by industry segment. 

Electronics, advanced Materials 
& Manufacturing

Patron Sponsors:
EisnerAmper

Woodcock Washburn LLP
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Rachel Nicometi • Ext 237 
rnicometi@njtc.org

Enviro-Energy Industry
Patron Sponsors:

Atlantic City Electric 
Morgan Lewis

WeiserMazars LLP
Woodcock Washburn

Contact: 
Paul Frank • Ext 222

pfrank@njtc.org
Ellen Stein • Ext 228

ellen@njtc.org

IT/Software
Patron Sponsors:

 BDO
 Lowenstein Sandler, PC

Stevens & Lee, PC
Contact: 

Leo Mennitt • Ext 227 
lmennitt@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

Life Sciences
Patron Sponsor:

Goodwin Procter LLP
McGladrey

Contact: 
Leo Mennitt • Ext 227 

lmennitt@njtc.org
Meredith Meyer• Ext 234 

mmeyer@njtc.org

Telecommunications/Media
Patron Sponsor:
Drinker Biddle

Verizon New Jersey
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Rachel Nicometi • Ext 237 
rnicometi@njtc.org

NJTC Peer Networks bring together like-minded 
technology professionals to share common issues, 
learn best practices and gain perspective across all 
technology industry segments. 

cEo forum
Patron Sponsors:

Edison Venture Fund
Morgan Lewis 

WithumSmith+Brown
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

cfo Peer Network
Patron Sponsors:

Cushman & Wakefield
Morgan Lewis

Ernst & Young, LLP
Contact: 

Rachel Nicometi • Ext 237 
rnicometi@njtc.org

cIo Peer Network
Patron Sponsors: 

Oracle
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

Government affairs
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

Venture capital and financing
Patron Sponsors:

Fox Rothschild LLP
PricewaterhouseCoopers LLP

TD Bank N.A
Contact: 

Ellen Stein • Ext 228
ellen@njtc.org

Women in Technology
Contact: 

Joan Praiss • Ext 231
jpraiss@njtc.org

for updated information or to register for NJTc events, visit www.njtc.org
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The election is over, the votes are counted and 
now it is time to get to work. What issues in 
Washington will affect the VC industry? Mark 
Heesen, president, National Venture Capital 
Association, will lead a private interactive 
session where we will gain insight into what 
we might expect of the new Congress in terms 
of taxation, regulation of VCs, Cleantech, Life 
Sciences, Immigration and R&D. 

This special breakfast program is open to VCs, 
Investment Bankers and Angel Investors ONLY.

MID aTLaNTIc 
LIfE ScIENcE RESEaRcH SyMPoSIUM 

feb. 3 • 3:30 - 7 p.m. 
Kean University 

1000 Morris avenue Union 
Members $25 Non-Members $50

This conference will address the latest 
developments in this rapidly evolving field and 
look beyond to the next generation of tools, 
methods and technologies to aid research. 
The 2011 Life Science Forecast, featuring 
survey responses from NJTC members and 
non-members throughout the Mid-Atlantic 
Region, will also be presented. The Forecast will 
compare and contrast the results among the 
states and previous years and will cover research 
spending, business climate and leading areas of 
research and therapeutics. 

The discussion will be followed by Poster 
Presentations and Skyline Networking Reception. 

NJTc cIo coNfERENcE
feb. 25 • 7:30 a.m. - 2 p.m.

The Heldrich Hotel
10 Livingston ave., New Brunswick

Members $150 Non-Members $175

The NJTC CIO Conference is a unique event that 
brings together IT professionals from the entire 
Northeast region offering the opportunity to 
learn, network and meet your next partner or 
customer! This event draws between 150-200 
attendees. The keynote speaker will be Robin 
Bienfait, CIO, Research in Motion (RIM). 

There are multiple forces currently driving 
security. The forces include meeting customer 

expectations, achieving regulatory compliance, 
mitigating stakeholder risk, protecting brand 
reputation, and maintaining public trust. 
However, many public and private organizations 
have a false sense of security created by 
regulatory compliance which can be dangerous. 
Also some of today’s most compelling 
technologies are giving organizations some of the 
biggest security headaches. 

This conference will address critical concerns 
facing today’s IT professional:
•  Building security risk into the core business 

strategy
•  Aligning security with economic realities 
•  Application security, data security and network 

security – where should I focus my time and 
money?

•  The future of cloud computing and what you 
need to do in order to effectively secure it

•  Software-As-A-Service – as either a provider or 
user what are the security issues and how do 
you manage them?

Also, attendees will have the opportunity to learn 
from the experts how International Financial 
Reporting Standards (IFRS) impact business 
decisions. Understanding IFRS and its implications 
is a business imperative for U.S. companies—do 
these new standards affect you and should you 
be prepared?

WHaT To KEEP IN-HoUSE & 
WHaT To oUTSoURcE - 

SUccESS SToRIES 
March 17 • 4 - 6 p.m.  

NJ Meadowlands commission 
Business accelerator

160 chubb ave., Lyndhurst 
Members $25 Non-Members $50

Save the date
 

ENVIRo/ENERGy INDUSTRy NETWoRK 
feb. 10 

 

MoNETIzING yoUR BUSINESS 
feb. 16 * 4 to 6 p.m.

ELEcTRoNIcS INDUSTRy NETWoRK 
feb. 17   

TELEcoM/NEW MEDIa INDUSTRy 
NETWoRK 
March 10 

NJTc VENTURE coNfERENcE 
March 25  

The Palace at Somerset Park Somerset 

PaRTNERING WITH LaRGE PHaRMa 
april 7 

MEDIa oPPoRTUNITIES To GET yoUR 
BUSINESS oUT THERE 

april 14 

WHaT’S NExT IN TEcHNoLoGy?
May 19 

HIT SUMMIT & ExPo 
July 21 

NJTc VENTURE coNfERENcE
March 2011

contact Joan Praiss • Jpraiss@njtc.org
 

cfo aWaRDS BREaKfaST
June 2011

contact Rachel Nicometi • rnicometi@njtc.org

Sponsor 
Opportunities



EisnerAmper LLP  
Accountants & Advisors

Eisner LLP and Amper, Politziner & Mattia, LLP have combined 
their accounting, tax and advisory services practices. 

Independent Member of PKF International

Some say success is found. 
At EisnerAmper, we know success is made. 

With nearly 1,200 professionals, 
EisnerAmper lends our talent and resources 
to help clients succeed every day.

OUR CLIENTS’ 
SUCCESS IS 
OUR SUCCESS

New York New Jersey Pennsylvania Cayman Islands


