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Thinking abouT an iT career?

The Bridging the 
Gap Scholarship

encourages talented  
individuals to learn 

and grow into 
an IT career.

Through the New Jersey Technology Council, 
SetFocus has established a scholarship to bridge 

the gap between the needs of businesses and the 
skills of workers. This scholarship provides full tuition 

to the SetFocus Master’s Program, a combination 
of hands-on training and career mentoring.

 
As a  leader in technical training, SetFocus has 

trained and helped secure employment for .NET, 
Database Management and IT professionals 

seeking to improve their skills as well as individuals 
pursuing IT careers for the first time.

 Apply today if you have an aptitude for 
technology, passion for learning and a 

desire for a long-term IT career.
Deadline for applications is June 30, 2012.  

Details available at www.njtctechdirectory.info
 

For more information
Jerry Masin, President

SetFocus
973-889-0211 x135

jerry.masin@setfocus.com
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With spring comes a renewed sense of energy and purpose. We’re coming out of our winter’s hibernation, and it’s 
evident not only in the flowers and trees, but in NJ businesses. There’s more activity, more buzz, more movement-
-and it’s all moving the right way. Come celebrate with other 
members this renewed sense of energy as we enjoy An Evening 
at the Intrepid, Sea, Air & Space Museum on April 24th. Take a 
private tour and enjoy the history and education, the views, and 
meet one of our very own members, Greg Olson, who was the 
third private citizen to go into space. You’ll also see the TMA 
Soyuz Capsule that brought him successfully home, back to earth, 
and hear his and a fellow astronaut’s inspiring story. 

We know how busy entrepreneurs are, which is why we offer 
our Entrepreneurial Bootcamp on May 2nd at Rutgers Busch Campus in Piscataway. It’s your crash course on 
everything from pulling together an impressive business plan to finding the right office space, and everything 
in-between. Entrepreneurs notoriously have a million and one things to do. Let this bootcamp help you get things 
done, quickly, effectively, and get your questions answered. 

Finally, I want to call your attention to our FinTech Conference on May 23rd in Jersey City. We are very excited 
about this inaugural conference, which will highlight the financial tech sector. NJ’s financial tech companies are 
thriving, expanding, and evolving. There’s a real opportunity to make NJ the premiere destination for FinTech 
companies, and it’s time we shine a spotlight on how much we have to offer that sector. Space is limited, so please 
reserve your spot early.  n

     — Maxine Ballen, President & CEO, NJTC

President’s Message

foUndER, PRESIdEnt & cEo
Maxine Ballen • mballen@njtc.org 

cHIEf oPERatIng offIcER
Joan C. Praiss • jpraiss@njtc.org

VP MEMBERSHIP
Paul A. Frank III • pfrank@njtc.org

VP PUBLIcatIonS/BUSInESS 
dEVELoPMEnt

Leo Mennitt • lmennitt@njtc.org

coMPtRoLLER
Yvonne M. Riley • yvonne@njtc.org

EXEcUtIVE adMInIStRatoR
Karen Lisnyj • karen@njtc.org

EVEntS ManagER
Meredith Meyer • mmeyer@njtc.org

MEMBER RELatIonS ManagER
Ellen Stein • ellen@njtc.org

offIcE ManagER/
MEMBERSHIP SERVIcES/

nJtc connEctIonS EdItoR
Judy Storck • jstorck@njtc.org

It cooRdInatoR
Erwin Racimo • eracimo@njtc.org

EVEntS cooRdInatoR
Martine Johnston • martine@njtc.org

nJtc cHaRtER MEMBERS
Deloitte

Edison Ventures
KPMG LLP

Maloy Risk Services
Morgan Lewis

PNC

New Jersey Technology Council
& Education Foundation

www.njtc.org
1001 Briggs Road, Ste 280

Mount Laurel, NJ 08054
856-787-9700

 

For more nJTC 
event news 

go to 
www.njtc.org/events      

now accepTing nominaTions for 
The 2012 cfo of The year awards

The award categories are: 

cfo of the year • deal of the year
 financier of the year • hall of fame

Deadline for nominations is April 16, 2012

Submit nominations on-line at: www.njtc.org

The awards ceremony will take place at the 
CFO Awards Breakfast on June 16, 2012 at Forsgate Country Club.

Questions? contact Karen Lisnyj, 856.787.9700, karen@njtc.org
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talent networks

Talent Networks were established by the 
NJ Department of Labor & Workforce 
Development (LWD) to focus on the specific 
employment needs of key industries in 
this state, connect job seekers with them, 
heighten awareness of job-matching and 
training resources, and help educational 
institutions align curriculum with evolving 
demand for qualified workers to ensure that 
New Jerseyans have access to training and 
educational preparation for jobs of the future.

Does your company have openings? What 
skills requirements are most important to 
you?

I’d like to hear from you about your 
company’s job openings and needed skills. 
Contact Johanna Zitto at jzitto@njtc.org.

To post your companies jobs visit  
www.njtc.org & click on the career icon.

innovation + Technology 
align for nJ business benefits

 
The State of New Jersey has made a significant commitment to economic growth and recognizes the 
importance of companies like NJTC members who fuel it. This month, as NJTC events explore vision and 
innovation in the various technology industry sectors, the TETN explores vision and innovation within the NJ 
Dept of Labor & Workforce Development (LWD). 

People often think of the LWD as a resource for employment and job seeker services through the One-Stop 
Career Centers. But there’s another side – the Business Services side, where technology and innovation align 
for the benefit of NJ-based business.

Mary Ellen Clark, Assistant Commissioner of Workforce Development, has responsibility for both: “We in the 
workforce system focus on the jobseeker as our customer, but the employer is an equally important customer! 
To that end, we have created a stronger Business Services program in our Field Operations unit, headed by 
Jeff Flatley. We have Business Services Representatives in each of our local areas who work closely with the 
Workforce Investment Board (WIB) Director to provide information about our services – including Rapid 
Response team for layoffs, Positive Recruitments (assistance in identifying and prescreening candidates), 
as well as a myriad of hiring 
incentive programs and 
customized training grants. 
The Business Services team 
also works closely with NJ’s 
Business Action Center and the 
Talent Networks.”

Regarding innovation and 
technology, Assistant Commissioner Clark says, “We will be launching the www.jobs4jersey.com/OnRamp 
employer module soon which will make identifying appropriate candidates for openings quick and easily 
accomplished from the employer’s desktop. OnRamp is a flexible intelligent tool that matches job openings 
with candidates via skills-based matching.”

Besides Positive Recruitments, Rapid Response, Customized Training grants, and Hiring Incentive programs, 
businesses can access industry and labor market information needed to plan, grow and succeed in NJ.

For more information on the Positive Recruitment OnRamp and other business benefits visit: http://www.
jobs4jersey.com/jobs4jersey/businesses/index.html - businesses_anchor 

To find your local Business Resource Center visit:  http://lwd.dol.state.nj.us/labor/employer/busres/
BusinessResources.html

upcoming 
workshops

NJTC’s Technology & Entrepreneurship 
Talent Network is offering a series 
of workshops at various locations 
throughout New Jersey. Bridging the 
Gap Job Skills Workshops will provide 
job seekers with up to date information 
on the latest technology jobs and 
trends, interviewing skills, networking 
skills, best practices and more. 

april 17 
Fairleigh Dickinson University

The Mansion - Lenfell Hall
285 Madison Ave., 
Madison NJ 07940

 
Visit www.njtc.org for more 
information, and to register

granT oPPorTuniTy
The New Jersey Technology Council (NJTC), 

in collaboration with
Rutgers University Professional Science Master’s Program,

 is offering a $1500 grant to companies to provide an internship 
opportunity for students who have a background in life 

science, engineering, technology and mathematics. 

The internship must be in a field related to the student’s expertise. 
Students would work for a minimum of 130 hours per 

semester with a supervisor at the company.  

If you are interested in applying for the $1,500 grant, 
please visit http://psm.rutgers.edu/content/industry

the deadline for the application is april 20, 2012.

are you
looking
to hire?
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what is it about outsourced billing that made you 
start your own company in 2001?
I founded Paytrust, an electronic bill presentment and payment solution, in 1998 
and grew it to more than 100,000 customers nationwide. I saw an opportunity 
in the market while I was with Paytrust: There wasn’t a company out there 
providing a truly comprehensive solution to meet the needs of small to medium-
sized billers. Further, companies needed help migrating from paper to electronic 
billing. That was the idea behind Billtrust, which I founded after we sold Paytrust 
to Metavante, which is now owned by Intuit. Today, our services have expanded 
beyond small to mid-size billers, we know support large-size billers like Kraft 
Foods, CDW LLC, and New Balance Athletic Shoes.
 
over the past 11 years billtrust has seen impressive 
growth. what do you attribute to this growth?
Our customers don’t just save time and money, although that’s a big part of it. 
They become more efficient and effective. When you can help customers achieve 
transformative, positive change, you have no problem generating growth. It’s 
really as simple as that. Our customers also help drive awareness of our services 
among their peers in the industry. 

when a company experiences growth, there are 
always some growing pains to go along with it, what 
was your biggest lesson learned?
It’s important to be true to your vision. It’s also vital to surround your self with 
smart people and to listen to them. Knowing your own limitations is crucial to 
business success.
 

Flint a. lane CEO and President of Billtrust 

corner 
office

billtrust isn’t the only outsourced billing company, 
what sets billtrust aside from the others?
Our solutions are more comprehensive than those our competitors offer. An 
end-to-end billing process must consider the design of the bill, bill marketing, 
customer service, and, of course, electronic bill adoption. Our services integrate 
all of this. Further, we do not lock our customers into a long-term contract. This 
keeps us on our toes as we focus on adding value to our customers each and 
every day.
 
you were recently named one of the 25 Most 
influential Financial operations Professionals by 
the institute of Financial operations (iFo), and 
named the ernst & young entrepreneur of The 
year®. what management traits most helped you 
achieve these two awards?
My guiding principle is that you should never stop asking how to serve 
customers better. At Billtrust, we don’t rest on our laurels – we continuously 
look for new ways to help our customers streamline operations and cut costs. 
This commitment to continuous innovation – and the fact that we’ve built a 
great team at Billtrust – keeps us successful and garners recognition. 
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Flint a. lane CEO and President of Billtrust 

what techniques do you use to motivate your sales 
force?
Our sales team is committed to helping customers succeed by improving their 
operations, so it’s just a matter of making sure they have the tools and support 
they need to do their jobs. And they do it very well, as our rapid growth rate 
attests.
 
when it comes to the technology behind billtrust, 
what has changed over the last ten years?
Technology capabilities have improved with cloud-based and mobile 
applications. But even more than the technology, the customers have 
changed. The most significant change I’ve noticed is the widespread customer 
acceptance of electronic billing. As the technology has advanced, so has the 
typical customer’s willingness to rely on it and move away from costly, wasteful 
paper billing.   
 
outsourced billing is heavily reliant on technology, 
how do you keep yours moving forward?
Technology is evolving at a rapid pace, so it’s important to keep up with 
emerging solutions and apply them where it makes sense to improve the 
customer experience. We have a number of exciting initiatives underway. 
We recently launched Invoice Central, which is a groundbreaking invoice 
presentment and payment service that enables smaller companies to pay 
participating vendors from a single platform. This is the kind of innovation that 
makes a difference and can change industries.
 

not all entrepreneurs enjoy the technology side of 
the operation, but you do. is it challenging to focus 
on the management and financial operations of the 
company, when you may want to tinker with the 
tech side, or do you have a hand in both? 
I find that having a technical background is a huge advantage because I can 
fully understand that side of the operation and take an active role in shaping 
our strategy as technology evolves. Having technical know-how as well as an 
entrepreneurial background is a major plus.
 
you’re quite busy outside of billtrust. Tell us a little 
bit about what you do in your ‘downtime’?
I coach basketball and baseball for my children’s teams and also play basketball 
and Ping-Pong competitively. It’s great to spend time with my kids and have 
an outlet – other than business – for some healthy competition. I’m also a Big 
Brother volunteer and strongly believe in giving back to the community and 
lending a helping hand. n
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I am the controller of a privately 
held service company, and we 
recently completed our first SSaE 
16, Soc I, type II audit.  the most 
challenging part of the audit was 
the writing of management’s 
assertion, as well as determining 
the underlying criteria used to 
make management’s assertion.  Is 
there any way that we can make 
this an easier process in the future?

Although it may seem extremely 
overwhelming at first, the amount 
of testing performed on each control 
activity depends mainly on the risk 
assessment procedures performed by 
management prior to testing.  So, 
my best advice is to take it one step 
at a time, beginning with your risk 
assessment.  Upon performance of 
the risk assessment on all the control 
activities, management must decide 
the level of testing to perform for each 
level of risk.  For example, if an activity 
is determined to be of low to moderate 
risk, the test performed may be an 
inquiry or observation, whereas a high 
risk activity may require sampling 
and related testing of the activity.  A 
qualified service auditor specializing 
in SSAE 16 will be able to provide 
you with more detailed guidance 
and sample documentation regarding 
management’s assertion. 

Accounting Q&A

Stephanie Fitzgerald 
is a senior in the 
Princeton Office of 
WithumSmith+Brown, 
Certified Public 
Accountants and 
Consultants and is a 
member of the firm’s 
Governance, Risk and 
Compliance Services 
Group. Fitzgerald 
may be reached at 
609.520.1188 or 
sfitzgerald@withum.com.
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nJtc MeMbers 
sPeak out

By MattHEw MogHaddaM

We, as a society, stand on a precipice, a 
tipping point, of either failure or success.  To 
consume or sustain? To perish or survive?  

Our current industrial agriculture complex 
is standing on feeble legs while bearing a 
substantial load from consumer demand.  At 
the same time farmers have lost control of 
their ability to determine the price for their 
own produce.  They are forced to compete 
in an international market where sales are 
awarded to the lowest cost offering.  At 
present only 2% of the American population 
identifies as farmers. 

The result? Farmers choose to grow 
varieties that sacrifice taste for yield; 
produce is picked before peak ripeness 
forgoing nutritional content in the name 
of shelf life all while, vibrant and dynamic 
farms have gone the way of monoculture 
to maintain profitability.  The monoculture 
practice is extremely energy intensive and 
requires chemical fertilizers, pesticides, and 
herbicides to perpetuate harvests year after 
year.  Mono cropping degrades the soil and 
destroys the surrounding natural ecosystems.  

How did all of this happen? Technology?! 
Out of innovation had come new industry 
and automation had eliminated the need for 
everyone to farm. And with that shift came the 
need for our educational system to change to 
prepare young minds for employment in new 
and exciting fields.  As technology continued 
to improve and industry continued to evolve 
agriculture and life based learning took 
a back seat to broader subject matter to 
support new businesses.  I, being a product 
of the late 80’s and 90’s, raised in a small 
suburban Connecticut town, don’t have 
any recollection of being taught how to 
maintain a garden, to feed myself, to sustain 
myself.  I have clear memories from school 
of reading, writing, calculating, sewing, 
cooking, rocket launching, audio mixing, 
computer programming and theorizing but 
never learning to plant.

 We often take for granted the food on our 
plate.  It is basically a given when you go to 
grocery that you will have access to almost 

any edible product you desire. At that, we 
take for granted that the grocery is there at 
all.  What we have failed to acknowledge is 
how those products have gotten there.  The 
average head of lettuce travels 1500 miles 
before it is consumed. And the average 
tomato? 2000 miles. 

One thing I’m sure you’ve noticed is the 
rising cost of food. What we often don’t 
hear about is where that additional money 
is going. Studies from the USDA, Farm 
Aid and Independent Farm Advocate cite 
anywhere from $.70-.80 from every $1 that 
the average consumer spends on food goes to 
costs other then production.  

So, how do we fix it? The same way we 
broke it, with technology! We have reached 
a point where if we continue with our 
current system more arable land will be lost, 
the cost of food will continue to rise, and 
communities will continue to degrade.  It is 
Imperative that we continue to innovate in 
the name of agricultural sustainability.  

The concept of urban farming is not 
a new one but it has gained tremendous 
momentum over the last several years.  The 
idea being that we grow where we consume.  
With proper implementation, urban farming 
can eliminate many of the additional costs 
that come with factory-farmed food such as 
refrigeration, packaging, and transportation. 
Further, the concept of vertical farming 
suggests rather than growing out we grow 
up, as in stacked one farm on top of another, 
inside some sort of structure.  There are 
many firms locally and abroad that are 
exploring the viability of these concepts.  At 
present, shortcomings in alternative energy, 
lighting technology, controlled environment 
agriculture systems and building design 
have prevented these concepts from being 
implemented on a mass scale.   

With technological innovation as our 
driving force we can foster a brand new 
industry, provide hundreds of thousands of 
meaningful employment opportunities and 
secure healthy and fresh food for generations 
to come.  n

(RE)learning To grow

Matthew Moghaddam is the project director at City Hydroponics. City Hydroponics 
builds and operates advanced controlled environment agriculture systems for 

crop production in urban centers. www.city-hydroponics.com
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According to industry reports from online data research firms like Pew 
Internet and Nielsen, the mobile growth story will achieve another 
milestone soon. While the reports slightly differ on the numbers, the 
trend suggests that the number of smartphone owners among the US 
population will match or exceed the number of traditional cell phone 
owners in the next couple of months. 

This bodes well for cell phone manufacturers and wireless carriers. 
But it is also important for SME’s (Small and Medium sized 
Enterprises). Businesses benefit when innovations create a more 
productive lifestyle. In the 90’s, the Internet provided a new means to 
have business presence online with products and contact information. 
Consumers did not have to wait for the weekend flyers anymore to 
compare and buy products – the buying process became easier and 
faster. With online search engines, we did not need to open yellow 
pages and spend time to find service providers or look up their contact 
information.

Remember that press release on Jan. 9, 2007 by Apple about 
introducing the iPhone? Since then, iPhone, Android, RIM and other 
notable smartphones have given rise to a whole new phenomenon. The 
consumer communication, entertainment and business productivity 
landscape has changed. You see people using it everywhere--on city 
streets, on the subways and buses, on a plane, at a gas station.

Why the meteoric rise in this adoption? A common user cannot do 
much with any hardware unless it has meaningful and convenient ways 
to put it to good use. In the case of the smartphones, there were several. 
Hardware features like tapping/pinching, and accelerometer gave it the 
‘cool’ effect. Other features like GPS and camera provided practical 
uses. Another game-changing capability was the App development 
by anyone willing to dabble in the arcane world of SDKs and APIs. 
And the list would be incomplete without mentioning the rich HTML 
browsing (coupled with faster processor and higher data speeds). These 
phones allow users to use the familiar web-like interface on many daily 
use tools like e-mail (Yahoo/Gmail etc. and corporate email), news sites, 
sports sites etc.

The last 50 years have seen great advances in electronics and 
communications driven by demand in users wanting better, faster and 
feature-rich products. However the innovation, production, marketing 
and delivery model traditionally has been that a set of niche companies 
produced them. What is different now is that recent developments 
in mobile technologies have created a long tail-like model. And new 
opportunities arising from on-the-go needs and new monetization 
models, enabled by the open App development platforms have attracted 
many small and even individual players to participate and thrive.

According to Cisco’s Visual Networking Index, by 2015, the wireless 
devices like Wi-Fi and mobile will generate more than half of the 
IP traffic compared to wired devices. That suggests that even more 
daily consumer activities will be done via these devices at personal, 
professional and social level.

As more consumers are looking up information online, there are 
opportunities for SMEs to gain. The first thing they can start with is 
a mobile presence. The regular websites many have were developed 
for the desktop PCs. While they can be opened and viewed on the 
smartphones, they appear too small and difficult to read. As a result, the 
consumers have a poor experience and may not be incented for another 
visit. This can impact marketing and selling opportunities.

For certain businesses whose sales depend on customers walking 
into the door (restaurants, auto-repair services etc.), location-based 
search drives sales. These types of businesses could utilize local online 
marketing tools like Google Places and based social review sites etc.

If a business can afford, a custom App like iPhone, Android Apps 
could be a marketing and useful tool for customers. It is a bit more 
involved and you may need implementations on multiple phone brands.

As the mobile trends become more and more part of our lifestyle, 
businesses, particularly larger ones, have been adopting mobile channel 
as part of their overall strategy. SMEs, due to the lack of expertise and 
investment, typically lag in adoption of new platforms. However, they 
can start at a smaller scale and leverage various solutions like a few 
mentioned above to help marketing and sales. n

Atiq Hashmi is the President of Inspirity, which focuses 
on mobile and  Web solutions. www.inspiritysoft.com

Mobile Matters
What Mass Smartphone Adoption Means for SMEs

By atIQ HaSHMI

business 
& strategy



How does the new Jersey trade 
Secrets act (2012) protect 
proprietary information?

The New Jersey Trade Secrets Act 
defines a trade secret as information, 
regardless of its form, which has 
independent economic value from 
not being generally known or 
available to others who may gain 
economic value from its disclosure; 
and, is the subject of reasonable 
efforts to maintain its proprietary 
nature.  The Act authorizes injunctive 
relief for actual or threatened 
unlawful misappropriation or 
acquisition of trade secrets.  
Injured parties can recover actual 
damages, along with those losses 
from unjust enrichment, punitive 
damages, reasonable royalties for 
unauthorized use of the information 
and, in certain circumstances, legal 
fees.  All claims must be brought 
within three years of the actual 
discovery of the disclosure or 
when such discovery should have 
occurred upon the exercise of 
reasonable diligence.  A company’s 
invaluable information and know-
how can be protected by trade 
secret, however, it is critical that the 
company take the necessary steps 
to protect such information.  This 
includes instituting various policies 
and practices with your employees, 
contractors and agents. 

Melissa V. Skrocki is 
a senior associate at 
Giordano, Halleran & 
Ciesla, P.C. in the firm’s 
Intellectual Property & 
Technology and Corporate 
& Business Law Practice 
Areas. She can be reached 
at (732) 741-3900 or at 
mskrocki@ghclaw.com.

LegAL Q&A
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By MIcHELE HUBER

New Jersey Meadowlands Commission 
(NJMC) Business Accelerator client Optimal 
Solutions Inc. has been awarded a Phase 1 
$150,000 Small Business Innovation Research 
(SBIR) grant by the U.S. Department of Energy. 
Optimal Solutions, an IT and engineering 
consulting firm, develops customized software 
applications to improve efficiencies in complex 
manufacturing processes.

Optimal Solutions will use the federal funding 
awarded in January 2012 to begin work on new, 
Web-based products that would allow a large 
number of small and medium-sized companies 
to access its technology, which is currently 
available only to a few large businesses.

 According to Marcia Karrow, executive 
director of the NJMC, Optimal Solutions 
is playing an important role in promoting 
economic growth in the Meadowlands District 
and throughout New Jersey by growing 
its own business at the NJMC Business 
Accelerator and helping others to prosper.

 Nearly 1,000 early-stage businesses 
applied for the highly competitive SBIR 
Phase 1 grant. Optimal Solutions was one of 
just 156 companies to receive funding and 
will be eligible to apply for a Phase II grant 
in December 2012.

Optimal Solutions was founded in 2009 
and joined the NJMC Business Accelerator 
in 2011. The company’s technology and 
software tools bring mathematical and 
computer support to their clients’ decision 
making processes to reduce energy usage, 
optimize manufacturing variables, increase 
profitability and decrease products’ time to 
market. (For more information on Optimal 
Solutions, visit www.osiopt.com.)

 Vijay Hanagandi, founder and chief 
technology officer of Optimal Solutions, 
attributes the company’s expanded access 
to new markets and growth opportunities 
to the grant opportunities and the strategic 
business training they have received from the 
NJMC Business Accelerator.

The NJMC Business Accelerator provides 
an array of critical resources that may 
otherwise be unaffordable or inaccessible 
to early-stage businesses. Services include 
one-on-one mentoring, business planning 
and marketing assistance, networking 
opportunities, support in identifying grant 
opportunities and writing grant proposals, 
and professional and affordable office space 
in Lyndhurst. n

Grant for Optimal Solutions 
Helps Promote Economic Growth

For more information on the NJMC Business Accelerator and how to become a client, visit www.njmcaccelerator.
com, or contact Accelerator Director Michel Bitritto at 201-438-1245 or michel.bitritto@njmeadowlands.

gov. The NJMC Business Accelerator is a member of the New Jersey Business Incubation Network.

By The Numbers >>> Mad for Mobile 
“There’s an app for that” may apply to nearly half of U.S. businesses before the year is over, a new 
survey by Robert Half Technology shows. Twenty-seven percent of CIOs polled recently said their 
companies already offer a mobile application, while another 22 percent said they plan to offer one 
in 2012.

“has your company developed a mobile application for customers and clients, or do 
you plan to offer one in the next 12 months?”  

you have one now… 27%
you don’t have one now but plan to offer one in the next 12 months 22%
you don’t have one and don’t plan to offer one in the next 12 months 43%
other/don’t know 9%
total 100%

See By The Numbers, page 21 
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Over the past two decades, the combination of technology advancements 
and intense pressure to control costs has driven many businesses to 
radically increase the amount of business functions outsourced to 
specialized firms, who were sometimes overseas. Many of these functions 
involved routine processes, where a set of rules can be applied and is 
often known as Business Process Outsourcing (BPO). This includes 
everything from call centers and data processing to accounting, HR, 
and even legal services. Additionally, many companies use Information 
Technology Outsourcing (ITO) to enhance their businesses; with the 
attraction of software-as-a-service and cloud computing (covered in 
February’s edition of TechNews), this type of outsourcing becomes 
increasingly more common. 

However, outsourcing does not automatically mean offshoring (the 
moving of service functions overseas). It is true that significantly lower 
telecommunication costs and advancements in internet communications 
allowed many locations overseas to compete for work that was previously 
only feasible when located near or within the parent company. 

This opened opportunities for businesses from entirely new areas 
of the globe to compete in the marketplace as service providers and 
that is exactly what they did. The initial services they offered focused 
on providing a low cost value product. The cost structure was too 
compelling to ignore and with the model’s success, the offshoring of 
business practices dramatically increased. 

The key word here is “was”. The overseas value model that initially 
attracted companies has changed significantly since offshoring first 
began, and the value model that once was so compelling has evolved and 
become less competitive as wages and levels of education have increased 
overseas. Companies also are coming to recognize that the cost of labor 
is but one factor in the total cost of services being provided overseas.

The new model that has emerged, sometimes called “rightshoring” or 
“blended approach”, focuses more on putting the services in the right 
location for the job. Some services require a significantly higher level of 
collaboration, where face-to-face interaction and/or time zones matter. 

Others might need to mitigate any cultural or language barriers. Often 
this new approach means a more detailed examination of the services 
needed and blends together a mix of domestic and offshore services 
that when combined together provide lower costs with the right skills 
and services. 

Additionally, outsourcing is not always about increasing cost 
efficiencies but is often about obtaining access to talent, skills, 
capabilities, and services. Many businesses of all sizes are looking to 
firms to provide websites, email and scheduling, customer relations 
databases, business analytics, and more; these are now typically offered 
as cloud services. 

For example, the federal government now outsources its email to both 
Google and Microsoft, and Salesforce manages customer information 
for more than 100,000 clients. New Jersey based companies regularly 
provide business services from paychecks and tax documents (Automatic 
Data Processing) to software and data processing services (Cognizant).

Just as low telecommunication costs and Internet access has opened 
up overseas locations, so too has it opened up lower costs locations in 
the United States. Lower cost regions such as Tier 3 cities and rural 
communities are now viable locations for domestic outsourcing or 
sometimes called domestic sourcing. When you consider all factors, 
domestic outsourcing has become a competitive option for companies.

TechAmerica in partnership with Ahilia, a global services consulting 
practice, studied the factors around the site selection process for 
outsourcing firms and found that the major factors for these firms were 
the cost structure and the availability and skill sets of the workforce. 

When applying these factors to the United States, the business 
case for U.S. domestic outsourcing is compelling. It is driven by: 
potentially lower costs, affordable real estate, predictable wages, lower 
turnover rates (as low as 5-20%), lower training costs, improved 
services, proximity to your customer base, regulations that requires 
domestic sites (often government work), quality issues, time zones, 
and even tax incentives

The location selection process is normally driving by the individual 
companies that are looking to outsourcing rather than by the service 
provider (the company providing the outsourced function). As such 
outsourcing services firms will follow the instructions and leadership of 
their clients. To this end, as companies better understand the viability of 
domestic locations, they can be the drivers of this business trend. The 
United States, especially rural America, has a compelling business case 
for many outsourced businesses and deserves a second or third look. n

Matthew Kazmierczak is the Senior Vice President, TechAmerica Foundation.
The TechAmerica Foundation educates industry executives, policymakers, and opinion leaders on the promise of technological 

innovation to advance prosperity, security, and the general welfare. matthew@techamericafoundation.org

domestic outsourcing 
A Viable Option Today 

By MattHEw KazMIERczaK

“The United States, especially rural 
America, has a compelling business case 

for many outsourced businesses and 
deserves a second or third look.”
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O
n March 6th, 15 intrepid 
N.J. tech, pharmaceutical 
and clean energy tech 
company representatives, 
and the accountants and 
lawyers who support them, 

traveled to Washington, D.C., as part of the 
New Jersey Tech Council’s (NJTC) 14th 
annual Tech Trek. The goal, as always, was to 
“raise N.J. technology sectors’ visibility to our 
officials in Washington,” Maxine Ballen, NJTC 
president and CEO, said. “We want them to 
understand and value what we represent and 
how important we are to the future of this 
country and its economy.”

“You have everyone else going to D.C. to 
lobby, from the travel industry to the National 
Rifle Association. I want technology to be 
front and center in our representatives’ minds. 
By meeting with us every year, year after year, 
believe me, elected officials remember us,” 
she added.

The NJTC members who made the 
trek found a N.J. House of Representatives 
delegation mourning the loss of Rep. Donald 
Payne (10th Congressional District), who had 
passed away that same day. The NJTC trekkers 
were also challenged by the extra security at the 
Capitol, caused by the visit that day of Israeli 
Prime Minister Benjamin Netanyahu.

Nevertheless, the contingent managed to 
meet with many of N.J.’s representatives, 
including Sen. Robert Menendez and 
a legislative assistant from Sen. Frank 
Lautenberg’s office. The group met in person 
with Reps. Frank LoBiondo (2nd District), 
Jon Runyan (3rd District), Chris Smith 
(4th District), Scott Garrett (5th District), 
Leonard Lance (7th District) and Rush Holt 
(12th District). They also saw Bill Pascrell, 
Jr.’s (8th District) legislative assistant, Rep. 
Rodney Frelinghuysen’s (11th District) senior 
legislative assistant and Rep. Albio Sires’s 
(13th District) chief of staff.

While the general consensus among NJTC 
members who made the trip was that it was 

well-worthwhile for both access to power and 
networking opportunities, Ballen noted that 
this year, more than any other, she found 
elected officials who were frustrated by the lack 
of movement of legislation through Congress.

The Tech Trek started out Monday evening, 
when the NJTC representatives networked 
with their counterparts from individual 
chapters of the Technology Councils of 
North America (TECNA) and CompTIA, 
the IT industry association, to help develop 
an agenda and talking points before their 
scheduled meetings. The next morning 
Rep. Holt addressed the group, and it also 
heard presentations by the Small Business 
Administration, CompTIA and Senate and 
House staff, which Govi Rao, president and 
CEO of Noveda Technologies (Branchburg) 
and NJTC’s new chairman, called “extremely 
educational and informative.”

Ballen noted that the NJTC contingent, 
the largest of the groups, carried its own 
agenda to the N.J. delegation. At the top of 
the list: championing the small and medium 
business (SMB) entrepreneur’s needs. SMBs 
employ more than 50 percent of the country’s 
workforce and hire 40 percent of high-tech 
workers, Ballen pointed out.

Ballen said the group asked its 
representatives to support the IPO On-Ramp 
Bill and the Reopening American Capital 
Markets Act, among others. The bills were 
going to hit the Senate that week and had 
already passed the House. Passing these 
measures would have a big impact on small 
business’s opportunities to realize infusions 
of capital, Ballen said, and there will be 
increased incentives for people who want to 
invest in small- and medium-sized companies. 
Under the bills, angel investments will be 
treated more favorably, reducing the investor’s 
tax burden, she added.

Rep. Garrett played a leading role in 
bringing that whole set of bills, known as the 
Jumpstart Our Business Startups (JOBS) Act, 
to the House floor, Ballen said. “We were 

really pleased to spend time with him and let 
him know how thrilled we were that he is an 
architect of this set of legislation, which will 
have so significant an impact on the entire 
SMB tech sector.” The bills were to “hit the 
Senate soon and we really lobbied hard with 
Sen. Menendez personally and with Sen. 
Lautenberg’s staff, to let them know how 
important it was” to support the bills.

Each participant was able to follow up on 
issues of particular interest to him or her. 
Noveda’s Rao said that while every discussion 
was enlightening, “I very much enjoyed the 
dialogue with Sen. Menendez, whom I believe 
understood the issues we were highlighting 
and immediately asked his staff to follow up on 
key ones, like legislation in energy efficiency.”

Immigration reform was on the minds 
of several members as they spoke to their 
representatives. They were concerned about 
the H-1B visa situation, including the ceilings 
on these visas and the timeline issues that 
must be addressed to ensure workers are 
able to get into the U.S. in a timely fashion. 
Several NJTC members discussed how they 
had extended visas to workers from abroad 
but couldn’t get them into the U.S. in time 
for a project.

John Gregg, CEO of LifeQual 
Pharmaceuticals (Princeton), a biotech and 
pharmaceutical company, was particularly 
happy to have had the ear of members of 
Congress and senators about legislation 
affecting his firm. He spoke to them in favor of 
the GAIN (Generating Antibiotic Incentives 
Now) act, which focuses on incentives for 
developing new antibiotics. “I think the 
response was very positive. They were actually 
hearing some of the legislation two days later, 
and it gave us a good sense of what we needed 
to do, whom we needed to talk to and what 
our next steps would be.” By networking with 
the other NJTC members on the trip, Gregg 
found a credible way to gain introductions to 
the people he needed reach.

The trip highlight for Princeton Financial 

By EStHER SURdEn

NJTC TeCh Trek PuTs NJ TeCh 
CommuNiTy Needs FroNT aNd 

CeNTer iN WashiNgToN
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Photo 1:  Congressman Frank LoBiondo

Photo 2:  Congressman Chris Smith 
(center) and NJTC members

Photo 3:  Congressman Scott Garrett (far right)

Photo 4: NJTC members on The Hill

Photo 5:  Senator Robert Menendez

Photo 6:  Congressman Leonard Lance (center)

Photo 7:  Congressman Jon Runyan 
(center) and NJTC members

Photo 8:  L-R Congressman Rush Holt and 
Maxine Ballen, President & CEO, NJTC

Esther Surden is the Editor & Publisher of 
NJTechWeekly.com and a journalist who 
specializes in technology and the N.J. tech 

environment. She can be reached at ehsurden@
gmail.com or follow her on Twitter @njtechwkly.

Systems (Princeton) vice president of sales 
Stephen Chance was meeting with Rep. 
Smith. “He granted the NJTC plenty of 
time to discuss the organization’s needs. 
Given his effectiveness at moving legislation 
through Congress, it was a wonderful 
opportunity to spend time with such an 
impactful representative.”

Mark Waters, regional sales manager for 
Gehrlicher Solar America (Springfield), 
remarked that he was pleased to be 
introduced to Rep. LoBiondo’s aide 
Rachael Bohlander, whose job focuses 
on energy issues. Waters added that in 
general, it was helpful to listen to the N.J. 
delegation and understand that overall no 
energy legislation would be passed until 
after the election. “The challenge for us is 
that the majority of what goes on is done 
at the state level, not at the federal level,” 
he said. So while the trip was beneficial, 
it would probably have been more useful 
for his company to hold a coordinated 
meeting to understand what is happening 
at the N.J. level, he noted.

Ballen added that every year she raises 
the hope that Congress will make the R 
& D tax credit permanent, and this year 
was no exception. “To me it feels like the 
movie ‘Groundhog Day,’ ” she said, but 
this year some people she spoke to held 
out hope that this might be dealt with after 
the election. n
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Energy

N
ew Jersey has one of the most 
progressive alternative energy 
policies in the US, and with a 
proper understanding of how to 
promote energy conservation 

in buildings it could easily become a global 
leader in the energy field. From its pioneering 
incentives for geothermal installations to its 
multi-tiered benefits for installation of onsite 
solar PV generation of electrical power, the 
Garden State could be easily be renamed the 
Energy State.

energy savings oPPortunities
In order to best understand the opportunities 
of the energy space, however, you first need a 
basic understanding of how energy in buildings 
works. First, the building enclosure—its 
foundation, floors, walls, doors, windows and 
roof—comprises by far the largest set of 
problems and opportunities. Simply by better 
insulating and reducing the amount of air 
and energy leakage by better sealing the 
building enclosure components, you can see 
energy savings of 50% to 90% over a standard 
base-case building. Second, improved and 
innovative heating, ventilating, and air 
conditioning (HVAC) systems along with 
computerized controls—all significant areas 
for tech innovation—comprise the second set 
of efficacy-driven opportunities. Solar thermal 
panels that generate hot water (as opposed to 
solar PV, i.e., those that generate electricity), 
for example, have a seven to ten times better 
ROI or payback period than solar PV. Third, 
solar PV and other onsite alternative energy 

can be useful, but—especially given their low 
productivity in the cloudy Northeast US—
should always be thought of last, not first.

These remarkable facts are often over-
shadowed by the allure and seeming simplicity 
of adding PV electric panels to a roof. However 
appealing a solar PV panel may be, and 
however seductive it is as a symbol of energy 

responsibility, it is obviously substantially more 
useful in a building that starts with ultra-low 
energy demand and equipment that reduces 
the demand for electricity and fossil fuels even 
further. Put another way, building enclosure 
improvements and advanced equipment and 
controls hold more promise relative to our 
private and collective, state and national 

the next tech revolution 
By MIcHaEL McdonoUgH aIa ncaRB and danIEL ganS

an incredible oPPortunity lies in energy conservation, 
and it starts with building a foundation.

See Energy, page 19

The gray building is the Argyle condominium building with 
an AAC curtain wall located in Park Slope Brooklyn NY. 



a stovetop burner or oven and release it into 
the relatively colder food that needs to be 
cooked. This principle of “thermal transfer” 
allows dinner to be prepared and, in the case 
of building enclosures, houses to be heated.

AAC differs from all other concrete, 
however, in several significant ways. 
Comprising much smaller amounts 
of concrete by weight, it has millions of 
microscopic air bubbles that make it an 
insulation material as well. Seen through 
this conceptual lens it is unique: AAC is 
both like a cast iron skillet that holds and 
transfers heat and a pot holder that slows 
down heat transfer. These properties allow 
it to passively reduce—that is just by being 
used as a wall or roof—heating costs by up 
to 50% and air conditioning costs by 75%. It 
is also lightweight—up to half the weight of 
conventional concrete, so light that it floats 
in water. Importantly, AAC handles moisture 
in buildings superbly, resisting the formation 
of mold and mildew and facilitating the 
advantageous transfer of excess indoor 
humidity to the outdoors. It also creates 
one of the tightest building systems in the 
world, virtually eliminating air and energy 
leakage at a rate of up to ten times and higher 
than even EnergyStar-rated buildings. This 
technology has had a toe-hold in the US for 
30 years, and it is just now starting to get the 
attention it deserves.

fresh air inside
Now, as buildings eliminate air leakage and 
improve energy savings they need to have 
fresh outside air introduced using small fans 
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energy conservation goals. They also hold as 
much or more promise relative to technology 
manufacturing growth in the foreseeable 
future. The reasons are two-fold: building 
enclosure and HVAC systems appropriate 
to the US building industry are generally 
manufactured in the US; and the solar PV 
manufacturing industry has tended to move 
to China.

Accordingly it is most useful to think 
of the three energy basics as a tripod, a 
synergistic and holistic interdependent group 
of technologies that, when taken in order of 
importance, comprise the most useful and 
efficacious pathway forward for innovation, 
business creation, and job growth. But the key 
concept here is in the order of importance.

a three-Pronged aPProach 
So, we turn again to the building enclosure, 
the longest lasting, most durable, least likely 
to become obsolete technology cluster of the 
three, and the repository of disproportionately 
large energy savings. In short, it’s our 
technology “low hanging fruit” ready to be 
harvested to advantage. The most exciting 
material here is an advanced concrete wall 
and roof system that has taken most of the 
industrialized world by storm, comprising 

a significant part of the global construction 
industry. Called autoclaved aerated concrete 
or AAC, the material was invented nearly a 
hundred years ago in Europe and has come 
to dominate vast sectors of the housing 
market wherever energy conservation is a 
priority. The system is essentially a lightweight 
concrete that is manufactured as precast 
panels and block, much like conventional 
concrete. Like conventional concrete, too, it 
also stores thermal energy and moves heat 
from within its high “thermal mass” to cold 
areas effectively. If this seems a bit technical, 
think of any clay or cast iron pot. These 
materials, like concrete, can store heat from 

Energy continued from, page 17

“siMPly by better insulating and 
better sealing the building enclosure 

coMPonents, you can see energy 
savings of 50% to 90% over a standard 

base-case building.”

SUNY Campus Dormitories Stony Brook Long Island
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and duct work in conjunction with HVAC 
equipment called an HRV or ERV—Heat or 
Energy Recovery Ventilator. This remarkable 
machine can ensure a fully filtered supply of 
fresh air to the indoors 24 hours a day with 
minimal energy loss. A small bathroom or 
kitchen fan, by contrast, can remove 50% of 
the heat in your home if you leave it running—
even with the furnace pumping out heat trying 
to keep up with the loss. An HVR may lose 
1% to 5% of the heat in the same scenario, 
but while ventilating all your bathrooms, your 
kitchen, and every other room in the house, 
including the basement. 

This technology is also widely employed 
wherever energy saving is tantamount—and 
in Northern European counties like Denmark 

it is required in every new structure built. 
This technology, in turn, starts to cascade 
into other technologies, advantageously 
incorporating lighting and heating system 
controls (HRVs can also heat and cool a 
space while dehumidifying) and opening the 
door up to the idea to the ultimate whole 
building control and energy savings scenario. 
Called Continuous Commissioning, this 
technology employs a computer and sensors 
to control and adjust all buildings systems 
automatically and continuously while they 
are in operation. Engineers estimate that 
up to 30% of all energy in HVAC and 
other systems is expended on operator error, 
ongoing inefficiencies, and lack of periodic 
maintenance. Continuous Commissioning 

cures them all, adjusting valves, sending 
out maintenance alarms, and monitoring 
temperature, fuel consumption, and other 
telltale indicators of problems.

After, and only after, employing 
technologies like AAC, HRVs, and Continuous 
Commissioning should we turn our attention to 
solar PV and other onsite energy sources. This 
is because alternative energy is generally costly 
and intermittent, often non-coincident with 
highest time of use, and requires complex and 
generally inefficient storage. The old maxim 
is: Our cheapest and most efficient form of 
energy is the energy we never used. The new 
maxim may be: The next technology revolution 
waiting to happen is energy conservation. n

  Single Family Home. The structure, enclosure, 
all the trim and detail are AAC. The AAC 
walls require no additional insulation.

  This Elementary School is located in East Orange. 
The upper floors were built by using AAC as a 
structural curtain wall, no insulation was needed.
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Whether or not you were born a Digital Native 
– someone who might as well have been born 
with ear pods already attached – you likely, at 
this very moment, are surrounded by myriad 
Internet-enabled devices that connect you to 
all the information you hold dear. Your music, 
your contacts, your calendar, your tablet, your 
desk and laptops – they all sit at 
the ready just waiting for you to 
log on.

The problem, however, is that 
while all of your devices are 
getting smaller, the size of your 
pockets isn’t getting any larger 
and there is hardly enough room 
for your phone and car keys. 
Something has to give, which 
means you can’t be connected 
to all your information all the 
time. And if you misplace one of 
them, your valuable information 
may be gone forever. Until now.

Snap MyLife, awarded the 
NJTC Growth Company of 
the Year Award for 2011, offers 
consumers an all-encompassing 
solution for accessing all your 
devices and the content on them 
-- wherever you go, whenever 
you want, no matter which device you need. 
The company’s applications under the 
Snap™, Snap MyLife®, Snap Sync™, Snap 
Secure™ and Snap Music™ brands allow 
consumers to leverage cloud-services with 
simple, yet powerful applications for content 
sharing, messaging, editing, streaming, backup 
and synchronization, as well as device and 
content security across virtually all consumer 
electronics device categories. 

“Our vision at Snap MyLife is to enable 
consumers to be able to share, manage and 
secure their lives everywhere and anywhere,” 
said Jiren Parikh, president and CEO of 
Snap MyLife, Inc., formerly Exclaim Mobility. 
“Consumers are focused on digital content 
at all times with smart phones, tablets, PCs, 
television and now even cars are Internet-
enabled. Everything is connected to the 

Internet. We want to allow people to be able 
to connect to all of their content – wherever 
it is stored – whether it’s photos, documents, 
music, movies, TV shows, contact information, 
their calendar. 

“Snap MyLife is about offering consumers 
cloud-based solutions to allow them to access 

and share their data – safely and securely,” 
he added. 

The company launched its flagship 
application, Snap Mobile, on mobile devices. 
However, in the coming months, the platform 
will expand to allow people to connect all 
their Internet-enabled devices wherever and 
whenever they want.

Where They’ve Been
In 2000, Exclaim was founded and backed 
by Edison Ventures and Sycamore Ventures. 
By 2004, it was the marketer of the fourth 
largest online direct-to-consumer photography 
product in the world and, by 2006, had new 
business lines in mobile imaging applications 
as well as imaging technology licensing. But 
the company ran into trouble during the 2008 
as business slowed during the recession and 

was looking to wind-down with substantial 
debt. At the time, Parikh, initially onboard as 
a consultant for investor Sycamore Ventures 
in 2006, was running the company’s mobile 
business. He saw an incredible opportunity 
and got approval to try and salvage the 
company. He eventually restructured the debt 

and spun out the mobile assets 
– self-funding his new company, 
Exclaim Mobility.

Exclaim Mobility launched 
with four employees in 2009 and 
started marketing Pictavision, 
the former company’s main 
asset -- a photo application for 
feature phones (the predecessors 
to today’s smart phones.) The 
application gave the basic phones 
the ability to send, download and 
view photos. It was launched as a 
subscription service in 2009 with 
AT&T as the flagship carrier. 

The company’s subscription-
based Snap service (re-launched as 
a rebranded and upgraded version 
of Pictavision in 2011 when the 
company decided to rebrand in 
accordance with its global “share 
your life” vision) now has more 

than 500,000 monthly subscribers. The main 
difference from the early iterations of the 
application is that Snap supports a larger base 
of handsets, and also allows automatic backup 
of photos to the cloud.

Moving Forward…
“That was great, but we had a larger vision, 
beyond the one mobile application,” Parikh 
said. “We wanted to build an all encompassing 
cloud services to connect phones, PCs, photo 
frames, cars, TV, tablets and more. We wanted 
to offer people a reliable was to synchronize, 
store and secure content and be able to 
access content regardless of device operating 
system or where they are and support more 
than just photos.”

The entrepreneur put a plan for growth in 
place and decided that the quickest way to the 

Snap MyLife
By BaRI fayE SIEgEL

nJtc MeMber 
uPdate

NJTC growth company of 
the year is ready to take 
its market overseas
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goal line was a mixture of organic technology 
development and acquisitions.

In 2010, a company called Mobicious 
owned two free photo messaging and 
socialization services – Snap MyLife and 
Snap2Twitter. Exclaim Mobility bought the 
cloud technology to deploy a large-scale 
cloud service platform.

Next up, Parikh said, he needed the 
communication technology to stream 
music and video. Exclaim Mobility bought 
a company called Didiom in 2011 and 
acquired its streaming, place-shifting and 
music sharing technology.

“So we had some technology in hand but 
we needed to get additional services in our 
offerings portfolio. We acquired the software 
assets of Frame Channel, a company from 
Massachusetts with the ability to send content 
from a computer to a computer photo frame 
or for that matter any device with a screen 
including televisions,” he continued.

Next came the security piece of the puzzle. 
Exclaim Mobility bought SMRTGuard in the 
fall of 2011. The company offered mobile and 
device security, personal and family location 
tracking and security, as well as back up 
technology to protect consumers information 
-- calendar, address book, PIM info, call logs 
and records, etc. SMRTGuard is now called 
Snap Secure™.

Most recently, early this year, the company 
bought Inkubook based in Indianapolis.

Inkubook, soon to be renamed Snap 
Creations, offered the company a technology 
and well run business that allows users 
to create online virtual and physical photo 
books, print products and other merchandise.

“In addition to the great technology, the 
acquisitions of SMRTguard and Inkubook 
brought phenomenal engineers to our team. 
They are truly our biggest assets because 
finding and hiring qualified people is currently 
one of Snap MyLife’s biggest challenges,” 
Parikh maintained.

Calling the company, which officially 
rebranded itself as Snap MyLife, Inc., 
in Q1 2012, a “growth company” is an 
understatement. In less than two years, the 
company grew from four people to a team 
of 110. Parikh says that while he is actively 
hiring skilled talent, the staff is now at the 
point where acquisitions will slow down and 
organic development will kick into high gear.

Where They’re Going…
That’s a good thing, because his plans for the 
company are both exciting and ambitious. 

Parikh’s multi-year expansion plan includes 
growing the employee base from 110 people 
to more than 250 people by the end of 
2013, led by substantial revenue growth and 
profitability. (The private company has been 
self-funded and very profitable for the past 
two years.)

development challenges
As mobile applications become more prevalent, there is no shortage of issues for the IT teams tasked 
with developing them. In the same survey, CIOs said the two greatest challenges for IT teams developing 
these applications are collaborating across departments and finding IT professionals with the skills to 
build them.

“what is the greatest challenge for iT teams when developing a mobile application for 
the business?” 

collaborating across departments 29%
finding and hiring It professionals with the necessary expertise 28% 
Keeping the application up to date 19% 
gaining approvals from the application store or market 16 % 
other/don’t know 8%

“Building mobile applications requires intense collaboration between numerous groups within the 
organization, including marketing, IT, operations and sales,” said John Reed, executive director of Robert 
Half Technology. It’s important for mobile application developers to have strong soft skills, in addition to 
the ability to write code and test and debug software applications.”
 As more companies look to develop mobile apps, the demand for IT professionals who specialize in 
this area has increased, according to the Robert Half Technology 2012 Salary Guide, which shows starting 
salaries for mobile applications developers are expected to increase 9.1 percent next year — one of the 
largest increases of any IT position researched.
 Added Reed: “Because the demand for professionals with a track record of building successful 
mobile apps currently outpaces the supply, companies are willing to pay a premium for professionals 
with these skills.”

   
The survey was developed by Robert Half Technology. It was conducted by an 

independent research firm and is based on telephone interviews with more than 1,400 
CIOs from companies across the United States with 100 or more employees. 

Robert Half Technology is a leading provider of technology professionals. 
For more information, go to www.rht.com. 

By The Numbers >>> Mad for Mobile
Continued from page 10

Snap MyLife, the new name, truly 
represents the company’s vision. “Share Your 
Life” in terms of socializing, storing, securing 
and accessing your content on many new great 
products in the next three to nine months,’ the 
founder said.

Geographically, Snap MyLife is planning 
to expand in a big way in the coming year. 
The company is based in Princeton with 
offices Indianapolis, Spain and India. Europe 
is a major expansion play for Snap MyLife, 
he said. Specifically, Spain is a very vibrant 
market in term of mobile technology; the 
company inked an agreement with Telefonica 
to launch on all its global properties in Europe 
and Latin America, when the technology is 
completely up and running. 

Russia is a key market as are Brazil, Mexico, 
Argentina and Colombia. While there is already 
a customer service and engineering operation 
in India, Snap MyLife is going to expand 
selling functions in Southeast Asia, as well. 
“We want to work with handset manufacturers 
because there are so many new Android device 
manufacturers launching. We think this is a 
great opportunity to go direct-to-consumer 
with Snap services pre-loaded on handsets.”

Ever committed to the consumer, Snap 

MyLife is also making paying for services 
as easy as possible. The company now 
offers customers the simplest way to pay for 
digital services through PayOne AnyPhone. 
Subscribers have the option to pay for services 
with a mobile, landline or broadband account 
via any connected device. No credit card or 
sensitive financial information is required. 

While the products and services and 
growth plan is critical to Snap MyLife’s 
success, nothing is a higher priority than the 
company’s most important resources – the 
human kind. “It is vital to me that we keep 
our company very grounded and based in 
creativity and metrics. We hire great people 
who understand our goals and objectives. 
Snap MyLife is a really fun place to work and 
we want fun people who know how to work 
hard and play hard.”

Parikh is the poster child for that. “When 
I have free time (not that there’s much of 
that these days), I love to be outdoors. I’m 
an avid skier, fisherman, alpine climber and 
I love to travel.”

He is also a visionary entrepreneur, having 
won the Philadelphia SmartCEO 2011 
Circle of Excellence Award for Turnaround 
of the Year. n



Agenda
CONCURRENT PANEL DISCUSSIONS:
CAPITAL MARKETS TRACK
• Dodd-Frank and the New Market Structure
	 	The	panel	will	discuss	the	evolving	regulatory	landscape	including	the	potential	impact	

of	implementation	of	The	Dodd-Frank	Act	and	the	Volcker	Rule.
	 	 Moderator:	Alex Tabb, The Tabb Group 
   

• Emerging Technology in Capital Markets
	 	Capital	markets	and	trading	industries	have	witnessed	significant	transformation	over	

the	last	10	years	-	The	evolution	of	algorithmic	trading	to	high	frequency	trading;	
retail	equity	to	retail	foreign	currency	trading;	technology	serving	wealth	advisors	
becoming	available	to	retail	investors.

	 	 Moderator:	Michael Cichowski, Edison Ventures 
  

PAYMENTS AND CONSUMER FINANCIAL SERVICES TRACK
• Regulating Payments & Banking: The State of the Industry
	 	The	CARD	Act	and	Consumer	Financial	Protection	Bureau	are	just	two	of	many	big	

issues	affecting	the	payments	and	retail	financial	services	industry.
	 	 Moderator:	Tom Grundy, KPMG 

• Payments Innovations:  Mobile, Gaming and Beyond
	 	Mobile	payments,	social	applications,	gamification	are	transforming	consumer	

behavior.		Financial	services	companies	are	making	significant	investments	in	these	
areas.	

	 	 Moderator:	Amir Goldman, Susquehanna Growth Equity 

LUNCHEON PANEL: FINTECH SUCCESS STORIES
	 	CEOs	of	financial	technology	companies	will	discuss	their	triumphs	and	challenges.
	 	 Moderator:		Andrew P. Gilbert, Esq., DLA Piper

CONFIRMED SPEAKERS AS OF MARCH 27, 2012

ATTENDEE FEES:
EArly Bird (BEforE April 23):

NJTC Members:  $75
Non-Members:   $150

AftEr April 23:

NJTC Members $150
Non-Members $300

May 23, 2012 • 8:30am-2 pm
Opera Solutions, 10 Exchange Place, Jersey City, NJ

Master	of	CereMonies	Chris Sugden, Managing Partner, Edison Ventures 

A Conference Highlighting 
New Jersey’s Financial Technology Industry

featured	speaker Kim Guadagno, New Jersey Lt. Governor 

keynote	speaker  Robert O. Carr, Chairman and CEO, 
Heartland Payment Systems

REGISTER 
ToDAy

for	additional	
information

www.njtc.org

SIGNATURE SPONSOR

CONFERENCE SUPPORTERS
LLR	Partners

Raymond	James
Signal	Hill	Capital	Group

Silicon	Valley	Bank
Susquehanna	Growth	Equity

GOLD SPONSORS

•  Maxine Ballen, President and CEO, NJTC
•  Chris Davis, Co-founder and Managing Director, Two 

Four Systems
• Steve Ehrlich, CEO, Lightspeed
• John Eley, CEO, Pivot
•  Lucien Foster, AVP Corporate Strategy, NASDAQ OMX
• Jeffrey Hare, Partner, DLA Piper LLP
• Yaacov Heidingsfeld, CEO, Trader Tools
•  Sunil Hirani, CEO of truEX  

(former CEO of Creditex)

• Mitchell Hollin, Partner, LLR Partners
• Wayne Johnson, Raymond James
• Flint Lane, CEO & President, BillTrust
•  Reid Nagle, Founder, SNL Financial
•  Gregory Pacholski, President and CEO  

Albridge Solutions
•  Neil Platt, SVP, GM Banking and Payments,  

Fiserv (CashEdge)
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Public 
relations

T
he Internet has changed the role of Public Relations. 
Traditionally, the job of the Public Relations 
professional was to pitch articles to the media with 
the goal of influencing the opinion of a company’s 
stakeholders – customers, 
shareholders, employees, the 

community or anyone else with a vested interest. 
The PR executive, either an internal staff 
member or outside agency used his/her media 
connections to tell a well-crafted story in the 
press from the company’s point of view. PR was 
primarily a one way street. The company would 
develop the message, send out a press release, 
hold a press conference or initiate a direct media 
outreach program to announce a new service, 
company or partner initiative, or news of the 
company’s charitable efforts. The emergence of 
social media has changed everything. 

The importance of effective communications 
is more significant in today’s integrated media 
environment. Even with all of the hype around 
social media, there is still a valuable role for 
traditional media in PR for the following reasons:

•  Traditional media is a recognizable brand.
 Everyone is familiar with well-respected 
media brands such as the Wall Street Journal, 
Harvard Business Review and CNN news. 
People may not be as familiar with a blog that 
you contributed information to or posted a 
comment.

•  Traditional media gives you credibility and 
celebrity status. 
 Having an article published in any of the above publications or being 
on CNN makes you a subject matter expert and authority. 

•  Social media feeds on traditional media. 
 Bloggers frequently comment on stories featured in traditional 
media. If you land an interview on a newscast, you are likely to catch 

the attention of social media as well. Furthermore, you can use the 
newscast or story to post on your blog, YouTube channel, website 
and social networks. In addition, you can tweet about the newscast 
or issue a press release to drive traffic to your website.

•  Traditional media is also online. 
 Newscasts are streamed on their 
websites and articles are included 
in e-mail news briefs, blogs and 
social networking profiles. This 
increases the size of the audience 
and reach of the piece. It will also 
increase the amount of exposure 
you have as a result.

A company must be strategic about 
its participation in social media. 
Blogs need to have a centralized 
theme, tweets should express a 
valid point of view and posts on 
LinkedIn or Facebook should present 
information of value to the reader. 
In the social universe, the message is 
more important than the number of 
followers or “likes.” If the company is 
not communicating its key message, 
then the social media effort is a 
waste of time. No one is interested in 
knowing where you are or what you 
are doing throughout the day. What 
they are interested in is how you can 
help them overcome a challenge or 
make more money.

Strong PR professionals and marketers will invest the time to ensure 
that the company communicates its message through traditional 
channels – press releases, articles, whitepapers, case studies, and 
seminars, as well as on social media channels and the company’s 
website. All of these tools showcase the value that the company can 
bring to the relationship. An integrated PR strategy will ensure that the 
right message is communicated to the right audience.  n

Eileen P. Monesson is a founding Principal with PRCounts, llc. The company is dedicated to helping its clients use the power of public relations 
to drive their personal, organizational and corporate brand. She can be contacted at 609-570-2150 or emonesson@PRCounts.com. 

an integrated Pr strategy: 
Using Both Social Media and Traditional Outlets 

Is Essential to Communicating Your Message

By EILEEn P. MonESSon



On Thursday, March 22, 2012, over 40 
emerging businesses met investors 
and entrepreneurial supporters at The 
Annual New Jersey Technology Council 
(NJTC) 2012 Venture Conference 
at the Palace at Somerset Park in 
Somerset, NJ.  NJTC, the premier 
membership trade organization in the 

region supporting technology companies– hosted members of the investment 
community, corporate business development, licensing officers, professional service 
providers, incubator managers, and technology transfer managers at the daylong 
NJTC Venture Conference.   

The conference included formal presentations by exhibiting businesses and a 
dynamic luncheon panel. The day concluded with an awards ceremony to honor 
the 40 plus emerging businesses. These businesses represented various sectors 
including IT/Software, Electronics, Energy, Environment, Life Sciences (including 
Drug Development, Healthcare and Medical Device), and Communications/Media 
(including social media).

The NJTC is proud to announce this year’s award winners:  

MOST INNOvATIvE PrODUCT/SErvICE COMPANY 
nac Harmonic drive, Inc.

BEST INTErACTIvE MArkETINg/E-COMMErCE COMPANY 
docView Solutions, LLc

BEST LIFE SCIENCES COMPANY 
Endomedix, Inc.

BEST INFOrMATION TECHNOLOgY COMPANY 
allweb technologies, Inc.

BEST COMMUNICATIONS COMPANY 
atc Labs

BEST ADvANCED MATErIALS/NANO COMPANY 
natcore technology, Inc.

BEST ELECTrONICS COMPANY 
Veracity USa, Inc.

BEST grEEN COMPANY 
Locus Energy

BEST EArLY STAgE COMPANY 
Joteq

BEST MANAgEMENT TEAM 
flowMetric

PEOPLE’S CHOICE 
Speechtrans, Inc.

vCS’ CHOICE 
fSastore.com

COMPANY MOST LIkELY TO HAvE AN IPO 
familyPet

COMPANY MOST LIkELY TO SUCCEED 
Speechtrans, Inc

JUDgES’ CHOICE 
EcKey

BEST HEALTHCArE/IT COMPANY 
SpectraMd, Inc.

Thank	you	to	The	Talk	Market	for	taking	the	video’s	of	
the	NJTC	Venture	Conference	Exhibiting	Companies,	to	
view	videos	go	to	You	Tube	and	search	“NJTC	2012”
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education

T  
homas Edison State College’s graduate degree 
in applied science and technology addresses the 
increasing need to develop a specially trained 
workforce to manage and lead the professions of 
the 21st century and is the only program of its kind 
developed exclusively for working adults. 

The Master of Science in Applied Science and Technology meets the 
advanced, multi-disciplinary educational requirements of adult learners 
interested in obtaining leadership positions in their chosen professions 
and works around the unique needs of student who cannot sacrifice 
their professions or personal commitments to advance their education.  

“The program provides advanced learning in the modern tools of 
business management, leadership, applied science and technology,” 
said Dr. Thomas G. Devine, acting dean of the School of Applied 
Science and Technology at Thomas Edison State College. “The degree 
focuses on developing the research analysis and critical evaluation skills 
necessary to support decision-making and problem-solving required to 
lead today’s technical enterprises.” 

The 36-credit degree program is available completely online and 
works around the unique needs of adults.  

Devine noted that students also have the ability earn graduate credit 
toward the degree by demonstrating that they possess college-level 
knowledge acquired outside the classroom through the college’s prior 
learning assessment program.  

“This includes knowledge acquired through work experience or 
professional training,” he said. “Many of our students bring a lot to the 
table in terms of the technical expertise they have gained during their 
careers. Prior learning assessment gives them the opportunity to earn 
credit by demonstrating that expertise and knowledge.” 

The core curriculum focuses on organizational research, technology 
and the community, productivity and improvement, the innovation and 
commercialization of technology and corporate social responsibility. 

In addition, every student is required to complete a master project 
in applied science and technology. Devine said the master project 
provides students a guided, in-depth experience in defining, measuring, 
analyzing, improving and controlling a significant opportunity or 
challenge relevant to their workplace or profession. 

“Students are expected to acquire knowledge, real-life experience 
and research to make recommendations as part of the master project 
that are based upon solid data and benchmarking,” he said. 

In addition, all graduates will be able to: 
•  Demonstrate mastery of knowledge, techniques, skills, tool and 

advanced technologies of the appropriate discipline
•  Initiate, design and conduct research
•  Integrate theoretical concepts and research findings into product 

and process innovation
•  Incorporate productivity measurement and project planning tools 

to plan, manage and evaluate constant improvement processes that 
support organizational goals

•  Demonstrate leadership in the workplace through the use of 
advanced technological and management tools

•  Evaluate the impact of ethical and cultural influences on 
organizational interactions and decisions

The Master of Science in Applied Science and Technology currently 
includes two areas of concentration for students to select: Clinical Trials 
Management or Technical Studies. 

“Our clinical trials management track was designed by experts 
working in the clinical research field and focuses on the fundamentals 
of the clinical trials environment, study design and management,” said 
Devine.  “The technical studies track was created by experts working 
in a wide range of technical fields and focuses on the broader topic 
of technology development and implementation and its relation to 
productivity and performance improvement, with specific concentration 
on energy cost reduction and information management and security.”

Devine noted that additional areas of study for the Master of Science 
in Applied Science and Technology are being developed, including one 
focusing on leadership in energy field. 

“Our goal is to create additional areas of study that continue to 
prepare the technology leaders of tomorrow,” he said. “Many industries 
are experiencing trends in leadership change due to managerial staff 
preparing for retirement. Our programs offer a good fit to prepare those 
working in the field to take on leadership roles.” n

Thomas Edison State College provides collegiate learning opportunities for self-directed adults, wherever they live or work. The 
college is one of New Jersey’s 12 senior public institutions of higher education and offers undergraduate, graduate and noncredit 

programs in more than 100 areas of study that are designed around the unique needs of adults.  www.tesc.edu.

adult education: 
Preparing the New Generation of Technology Leaders 

By JoE gUzzaRdo
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nJtc Photo gallery

The 2012 CIO Conference was a stellar success. The keynote speaker and panel 
offered valuable insight and thought provoking discussion on today’s role of 
the CIO and how IT professionals are dealing with mobile computing. Attendees 

enjoyed hearing from Steve Emanuel, New Jersey’s new CIO, who explained his 
strategic and management plans for OIT. NJTC would like to thank the sponsors 
of the event and the exhibitors who participated for their support. 

Photo 1:  L-R SIGNATURE SPONSOR ORACLE, Kim Marie 
Mancusi, Director, Oracle Field Marketing; Steve 
Emanuel, CIO, State of NJ; Maxine Ballen, President 
& CEO, NJTC; Jon Mills, VP Sales Consulting, Oracle

Photo 2:  L-R Panelists: Jonathan Bransky, Director, IT Eng & 
Security, PSEG; James Eichmann, CTO, Billtrust; Glenn 
Kupsch, CIO, Matheson; Rich Napoli, COO, OFS; Eric 
Shepcaro, CEO, Telx

Photo 3:  L-R Jon Mills; M. Ballen; Keynote Speaker, Dan Woods; 
Dan DeVenio, Director, Bluenog; PLATINUM SPONSOR, 
TELX, Eric Shepcaro, CEO

Photo 4:  KEYNOTE SPEAKER Steve Emanuel, CIO, State of NJ
Photo 5:  L-R CIO of THE YEAR AWARDS: Sponsor Comcast 

Business Services, Patrick McGlone, Reg Mgr, Enterprise 
Sales Eng & Sup.; WINNER: Andrew Haines, CIO, GAIN 
Capital; FINALISTS: Anthony Costa, VP, INTTRA; Rick 
Carney, CTO, Direct Brands, Inc.; Paul Pietropaolo, 
CISO, The Port Authority of NY & NJ

2012 Cio Conference
february 16, 2012
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Mobile, social & local - 
accepting Change in the 

business Process
Commercialization Center for 

Innovative Technologies

february 23, 2012

An informational discussion focused on two areas of interest:  
Mobile Apps Transforming the enterprise by incorporating mobile 
apps into disparate network platforms requires substantial 
investments of time, training, people and money. And in many 
cases a change in culture that is not often readily accepted by 
the stakeholders. They need to be introduced to the idea and 
its benefits, evaluate it, and have an opportunity to experience 
before “buying in.”  Risk Management Mission owners must 
determine the security capabilities that their IT systems must 
have to provide the desired level of mission support in the 
face of real world threats. A well-structured risk management 
methodology, when used effectively, can help management 
identify appropriate controls for providing the mission-essential 
security capabilities.

▲   Speakers L-R: Rich Napoli, COO, ObjectFrontier; Moderator: Richard Silkes, Client 
Services Director, Sherwood Learning Solutions and Dave Smith, Director-Product 
Development, CAI 

▼ Audience

noveda Technologies 
Tech Tour and building
the stellar sales Team

March 15, 2012

On March 15, 2012, Noveda Technologies hosted the NJTC IT/
Software Industry Network program. The program opened up 
with a special guest author: Katia Passerini, Associate Professor 
School of Management, NJIT - Information Technology for Small 
Business: Managing the Digital Enterprise - Release date: May 
31, 2012 Following Katia’s presentation a panel of experts 
spoke on how entrepreneurs wear several hats – sales manager, 
marketing director and direct sales, plus all the other spots on 
your organizational chart.  As your company grows finding the 
right people to handle the specialized jobs becomes critical –but 
one on the first specialized slots to fill is your sales team.  

Moderator:Atiq Hashmi, Founder, Inspirity, Inc.

Speakers:   Scott Sander, Managing Partner, Sandbridge 
Partners;   
Gary Marks, Senior Vice President, Global 
Sales & Marketing, Raritan Americas

▲    Govi Rao, CEO of Noveda Technologies welcomed the attendees, 
and led the group on a tour of Noveda Technologies



educational institution
Lincoln Educational Services corporation
West Orange, NJ
www.lincolntech.com 
Lincoln Educational Services Corporation 
is a leading and diversified provider of 
career-oriented post-secondary education. Lincoln 
offers recent high school graduates and working 
adults degree and diploma programs in five 
areas of study: automotive technology, health 
sciences, skilled trades, business and information 
technology and hospitality services.

newark Public Schools
Newark, NJ 
www.NPS.K12.NJ.US 
The Newark School District, with 75 schools, 
7,000 employees and a student population of 
39,440, is the largest and one of the oldest 
school systems in New Jersey. Its origin dates 
back to 1676. Barringer High School, in Newark’s 
North Ward, is the third oldest public high 
school in the nation. The ethnic diversity of the 
city provides a rich educational experience for 
pre-kindergarten to secondary school students. 
The district continues to revise its services to 
meet the changing needs of students.

information Technologies/
software
allweb technologies, Inc.
Newark, NJ 
www.allwebtechnologies.com 
Allweb Technologies has developed a very cost 
effective and highly scalable fingerprint-matching 
solution to authenticate identities in real time. 
We are launching a cloud based service for 
secure single sign-on password management 
with real time 2=step identity verification, for 
online home and enterprise users. With our 
service, the need for remembering web site 
password will become a thing of the past.

Speechtrans, Inc.
Lyndhurst, NJ     
www.speechtrans.com 
SpeechTrans Inc. smashes language barriers, 
enabling two or more people to communicate 
in a variety of language pairs without the need 
of an interpreter through their smart phone. Our 
Speech to Speech (S2S) language translation 
software allows people to carry out real-time 
conversations in more than 20 languages using 
their smart phones and tablets.

nJtc new MeMbers

Blue ocean Systems, LLc
Wilmington, DE 
www.blueoceansys.com 
Blue Ocean Systems is an integrated business 
solutions consultancy, specializing in implementation 
and support for SAP business solutions. Our software 
and service solutions include SAP ErP, SAP Business 
One and add-on software solutions including 
manufacturing, PowerOLAP business analytics and 
iBOLT systems integration. Our combined experience 
includes owner-managed business, consulting services 
firms, and blue-chip global manufacturing and sales 
organizations.

Hosting.com
Denver, CO
www.hosting.com 
Hosting.com provides next generation Cloud Hosting 
and recovery Services to ensure our customer’s 
mission critical applications are Always On!

HP Enterprise Services/SLEd
Herndon, VA
www.hp.com 
HP offers adaptable, integrated services ranging from 
infrastructure consulting to complete outsourcing 
and cloud solutions; from application rationalization 
and modernization to application management and 
agency specification solutions built in collaboration 
with government clients to enhance citizen 
experience, reduce cost and improve process accuracy 
and productivity.

wire2air
Princeton, NJ
www.wire2air.com 
Wire2Air.com, a mobile solution provider, provides 
mobile messaging, mobile marketing platform & 
mobile web solutions.

Rackspace Hosting
Jackson, NJ
www.rackspace.com 
rackspace is the world’s largest provider of 
enterprise-level managed hosting and cloud 
computing services, serving over 160,000 customers 
in 120+ countries. We differentiate ourselves by 
providing Fanatical Support, our unconditional 
commitment to doing whatever it takes to make our 
customers successful and happy.

Savant financial technologies (Ariel Partners)
New York, NY 
www.arielpartners.com 
Startup established to build a cloud-based software 
solution that provideds a brand new way of planning, 
budgeting, and managing software projects, based 
on “big data” technologies.

lifesciences
LifeQual Pharmaceuticals, Inc.
Princeton, NJ  
LifeQual Pharmaceuticals, Inc. is a drug 
development and commercialization company 
with a focus on anti-infective and dermatology 
products.

niiki Pharma
Hoboken, NJ  
www.niikipharma.com 
Niiki Pharma is a development focused oncology 
company specializing in first-in-class cancer 
treatments directed at novel cellular targets and 
related companion diagnostics.

Procure Proton center
Somerset,  NJ      
www.procure.com 
ProCure Proton Therapy Center is an advanced 
cancer treatment facility utilizing technology which 
minimizes radiation to healthy tissues for children 
and adult patients.

QR Pharma, Inc.
Berwyn, PA
www.qrpharma.com 
Qr Pharma is a specialty pharmaceutical 
company founded to develop novel treatments 
for Alzheimer’s disease (AD), Parkinson’s disease 
(PD) and other neurodegenerative disorders. 
The company has two compounds in clinical 
development: Posiphen® targets early stage AD 
and PD and may stop or slow the progression of 
the disease; BNC targets late stage AD and may 
stabilize the decline.

Telecommunications
cross River fiber LLc
Iselin, NJ
www.crossriverfiber.com 
Cross river Fiber, LLC, is a New Jersey-based CLEC 
(Competitive Local Exchange Carrier) and boutique 
dark fiber and telecommunications provider 
that designs, constructs, and maintains its own 
independent WAN infrastructure.

Joining the nJtc
Paul Frank • Ext 222 • pfrank@njtc.org

Membership Services
Judy Storck • Ext 246 • jstorck@njtc.org

Member Relations Manager
Ellen Stein • Ext 228 • ellen@njtc.org
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service Providers 
Eiger Management
New York, NY 
www.eigerfinancial.com 
Eiger Management provides accounting, 
financial management, strategic and executive 
support services for small and medium size 
companies, including startups and venture 
backed entities.

Innovation garden LLc
Princeton, NJ
www.innovationgardennj.com 
Innovation garden uniquely fills the gap in 
financing and hands on advisory and business 
support services for the two earliest phases of a 
company’s lifecycle; Seed and Early Stage.

Sherwood Learning Solutions
Fairfield, NJ
www.sherwoodlearning.com 
Sherwood Learning Solutions provides talent 
and leadership development solutions to Fortune 
1000 companies. We offer leadership and talent 
training, talent acquisition and Hr consulting to 
our clients.

LLR Partners
Philadelphia, PA
www.llrpartners.com
LLr is a private equity firm based in Philadelphia 
that focuses on high growth companies in the 
business services sector. We look to partner with 
strong management teams in the healthcare 
services, software and IT services, financial 
services and education services industries. 
We are structurally flexible and will do both 
control and non-control transactions. LLr looks 
to deploy $15-100 million in equity in each 
transaction and prefer to invest in companies in 
the Eastern part of the U.S.

renewels
ACIN - Camden Center   
 www.acincenter.org
Antenna Software
 www.antennasoftware.com
Archer & Greiner, PC • www.archerlaw.com
Argent Associates, Inc.   
 www.argentassociates.com
BaseCamp Ventures    
 www.basecampventures.com
BlackLight Power, Inc.   
 www.blacklightpower.com
Byram Laboratories • www.byramlabs.com
CareKinesis, Inc. • www.rev-care.com
CEO Resources, Inc. • www.ceoresources.com
Ciena • /www.ciena.com
Cresa • www.cresapartners.com
Cross Atlantic Capital Partners 
 www.xacp.com

CytoSorbents • www.medasorb.com
Datatek Applications, Inc.   
 www.datatekcorp.com
DSA • www.dsainc.com
E-Aspire IT, LLC • www.e-aspireit.com
Foundations Business Development Group 
 www.FoundationsBusiness.com
Fox Rothschild LLP • www.foxrothschild.com
GeniusDesigns.com 
 www.geniusdesigns.com
Glen Mills, Inc.  • www.glenmills.com
Global Pharmaceutical Services   
 http://globalpharmaceuticalservices.com
Honeywell International • www.honeywell.com
Iron Mountain • www.ironmountain.com
Jeiven Pharmaceutical Consulting  
 www.jeiven.com
Juniper Networks • www.juniper.net
Library Automation Technologies, Inc.  
 www.LATcorp.com
MATHESON • www.mathesongas.com
Merrill Corporation • www.merrillcorp.com
New Jersey City University • www.njcu.edu
New Visual Media Group   
 www.newvisualmediagroup.com
Nistica • www.nistica.com
Paragon Solutions, Inc. 
 www.consultparagon.com/
PDI, Inc. • www.pdi-inc.com
Picatinny Technology Innovation Center  
 www.picinnovation.org
Radiant Systems, Inc.  • www.radiants.com
RES Software • www.ressoftware.com
ROI² • www.roi2.com
SNR Denton • www.snrdenton.com
SoftServe, Inc. • www.softserveinc.com
Soltage, LLC • www.soltage.com
Sterling SmartWare Solutions   
 www.sterlingtechsoftware.com
Tax Transfer Corporation   
 www.taxtransfer.com
USA Datanet • http://usadatanet.com
Viocare, Inc. • www.viocare.com
Vision Point Systems      
 www.visionpointsystems.com
Volpe and Koenig, P.C. • www.volpe-koenig.com
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chairman of the Board
Govi Rao, Noveda Technologies, Inc.

Board Members
Joseph Allegra, Edison Ventures

Virginia Alling, PNC Bank
Mel Baiada, BaseCamp Ventures

Maxine Ballen, New Jersey Technology Council
Joel Bloom, New Jersey Institute of Technology

Kate Bluvol, PricewaterhouseCoopers LLP
Robert Bothe, Opera Solutions

James Bourke, WithumSmith+Brown, PC
Paul Boyer, Ancero, LLC

Skip Braun, Deloitte
Leslie Browne, Senesco Technologies, Inc.

Michael Christman, Coriell Institute 
for Medical Research

John Clarke, Cardinal Partners
Mark, Clifton, SRI Sarnoff Corporation

Steven Cohen, Morgan Lewis
Saki Dodelson, Achieve3000, Inc.
Patricia Donohue, Mercer County 

Community College
Caren Franzini, New Jersey Economic 

Development Authority
Andrew Gilbert, DLA Piper

Richard Goldberg, DRS Technologies, Inc.
Mark Greenquist, Telcordia Technologies, Inc.

James Gunton, NJTC Venture Fund
Brian Hughes, KPMG LLP

Michael Kacsmar, Ernst & Young LLP
Carl Kopfinger, TD Bank, N.A.

William Kroll, MATHESON
Shihab Kuran, Petra Solar

Flint Lane, Billtrust
Steve Lerner, Morris-Meyer, LLC

Nancy Lurker, PDI, Inc.
John Martinson, Edison Ventures

Dan McGrath, Maloy Risk Services
Richard Napoli, ObjectFrontier, Inc.

Simon Nynens, Wayside Technology Group, Inc.
Bob Olanoff, Systech International
Gregory Olsen, GHO Ventures, LLC
Kevin Pianko, WeiserMazars LLP

Philip Politziner, EisnerAmper LLP
Marianna Rabinovitch, ECI Technology

Jeffrey H. Rosedale,  Woodcock Washburn LLP
James Russo, Princeton Financial Systems

Douglas Schoenberger, Verizon
Eric Shepcaro, Telx

David Sorin, SorinRoyerCooper LLC
Stephen Waldis, Synchronoss Technologies

Kenneth Zuerblis, Savient Pharmaceuticals, Inc.
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board of directors



BRIdgIng tHE gaP - a JoB SKILLS 
woRKSHoP 

april 17 • 7:45 aM - 12:00 PM  
Rothman Institute of Entrepreneurship 

Silberman college of Business
fairleigh dickinson University 

Madison, nJ

Free of Charge 
ADVANCE REGISTRATION REQUIRED

Bridging the Gap Job Skills Workshop provides 
job seekers with up to date information on the 
latest technology jobs and trends, interviewing 
skills, networking skills, best practices, job search 
resources, and more. Network with companies 
and hear from industry experts, education and 
training providers, and career counselors. Meet 
directly with staff of the NJ Department of Labor 
and Workforce Development to learn about 
special programs and services to assist in your 
job search.

PowER dELIVERy SyMPoSIUM 
april 19 • 2:00 PM - 6:00 PM  

the Mansion 
3000 Main Street, Voorhees, nJ

Members $25.00 • Non-Members $50.00  

NJTC presents a symposium which seeks to 
enhance knowledge and understanding of current 
power delivery challenges and the governmental 
interactions involved to address them. 

The symposium will focus on current trends, 
promising innovations, best practices and 
practical tools used by partners and other 
leading organizations. Included is the most 
recent research available on environment/
energy and economic outcomes. In addition to 
developing the role for action and opportunities, 
participants will discuss challenges of converging 
the environment, energy, and economic issues 
for successful implementation of the initiatives. 
These will be the object of discussions during 
the symposium and beyond, in the context of the 
novel frameworks, perspectives, business, policy 
and government models offered in presentations. 

3:15 – 3:50 Keynote presentation 
President Robert M. Hanna, New Jersey Board of 
Public Utilities

4:00 – 5:30 Panel Discussion
Christopher McAuliffe, Senior Counsel, Morgan 
Lewis 

Panelists include:
J. Thomas Hawes, Vice President, Energy 
Management, American PowerNet
Vince Maione, President, Atlantic City Electric
Paul Sotkiewicz, Chief Economist Market Services, 
PJM Interconnection

5:30 – 5:45 Wrap Up 

Facilitated by Govi Rao, President & CEO, Noveda 
Technologies  

an EVEnIng at tHE IntREPId 
SEa, aIR & SPacE MUSEUM 

april 24 • 6:00 PM - 8:30 PM 
Intrepid Sea, air & Space Museum 
one Intrepid Square, new york, ny

Members $150.00 • NJTC Members Only (and 
their guests)

NJTC is pleased to offer an evening aboard the 
Intrepid Sea, Air & Space Museum. Attendees 
will have the opportunity to personally view the 
TMA Soyuz Capsule that brought Council member 
Greg Olsen back to earth in October 2005 after 
his successful voyage in space. Greg and a fellow 
astronaut will share their personal experiences 
with us.

In addition, attendees will enjoy a private tour 
of the Museum led by Museum President, Susan 
Marenoff-Zausner and an opportunity to network 
with fellow NJTC members at a private reception.
NJTC is honored to present New Jersey’s own, 
Greg Olsen, who was the third private citizen to 
orbit the earth on the International Space Station 
(ISS). Greg is joined by William Surles “Bill” 
McArthur, Jr., (Colonel, USA, Ret.) A veteran of 
four space flights, Bill and Greg launched on a 
Russian Soyuz rocket on October 1, 2005.
 

PEnEtRatIng gLoBaL MaRKEtS 
wItH E-coMMERcE 

april 26 • 3:00 PM - 5:00 PM  
InttRa 

one Upper Pond Road, Parsippany, nJ

Members $25.00 • Non-Members $50.00  

Global Consumers - Online Shopping
Companies are tapping into the world’s two 
billion Internet users, but how many are really 
hitting the mark? What influences your global 
consumer’s purchase decisions? How do you 
understand their unique needs? A successful 
social commerce strategy consists of more than 
putting up a Facebook storefront and adding the 
ubiquitous “Like” button to your products.  
Our panel looks at the APIs, development 
languages, and payment technologies that work 
best when dealing with foreign terms, currencies, 
and shipping implications.
S
peakers to date: 
Anthony Costa, Tech/Customer Experience VP – 
INTTRA
James Calla, COO, World Currency US
Please join us from 2:00-2:45 - Workshop on 
Accessing Global Markets

nJtc-RUtgERS UnIVERSIty 
EntREPREnEUR BootcaMP
May 2 • 8:30 aM - 2:30 PM 

Rutgers University Busch campus center 
604 Bartholomew Road, Piscataway, nJ

Members $65.00  • Non-Members $130.00  
Rutgers Faculty $25.00 • Students $25.00  

The NJTC and Rutgers University present an 
Entrepreneur Bootcamp - an intense day long 
conference of speakers and panel discussions for 
pre-seed and early stage entrepreneurs. 
The Conference is a “must attend” for early 
stage entrepreneurs, individuals seeking to 
start a technology company, pharma and IT 
professionals contemplating a transition and 
others.  Conference attendees will be introduced 
to expert speakers and a support network of 
service providers that will continue to serve as 
potential resources for the entrepreneur.  
Topics to be covered include:  the elements of 
a winning business plan/executive summary, 
the ABC’s of Raising Capital and recruiting/
retaining/rewarding a winning management 
team.  The Conference agenda includes a series 
of roundtable discussions with experts and CEO 
success stories. 
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nEtwoRKS
NJTC Industry Networks present programs 
about opportunities and challenges facing NJ 
technology companies by industry segment. 

Electronics, advanced Materials 
& Manufacturing

Patron Sponsors:
EisnerAmper

Woodcock Washburn LLP
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Ellen Stein • Ext 228
ellen@njtc.org

Enviro-Energy Industry
Patron Sponsors:

Atlantic City Electric
Morgan Lewis 

WeiserMazars LLP
Woodcock Washburn

Contact: 
Paul Frank • Ext 222

pfrank@njtc.org
Ellen Stein • Ext 228

ellen@njtc.org

It/Software
Patron Sponsors:

 BDO
Edison Ventures

Contact: 
Leo Mennitt • Ext 227 

lmennitt@njtc.org
Judy Storck • Ext 246 

 jstorck@njtc.org

Life Sciences
Patron Sponsor:

Goodwin Procter LLP
McGladrey

Contact: 
Leo Mennitt • Ext 227 

lmennitt@njtc.org
Meredith Meyer• Ext 234 

mmeyer@njtc.org

telecommunications/Media
Patron Sponsor:
Drinker Biddle

Verizon New Jersey
Contact: 

Paul Frank • Ext 222
pfrank@njtc.org

Judy Storck • Ext 246 
 jstorck@njtc.org

NJTC Peer Networks bring together like-minded 
technology professionals to share common issues, 
learn best practices and gain perspective across all 
technology industry segments. 

cEo forum
Patron Sponsors:
Morgan Lewis 

TriNet 
WithumSmith+Brown

Contact: 
Ellen Stein • Ext 222

ellen@njtc.org

cfo Peer network
Patron Sponsors:
CresaPartners 

Ernst & Young, LLP
Contact: 

Martine Johnston • Ext 244
martine@njtc.org

cIo Peer network
Patron Sponsors: 

Oracle
telx

Contact: 
Karen Lisnyj • Ext 229

karen@njtc.org

government affairs
Contact: 

Karen Lisnyj • Ext 229
karen@njtc.org

Venture capital and financing
Patron Sponsors:

Fox Rothschild LLP
PricewaterhouseCoopers LLP

TD Bank N.A
Contact: 

Ellen Stein • Ext 228
ellen@njtc.org

women in technology
Patron Sponsor:

SorinRoyerCoopers, LLC
Contact: 

Joan Praiss • Ext 231
jpraiss@njtc.org

for updated information or to register for nJtc events, visit www.njtc.org

All Conference attendees will receive a 
Conference Guide and Entrepreneur Handbook.
Transportation provided from Hoboken, Red Bank 
and Camden!  Seating is limited!  To reserve your 
seat, email martine@njtc.org

This Conference is generously sponsored by:
SorinRoyerCooper, LLC - Signature Sponsor
Withum Smith + Brown - Gold Sponsor
Morgan Lewis - Conference Sponsor
NJ Economic Development Authority - Conference 
Sponsor

tEcHnoLogy & EntREPREnEURSHIP taLEnt nEtwoRK

cfo PEER nEtwoRK-IMPact on tHE 
cfo dURIng LEadERSHIP cHangES

May 10 • 8:00 - 10:00 
Ernst & young LLP

99 wood avenue South Metro Park
Members $25.00 

Today’s CFO must be a strong driver of 
company strategy through constant periods of 
transformation and reinvention. If you want 
to be around longer than the next business 
cycle, you’ve got to realize that the biggest risk 
is not changing. Today’s CFO is more than a 
money manager; the CFO can embrace multiple 
disciplines, such as finance, marketing, sales and 
engineering to become more effective. What does 
this all mean for a CFO? What is the role of a 
CFO and how can the CFO add value in today’s 
environment? 

fIntEcH confEREncE
May 23  • 8:30 to 1:30

opera Solutions, Jersey city

See page 22 for information 

HEaLtH InfoRMatIon tEcHnoLogy 
SUMMIt: connEctEd HEaLtHcaRE 

July 19 • 9:00 aM - 4:00 PM  
new Jersey Hospital association 

760 alexander Road 
Princeton, nJ  

Members $60.00 • Non-Members $60.00  

The content will focus on the information 
and communication technologies driving the 
emergence of the “Smart Healthcare Consumer”.
Where are the new opportunities in social media, 
patient engagement, and mobile health?
How do technologists... encourage provider 
adoption, and support informed and inspired 
“self-trackers”?

Sponsorship Opportunities available Contact Leo 
Mennitt at lmennitt@njtc.org
Exhibitor Opportunities available Contact Judy 
Storck at jstorck@njtc.org

saVe The daTe

wHat’S nEXt In SMaRt/MIcRo gRIdS, 
and PHotonIcS

May 9 • 3:00 PM - 6:00 PM 
Bergen community college, Paramus 

MERgERS & acQUISItIonS: a cEo 
PERSPEctIVE 

May 16 • 8:00 aM - 10:00 aM  

nJtc/EdISon VEntURES 
fintEcH conference 

May 23 

cfo awaRdS
June 8 • 8:00 am - 10:30 am 

MoBILE aPPLIcatIonS foRUM 
June 14 • 2:00 PM - 7:00 PM  

2012 nJtc annUaL MEEtIng 
July 12 • 11:00 aM - 2:00 PM  

tHE EnERgy MaStER PLan - 
IMPLEMEntatIon & IMPLIcatIonS 

July 17 • 1:00 PM - 6:00 PM  
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DAILY UPDATES ABOUT THE REGIONS 
MOST TECH SAVVY COMPANIES
•  fiber media-cloud design deserves more Than a moments Thought…
 
•  robots, Basketball, Bowling and food converge at the new 

york city firsT® mega weekend – winning teams from firsT 
robotics, firsT Tech challenge and firsT lego league move 
on to the firsT world championships in st. louis, mo.

 
 •  connectyard named a finalist for 27th annual codie awards 

software & information industry association honors connectyard 
for innovation in the education community solution category

  
•  record confinement of 1.8 billion-degree plasma 

published in peer-reviewed journal 
 
•  datawatch enters exclusive north america distribution 

agreement with lifeboat distribution
 
•  lifepoint clients gathered in orlando for a day of 

education, collaboration and networking.
 
•  Billtrust delivers new capabilities with upgrade to Their 

customercare portal payment interface and support Tracking 
edition provides powerful new Tools for Businesses 

 
•  procure, centrastate healthcare system and princeton 

radiation oncology celebrate grand opening of new Jersey 
and metro new york’s first proton Therapy center

 
•  md on-line, inc. (mdol), a leading provider of electronic healthcare 

solutions that leverage data to improve practice efficiency and 
industry connectivity has acquired md Technologies inc., a healthcare 
technology company based in Baton rouge, louisiana


