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Beat the Summer doldrums 
with the nJtC

The summer is just starting to heat up at the NJTC. Come 
celebrate our 15th Anniversary, at the NJTC Annual Meeting 
on July 14. This year’s line-up is better than ever. Sure to 
capture the attention of everyone in the room, Kim Guadagno, 
Lieutenant Governor, State of NJ, will be speaking of the 
innovative policies of our government. The day will include 
an array of dynamic speakers.  One session, Conversation 
with Industry Experts includes Bill Kroll, Chairman & CEO, 

MATHESON; Shihab Kuran, President & CEO, Petra Solar, Inc.; J. 
Michael Schweder, President, AT&T Mid-Atlantic States; and Nancy Lurker, CEO, PDI, Inc. Don’t forget 
to mark your calendars for the Executive Leadership Summit on September 22. This is an exclusive and 
intimate opportunity to network with your “C” level peers. The year’s Summit will feature a roster of high 
level speakers such as Steve Waldis, CEO Synchronoss and Jerry Zeldis, President Celgene World Health 
Organization, Donald Katz, Founder & CEO, Audible.com to name a few. Take advantage of the early bird 
registration discounts and confirm your spot now. 

This month’s issue of TechNews is packed with great information from an article focused on post-
recession technology firms to the top risks facing NJ Tech Firms. With the rapid growth of cloud-based 
technology solutions, everyone is asking, “How secure is the cloud?” 
Find out what questions to consider in Security in the Cloud. Also, if you’re just not sure how to use 
social media to your business’s advantage, Direction of Social Media and the Tools Driving 
Business Use is a must-read.

Grab your colleagues, beat the summer doldrums, and join us at the Annual Meeting
You’re bound to gain valuable insights. I look forward to seeing you there.  n 
   
      — Maxine Ballen, President & CEO, NJTC
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The NJTC Executive Leadership Summit will assemble New Jersey’s best and brightest high-tech 
and life science executives for insightful discussions, engaging and successful speakers and 
practical advice for managing a more profitable company.  With topics ranging from preparing for 
acquisitions to managing costs to creating value 
through marketing and human capital, this event 
promises to position you and your company 
for greater success. Featured speakers include 
Steve Waldis, CEO Synchronoss and Jerry Zeldis, 
President Celgene World Health Organization, 
Donald Katz, Founder & CEO, Audible.com

september 22, 2011 • 5 pm
september 23, 2011 • 7:30 am-2 pm
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princeton plasma physics Lab produces 
plasma Current Milestone

The National Spherical Torus Experiment (NSTX) at the U.S. 
Department of Energy’s Princeton Plasma Physics Laboratory 

produced a one million ampere plasma current – a new 
world record for a spherical torus device.  Producing this 

plasma current sets the stage for the Laboratory to create 
and study plasma conditions that are relevant to the 

production of fusion energy.  One million ampereres is the 
highest plasma current ever produced in a spherical torus 

device.  The previous record is 310,000 amperes achieved in 
a smaller device built by Culham Fusion Laboratory of U.K.

Why My Company Is a nJTC Member 
Our Company was founded in North Bergen in 1927. Over the years, our 
corporate headquarters have been in East Rutherford, Lyndhurst, Secaucus, 
and Parsippany. Today, our headquarters is in Basking Ridge. 

In 2001, when we first learned of the NJTC and its mission, we immediately 
recognized the value of being part of an organization that stood for the 
collective interests of technology companies in our state.

Because of the NJTC, technology in NJ has a voice – one that is heard.
NJTC promotes and recognizes achievement – pushing all of us just 

a little bit harder to do more and accomplish more. NJTC helps us 
understand the push-pull of NJ politics and economics, which enables 
us to manage our businesses better – using current information that’s 
pertinent to our business.

NJTC is a community. We interact. We can call upon other members of the 
organization – and they can call on us – for consultation, advice, and even 
to do business!

MATHESON has grown significantly since we joined NJTC.  We have 
acquired nine companies in the U.S. since 2006, and now have locations in 
40 states. We also have locations in India, Korea, China, Shanghai, Belgium, 
Luxembourg, and Poland.  Even though we are doing business all over 
the world, NJ is a microcosm of our business. Many of the industries we 
serve: electronics, chemical processing, scientific R/D, metal fabrication, 
manufacturing, pharma, healthcare, etc., are resident right here in NJ. 

    — Bill Kroll, Chairman & CEO

MatheSon was born and raised in nJ. 

nJtC Milestones
How far we’ve come! 1999

2003

2010
2007

nJTC, governor preside over naSdaQ Market open
On January 21,  Maxine Ballen, president and chief executive
officer of the New Jersey Technology Council, was joined by
New Jersey Governor James E. McGreevey and Peter Tombros,
chairman of the NJTC Board of Directors, to preside of the
Market Open. They were hosted by Wick Simmons, chairman
and chief executive officer of The NASDAQ Stock Market.

nJIT & dupont Subsidiary to develop 
High-efficiency Homes
NJIT and Building Media Inc: NJIT and Building Media 
Inc., a DuPont subsidiary, will lead one of 15 research and 
deployment partnerships to help dramatically improve the 
energy efficiency of American homes. The 15 teams, appointed 
by the U.S. Department of Energy, will receive a total of up 
to $30 million for the initial 18 months to deliver innovative
energy efficiency strategies to the residential market and
address barriers to bring high-efficiency homes within
reach of all Americans. Each team will receive between
$500,000 and $2.5 million depending on performance.

The nJTC 2006 Information Technology 
Forecast – a global outlook

The survey revealed that web services and related standards, 
.NET framework and web system integration remain the 

most important technology growth areas for NJTC member 
companies’ respondents. Service Oriented Architecture 

(SOA), e-commerce and e-marketplaces, and business portals 
applications are the most important application expansion areas.

Fifteen years ago, I was a pesky kid nipping at the heels of Maxine Ballen trying to convince her 
that the collective power of the individual member companies could create compelling insurance 

buying programs. Fast forward to 2011 and we have four different programs some that have been 
around since 1998. These past fifteen years have been a positive experience both professionally and 
personally. Our relationships with the NJTC,  the member companies and other service providers are 

more than simply business relationships; they are friends as well. Cheers to fifteen more years.     
      — RICk MalOy, CEO & PREsIdENT, MalOy RIsk sERvICEs
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Mike Iovino, CEO and President of Delta Corporate Services:  Since its inception 
in 1991, Mr. Iovino has helped Delta answer all challenges by supporting multiple 
geographies, service offerings, industry practices, and technology sets. Delta and 
Iovino’s commitment to quality and effectiveness extends to all engagements, 
large or small. Delta’s clients include large and medium sized commercial 
businesses, as well as various federal government agencies.

how long have you been at delta Corporate Services?  
did you come on board in your current position?
A couple of years after leaving a company where I headed up a division 
specializing in  Management and Business Consulting using technology and 
technological education, I decided to start my own computer consulting company.  
Delta Corporate Services was incorporated in 1991, and I have been the president 
and CEO since its inception.

what changes have you seen during your time with 
the company?
Years ago, business relationships were forged based on face-to-face meetings.  
Working closely with a client and creating solutions specific to their needs helped 
to create an environment built on trust, reliability, and quality.  In today’s world, 
many IT services are now outsourced and client relationships are either long 
distance or non-existent because services are purchased through third-party 
vendors.  Clients are also more inclined to purchase services based on price rather 
than quality.

how did you get into the technology field?
My first career choice was not technology – I was a musician for a time before 
settling down to a “steady, dependable lifestyle.”  I took an IBM Programming 
Aptitude test without really knowing what it was and scored well on it, which 
began my “technology career.” I eventually landed a job at Ford Motor Company 
and worked my way through the ranks to become the Information Systems 
Director at the International division. I moved on and eventually became a partner 
in a large computer consulting corporation and years later, I formed my own 
technology consulting company – Delta.

tell me about your approach to managing people?
My approach is to hire smart, hard-working people who are flexible, have great 
attitudes and good entrepreneurial skills.   I do not “micro-manage” -  my 
approach is to inform my employees of the business’s  goals and vision and then 
let them “create” their own jobs.   Individuals with strong entrepreneurial skills 
that care about the business will do well under my management approach.

what goals have you set for your team this year?
My goals are the same as always to be profitable, and to continue to sell and 
deliver the highest quality solutions that Delta is able to. This is what needs to be 
done in order to survive in today’s market.

what are delta’s future goals?
One of Delta’s goals is to expand the Government side of the business.  Delta 
has provided a full range of Information Security services to the Federal 
Government since 2001 and we are looking to build on that experience and are 
currently marketing to several government agencies. In addition to marketing our 
Information Security expertise to the Federal Government, we are also expanding 
our Information Security Practice to include Healthcare Information Security 
offerings that adhere to the National Institute of Standards and Technology’s 
(NIST) Security Standards and Guidelines for all federal information, including 

information systems. NIST Security Standards not only have become the law for 
all Federal Government systems, but a “gold” standard for the entire IT industry. 
Delta provides Healthcare Information Security Offerings, supported by highly 
credentialed security specialists, to implement the processes and security controls 
needed to achieve success in maintaining compliance with the most current 
Federal guidance and standards. 

what was the most challenging business objective 
you helped a client reach? 
For several years now, Delta’s staff has successfully worked with the Federal 
Government’s General Services Administration - Public Building Service to provide 
applications maintenance and development support services, as well as NIST Risk 
Management Framework support services compliant with regulatory directives. 
Delta has received numerous commendations from GSA/PBS for its work, as well 
as a Technical Excellence Award for the outstanding contributions to the Office of 
the CIO in Washington, DC. 

how has the economical downturn of the past few 
years affected delta Corporate Services and the tech-
nology market in general?
The economic downturn has caused banks to act more like a stand-alone, for-
profit businesses rather than one’s business partners.  It is more difficult to 
work with them these days - more requirements need to be met and guidelines 
followed.  The costs of simply running your business are more expensive.  

The downturn has also led to tighter IT budgets, which in turn leaves less 
money for clients to spend on the products or services they require.

when it comes to it budgets, what should clients be 
considering? 
Clients need to consider the quality of the services they are purchasing, not just 
the price of them. They need to consider their ROI.  In the past, there was a layer 
of middle-management that one dealt with who was knowledgeable about the 
services they were purchasing, as well as the value and quality of those services.  
One might have paid a bit more for quality, but in the long run it benefited the 
business –investing in a solution that truly solves your technology problems and 
in turn, supports your business objectives results in an increase in ROI.  Clients 
need to stop focusing on merely the price of a service.  

tell me a little about where you see the technology 
market going in 2011? do you see your clients increas-
ing their budgets this year?
Clients have to increase their budgets.  IT services are still required. Even though 
the economy has slowed down, technology has not.  The actual users of the IT 
services are starting to get more involved as well.

when you’re not at delta, what do you do in your 
downtime?
Most of my time revolves around Delta in some way, shape or form.   However, 
during any downtime that I have, I like to visit my vacation home in South Carolina 
and try to spend as much time as possible with my family and grandchildren.  n

Mike iovino
CEO and President of Delta Corporate Services
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Business & strategy

LegaL Q&a

What do employers need to 
know about the new US doL 
smart phone app?

The U.S. Department of Labor 
(“DOL”) recently launched its 
first smart phone app, which acts 

as an electronic time-sheet, allowing 
employees to track their work hours 
and pay.  Employees can input an hourly 
rate and hours worked, and the app 
will calculate the wages due, including 
overtime.  Employees can even send 
their records to the DOL directly from 
their phones.

According to the DOL, the records 
“could prove invaluable during a Wage 
and Hour Division investigation when 
an employer has failed to maintain 
accurate employment records.”  This 
means the records may be considered 
evidence of hours worked where an 
employer has failed to maintain records 
as required by law.  Significantly, the app 
does not account for lawful rounding 
practices, and permits the start and 
end times to be easily manipulated by 
the user.

Employers can protect against misuse 
of this app by instituting record-keeping 
policies, and requiring hourly employees 
to clock in and out, and verify their 
hours each week.

a

Q

Sarah J. Somerset is an 
associate at Giordano, 
Halleran & Ciesla, P.C. 
in the firm’s Labor & 
Employment Practice 
Group.  She can be reached 
at (732) 741 – 3900 or 
ssomerset@ghclaw.com. 

Security in the “Cloud”
By MICHaeL pICCoLo

How secure is the cloud?  It is the million dollar question, driven by the rapid growth of 
cloud-based technology solutions. And an important question it is. After all, you are dealing 
with the security of your company’s proprietary data. Before getting started, you must first 
gain a firm understanding of your risks.  Once you understand those risks, you can formulate 
your own level of security compliance which can then be used to perform a proper risk 
assessment on the prospective cloud vendor. Then the real question becomes – Can the 
cloud solution vendor meet my level of security compliance? To help answer this question, 
I will briefly explain risk and then raise important questions surrounding cloud security.

Understanding your risks will help you ask cogent questions and perform a comprehensive 
risk assessment. For example, if you are a corporation that will be storing consumer 
information, privacy laws may be a concern along with other possible regulatory 
requirements. In this case, you want to ensure that the vendor can comply with those 
requirements.  If you are temporarily provisioning public cloud capacity to index non-
proprietary and non-confidential information, disaster recovery, for example, may not 
be a big concern. An internal assessment may be required to clarify what risks you have.  
Understand those risks, formulate a level of security compliance required by your company 
and then start asking questions.

Where is the data located? In the cloud, you’ll rarely know the physical location of 
your data. But you want to ensure it complies with local regulatory requirements, such 
as privacy laws, along with other possible requirements within the jurisdiction of the data 
center’s location.

Is data transmission secure? Data transmission over the Internet, between all systems and 
integration partners must be secured. That means it should be inaccessible or unreadable to 
unauthorized parties over the network.

How do you handle sensitive data? Sensitive data may require encryption. If encrypted, 
you want to understand how they generate and store their encryption keys and who has 
access to them. If sensitive data needs to comply with regulatory requirements, make sure 
your vendor can accommodate them.

How is the data segregated?  A few data architectures can be used by vendors to store 
your data. Learn about them and determine which architecture fits your needs.  If a shared 
data architecture is used, your data is sitting alongside another customer’s data. Make sure 
you are comfortable with their multi-tenant capabilities and that no other customers will 
erroneously see your data.

How do you deal with disaster recovery? The vendor should be able to deal with 
hardware failures and regional disasters. Make sure you fully understand the risk of data loss 
and protect yourself with service level agreements (SLAs).

Is the data accessible to me and in what formats? It may be important that you have 
immediate access to your data. This becomes more significant when you consider longevity 
of the vendor you are working with. They can go out of business, merge or be acquired. Be 
certain that you can get hold of your data under the most extreme circumstances.

Who controls access to the systems and who can see my data? Gain a firm 
understanding of who can access the systems and what they have access to. You want to 
be confident that there is no unauthorized access and that proper processes are in place to 
control, limit and log that access.  

Do you have a well defined password policy? Passwords should be encrypted or hashed. 
Strong passwords techniques should be used. Passwords should be changed frequently. 

Are communication channels secured? Rogue programs scan ports to expose 
vulnerabilities and then attempt to access and attack systems. Make sure that data coming 
in and out of all systems are over secured ports and that ports exposed over the Internet and 
local network are limited and necessary. 

Do you have intrusion detection systems and guard against denial of service 
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As the economy recovers, challenges that were put on the backburner 
during the recession are once again becoming “top of mind” issues 
for technology executives, according to the fourth-annual BDO 
RiskFactor Report for Technology Businesses, which identifies the 
most commonly cited risk factors among the 100 largest U.S. public 
technology companies.

Tech companies are changing and so are their risks - most notably 
supply chain issues, which are once again weighing heavily on the minds 
of executives. While economic conditions remain a concern, companies 
can no longer afford to keep their heads down and focus merely on 
survival. In 2011, executives will approach growth initiatives with a 
‘lessons learned’ attitude, focusing on proactive strategy and shoring up 
potential weaknesses along the supply chain. With customer demand in 
mind, tech companies have a renewed focus on the timely development 
of innovative products and services. 

As production levels begin to stabilize, companies note increased 
risks from the beginning of the supply chain to the end. As top risk 
factors, the vast majority of companies (86 percent) stress concerns over 
supply chain issues, including vendor relations, distribution and material 
costs, reflecting a 15 percent increase over 2010 (75 percent). From 
a sourcing perspective, concerns over the availability of raw materials 

saw a 79 percent increase this year, a result of rising oil and commodity 
prices. Risks associated with equipment failure and delays and balanced 
inventory saw substantial increases as well. The potential disruption to 
factories and distribution channels as a result of natural disasters and 
geopolitical issues is also a much greater concern for companies this year 
– a particularly notable jump, especially as these disclosures were made 
before the Japan earthquake. Connected to this risk, we’re seeing more 
tech companies focused on ways to diversify their supplier base and look 
for vendors who can help mitigate the supply chain concentration risk. 

This national perspective on supply chain concerns is consistent 
with the concerns of technology companies in New Jersey and the 
rest of the Northeast. The economic challenges of the past several 
years required technology companies to focus on managing the costs 
of developing and producing their products. Those concerns have 
evolved to encompass where products are being produced and how 
many vendors are utilized in sourcing the components for production. 
A desired balance of effectiveness and efficiency throughout the supply 
chain continues to be sought.

In addition to these operational challenges for regional technology 
companies, other frequently cited risk factors include:

BDO Report:
operational Challenges Facing 
technology Companies in 2011

By Ryan STaRkeS

attacks? If a hacker attempts to access the system or bombard it with 
requests to attempt a denial of service attack, you want to make sure 
it is picked up and dealt with immediately without any effect on use of 
the system. 

What change and quality control processes do you have in 
place? Mature change and quality control processes are important 
because they can provide assurance that no malicious or defective 
changes are implemented in the system.

What certifications and accreditations does the data center 

have? Look for ISO 27001 and SAS70 Type II audits that validate the 
operation and security of their infrastructure and services.  

In summary, your investment in a cloud solution should become 
a continual management of ongoing risk. Audit all of your security 
considerations on an annual basis to ensure compliance. Refine your 
level of risk as necessary. Taking a hard look at your cloud vendor’s 
security along with the continual management of risk will assure that 
they meet your requirements. Do this and you to be rewarded greatly 
by this valuable technology. n

Michael Piccolo is CEO of Elite Value Solutions 

See Operational Challenges, page 12
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Millions of people use social media sites every day to discuss their experiences with products 
and services. At this moment, it is very likely someone is sharing their recent interactions 
with your company on Twitter or Facebook.  Since consumers are savvy in using social 
media, it is essential for businesses to take a proactive stance to monitor and respond to what 
is being discussed online. 

Utilizing social media as a tool to 
communicate with customers and 
prospects, companies of all sizes and 
from diverse industries are building 
relationships and reaching new 
audiences. However, in order for social 
media to be effective, businesses must 
be responsive and timely, answering 
questions and inquiries quickly and 
often.  This bi-directional channel 
provides an opportunity to cultivate 
relationships with customers and 
prospects, build rapport and earn their 
trust and trust – which can be applied 
across all business functions.

Social media platforms such as Twitter, 
Facebook, and LinkedIn, as well as 
other sites such as Yelp and TripAdvisor 
are being used every day for personal 
and professional purposes; to gather 
information and make decisions. These 
social communities are also places for 
people to share their experiences, either 
positive or negative.  Businesses need to 
be proactive and use these social tools to 
serve their customers.

Today, almost 20 percent of people 
using Twitter seek customer support 
from a business each month and 
61 percent seek information about 
products or services, according to a 
social media survey conducted by TSIA. 
This phenomenon is taking place in 
both business-to-business and business-
to-consumer markets. Service desk and 
customer relationship management 
(CRM) solutions such as Zendesk and 
Salesforce allow businesses to keep 
track of various sales, marketing and 
support interactions, but typically focus 
on those inquiries delivered through 

We are a start-up company 
currently funded by founders 

and relatives. our Company is now 
ready for external funding. How should 
we determine the amount of money we 
should seek from venture capital firms 
or angel investors?

Whether you are a technology, life 
science or other start-up venture, 

there is one thing all have in common. 
Every venture needs capital. It is the long-
term capital that helps a start-up realize its 
potential. How much funding you should 
seek is a challenging question, particularly 
in the early stage of a start-up. Raising 
capital in early stage is most difficult since 
the perceived risk of failure is very high. 
While it is good to raise as much funding 
as possible, keep in mind that the more 
money you seek early on, the more equity 
ownership you would give up.
 Ideally you should seek just enough 
money to get you to the next stage of 
growth keeping in mind that every round 
of financing would take anywhere between 
three to six months to complete. Start 
out with realistic and presentable cash 
flow projections, perform a top down 
valuation analysis to calculate post-money 
valuation and determine the percentage of 
equity ownership for the investors. When 
performing this type of financial analysis, 
it is important to factor in dilution needed 
for future rounds of financing. It’s a good 
idea to have your analysis independently 
reviewed by an experienced professional.

a

Q
accounting Q&a

Shrikant Nadkarni, CPA, 
CVA, MBA is a partner 
in the Somerville Office of 
WithumSmith+Brown, 
Certified Public Accountants 
and Consultants and is 
a member of the firm’s 
Technology Services Group. 
Shrikant may be reached 
at 908.526.6363 or 
snadkarni@withum.com

Business & strategy

direction of 
Social Media and 
the tools driving 

Business use

By MaRk kRIegeR

5 tips For using 
Social Media

From a Business 
Perspective

content
People will decide to “follow” and “like” you 
based on the types of information you are 
posting.  Be consistent and share links, videos, 
photos, and other information specific to what 
your interests are.

conversation
Social media is about engaging with people – 
whether they are customers or prospects. The 
more conversations that take place, the more 
people you will reach. 

ratio of Posts
Don’t focus your social media activities on just 
you. Make sure you are listening to others and 
sharing their posts and updates.  A majority of 
your outbound updates should NOT be about 
you.  In order to build credibility, it is important 
to reference others and be a resource.  

response Time
Acknowledging inquiries in a timely fashion is 
critical; make sure you are authentic too. You 
want to demonstrate that a person is behind the 
response, not an automated message.

Personality
Nobody wants to speak to a robot. Being human 
will increase your likability and help build trust 
and engagement. 
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Everyone is talking about “the cloud” but most companies are only 
scratching the surface of the benefits available from these innovative tools. 

Hosted VoIP phone service. Colocation of data, software, and hardware. 
Efficient disaster recovery solutions. As a Global Top 100 Managed IT Service 

Provider, Ancero is at the forefront of the cloud movement. 

Contact Ancero today to ensure that your business is achieving 
maximum results from all of today’s and tomorrow’s technologies.   

AnceroNJTC-CloudAd-052511.indd   1 5/25/11   12:09:05 PM

traditional channels such as phone, email, Web forms, etc. 
Managing feedback and interaction from social sites requires a 

new set of tools, some of which already integrate with service desk 
and CRM systems.  Since social media provides a continuous flow 
of updates, conversations need to be monitored around the clock, 
especially on Twitter.  

Enterprise Twitter management tools allow departments and groups 
to manage one or more Twitter profiles.  They not only help to monitor 
and manage tweets, but also provide functionality to permanently save 
and archive important tweets that can be worked on during office hours 
and by the right person within the company. Because Twitter never 
sleeps, managing and monitoring during off hours is equally important 
to the success of a social media strategy. 

Enterprise Twitter management tools offer scheduling functionality 
to keep followers updated at all times. Using a tool with multi-user 
collaborative features, such as permissions and email notifications, 
brings order to what can be considered chaotic. As organizations 
integrate social media into all aspects of their business (beyond sales, 
marketing and customer support), more people will be needed to staff 

it.  This will require new functionality to help manage and control who 
is tweeting and what content is being communicated to the public.   

Companies such as Southwest Airlines, Comcast and Dell embraced 
social media early on, and have since developed formal programs to 
monitor engagement.  A key component of this is the need to measure, 
benchmark and analyze the useful data – both inbound and outbound. 
Enterprise Twitter management solutions can provide reports that 
incorporate important metrics such as tweets, retweets, direct messages, 
mentions per time period, which team member has worked on what, 
the status of tweets and other analytics, such as increases in followers.  
These reports help analyze trends and can be help understand the 
impact social media has on your business. 

Whether you are just getting started with social media or are a savvy 
early-adopter, this new medium is changing every aspect of business.  
With the right policies, procedures and tools in place, social media 
represents vast business and market opportunities, provided you know 
how to harness the interactions and engagement. It all starts with 
listening and responding in a timely fashion – two important lessons 
that seem to never go out of style. n

Mark Krieger is President of MediaRoost, developer of TweetRoost, an enterprise Twitter management tool. For more information, please visit: mediaroost.com
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Business & strategy

2840 Morris Avenue, Union, NJ
www.olenderfeldman.com

From getting

your business 

off the ground 

and moving it 

to the Cloud, 

OlenderFeldman’s 

corporate attorneys 

and data privacy 

specialists have 

got you covered.

Competition
As sector leaders including Apple and Samsung pursue intellectual property (IP) infringement 
cases, and an increasingly global supply chain opens companies to IP risk in China, it’s not a 
surprise that concerns over IP protection (79 percent) are back on the rise after falling from 
86 percent in 2009 to 74 percent in 2010. IP risks factor into the escalating concerns over 
legal proceedings and litigation issues, as companies look to fiercely protect their ideas and 
products amid rising concerns over innovation and new product development. The ability to 
transition products and develop new technology continues to be particularly worrisome for a 
vast majority (88 percent) of technology companies. New product development has become 
especially crucial in many sectors including mobile where we see heightened demand for the 
latest and greatest. Responding to that demand, markedly more companies (85 percent vs. 
63 percent in 2010) cite the ability to satiate customer interests and desires for innovative 
products as a major risk.

These challenges are also present for New Jersey technology companies, which compete 
in both the U.S. and global economy. Securing rights to IP, whether developed internally or 
acquired from others, continues to require a focused approach. Ultimately, IP factors into 
many of the new products and technologies that will drive future earnings. Not surprisingly, 
for leading technology companies, it is becoming an important element of their overall 
corporate strategy.  

Corporate Strategy
As the industry focuses on growth post-recession, technology companies have become 
significantly more preoccupied with the challenges associated with executing their corporate 
strategy in the face of mounting competitive pressures and “acquisition sprees” in the sector. 
In fact, reflecting one of the most dramatic increases, companies citing this risk have more 
than tripled over the past two years (93 percent, up from 68 percent in 2010 and 27 percent 
in 2009).  

We’ve seen a busy year already in 2011, marked by a record 881 completed tech deals during 
the first quarter of 2011. According to Thomson Reuters, the recent Microsoft-Skype deal 
lifted the total value of announced merger transactions in the tech sector worldwide to $85.5 
billion since Jan. 1, making this the strongest start since 2000 for tech transactions. Amid this 
heightened activity, 85 percent of companies note concern over the inability to successfully 
complete M&A transactions and other divestures. While deals are up, and BDO’s 2011 
Technology Outlook Survey found that tech CFOs felt better about access to capital this year, 
recession-era concerns over liquidity linger in 10-K reporting (68 percent).  

With less opportunity to extract further cost savings out of existing infrastructures, 
technology companies, including those in New Jersey, are evaluating strategic relationships to 
enhance their product portfolios and distinguish themselves from competitors.

In conclusion, a recovering economy means that it is time for New Jersey technology 
companies to once again focus on growth.  A growth strategy brings its own set of challenges 
– some fairly controllable such as alleviating operational weaknesses in the supply chain – 
and some uncontrollable – such as the increasing price of oil and commodities. A prudent 
technology company will take the time to “run the numbers,” and ensure that they plan 
for both best- and worst-case scenarios given the challenging economic factors they are 
dealing with.  n

Ryan Starkes is a partner in the Woodbridge, NJ office of BDO USA, LLP; rstarkes@bdo.com.

continued from page 9

operational Challenges
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inforMation ManageMent

Tape is dead; long live tape. Or is it? Perhaps Mark 
Twain said it best when he declared that, “The 
reports of my death are greatly exaggerated.”

Despite countless blogs and commentaries 
to the contrary, not only is tape still alive 
and well as a backup and archiving medium 
for data storage, but there is a growing list 
of recent announcements from storage and 
data protection manufacturers highlighting 
new tape product offerings resulting 
from their continued investment in this 
“legacy” technology. Just peruse some of 
these recent press releases from Quantum, 
Oracle, and IBM. And on the analyst front, 
Santa Clara Consulting Group forecasts 
that LTO cartridge sales will continue to 
grow at an annual pace of ~1 percent over 
the next several years, to a total of $720 
million by 2015, whereas ESG projects 
that storage of digital archives to tape will 
increase six-fold between 2010 and 2015, 
to more than 81 thousand petabytes. That’s 
over 81 exabytes (for those SI decimal 
prefix aficionados out there)!

But tape’s role in the datacenter—as well 
as IT’s reliance on tape—isn’t static by any 
means … it’s definitely evolving from how 
it’s been traditionally used in the past. While 
less than a decade ago tape was nearly always 
used as a primary means of short-term data 
backup, today that application of tape still 
predominates but it’s begun to increasingly 

share the spotlight with other uses, such as 
a secondary form of backup and/or for long-
term archiving.

Today’s prudent and risk-averse IT 
departments rely on more than a single 
technology to ensure that their backups are 
complete, accessible, and usable. For example, 
the primary form of data backup might be 
to online, onsite disk or to online, offsite 
cloud, while tape is employed as a secondary 
form of backup (offline, and either onsite or 
offsite). This so-called “backup of the backup” 
approach (or backup of last resort) has 
numerous advantages in its favor, especially 
when you consider the low storage cost per 
gigabyte compared to disk, not to mention the 
cost savings of not having to supply the power 
and cooling necessary to keep disks spinning 
healthily and happily over the long term. And 
anecdotally in support of this approach, there 
have been recent well-publicized instances of 
high-tech powerhouses’ reliance on tape as 
a backup of last resort when their primary 
disk-based backups either failed or somehow 
became corrupted.

 If low-tech “good old tape” is still being 
actively used in concert with disk- or cloud-
based systems as a viable, reliable, and 
cost-effective “belt and suspenders” backup 
approach for high-tech giants, why shouldn’t 
every IT organization consider tape in this 
context too? What about you?. n

Richard Kane is a product marketing manager at Iron Mountain. 
For more information, visit www.ironmountain.com/ipm, email ipm-info@ironmountain.com, or call (800) 962-0652.

A “Belt & Suspenders” Approach 
to Data Backup & Recovery

By RICHaRd kane
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By VaLeRy HeRRIngTon, Ceo, HeRRIngTon TeCHnoLogy©

Summer is here in the U.S. and there is a definite upswing as the 
economy heads into a post-recession phase. While recovery is not 
fully complete, many new economic factors are playing a key role in 
the recovery process.  Just one of these factors is the expansion of 
new technology growth firms. These firms are evolving and growing 
despite a tough economy, slow-down in corporate IT spending and 
drastically reduced technology budgets. Corporate IT departments, 
government IT divisions and technology consumers all significantly 
reduced spending in technology during the down economy. However, 
it’s nice to know that technology firms have found a way to innovate 
and thrive. Many are now ready and poised to take advantage of the 
pending up-swing in economic spending. These new firms deserve a 
closer look. They rose to the challenge and continued to innovate and 
deliver creating a new presence in the market space and economy. 

Common traits driving these Firms
Many of the new technology firms focus on delivering new real-time 
technology services to consumers. These technologies include mobile 
applications, web sites, web services and product and electronic 
payment and exchange tools plus a host of new system and device 
interface tools and applications. Even in a down-turn economy there is 
a growing need for “light” solutions that quickly enable existing devices 
like smart phones, ipads, tablets, and ipods in a variety of time-saving 
and entertainment ways. Applications for these devices will also be in 
high demand. Consumers and businesses want to be both more efficient 
and entertained when they are working longer hours, changing jobs, 
taking on new responsibilities or maximizing their existing career and 
investment portfolios. Basically, demanding consumers and businesses 
want the best in whatever it takes to support a growing new business 
during a down-turn economy. Technology products and services that 
make the experience more efficient and enjoyable are always welcome. 
With this type of customer base, these new technology firms have been 
able to grow in sizes ranging from 5 to 5,000 employees. Corporate 
budgets for these firms vary from startup pocket-cash, newly established 
with less than $100K of capital, and medium sized technology services 
firms servicing a growing customer base with anywhere from $1M to 
$10M in revenue. 

In addition, many of these firms developed a new and different 
approach to running a business. For example, some companies took 
advantage of new venture capitalist funding models to move their 
innovative new product to market. Other companies expanded using 
a combination of online and web-enabled technologies like Facebook, 
LinkedIn, Twitter and more. Some firms also coupled these approaches 
with aggressive internet sales and marketing reach-out campaigns. Yet 
other companies found opportunity to grow with scale by forming 
new partnerships and finally, some merging organizations, actively 
combining mutual business models into one growing business unit. 

These technology companies that operate within the biotech industry 
made new inroads using state funded incubator programs that provided 
a collaborative and innovative work space with affordable connectivity, 
offices and resources to get developing products and business lines off 
the ground. 

Still other companies that started abroad and moved new technology 
business to the U.S. market sought to enable business models by selling 
technology products and services across many organizations. They 
developed a distributed technology selling model that allowed them 
to quickly grow into un-tapped U.S. consumer and business markets.

what’s going on and what they are doing to win?
These new technology businesses are working around the clock to 
win new accounts and customers. Building a solid customer base and 
retaining that base is critical. Consumers and businesses have options. 
As a result, today’s technology firms are using technology-based 
approaches to reach their customers. They are using the very latest 
social media technology. This includes a bevy of new media interfaces 
like Facebook, LinkedIn, YouTube, Blogs, Web Sites, Podcasts, Twitter, 
Livestream, Webinars, RSS Feeds, business email and customer 
communications (Microsoft Outlook or Exchange, Lotus Notes, 
Google, Constant Contact, Live Chat, etc.), CRM solutions for 
customer sales and marketing (SAP By Design, SAP Business All-
In-One, Microsoft Dynamics, Sugar CRM, Salesforce, etc.) and 
web based free trial promotions to get the customer’s attention and 
ensure they stay once they are in. The larger-scale technology growth 
companies are quickly taking advantage of outsourced IT operations 

The 
NewWave:
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Post-Recession
Technology Growth Firms

and cloud services for daily software and computing services. Many 
of the newest large scale firms offer services that migrate one or more 
business applications and systems to a managed hosting or servicer 
model where the solutions are accessible from a cloud provider. Some 
of the high growth technology firms fall into the biotech category. 
These companies are delivering new medical or health-related 
products to clients and customers around the globe. They are taking 
full advantage of the latest video and imaging technology to provide 
good visual content and increase awareness for their go-to-market 
services and products.

By using technology as a part of their daily business and customer 
service models, these firms can grow quickly, and add more productive 
workers quickly without the traditional IT services overhead. This 
provides them with a growth advantage that was not as readily available 
to technology companies in the past.

Changing the Market and impacting Consumers
During this post-recession phase, technology firms are delivering 
improved products and services, faster and more affordably. These 
products and services are advertised, distributed and presented online 
using the latest social media technology to ensure that brand and 
product visibility remains in the forefront of consumers’ minds. 

Business leaders and entrepneurs operating new technology firms 
have created a new market compete model that favors customers 
and fuels a highly competitive market space. Customer satisfaction 
including real-time input (questions, comments, reviews, and 
recommendations), via social media, is a growing vehicle for increased 
consumer satisfaction and sales. The new technology firms are growing 
by staying on top of this trend and continuing to leverage this feedback 
cycle for new sales, development and marking strategies.

what’s next: 
technology Products and Consumer Synergy
As the post-recession economy continues to grow and expand, new 
wave technology firms will compete aggressively for their existing and 
expanding customer base. Competition for new customers will drive 
the use of the latest technology products. Smart phones, ipads, tablets, 

nJtC Firms 
lead the Pack
The list of new technology growth firms is, like any market-
driven entity, subject to change. The following firms are just a 
couple of the recent NJTC start up technology organizations. 
These firms have all started during the recession period.  They 
are growing technology firms registered and active members 
of NJTC.  

edge Therapeutics 
Category: BioTech
www.edgetherapeutics.com

ReLdaTa,inc
Category: Hardware and Software
www.reldata.com

These firms have opted to use a combination of social media 
and technology at different stages to drive their business 
forward and gain rapid market recognition in a challenging 
economy. 

and ipods as well as emerging service communication devices like 
Verizon Mifi are items on the top of product lists. Applications 
that enable and enhance customer use of these devices will also 
be in high demand. It will be crucial for leading technology firms 
to continue to deliver and maintain new products and services 
that resonate with the post-recession consumers seeking the latest 
technology products. This synergy will continue to power the future 
economic win model with technology growth firms. n



AWArDS CriTeriA

Technology industry awards 
IT/SoFTWaRe CoMpany oF THe yeaR aWaRd
LIFe SCIenCe CoMpany oF THe yeaR aWaRd
eLeCTRonICS/adVanCed MaTeRIaLS CoMpany oF THe yeaR aWaRd
CoMMUnICaTIonS CoMpany oF THe yeaR aWaRd
enVIRo eneRgy CoMpany oF THe yeaR aWaRd
  Key Considerations: Impact on industry, Growth rate faster than competitors, Contribution to industry standards,  

Success in marketplace 

super awards
pRIVaTe CoMpany oF THe yeaR
 Key Considerations: Market leader, unique product/service and strong financial performance.  

pUBLIC CoMpany oF THe yeaR
 Key Considerations: Stock price appreciation, sustained growth and strong operating results 

MaSTeR TeCHnoLogy CoMpany oF THe yeaR
  Key Considerations: Long term growth and profitability; substantial impact on industry 

and market within the last ten years; advancement of industry standards and  
accomplishments as an outstanding corporate citizen. 

stage of development awards
eaRLy-STage CoMpany oF THe yeaR
 Under $1 Million in revenues
 Key Considerations: Product innovation and sales potential

gRoWTH CoMpany oF THe yeaR
 Up to $25 Million in revenues
 Key Considerations: Market penetration, sales growth and employment expansion.

LaRge CoMpany oF THe yeaR
 Over $25 Million in revenues
 Key Considerations: Market leader, employment growth and profit margin.

Technology leadership awards
JoHn H. MaRTInSon TeCHnoLogy SUppoRTeR aWaRd 
  Key Considerations: Individual who has demonstrated a significant commitment to 

the support and advancement of technology in New Jersey. 

eXCeLLenCe In TeCHnoLogy edUCaTIon aWaRd 
  Key Considerations:: Awarded to a New Jersey College or University deserving of recognition for assuming a leadership 

role in the area of technology. Demonstrated areas of achievement might include, but should not be limited to, 
faculty working together with technology companies to advance the depth and breath of technology in New 
Jersey; technology transfer department that has successfully commercialized a technology product and/or service; 
nurturing and mentoring students interested in pursuing careers in New Jersey technology companies.

LegISLaTIVe adVoCaTe FoR TeCHnoLogy aWaRd
  Key Considerations: A leader in the New Jersey legislature deserving recognition for an extraordinary achievement impacting the 

technology industry in New Jersey. The individual has demonstrated achievements including, but not limited to, taking a leadership 
role in the development of significant legislation resulting in a positive effect for the New Jersey technology industries.

RISIng STaR aWaRd 
  The Rising Star Award is given to an early stage company that is not quite ready to receive a technology industry award, 

but has achieved some success in raising capital, securing key customers and/or developing strategic partnerships. 

get your company 
  the recognition it deserves



get your company 
  the recognition it deserves

november 17, 2011
The Addison Park, Absecon, NJ

2010 NJTC AWArDS GAlA WiNNerS
Billtrust • Skip Braun 

InstaMed • Honeywell International Inc. 
Md on-Line, Inc. • The Medicines Company

noveda Technologies, Inc. • npS pharmaceuticals   
opera Solutions • power Survey, LLC.   

phone.com • princeton University 
Siemens Corporate Research • Virtua                                                     

Submit your nomination today at www.njtc.org
or contact Meredith Meyer • 856-787-9700 • mmeyer@njtc.org

2011 NJTC AWArDS GAlA SpONSOrS 
(as of as of 6/24/11)

Celebrating 15 years!
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peopLe’S CHoICe

Global Safety First, llC
John a. Schwind, Ceo

What sets your company apart from 
other companies out there? 
Global Safety First, LLC is a small, NJ business, 
which develops and markets the Readi Mask 
(www.ReadiMask.com).  The Readi Mask protects 
people in emergency situations whether caused 
by accident, terrorism or natural disaster.   The 
market for the Readi Mask include commuters 
making their daily rides to work; first responders 
looking to have instant access to enhanced personal 
protection; and state, Federal government and 
private sector employees seeking an enhanced 
level of protection. The patented Readi Mask 
is a multi-purpose respirator that helps protect 
against airborne particles such as bacteria, viruses, 
mold, smoke particles, anthrax, pepper spray and 
radiological particles from a dirty bomb.  The 
Readi Mask is unique because it seals completely 
to the face with medical grade adhesive thereby 
eliminating leaks; incorporates an anti-fog eye 
shield which protects the eyes; is light, portable, 
and flat making it easy to carry. The Readi Mask 
is made in the USA with all U.S. components. 

What does the next year hold for you?
Explosive growth is anticipated within the 
next year as word of this truly remarkable 
product spreads.  We see tremendous growth 
both domestically and internationally.  Major 
world events and disasters such as pandemics, 
terrorism, fires, as well as the tragedy in 
Japan highlight the need for preparedness.

BeST ManageMenT TeaM

Group intelligence
peter C. Watts, Ceo 

What sets your company apart from 
other companies out there? 
Group Intelligence has been a pioneer in sales 
and marketing automation for the IT market.  We 
provide two cloud-based managed services a 
community platform for B2B marketing across 
ecosystems - comprising a main vendor (e.g., IBM’s 
Tivoli), their customers and business partners.   
Second, a collaboration platform for solution 
selling across value chains of vendors.  What 
sets us apart is extensive IT domain expertise, 
day-to-day interaction with our clients, who are 
all tech market leaders, and their ecosystems. In 
addition, our practical web services experience, 
dating back to the beginning of the internet 
market and our experience of an acquisition of 
our prior web-based business by a major tech 
firm all help keep us ahead of the competition. 

What does the next year hold for you? 
Finally, with the recent acceptance of collaboration 
technologies, SaaS and social networking 
communities, we anticipate a significant 
growth of our core offerings over the next 12 
months, especially in emerging markets.

BeST dIgITaL MedIa CoMpany 

HeyKiki
Joe Vadakkekara, Co-Founder and Ceo

What sets your company apart from 
other companies out there? 
HeyKiki.com is a social media site that connects 
users with trusted local instructors and practice 
partners for a variety of interests.  We are building 
a community of activity enthusiasts with a simple, 
user-friendly Web 2.0 interface using our location-
based search engine, crowd-sourced activity 
sharing platform and social networking tools.  

What does the next year hold for you? 
Over the next year we plan to raise funds to build 
a healthy community by optimizing interactions 
and improving conversions.  We then plan to scale 
our business in the NYC market and beyond by 
building out our team, implementing marketing 
strategies and continuously enhancing site features.

Meet the Winners: 
emerging tech 
Companies gear up 
For the Future

The 14th Annual New Jersey Technology Council (NJTC) 2011 Venture Conference 
was held on Friday, March 25, 2011, at the Palace at Somerset Park in 
Somerset, NJ.  NJTC hosted over 400 members of the investment community, 
corporate business development, licensing officers, professional service providers, 
incubator managers, and technology transfer managers at the daylong NJTC 
Venture Conference.  The conference included formal presentations by exhibiting 

businesses, a luncheon panel, and concluded with an awards ceremony to honor 
the 59 emerging businesses.  Awards were determined by a panel of independent 
judges from a variety of professional disciplines.  

The NJTC is proud to feature this year’s award winners. Each company was 
asked two questions: What sets your company apart from other companies? And 
what does the next year hold for you? 
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MoST InnoVaTIVe  
pRodUCT/SeRVICe CoMpany 

instaMobile
Shishir danani, Ceo

What sets your company apart from 
other companies out there? 
InstaMobile enables any online retailer or 
e-commerce store to get their own native iPhone 
and iPad app, similar to that of Amazon and 
ebay. Consumers can download this end-to-
end mobile commerce app from the App Store 
and shop for the products of their choice, from 
the convenience of their iPhone and iPad.

What does the next year hold for you? 
 In the next year, we plan to make 
‘InstaMobile’ available for Android phones, 
Tablets, Windows phones and BlackBerry.

BeST CoMMUnICaTIon CoMpany 

phone.com
ari Rabban, Ceo

What sets your company apart from 
other companies out there? 
Phone.com is an award winning Virtual Office 
phone service focusing on the needs of small 
businesses and home businesses, sole proprietors 
and entrepreneurs. This is a growing and 
underserved market with most phone service 
out there targeting either mass consumer use or 
larger business users. Our phone service makes 
your business look bigger and more professional. 
You don’t need to purchase any equipment or 
download any software if you want to continue 
using your existing home phone or cell phone. 
Phone.com Virtual Office is a small business virtual 
PBX phone system that lets you decide where 
and how calls are routed. You can get a toll free 
1 800 number or vanity number or any local area 
code number or even transfer to us your existing 
number and each caller who dials that number 
can be greeted by a professional auto attendant 
that will guide each call to the correct extension 
or destination. Phone.com Virtual Office gives your 
business unlimited flexibility in a sophisticated 
phone system and at an affordable price.
 
What does the next year hold for you? 
 At Phone.com, we expect continued growth 
along with the introduction of new services 
and applications for both small business and 
individual consumer use.  There are new market 
opportunities both in the mobile space as well 
as with the improved market conditions and 
innovations for 3rd party developments.   

BeST gReen CoMpany 

powerFlower Solar
patrick Murphy, Ceo 

What sets your company apart from 
other companies out there? 
PowerFlower Solar will design and manufacture 
highly differentiated, deployable solar products 
that allow solar to be used wherever it’s needed 
most. The company’s first product, the PFS Tactical 
Generator, is designed for use in remote areas 
without access to a reliable power grid. The PFS 
Tactical Generator is portable and durable, and 
can be used to hybridize expensive gas generators 
currently being used by the military in Iraq and 
Afghanistan, therefore saving lives and money. 

What does the next year hold for you? 
The next year is a big one for PowerFlower Solar. 
We are going to have a completed, testable alpha 
prototype by the end of May. The PFS Tactical 
Generator will be tested by the DoD over the 
summer. After testing is completed the company will 
pursue contracts or letters of intent with the DoD, 
disaster relief organizations, and developing nations 
that are focusing on electrification of remote areas. 
The company will then complete fundraising in 
order to open up a manufacturing facility and 
fulfill its first contacts by the end of the year. 



2011 Annual Meeting

FeaTURed keynoTe SpeakeR
kim guadagno
Lieutenant Governor
State of New Jersey

The meeting will also feature a Conversation with Industry Experts
 • Bill kroll, Chairman & CEO, MATHESON
 • Shihab kuran, President & CEO, PetraSolar, Inc.
 • J. Michael  Schweder, President, AT&T Mid-Atlantic States
 • nancy Lurker, CEO, PDI, Inc.

Facilitated by: 
 • david Sorin, Co-Managing Partner, SorinRoyerCooper LLC

for more information and to register visit: www.njtc.org

NJTC Members Only 

Must Be Pre-registered
Absolutely NO Walk-ins

Cost Member:  $75
Member Table Sponsor:  $700

(Table of 10/Table Sign/
Verbal Recognition)

TAble SPoNSoRS

CAI
Philadelphia Technology Park
Princeton Financial Systems
Telcordia Technologies, Inc.

WeiserMazars LLP

PlATINum SPoNSoR

luNCh SPoNSoR

PRoGRAm SPoNSoRS

PRomoTIoNAl 
ITem SPoNSoR

DeSSeRT SPoNSoR

July 14, 2011 • 11am - 2pm
Forsgate Country Club

Exit 8A-375 Forsgate Drive • Monroe Twp., NJ 08831



College of Graduate &
Continuing Education

Graduate Programs in Engineering & Technology
Choose from Rowan University’s graduate programs in engineering or technology 
and take your career to the next level.

The following programs are offered online with 8-week accelerated courses:

•  Master of Engineering Management 

•  Sustainable Engineering Certificate of Graduate Study

Classes for these programs meet on our Glassboro, NJ campus:

• M.S. in Engineering

• M.S. in Computer Science

• Certificates of Graduate Study in: Networks, Software Engineering, or Web Development

APPLY NOW!

856-256-4747
www.rowanonline.com/technews

Your Life. Your Education.

{Your Terms.}
g
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Service Providers - accountants
WTaS LLC 
Madison, NJ 
www.wtas.com
WTAS is one of the largest firms in the country, 
providing a wide range of tax, valuation, 
financial advisory and related consulting 
services to individual and corporate clients.

Service Providers -  
Business Consultant
Sandbridge partners 
Radnor, PA 
www.sandbridgepartners.com
Sandbridge is helping our clients open markets 
for new or existing products, or simply 
augment their existing sales efforts. Our 
clients call their “sales swat team”, we move 
quickly, use a proven, repeatable method and 
produce results on temporary or extended 
engagements.

Service Providers - legal
Scott Spitzer, esq.
New York, NY
Legal counsel and advisor for growth 
companies.

electronics/advanced Material
princeTel, Inc.
Hamilton, NJ
www.princetel.com
Manufacturer of fiber optic rotary joints, skip 
rings, and MUX/DMUX media converters for 
defense, medical, energy, broadcasting and 
mining industries.

information technology/
Software
Inspirity, Inc.
Sayerville, NJ
www.inspiritysoft.com
Inspirity, Inc. offers solutions to help businesses 
be part of the mobile revolution.
CLCD, LLC, Somers Point, NJ  www.clcd.com
CLCD provides reference information for over 
2 million books that includes reviews and 
awards to Children’s Literature Librarians.

Innovative Technology Consulting group
Lodi, NJ
www.innotechcg.com
Innovative Technology Consulting Group is an 
IT Engineering & Management firm providing 
‘Enterprise Grade’ solutions scalable to all 
sizes of business.
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nJtc new MeMBers May 2011

renewals
Bartolomei Pucciarelli LLC
 www.bc-cpas.com 
Achieve3000, Inc.
 www.achieve3000.com 
AT&T • www.att.com  
Atlantic City Electric
 www.atlanticcityelectric.com 
Bella Technologies, Inc. • www.cna.com
BZ Plating Process Solution
 www.bzplating.com  
CAE Associates Inc. • www.caeai.com 
Citibank, N.A. • www.citibank.com
CNA Insurance  • www.cna.com
Collabera • www.collabera.com  
CoreLabs Partners 
 www.corelabpartners.com 
Court Square Group
 www.courtsquaregroup.com 
Data-Core Systems, Inc.
 www.datacoresystems.com  
Hanu Software Solutions Inc.
 www.hanusoftware.com  
Harvey Nash, Inc. 
 www.harveynashusa.com 
Health Onvector Inc. • www.kdcsolar.com
Information Builders, Inc. • www.ibi.com 
Item Consulting Group 
 www.renatocrocetti.com  
KDC Solar  • www.kdcsolar.com
Leviton Manufacturing 
 www.leviton.com 
Mark Law Firm, LLC 
 www.robmarklaw.com 
MicroDose Therapeutx • www.mdtx.com 
Net-Scale Technologies, Inc. 
 www.net-scale.com  
Pivot Point Security 
 www.pivotpointsecurity.com  
Reitler Kailas & Rosenblatt LLC 
 www.reitlerlaw.com  
Schutz Engineering Corp.  
Scivantage • www.scivantage.com  
Sentinel Photonics 
 www.sentinelphotonics.com 
VirtuIT Systems
 www.virtuitsystems.com 
Woodcock Washburn, LLP
 www.woodcock.com

Spheregen
Cranford, NJ
www.spheregen.com
Successful IT Consultancy in NJ specialising 
in Custom Application Development, Business 
Intelligence Solutions and Custom Reports for 
Business Reporting for legal, pharmaceutical, 
financial and retail industries.

Telavance, Inc.
Iselin, NJ 
www.telavance.com
Telavance is a specialized international consulting 
firm providing risk and compliance advisory 
services and software products to the financial 
community. The firm specializes in anti-money 
laundering, regulatory compliance, enhanced 
due diligence, independent reviews, regulatory 
remediation and system implementations.

telecom/new Media
I.d. Systems, Inc.
Woodcliff Lake, NJ 
www.id-systems.com
I.D. Systems is a leading provider of wireless 
solutions for securing, controlling, tracking, and 
managing high-value enterprise assets, including 
vehicles, powered equipment, trailers, containers, 
and cargo. For more information, please visit www.
id-systems.com.

MediaRoost 
Marlboro, NJ  
www.mediaroost.com
TweetRoost allows organizations to manage 
tweets, retweets, mentions and other social media 
discussions, and includes an array of features 
designed specifically for groups and advanced 
Twitter users.

VI-Interactive, Inc.
Waldwick, NJ 
www.vi-interactive.com
Advocacy marketing drives VI-Interactive’s core 
mission. For us, it’s an essential service. Part of our 
heritage is to be an advocate to our clients, and in 
turn, help them be an advocate to their clients as 
well.

RF Telematics LLC
West Keansburg, NJ 
www.rftelematics.com
RF telematics provides wireless communication 
products and services for remote monitoring and 
data collection used in the medical, automotive 
and security industries or for energy management 
applications.

Joining the nJTC
Paul Frank • Ext 222 • pfrank@njtc.org

Membership Services
Judy Storck • Ext 246 • jstorck@njtc.org

Member Relations Manager
Ellen Stein • Ext 228 • ellen@njtc.org
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education technology today

Researchers in Rowan University’s College of 
Engineering will be able to expand their use 
of virtual reality to address natural disasters 
in New Jersey thanks to a recent $424,962 
grant from the United States Economic 
Development Administration.

The EDA awarded the Glassboro-based 
College the funds to support its 3-D virtual 
reality work on the effects and mitigation 
of natural disasters in urban settings, 
including flooding.

Rowan teams will use the grant to address 
conditions in the cities of Camden and 
Vineland in a project titled “Application of 
a 3-D Virtual Reality Tool for Community 
Planning and Economic Development: 
Simulating Flooding and Remediation in 
Southern New Jersey Communities.”

Dr. Shreekanth Mandayam, chair of Rowan’s 
Electrical & Computer Engineering program, 
and Dr. Yusuf Mehta, an associate professor 
in the Civil & Environmental Engineering 
program, are overseeing the project.

Teams of undergraduate and graduate 
students will work with the professors using 
Rowan Engineering’s state-of-the art virtual 
reality system — the Cave Automatic Virtual 
Environment, known as a CAVE® — to 
model flooding and remediation in the towns. 
The CAVE, housed at the South Jersey 
Technology Park in Mantua Township, is a 
100-cubic-foot, fully immersive, navigable 

and interactive virtual reality system in 
which Rowan Engineering teams also have 
conducted research for the United States Navy 
and NASA.

Teams have been working with Mandayam 
and Mehta for about two years on a 
similar project for the City of Camden, 
“Development of a Virtual Reality Simulation 
of the Flooding Characteristics for the Cramer 
Hill Neighborhood in the City of Camden.” 
The team started the work in March 2009 to 
address storm water management concerns in 
a 50-block area in Cramer Hill where massive 
flooding and other problems occur during 
bad weather.

The EDA grant will in part to fund the 
original work, which is being conducted 
in conjunction with the Camden-based 
Cooper’s Ferry Development Association and 
the Cramer Hill Community Development 
Corporation to assist the neighborhood 
with planning the creation of open space 
and residential development along the back 
channel of the Delaware River.

Mandayam, Mehta and their students also 
will use the latest funding to expand the pilot 
project in Camden to others areas of that city 
and to Vineland.

According to the professors, infrastructure 
concerns in both cities and elsewhere in South 
Jersey contribute to flooding, and that flooding 
often is an impediment to redevelopment and 

economic growth.
“We will use the CAVE to identify the 

infrastructure problems in these communities 
and use virtual reality technology to model the 
areas,” Mandayam said. “We will then use the 
models to analyze the existing problems and 
test possible solutions to remedy them.”

The team also will use the EDA funding 
to continue to develop the application of 
the technology to urban infrastructure 
problems in general. “We believe there is great 
potential to transfer the CAVE virtual reality 
technology from the laboratory to the private 
marketplace,” Mehta said.

 Virtual reality, he explained, is an immense 
asset for this kind of work in that it enables 
the researchers to test various scenarios in a 
relatively cost-effective and efficient manner.

“And added benefit,” Mandayam said, “is 
that this research – really at the cutting edge 
— prepares our students to pursue careers 
in this type of technology and to explore 
developing their own startup companies after 
graduation or even earlier.  We have many 
students with an entrepreneurial inclination 
who we try to encourage. Projects like this 
do that. It’s so critical to keep our graduates 
in New Jersey, focusing on technology and 
starting their own businesses. We hope the 
virtual reality lab and projects like these will 
spin off into new businesses that help develop 
our economy.” n

Rowan is the first University in the state to own a CAVE.

Rowan Engineering to Expand Virtual Reality 
Work in Camden and Vineland

By paTRICIa QUIgLey
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nJtc calendar

2011 nJTC annUaL MeeTIng
July 14 • 11:00 aM - 2:00 pM

Forsgate Country Club 
375 Forsgate drive, Monroe Township

Members $75.00 Table Sponsor $700.00  

keynote Speaker:  
•    Kim Guadagno, Lieutenant Governor,  

State of New Jersey
Conversation with industry experts:
• Bill Kroll, Chairman & CEO, MATHESON
• Shihab Kuran, President & CEO, Petra Solar, Inc.
•  J. Michael Schweder, President,  

AT&T Mid-Atlantic States
• Nancy Lurker, CEO, PDI, Inc

Sponsorship Opportunities Available - 
Contact Meredith Meyer
NJTC Members Only! - Must Be Pre-registered - 
Absolutely No Walk-Ins
No refunds will be accepted after 5:00pm on 
Friday, July 8th.

eneRgy & enVIRonMenTaL 
InnoVaTIon -  

HeLpIng CITIeS Make THe dIFFeRenCe 
July 19 • 4:00 pM - 6:00 pM 

The Richard Stockton College, pomona 

Members $25.00 non-Members $50.00  

Hosting over one half of the world’s population, 
cities account for more than 70 percent of global 
CO2 emissions and consume two thirds of the 
world’s energy. Cities can also serve as a valuable 
test bed for mayors, authorities and others 
pushing ahead innovative technologies to reduce 
energy usage and environmental risks. 
Join the New Jersey Technology Council as we 
explore energy mini grids, promotion of low 
carbon vehicles, waste to energy systems and 
comprehensive and standardized building codes. 
These efforts and others in New Jersey and the 
region can prove successful and continue to 
provide a more sustainable path to the future. 
This program is designed for representatives of 
Energy and Environmental companies, elected 
officials and government employees and all 
interested in continuing to increase NJ and the 
region’s environmental/energy footprint. 

panelists include: 
•  Alex Dews, Policy and Program Manager, 

Mayor’s Office of Sustainability, City of 
Philadelphia 

•  Chuck Feinberg, Chairman, NJ Clean Cities 
Coalition

•  Dr. Sunil Garg, Executive Director, Union County 
Utilities Authority 

Two Workgroups:
•  Energy Efficiency and IT 
•  Sustainability 
will also be offered.
 

 BeST pRaCTICeS RoUndTaBLe 
July 21 • 4:00 pM - 6:00 pM  

Fox Rothschild LLp 
997 Lenox drive, Building 3, 

Lawrenceville 

Members Free  non-Members $50.00  

Please join your colleagues and peers for a 
sharing of ideas and dialogue at this special NJTC 
Venture Capital and Finance Peer Network event.
Facilitated by Zev Scherl, General Partner and 
colleagues at NewSpring Capital this round 
table event will feature an open discussion of 
best practices and trends in the venture industry 
including due diligence, structuring/syndication, 
operating trends with portfolio companies and 
fund/portfolio management.
Our goal is for every attendee to leave with 
several ideas relevant to managing outcomes and 
decisions for existing portfolios and the future.
This Peer Network program is open to venture 
capitalists, investment bankers and angels ONLY 
(equity investors who provide capital).

2011 neW JeRSey HeaLTH 
InFoRMaTIon eXCHange SUMMIT 

July 21 • 8:30 aM - 4:00 pM  
nJHa Conference Center 

760 alexander Road, princeton 

Members $60.00  non-Members $60.00  
early Bird Session + Full Summit $60.00  

A full day expo & discussions on how to 
collectively provide the solutions which will 
meet the goals of the HITECH Act so providers 
are appropriately positioned to get the incentive 
dollars. What are the new opportunities for 
companies offering Health IT products and 
services how will these changes impact hospitals, 
healthcare systems, physicians and other health 
care providers as well as health insurance, 
pharmaceutical, biotech, and medical device 
companies.

nJTC eXeCUTIVe LeadeRSHIp SUMMIT 
September 22 • 5:00 pM

September 23 • 7:30am – 2:00pm   
The Hyatt on the Hudson 

2 exchange place -  Jersey City 

early Bird Rates:
Members $500.00 non-Members $750.00

The NJTC Executive Leadership Summit will 
assemble New Jersey’s best and brightest 
high-tech and life science executives for insightful 
discussions, engaging and successful speakers 
and practical advice for managing a more 
profitable company.  With topics ranging from 
preparing for acquisitions to managing costs to 
creating value through marketing and human 
capital, this event promises to position you and 
your company for greater success.

Save the date
nJTC CLean eneRgy SUMMIT
october 4 • 9:00 aM - 3:00 pM
princeton plasma physics Lab 

princeton 

nJTC InnoVaTIon ConFeRenCe
october 19 

aTT global network 
operations Center (gnoC)

900 Route 202-206
n Bedminster 

nJTC gaLa aWaRdS
november 17

The addison park
aberdeen

2011 RegIonaL 
CoMMeRCIaLIZaTIon ConFeRenCe

december 8
University City Science Center
Quorum 3711 Market Street

philadelphia 

For updated information or to register for nJTC events, visit www.njtc.org
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neTWoRkS
NJTC Industry Networks present programs 
about opportunities and challenges facing NJ 
technology companies by industry segment. 

electronics, advanced Materials 
& Manufacturing

Patron Sponsors:
EisnerAmper

Woodcock Washburn LLP
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Ellen Stein • Ext 228
ellen@njtc.org

enviro-energy Industry
Patron Sponsors:

Atlantic City Electric 
Morgan Lewis

WeiserMazars LLP
Woodcock Washburn

Contact: 
Paul Frank • Ext 222

pfrank@njtc.org
Ellen Stein • Ext 228

ellen@njtc.org

IT/Software
Patron Sponsors:

 BDO
Edison Ventures

Stevens & Lee, PC
Contact: 

Leo Mennitt • Ext 227 
lmennitt@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

Life Sciences
Patron Sponsor:

Goodwin Procter LLP
McGladrey

Contact: 
Leo Mennitt • Ext 227 

lmennitt@njtc.org
Meredith Meyer• Ext 234 

mmeyer@njtc.org

Telecommunications/Media
Patron Sponsor:
Drinker Biddle

Verizon New Jersey
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

NJTC Peer Networks bring together like-minded 
technology professionals to share common issues, 
learn best practices and gain perspective across all 
technology industry segments. 

Ceo Forum
Patron Sponsors:
Edison Ventures
Morgan Lewis 

WithumSmith+Brown
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

CFo peer network
Patron Sponsors:
CresaPartners 

Cushman & Wakefield
Morgan Lewis

Ernst & Young, LLP
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

CIo peer network
Patron Sponsors: 

Delta Corporate Services
Oracle

telx
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

government affairs
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

Venture Capital and Financing
Patron Sponsors:

Fox Rothschild LLP
PricewaterhouseCoopers LLP

TD Bank N.A
Contact: 

Ellen Stein • Ext 228
ellen@njtc.org

Women in Technology
Contact: 

Joan Praiss • Ext 231
jpraiss@njtc.org

2011 NJ Health Information Exchange Summit
Filling in the White Space
July 21, 2011  8:30am - 4:00pm

NJ Hospital Association Conference Center • 760 Alexander Rd, Princeton, NJ

The Summit will cover: What are the new opportunities for companies offering Health IT products and services? How will these changes impact hospitals, health care
systems, physicians and other heath care providers as well health insurance, pharmaceutical, biotech, and medical device companies?

Presented by the:
 •  New Jersey Technology Council  •  New Jersey Health Information Technology Coordinator  •  

  •  New Jersey Health Information Technology Commission  • 

Sponsored by:
  •  BDO  •  Edison Ventures  •  Goodwin Procter LLP  •  Hygeia Healthcare, Inc.  •  McGladrey  

•  Optimum Lightpath  •  Oracle  •  Sun National Bank  •  The Judge Group  •  

7:30 AM – Early Bird Session
Presented by John Phelan, CEO and Founder of Zweena

“The Consumer Perspective and Health Records – What about me? “

 Keynote Address
Carlos Dominguez, Senior Vice President, Cisco Systems

“Some people want to call me a futurist. But I consider myself a ‘nowist’ because I want to know how technology can help me today.”



nJtc Photo gallery
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2011 CFo awards Breakfast

The New Jersey Technology Council (NJTC) 2011 CFO 
Awards were held on June 10, 2011 at the Forsgate 
Country Club in Monroe Twp, NJ. Four awards were 
given by the NJTC, the premier membership trade 
organization in the region supporting technology 
companies. In addition, attendees at the CFO Awards 
Breakfast had the pleasure of listening to keynote 
speaker Peter Lattman, Reporter - DealBook, New 
York Times, discuss his expertise on investment trends 
and white collar crime.

This annual event recognizes the accomplishments 
of financial executives from New Jersey and the 
surrounding region’s diverse technology companies. 
The program offers awards in four categories: CFO of 
the Year, Financier of the Year, Deal of the Year and 
the Hall of Fame Award. The Deal of the Year award 
is presented to the CFO who successfully completed 
a merger, acquisition, buyout, buyback, or large round 
of funding during 2010 that resulted in increased 
revenues and growth for the company. Meanwhile, 
The Hall of Fame Award is presented to a current 
or former CFO for multiple achievements over an 
extended period of time, in one company or several, 
that has elevated him/her to a level of recognition 
among community, peers, and others involved in the 
technology arena.

Ceo Forum presents 
a harvard Case Study
Rob Weber, Managing Director of Innovation Consulting 
firm Antiphony Partners, and lecturer at the University of 
Pennsylvania’s Wharton School, lead an interactive case study 
designed to change the way you think about your company’s 
business model. The session was highly interactive.

keynote Speaker: Peter Lattman, 
Reporter-DealBook, New York Times

deal of the year (L-R)
Kevin Tully, Insmed, Finalist
William Levering, Voxware, Winner
Ned Mavrommatis, ID Systems, Nominee
Kevin Tylus, PNC, Sponsor

Financier of the year  (L-R)
David Sorin, SorinRoyerCooper, Sponsor
Chris Sugden, Edison Ventures, Winner

John Golubieski, Foundation Venture Capital Group, Nominee
Not picture-John Frankel, ff Venture Capital, Nominee

Master of Ceremonies:  Kate Bluvol, 
Partner, PricewaterhouseCoopers LLP
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what’s next in it Software
Technology Developments in IT, Software & Communications
The NJTC presented its annual look at the latest trends influencing research 
and development in technology. The program opened with the NJTC IT/
Software Industry Forecast presented  in conjunction with NJIT.

group picture
Standing L-R   
Henry Lyons, CFO, GAIN Capital Holdings, Inc., Finalist: Hall of Fame Award
Kevin Tully, Executive VP & CFO, Insmed Incorporated, Finalist:  Deal of the Year Award
William Levering, CFO, Voxware, Inc., Winner:  Deal of the Year Award
Kevin Scull, VP & CAO, Wayside Technology Group, Inc., Finalist:  CFO of the Year Award
Harry Hayman, Executive VP & CFO, CareKinesis, Finalist:  Hall of Fame Award
Chris Sugden, Managing Partner, Edison Ventures, Winner:  Financier of the Year Award

Seated L-R
Luke Beshar, CFO & Sr. VP, NPS Pharmaceuticals, Winner: CFO of the Year Award
William Mitchell, CFO, Audible.com, Winner:  Hall of Fame Award
Ned Mavrommatis, CFO & Treasurer, I.D. Systems, Inc., Finalist:  Deal of the Year Award
Robert Dennerlein, CFO, Raritan Americas, Inc., Finalist:  CFO of the Year Award
James Golubieski, President, Foundation Venture Capital Group, LLC, Finalist:  Financier of the 
Year Award

Not pictured John Frankel, Partner, ff Venture Capital, Finalist:  Financier of the Year Award

Hall of Fame  (L-R)
Harry Hayman, CareKenesis, Nominee
John Lanza, McGladrey, Sponsor
William Mitchell, Audible, Winner
Henry Lyons, GainCapital, Nominee

CFo of the year (L-R)
Tom Giannone, Cresa Partners, Sponsor
Robert Dennerlein, Raritan Americas, Inc, Nominee
Kevin Scull, Wayside Technology Group, Nominee
Luke Beshar, NPS Pharmaceuticals, Winner
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DAily UpDATeS ABOUT NeW JerSey’S 
MOST TeCH SAvvy COMpANieS
•  siemens energy has received an order to 

supply power island equipment for the Lake Side 
2 combined cycle power plant in Utah.

•  The richard stockton college of new Jersey received 
the first outright $1 million gift in its history this week.

•  Verizon wireless has been recognized as one of the top 
workplaces for information technology (IT) professionals.

•  Jersey central Power & light (JCP&L), a FirstEnergy (NYSE: 
FE) electric utility operating company, has been recognized 
as one of the top 10 utility companies in the nation for 
the installation of new solar power to its infrastructure.

•  Bioclinica®, inc. (NASDAQ: BIOC), a global provider 
of clinical trial management solutions, announced 
a new release of Trident IWR, the latest addition to 
its best-in-class suite of eClinical applications.

on the nJtC MeMBer newS wire


