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By James Jarrett

Spring 2012 signaled not only the growth of  new buds on our trees, but also new hope for cancer 
patients in New Jersey. On March 20, the first proton therapy center in New Jersey and the New 

York metro region opened in Somerset – the third such center in the U.S. operated by ProCure 
Treatment Centers, Inc., a privately held health care company.

What is Proton Therapy?

When people think of  cancer treatments, many 
immediately jump to traditional radiation therapy; however, 
another treatment option is becoming more broadly 
available in the U.S.: proton therapy. The concept of  protons 
as a form of  cancer treatment has been around for more 
than 50 years, but the technology only recently became 
readily available to patients in clinical settings. 

Proton therapy utilizes protons, large, positively charged 
particles that penetrate matter to a specific, pre-determined 
depth. In contrast, traditional radiation uses photons or 
X-rays, electromagnetic waves that have no mass or charge 
and shoot completely through tissue like a bullet. While 
both offer effective tumor control, the difference between
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Council ConnectionsT
he temperatures outside aren’t the only 
things rising. The NJTC has several 
upcoming events that are going to heat up 
your summer months. On June 8th, join us 

to recognize the accomplishments of financial executives 
from New Jersey and the surrounding region’s diverse 
technology companies at the CFO Awards. 

Mark your calendars for the member only Annual 
Meeting on July 12th, where you’ll be treated to this year’s 
featured guest speaker, Jon Gertner. He is contributing 

writer for the New York Times Magazine, an editor at Fast Company, and author of The 
Idea Factory: Bell Labs and the Great Age of American Innovation. Gertner will explain 
how Bell Labs was able to nurture its team to consistently deliver the pioneering 
products needed to advance technology. 

Next up, the Health Information Technology Summit: Connected Healthcare, a full 
day expo. On July 19th, we’ll focus on a sector that is growing by leaps and bounds. 
Come examine the current challenges facing healthcare providers and the future 
rewards of HIT in an evolving care setting. Be in the know about new developments 
such as how technology is making it possible to develop “digital medicine” that is 
potentially more precise, more effective, more experimental, more widely distributed, 
than current medical practice. 

And finally the number one networking event-the NJTC Gala Awards will be here 
before you know it. Nominate a New Jersey technology company and/or its leaders for 
the November 15th event. 

Don’t delay. Come out to an NJTC event this summer; you’re bound to learn something 
new while making some great connections. I look forward to seeing you there.  

 —  Maxine Ballen, NJTC, President & CEO

WHY MY COMPANY IS AN NJTC MEMBER:
NJTC has a true heartbeat on the technology 

businesses and industry trends in New Jersey. 

NJTC is committed to providing professional 

and leading events, networking programs 

and forums for technology focused business 

executives, on all levels, that allow companies 

to stay informed, stay connected and grow 

quickly. Herrington Technology has found these 

programs to provide the necessary framework 

in New Jersey for a strong technology presence. 

Having a strong technology presence is a real 

benefit for Herrington Technology. Herrington 

Technology connects with NJTC and provides 

world-class clients, partners and affiliates with 

a new level of technology for business.

NJTC provides a big technology win for New 

Jersey business. Herrington Technology is 

proud to be a member of NJTC, a premier 

technology organization with industry leading 

members and supporters. 

–  Valery Herrington, CEO-Tech Business 

Solutions Leader, Herrington Technology 
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TALENT NETWORK

May Was Entrepreneur’s Month!

 Technology 
Internship 

Grants Awarded
NJTC, the Technology and 
Entrepreneurship Talent Network, 
and Rutgers University partnered 
with the State of NJ Department of 
Labor and Workforce Development 
(LWD) to award a $1,500 grant to 
sixteen companies to help support 
a student intern for the summer. 

We congratulate the following 
Technology Intern Grant Recipients:

• Antenna Software

• Blue Sky Power

• Datapipe

• DoughMain

• Factor Systems Inc.

• NJ Center for Biomaterials

• Nistica

• PortaScience

• Raritan Inc.

• SnapMyLife Inc.

• Soligenix

• Speech Trans

• Synchronoss Technologies

• TimeSight Systems Inc.

• VectraCor Inc.

• Viocare Inc.

The background and interests of 
students who applied have been 
matched with these companies 
according to the company’s 
workplace performance objectives.

Stay tuned for a mid-summer 
update!

NJTC Tech and Entrepreneurship Talent Network and Rutgers University 
kicked off the month May with the statewide 2012 Entrepreneur Bootcamp 
on May 2nd for pre-seed to early stage entrepreneurs. Topics covered 
included More Elements of a Successful Business Plan, the ABC’s of Raising 

Capital, IP Protection, Recruiting and Retaining a Winning Team, Legal Considerations, 
Accounting Issues, Making the Transition from Corporate Employee to Entrepreneur, 
Picking the Right Business and 
Reducing Failure, and CEO 
Success Stories. Entrepreneurs 
brought plenty of questions for 
lively interaction with presenters 
from beginning to end! Many 
thanks for a successful event go 
to Rutgers University, sponsors 
SorinRoyerCooper LLC, 
WithumSmith+Brown PC, 
Morgan Lewis, NJ EDA, the 
expert presenters, supporting 
organizations for early stage 
companies, and enthusiastic 
entrepreneurs.

L to R: Rutgers Deborah Silver and Aleta You; NJTC Joan Praiss,  
Johanna Zitto, and Maxine Ballen.

NJTC, NJIT, and New Jersey’s Talent Networks collaborated on another 
statewide event May 16th -- the People to Business (P2B) Talent Network 
Meet-Up to match early stage entrepreneurs in need of professional guid-
ance with highly skilled volunteer talent. “Many early stage companies have 

the need for professional guidance, but not the means to afford it,” according to Gale 
Spak, NJIT associate vice president of continuing and distance education in her open-
ing remarks. More than 70 start-up and early-phase companies attracted approximately 
350 skilled professionals, many unemployed, across all Talent Network sectors: Advanced 
Manufacturing, Financial Services, 
Healthcare, Life Sciences, 
Technology & Entrepreneurship, 
and Transportation Logistics and 
Distribution. It was by far the larg-
est P2B event held to date!

Talent Network Leaders L to R: Vicki Gaddy, 
Joan Praiss, Layli Whyte, Johanna Zitto, Meredith 
Aaronson, Christina Herzog, Bob Crawford.

Talent Matching Meet-ups
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1 How did you become CEO? 

My story is probably like many 
you’ve heard. Out of college I 
worked my way up through the 
ranks. I started in chemistry and 
manufacturing, then moved into 
regulatory affairs and quality, 
before graduating to all facets of 
operations. These diverse experi-
ences culminated in me serving as 
COO for over six years in a start-
up biotech company I helped co-
found, before moving to Soligenix 
as CEO in 2006.

2 What qualities do you feel 
are important for a leader to 

       have in the life science field?

Perseverance, integrity and understanding. The life sciences industry is extreme-
ly rewarding. To me, there is nothing more fulfilling than being able to positively 
impact so many by bringing life-saving therapies to market. However, this industry 
is not without its challenges; drug development is a risky business, raising money 
to develop these drugs in today’s economic climate is probably the most difficult 
it has ever been. You need to be able to persevere through these difficult times, 
while always maintaining the utmost professional composure and integrity. Also, 
in my opinion, in these times of downsizing and doing more with less, it is critical 
that a leader of small biotech have a complete and in depth understanding of 
his/her field - to be able to support and challenge assumptions that will poten-
tially have a significant impact on time, finances, and success of the programs, 
and ultimately the company. It also allows you to work closely with every team 
throughout your organization when making key decisions.

3 What would you like people to really think about your company?
 

We have a highly specialized and experienced team at Soligenix that is com-
mitted to developing products to treat life-threatening side effects of cancer 
treatments and serious gastrointestional diseases, and vaccines for certain bio-
terrorism agents. Soligenix has two areas of focus: 1) a therapeutics segment 
dedicated to the development of products for orphan diseases and areas of 
unmet medical need such as pediatric Crohn’s disease, acute radiation enteritis, 
and Graft-versus-Host disease (GVHD), and 2) a vaccine/biodefense segment to 
develop vaccines and therapeutics for military and civilian applications.

4 What is your passion besides work?
 

The two Fs… family and fitness. There is nothing more important to me than 
my family.  With four children, there is always something important going on 
that requires my wife and I’s undivided attention. It is one of our greatest joys 
seeing our children grow and develop into caring and productive people.  Also, 
fitness plays an important role in my life. You know the old saying, which is 
absolutely true… of sound mind and body. In a stressful industry like ours, it is 
important to stay healthy.   

5 What makes your company stand apart from others? 

I think it is our focus, commitment and sense of urgency. I have an experi-
enced team that never loses focus on the bigger picture… the patient. This is 
what fuels us to keep sight of what is ultimately important and to continue to 
move forward with a high level of energy and enthusiasm. 

6 How do Biodefense and 
Biotherapeutics fit into the 

       NJ life science landscape?
Given the devastation that occurred 

on 9/11, and the expertise we had 
within the company, we thought it 
important to be an active participant 
in protecting our nation and others; 
therefore, we added another seg-
ment to our business that focused on 
vaccines/biodefense. We have expe-
rienced some nice successes with 
the government awarding us over 
$15M in funding thus far. We are cur-
rently developing a ricin toxin vaccine 
and an anthrax vaccine, as well as 
a proprietary vaccine thermostability 
technology that has the potential to 
take vaccine, which typically require 
refrigeration, and store them at much 

higher temperatures exceeding 40 degrees C. We are currently operating under a 
$9.4M NIH grant that is fueling development in our biodefense segment. 

7 What makes NJ a good place for life science companies?

I am sure you have heard this from a number of the companies, but it is the 
tremendous talent pool we have to draw from. There is so much pharma/biotech 
expertise in NJ it greatly facilitates the development and growth of the life sciences.  
We also have strong NJ life sciences associations that support the many companies 
that reside here. In addition, Governor Chris Christie has provided strong support to 
the life sciences and small business in the state. 

8 Through out your career, you have been responsible for many differ-
ent areas of business from overall pipeline development to preclinical 

        and clinical research, what has been the most challenging and why?
At any one time, each of these areas has had its own significant challenges. The 

life science industry is very demanding and highly regulated by health authorities like 
the FDA. It is a business that is definitely not for the faint of heart. I think you must 
always make sure your programs are scientifically sound and you are working closely 
with the health authorities. By doing this, you will, more often than not, position 
yourself in the best way possible to meet any challenges you may face … and there 
will always be challenges …

9 How important do you feel networking is in this industry? And, how 
do you network successfully?

Professional networking is a very important part of our industry. And given the 
ups and downs (unfortunately more downs) our economy has faced over the last 
few years, I think there has been no other time when networking has been more 
critical. Having been in this industry for over 23 years, I typically do this through 
my personal relationships with colleagues, attendance at key conferences, active 
participation with national and state associations, and through different forms of 
social media such as, LinkedIn. To be able to interact with and support your fellow 
colleagues in any way possible is what will continue to allow individuals, companies 
and the life science industry as a whole to prosper. 

10 Think ahead. Where do you see yourself in the next five years?

I see myself doing the same thing I am doing today. I love drug development 
and building and growing life science companies. I take great pride in the drug 
successes I have been fortunate enough to assist with over the years and the 
positive impact they have had on so many lives. Although you may hear a lot 
of negatives out there about the pharma industry, to me, it remains one of the 
noblest professions and there is nothing else I can imagine doing for the rest of 
my professional career.  

CORNER OFFICE

CHRISTOPHER J. SCHABER, PhD  

has over 23 years experience in the pharmaceutical and biotechnology industry. Dr. Schaber has 
been Soligenix’s President and Chief Executive Officer and a director since August 2006.
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BUSINESS & STRATEGY

BY CLARK LAGEMANN | VICE PRESIDENT

While many politicians and media 
outlets debate over what should 
and shouldn’t be done healthcare 
costs continue to skyrocket. Un-

fortunately business from Main Street to Wall 
Street are feeling the effects of increased health-
care costs and are making diffi cult decisions 
about cutting benefi ts or increasing premiums. 
Traditionally healthcare has always been reac-
tive, and slow to adopt new technology.  Finally 
though, we’re seeing a growing number of orga-
nizations be proactive and deploy strategies to 
keeping costs manageable.

Since 1999 there’s been a cumulative growth 
in health insurance premiums by 138 percent  
while wage growth over the same period is only 
at 42 percent .  These fi gures are cited to dem-
onstrate the growing problem of health insurance 
costs on employers and their employees. It also 
illustrates overall trends in health benefi t costs, 
but they do not actually show how this burden is 
affecting each group. 

Rapidly rising healthcare costs have major con-
sequences to employers resulting in budget cuts, 
hiring freezes, and limiting business growth. Plus, 
surveys reveal that 42% of employers and small 
business have not yet planned for future health-
care increases. An aging and unhealthy work-
force contributes to lost workplace productivity 
and when workers go on sick leave many small 
businesses cannot afford to replace them. Even if 
employers provide less health coverage, the costs 
remain high in absenteeism due to health issues, 
rehiring, re-training, and the administrative bur-
den placed on the entire organization. Employers 
paying less attention to employee health cause 
them to lose their infl uence on the actual costs 
of poor health. These are signifi cant threats and 
impact the overall competitiveness of American 
businesses within the global marketplace. 

Research shows that spending more money to 
treat existing chronic illnesses isn’t the long-term 
solution. Creating a strategic plan and investing 
in proactive healthcare and disease prevention 
can be a major starting point to affecting change. 
The key is to keep healthy people healthy and 
move sick people towards being healthy. While 
this may sound like an overly simplistic solution 
to a massive problem, it can be done.

The problem most employers’ face is not de-
voting enough time to strategically planning a di-

rection for the organization and their healthcare 
spending. Usually the focus is making health plan 
design changes to fi t the current budget. Moti-
vated companies create motivated employees so 
employers should create health plans with spe-
cifi cs to implement such programs. The savings 
resulting from low-risk maintenance strategies in 
healthcare cost reductions will result in produc-
tivity gains. Many employers do not measure the 
costs of poor health among their employees. For 
example, studies show that co-pays and deduct-
ibles on essential medications can actually reduce 
adherences to therapy which ultimately lead to 
expensive hospitalizations, complications, and 
much more. The best way to improve the bottom 
line is to implement practices that increase value 
and increase the quality of outcomes. 

Investing in preventive health practices such 
as screenings, immunizations, health risk assess-
ments and education have the greatest benefi ts. 
Since prevention is better than a cure, the strategy 
is to focus employee health efforts on primary 
prevention and risk avoidance. The plan should 
encourage healthy habits and include health pro-
motion to prevent productivity loss due to poor 
health status and/or lifestyle-related risk factors 
that are modifi able. Investments into Wellness 
Programs provide both immediate and long- 
term benefi ts.

A health management strategy should include:

• General communications on medical deci-
sion making 

• Disease management programs for chronic 
health conditions 

• Lifestyle management/changes 
• Communications and resources for appro-

priate adherence to treatment guidelines 
• High quality provider networks including all 

the specialties covering the medical condi-
tions of a population

• Portals and reporting allowing a patient to 
monitor their progress, see results, and fur-
ther engage in their health

• Personalized messaging alerting patients 
when its time for examinations, etc

• Incentives for successful adherence to treat-
ment guidelines 

• Measure patient outcomes for each medical 
condition to continually evaluate the success 
of the strategy

Awareness of community resources that are 
disease specifi c (e.g., American Cancer Society, 
American Diabetes Association, American Heart 
Association, American Lung Association)

When using any new approach, the dilemma 
facing employers is low participation rates and 
motivating employees to make changes. Wellness 
programs and disease management initiatives 
have proven to signifi cantly reduce costs while 
improving an employee’s physical, emotional, 
and mental health. Most successful programs in-
clude nutrition benefi ts on healthy eating, weight 
and cholesterol control, encouragement for regu-
lar exercise to reduce stress and improve cardio-
vascular health, and educational information of 
damaging habits.

Healthcare costs are increasing due to several 
factors, some of which are manageable while oth-
ers are not. Despite these reasons, there are still 
many great steps employers can take to lessen the 
health risk and cost of your employees. Our top 
10 list includes:

• Goals and objectives that are transparent to 
the entire organization (e.g., annual health 
report card) 

• A safe and clean workplace 

• Incentives to keep healthy employees healthy 
and support risk reduction and disease man-
agement practices

• Environmental supports to encourage physi-
cal activity, such as walking trails, showers, 
stairwell programs, onsite fi tness centers, bike 
racks/barns for cyclists, and free pedometers 

• Tobacco-free workplace 

• Depending on the demographics and needs 
of specifi c populations: lactation rooms, quiet 
rooms, and onsite medical clinics 

• Healthy, affordable food elections in cafete-
rias, vending machines, conference rooms, 
and offsite events 

• Sponsorship and active participation in 
community health events 

• Removal or lowering of cost and access bar-
riers to company sponsored programs and 
evidence-based interventions

Recognition and promotion of “wellness 
champions” who have succeeded in their own 
health pursuits or have motivated others   

Clark Lagemann is Vice President of Health Options Worldwide which  has developed the HOW Diagnostic Suite which help companies reduce overall 
healthcare costs, decrease absenteeism, and increase productivity. He can be reached at Clark.Lagemann@healthoptionsworldwide.com.

REFERENCES:
http://www.thehastingscenter.org/Publications/
BriefingBook/Detail.aspx?id=2178

http://healthreform.gov/reports/smallbusiness2/index.html

http://www.kff.org/insurance/snapshot/Employer-Health-
Insurance-Costs-and-Worker-Compensation.cfm

http://www.benefitspro.com/2011/06/02/employers-

look-to-employees-to-lower-health-care-c

http://www.kff.org/insurance/index.cfm

http://hbswk.hbs.edu/item/5979.html

IMPROVE YOUR BOTTOM LINE BY IMPROVING YOUR EMPLOYEES’ HEALTH 
EMPLOYER STRATEGIES TO REDUCE HEALTHCARE SPENDING
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BUSINESS & STRATEGY

At EisnerAmper, we understand that great ideas
originate where creativity is encouraged to

flourish…where the entrepreneurial spirit is
supported by business professionals who share

your vision and pursuit of the innovative edge.

EisnerAmper's Life Sciences Practice professionals
have the expertise, resources and relationships to

assist both public and private life sciences
companies bridge the gap between business and

science. Our commitment to the industry is
evidenced though our active involvement in and

support of BioNJ, New Jersey Technology Council
and Pennsylvania Bio. 

John Pennett CPA, Partner-in-Charge
EisnerAmper Life Sciences Group

p: 732.287.1000    
e: john.pennett@eisneramper.com
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Timothy D. Lyons is a 
shareholder at Giordano, 
Halleran & Ciesla, P.C. 
in the firm’s Commercial 
Litigation Practice Group. 
He can be reached at 
(732) 741-3900 or 
tlyons@ghclaw.com.

Timothy D. Lyons

Q: What is “bad faith” in 
performing a contract, and 
what are its implications?

A:
Business owners and 
commercial vendors are 
sometimes unsure what 

constitutes bad faith performance 
of an agreement, and believe it 
synonymous with breach of contract.  
The two are separate legal claims, 
and alternative causes of action.  A 
contract is breached when one party 
fails to perform express obligations.  
New Jersey courts have created the 
implied covenant of good faith and 
fair dealing, commonly referred to as 
“bad faith.”  The covenant imposes 
a legal duty upon any person who 
signs a contract to impliedly warrant 
they will perform all obligations 
of the contract in good faith to 
maximize the benefits for the other 
party.  Failure to do so is deemed 
“bad faith” since the breaching party 
did not do all that it could have to 
maximize the benefit of the bargain.  
The implied covenant is an evolution 
from the antiquated “best efforts” 
contractual clauses.  It provides a 
remedy where there is no per se 
breach of contract, but yet one party 
has been damaged, through loss of 
revenue or profits, by the bad faith 
performance.

CompTIA, New Jersey 
Technology Council, Team Up 
to Support STEM Education in 
New Jersey Schools
Donation to NJTC Education Foundation 
Part of National CompTIA Initiative

CompTIA, through its TechVoice 
partnership with the New Jersey 
Technology Council (NJTC) 
and other state-based technology 

associations around the country, made a $5,000 
grant to support education in STEM fields in 
New Jersey. The grant is one in a series of grants 
CompTIA is making on behalf of its TechVoice 
partners to support community-based efforts 
to promote IT and IT workforce development, 
education and training.

“The advancement of STEM education is 
critical to building our nation’s future technology 
workforce,” said Todd Thibodeaux, president 
and chief executive officer, CompTIA. 
“Students who are better educated in these 
areas can become more effective and innovative 
employees in technology companies and in IT 
jobs supporting companies in almost every 
sector of the economy.  Through our foundation, 
Creating IT Futures, and partnerships such as 
TechVoice, CompTIA is contributing to local 
STEM education – and workforce readiness – in 
states across the country, including New Jersey.”

CompTIA will donate to the NJTC’s 
Education Foundation. The Foundation is 
committed to the continued development of a 
highly educated technology workforce in New 
Jersey and brings business and academia together 
to help NJTC’s member companies connect 
with member schools, colleges, and universities 
to find interns, cooperative education students 
or new graduates seeking placement.

“Improving STEM education in our schools is 
an important part of the New Jersey Technology 
Council’s mission to educate, promote, influence 
and unite New Jersey’s growing technology 
community,” said Maxine Ballen, president 
and chief executive officer, NJTC. “Engaging 
technology leaders like CompTIA to help 
promote STEM education is one way that we 
are supporting the development of a technology 
workforce for our local technology community.”

CompTIA’s grant is part of CompTIA’s policy 
to support the creation of jobs in the technology 
industry. Its Creating IT Futures Foundation 
provides training and certification opportunities 
to people who have historically been under-
represented in the IT workforce, including 

individuals with disabilities, at-risk youth, women, 
and military personnel and their spouses.

“Overall, we hope to further the growth 
and development of the IT industry through 
the creation and support of programs that 
increase the size and improve the quality of our 
technology workforce,” said Thibodeaux.

About CompTIA
CompTIA is the voice of the world’s 

information technology (IT) industry. Its 
members are the companies at the forefront of 
innovation; and the professionals responsible 
for maximizing the benefits organizations 
receive from their investments in technology. 
CompTIA is dedicated to advancing industry 
growth through its educational programs, 
market research, networking events, professional 
certifications, and public policy advocacy. 
For more information, visit www.comptia.org 
or follow CompTIA at www.facebook.com/
CompTIAand twitter.com/comptia.

About the New Jersey Technology Council
The primary mission of NJTC, or the New 

Jersey Technology Council (http://www.njtc.
org/index.asp), is to support its membership 
- the technology and tech support companies 
of New Jersey- by raising the visibility of 
technology in New Jersey and emphasizing its 
importance to the future economy of our State. 
The NJTC maintains an active Government 
Affairs committee comprised of representatives 
of private companies, state government agencies 
and educational institutions - all committed to 
the advancement of the technology community.

About TechVoice
TechVoice (www.techvoice.org) is a 

partnership of the Computing Technology 
Industry Association (CompTIA), the 
Technology Councils of North America 
(TECNA), and participating regional 
technology associations. Collectively, we 
represent thousands of technology companies 
across the country employing millions of 
workers. We are dedicated to empowering and 
mobilizing the grassroots tech community 
to impact legislative and regulatory issues 
important to growth, innovation and job 
creation.   
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BUSINESS & STRATEGY

Is an NJBIN Incubator Right for 
Your Life Science, Biotechnology, 
or Pharmaceutical Company?
BY MICHELE HUJBER

The following is an interview with Judith Sheft, associate vice president of 
technology development at the New Jersey Institute of Technology.

What specifi c advantages does a business 
incubator offer to life science, biotech-
nology, and pharmaceutical companies?

The support and services that are provided 
by an incubator are key factors in a start up’s 
decision to enter an incubation program. Many 
companies that come to one of the NJBIN 
incubators get access to human capital—
students and faculty members for internship 
and collaboration opportunities. They also can 
get access to specialized labs and equipment, 
which saves them from having to replicate those 
very expensive physical capabilities at a time 
when they have limited resources. In addition, 
the companies get access to a suite of services 
that help them get ready for funding, including 
assistance with business planning, venture 
pitching, and understanding the fi nancials.

What types of businesses might someone 
from the life science, biotechnology, 
and pharmaceutical areas want to 
consider starting?

There are a wide range of “life science” 
businesses in the incubators. We have 
companies that are developing medical device 
technologies, or taking an orphan drug and 
trying to fi nd other applications for it, as well 
as companies that are exploring new methods 
of doing drug discovery and developing related 
tools for the pharmaceutical/biotech industry. 
Frequently, a startup company can develop 
something that didn’t make sense for a big 
pharmaceutical company to develop because 
the market wouldn’t be large enough for a big 
company to consider.

One hot new area is mobile health applications, 
where your cell phone becomes a medical 
device, perhaps helping an individual keep 
track of medication. We also have companies 
handling data analysis or analytics, as well as 
services, such as drug compliance, or putting 
together training programs for a pharmaceutical 
company. E-Health is also an exploding fi eld 
with the federal government focusing efforts 
on achieving widespread meaningful use of 
health IT by physicians and facilitating the use 

of electronic health records. And then there’s a 
whole range of marketing and support services 
for   businesses in the life sciences space. 

What are the alternatives for life 
science, biotechnology, and pharmaceu-
tical companies that decide not to 
locate in an incubator?

I would say that every university in New 
Jersey is willing to look at collaboration 
opportunities with start-up companies. There 
are opportunities for sponsored research 
programs and SBIR/STTR collaborations, 
even if those companies are not associated with 
an incubator. In addition, start-ups can look 
to the universities as a source of talent—our 
graduates are potential new hires for these 
companies. And of course companies should 
participate in the wide range of entrepreneurial 
and life science events within the state. Also, 
for someone who is working on their business 
part-time, it might not be appropriate for them 
to be located in an incubator. Some incubators 
such as the NJIT EDC have a virtual program 
that allows an individual to explore start-up 
opportunities. For foreign companies, we offer 
additional soft-landing services to help them get 
established in the U.S. market. Both NJIT EDC 
and the CCIT incubator have been certifi ed 
by the National Incubation Association as soft 
landing facilities. They have relationships, as 
well with some incubators outside of the US, 
so that if some of our companies are looking to 
enter foreign markets, we can help through our 
relationships with those other incubators.

Who are the companies that are NJBIN’s 
biggest success stories?

Edge Therapeutics, which is developing a 
new treatment for delayed cerebral ischemia; 
Amicus, which is developing therapies for rare 
diseases; Genewiz, a DNA services provider;  
Mensanna, which is developing a  portable 
breath collection apparatus that can collect 
breath samples for highly sensitive laboratory 
analysis; and Urovalve, which has developed a 
bladder management system.

Accounting for 
Collaborative Agreements

Q: Does your company enter into 
collaborative agreements?  Do you 
know the rules have changed?

A: In the world of biotech and phar-
maceutical companies, collaborative 
agreements are rather common.  The 

current guidance for Collaborative Arrangements, 
was issued to provide clarity on how companies 
should recognize revenue under a collaborative 
agreement as well as the disclosures required in 
the footnotes to financial statements. 

Under the guidance, a collaborative agreement 
is defined as a contractual agreement involving 
a joint operating activity involving two (or more) 
parties that meet both of the following criteria:

1. They are active participants in the activity; and
2. They are exposed to significant risks and 

rewards dependent on the commercial suc-
cess of the activity.

In the period the collaborative agreement is 
entered into and all subsequent annual periods 
thereafter, the following should be disclosed:

1. The information about the nature and pur-
pose of its collaborative arrangement(s).

2. Its rights and obligations under the collab-
orative agreement(s).

3. The accounting policy for collaborative 
arrangements.

4. The income statement classification and 
amounts attributable to transactions arising 
from the collaborative arrangement between 
participants for each period for which an 
income statement is presented.

The above disclosures should also be presented 
for individually significant collaborative agreements.

For publically traded companies, collaborative 
agreements have become a hot topic.  The SEC 
staff will often make inquiries of biotech and 
pharmaceutical registrants about the nature of 
and accounting for their collaborative agreements.  
They will request expanded disclosure on the 
material terms, payments received as well as 
potential payments, details of royalty provisions 
if they exist, and the duration and termination 
provisions of the agreement.

Taryn Bostjancic, CPA, is a 
partner in the New Brunswick 
Office of WithumSmith+Brown, 
Certified Public Accountants 
and Consultants and is a 
member of the firm’s Life 
Sciences Group. Bostjancic may 
be reached at 732.828.1614 
or tbostjancic@withum.com
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BUSINESS & STRATEGY

BY JOHN C. GENZ

The New Jersey Division of Taxation (“Taxation”) 
is responsible for determining the value of the tax 
benefi ts (NOL and R&D Tax Credits). 

Separate to this program, in 2008, New Jersey 
enacted A2722 (effective for tax periods begin-
ning after June 30, 2010). This bill eliminated the 
“throw-out” rule and the “regular place of busi-
ness” requirement under state corporate income 
tax law. Under the throw-out rule, multi-state cor-
porations were assessed corporate tax based on an 
allocation formula that took into account income 
from sales that were not taxed by other states. Thus, 
repealing the throw-out rule could lower multi-state 
corporations’ New Jersey tax liabilities. The regular 
place of business requirement disallowed corpora-
tions from apportioning less than 100 percent of 
their income to New Jersey unless the corporation 
maintained a regular place of business in another 
state. Both of these changes, signed into law by the 
Corzine administration, are positive to many New 
Jersey corporate business taxpayers. 

Further, prior to 2012, a three-factor allocation 
formula, consisting of 25 percent property, 25 per-
cent payroll, and 50 percent sales was used to allo-
cate an entity’s income. For taxable periods starting 
on or after January 1, 2012, this three-factor ap-
portionment formula will be modifi ed, and a single 
sales fraction formula will be phased in by 2014. For 
privilege periods beginning on or after January 1, 
2012, but before January 1, 2013, the sales fraction 
will account for 70 percent of the allocation, and the 
property and payroll fractions will each account for 
15 percent of the allocation. For privilege periods 
beginning on or after January 1, 2013, but before 
January 1, 2014, the sales fraction will account for 
90 percent of the allocation, and the property and 
payroll fractions will each account for 5 percent of 
the allocation. For privilege periods beginning on or 
after January 1, 2014, the sales fraction will account 
for 100 percent of the allocation. A shift to a single 
sales factor allocation will also generally be ben-
efi cial to taxpayers, as corporate business taxpay-
ers will only be responsible for tax on those receipts 
which actually occurred within New Jersey.

However, while positive to taxpayers on the 
whole, the elimination of the throw-out rule, and 
the regular place of business requirement, and the 
shift to a single-factor sales factor allocation may 

have unintended devastating consequences to com-
panies participating in the Program. As a result of 
this prospective change, Taxation is requiring tech-
nology sellers of NOLs to calculate their 2010 ap-
portionment as if the throw-out rule and regular 
place of business rule were currently in effect. 

This could result in a much different NOL value 
than what technology companies were counting on. 
Since NOLs are sold at their net tax value, the ap-
portionment percentages applied to the NOLs is 
paramount. Many technology companies do not 
have a regular place of business outside N.J., and 
thus, prior to L. 2008, A2722, were required to 
apportion 100 percent of income/losses to NJ due 
to the regular place of business rule. Taxation re-
quiring NOLs to be calculated as if these rules are 
currently in effect will require companies to revalue 
their NOLs for fi nancial statement and expected 
cash fl ow purposes. 

The reasoning behind calculating NOLs as if L. 
2008, A2722 is currently effective is that a qualifi ed 
technology company would be using the NOLs 
under the new tax regime (wherein the throw-out 
rule and the regular place of business rule are non-
existent), and thus would theoretically have less 
transferable NOL value (as a result of allocating 
more income outside the State). Taxation interprets 
the law change as limiting any single technology 
company from using the full value of its previous 
NOLs on a going-forward basis. Thus, the tech-
nology company could be limited in selling the full 
value of the NOLs on a going-forward basis. This 
is accomplished by calculating those NOLs under 
the new tax regime. 

Taxation, in the past, had allowed several sellers, 
upon showing evidence of subsequent year’s ap-
portionment, to use said subsequent year’s appor-
tionment if it resulted in a larger apportionment to 
New Jersey. In a tax climate in which the throw-out 
rule and the regular place of business rule no longer 
exist, however, Taxation’s previous policy would re-
sult in lower NOL values across the board, and is 
having a “seesaw” effect on unsuspecting partici-
pants in the Program.   

John C. Genz is a CPA MST | Partner for 
Tax Services at EisnerAmper LLP..

Positive Law 
May Have 
Unintended 
Consequences

The New Jersey Technology Business 
Tax Certifi cate Transfer Program (the 
Program) enables approved technol-
ogy and biotechnology businesses with 

net operating losses (“NOLs”) to sell their unused 
NOL carryovers and unused Research and De-
velopment Tax Credits. Qualifi ed technology busi-
nesses are allowed to sell the NOLs and credits for 
at least 80 percent of the value of the tax benefi ts to 
a profi table, unaffi liated corporate taxpayer within 
the State of NJ.

As the program was defi ned, the New Jersey 
Economic Development Authority (“EDA”) ad-
ministers the program, and determines eligibility. 
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N
ew Jersey area is home to large, medium and small businesses 
engaged in the fields of science, pharmaceuticals, bio-tech, 
the environment, engineering and telecommunications, all 
industries that depend on a well-educated, highly skilled 

workforce.  Over the years, Raritan Valley Community College (RVCC) 
has worked with these sector groups to develop curriculum that prepares 
RVCC students to meet these industries’ growing workforce needs.

RVCC also offers learning meaningful opportunities beyond the 
classroom. The College’s Science Department holds a series of weekly 
Science Seminars during the fall and Spring semesters that are open 
to students and the public. These talks, which cover a wide range 
of topics in science, engineering, and mathematics, are presented 
by College faculty, as well as members of the wider academic and 
scientific community. For example, this past year, Dr. Patrick Leamy 
of  LifeCell spoke at one of RVCC’s Science Seminars, addressing 
the topic: “Medical Device Sterilization and Application of Strattice® 
Tissue Matrix.”   

With the support and encouragement of businesses around 
Hunterdon and Somerset counties, Raritan Valley Community College 
also has sponsored Life Sciences Career Day for high school students 
in both counties for several years. Participating companies have 
included Sanofi-aventis, J&J, Genewiz, Roche Molecular and LifeCell 
Corporation.  Students tour plants, interact with personnel, and 
learn about various scientific and related life sciences careers through 
participation in hands-on experiments. 

This year’s Life Sciences Career Day program, held March 31, 
engaged high school students enrolled in RVCC’s Academy for Health 
and Medical Sciences. The Academy is a four-year, full-time program 
designed for cohorts of motivated and talented ninth- through 12th 
grade students, who work concurrently to earn their high school 
diploma and their Associate Degree in General Science at RVCC. 
Students from Somerset and Hunterdon counties must satisfy selective 
admissions criteria for acceptance into the Academy.  In addition, 
students must meet rigorous academic standards for continued 
enrollment. Representing a partnership between Somerset County 

Vocational and Technical High School and RVCC, the Academy offers 
course work that challenges students to think critically; promotes 
leadership; and provides authentic clinical experiences, including 
participation in programs like Life Sciences Career Day. 

During Life Science Career Day this past March, juniors from the 
Academy were warmly welcomed by scientists and other staff members 
at LifeCell and Roche Molecular Diagnostics, both in Branchburg.  
Roche produces Polymerase Chain Reaction (PCR) kits for the 
research, diagnostic and blood screening markets. The diagnostic kits 
are used for the detection and quantification of infectious diseases such 
as HIV, Hepatitis and sexually transmitted diseases, as well as for blood 
screening. The facility is the largest PCR manufacturing site in the 
world. Academy students discussed methods of DNA extraction with 
Roche scientists, and also observed and participated in experiments in 
extraction.  

Academy students learned about tissue regeneration at LifeCell, 
where scientists explained that tissue regeneration has begun a medical 
revolution. LifeCell scientists explained that tissue implants make 
possible skin grafts for thousands of critically burned patients and 
others in need of soft tissue replacement or repair for general and 
breast reconstructive surgeries. 

Life Science Day, the College’s Science Seminar Series, its Galileo 
Scholars Program and other programs are designed to engage more 
students in STEM [Science/Technology/Engineering/Math)-related 
classes and promote academic excellence in these fields. RVCC’s 
graduates have pursued their studies in bio-medical engineering, 
pre-med, biology, pharmacology, and nursing, attending prestigious 
schools such as Cornell University, MIT, Sarah Lawrence College, the 
Ernest Mario School of Pharmacy at Rutgers, Stanford University, and 
the University of North Carolina/ Chapel Hill.

RVCC will continue to provide innovative, high quality learning 
opportunities that provide opportunities for students to meet and learn 
from working scientists who bring the abstract world of science to life 
and prepare students to pursue rewarding careers that meet industry 
needs.  

LIFESCI EDUCATION TODAY

BY DEBORAH KATZ

Raritan Valley Community 
College (RVCC) Develops 
Curriculum to Meet 
Life Science Businesses 
Growing Workforce Needs

Deborah Katz is Program Coordinator of Raritan Valley Community College.
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2012 Venture
Winners

Meet the Winners:
Emerging Life Science Companies Gear Up For the Future

T he 15h Annual New Jersey Technology Council (NJTC) 2012 Venture Conference was held on Thursday, March 22, 2012, at the 
Palace at Somerset Park in Somerset, NJ.  NJTC hosted members of the investment community, corporate business development, 
licensing officers, professional service providers, incubator managers, and technology transfer managers at the daylong NJTC 

Venture Conference. The conference included formal presentations by exhibiting businesses, a luncheon panel, and concluded with 
an awards ceremony to honor the 40 emerging businesses, with life sciences one of the top categories.  Awards were determined by a 
panel of independent judges from a variety of professional disciplines.  

The NJTC is proud to feature this year’s life 
science award winners. Each company was 
asked three questions: What sets your company 
apart from other companies? What are your 
aspirations with venture capital? And what 
does the next year hold for you?

Best Life Sciences Company -  
Endomedix, Inc.

Endomedix is a development stage device 
company focused on the development of 
products for tissue management and hemostasis 
in surgery.  The firm’s patented platform tech-
nology is leading to devices with better per-
formance and safety profiles while also being 
less expensive and easier to use than products 
currently in the market.  Targeting an almost 
$3 billion market opportunity that continues to 
grow,  Endomedix expects to commercialize its 
first devices in mid 2014.

1. What sets your company apart from 
other companies?
Endomedix has several pluses going for it.  

Our development program is cost efficient and 
doesn’t require a lot of capital to get to market, 
relative to other medical device companies.  
Our future customers (surgeons) are our primary 
investors, and this is real proof in the market 
potential of our products.  Endomedix has been 
able to win over $1 million in SBIR grants, and we 
believe that we can have additional success in 
this area. The rapid growth of OUS markets and 
our management’s substantial experience in 
starting up and running profitable international 
businesses allows us to both get to market faster 
and initially side step the U.S. regulatory system 
is a plus, as is our management’s prior start up, 
new product development and international 
regulatory experience.  Finally, the ‘strategics’ in 
this space are active, so the exit for investors is 
clearer than in other situations.

2. What are your aspirations for  
venture capital?
We are currently raising $1.2 million in a seed 

round from private investors, mostly individual 
surgeons, and are preparing to apply for an 
additional SBIR grant.  We will start presenting 

to angel groups in the near future with an eye 
toward raising money from that source at the 
end of this year or in early 2013.

3. What does the next year hold  
for you?
In the next 12 months, we expect to complete 

the laboratory and engineering development of 
our first major product, to have completed the 
required biocompatibility studies and to have 
started the animal testing program. 

Best Healthcare/IT Company - 
SpectraMD, Inc.

SpectraMD provides Business Intelligence 
solutions that leverage clinical data analytics to 
improve outcomes, meet quality measures to 
increase financial performance, report adverse 
events and manage readmissions. Our prod-
ucts and services support providers and profes-
sionals in health systems, provider networks, 
health plans and ambulatory care settings. Our 
flagship product, FOCUS™ Actionable Analyt-
ics (Financial, Operational, Clinical, Utilization, 
Satisfaction), is a modular, SaaS platform that 
empowers healthcare stakeholders to improve 
performance across all areas of accountability 
by tracking Key Performance Indicators (KPIs) 
to identify and address outliers.

1. What sets your company apart from 
other companies? 
The FOCUS™ Actionable Analytics platform 

demonstrates how meeting quality measures and 
delivering improved care directly translates to 
financial reimbursements and cost savings. It also 
solves the need for an enterprise yet modular solu-
tion that leverages the wealth of disparate clinical 
data for performance improvement across all 
verticals in hospital and ambulatory settings. 

2. What are your aspirations with  
venture capital? 
We would like to expand our marketing and 

sales operations through conferences, targeted 
direct sales & marketing campaigns, and thought 
leadership initiatives such as white papers and 
webinars. We will also continue to enhance our 
products and services in response to the chang-

ing needs of the healthcare market. 

3. What does the next year hold for you?
We are expecting big things for SpectraMD in 

2012 and 2013. Healthcare quality improvement 
initiatives will rely increasingly on information 
obtained from clinical data. As this happens, 
the FOCUS™ platform, with its data collection, 
aggregation, analytics and management func-
tionalities, and its ability to directly tie quality 
improvement to financial benefits, will become 
a vital program for healthcare leadership.

Best Early Stage Company – Joteq

Joteq Inc. was founded to commercialize 
the third generation eye dropper, the Joteq 
Micro Eye Dropper, which improves patient 
safety, increases compliance, and helps deliver 
powerful eye drop medicines to the eye 
accurately and efficiently. 

1. What sets your company apart from 
other companies?
Current dropper bottles produce drops 

that are many times larger than the eye can 
accommodate, and which cause harmful and 
unpleasant side effects. Dispensing difficulties 
with eye drops also cause mess, waste, and 
poor value-for-money. Meanwhile, marketers 
cannot properly differentiate their products 
because they all employ the same 125 year 
old dispensing technology. The Joteq Micro 
Eye Dropper improves patient safety, increases 
compliance, and brings push-button simplicity to 
the delivery of eye drops.

2. What are your aspirations with 
venture capital? 
Joteq’s aspirations for 2013 are to partner with 

investors, who recognize the enormous potential 
for Joteq dispensers to accelerate the already 
healthy growth in eye care markets by bringing 
dispensing technology out of the 19th century 
and into the 21st.    

3. What does the next year hold for you?
In 2013 Joteq will manufacture clinical 

trial units, in preparation for launching its first 
products in early 2014.
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CONTINUED FROM THE COVER

proton therapy and standard X-ray radiation is that pro-
tons can be controlled with a high degree of  accuracy and 
will deposit much of  their radiation directly in the tumor. 
This minimizes the damage to the surrounding, healthy 
tissue, and allows patients to receive higher, more effec-
tive doses while reducing damage to healthy tissues that 
surround the tumor.  Simply put, tissue that is not irradi-
ated will not have radiation induced side effects.

In traditional radiation, X-rays release radiation as they 
travel through the body – damaging both the tumor and 
healthy tissue.  

Proton therapy’s benefits make it an effective treat-
ment for cancers that are in delicate locations, such as 
near the brain or vital organs, as well as with tumors that 

are situated deep within the body, which could lead to an 
increase in collateral damage from the excess radiation 
delivered by traditional X-ray radiation. Proton therapy is 
most commonly used for tumors of  the prostate, brain, 
head and neck, central nervous system, lung and gas-
trointestinal system, as well as many pediatric cancers. 
Ongoing studies are exploring how proton therapy can 
most effectively treat other cancers as well.

Proton Therapy Centers

ProCure leverages technology and clinical experience 
to meet patient need. Proton therapy centers require com-
plex, cutting-edge equipment, so constructing new cen-
ters is both expensive and time-consuming.  ProCure uses 
its clinical, financial and technological expertise in proton 

TRANSFORMING CANCER 
TREATMENT OPTIONS

By James Jarrett

LifeSci Trends   |   www.njtc.org   |   June 201214

NJTC_LST_June_Issue_Final.indd   14 5/23/12   11:13 AM

therapy to efficiently construct pro-
ton therapy centers across the United 
States in collaboration with leading 
radiation oncologists and hospitals.

Currently, there are only 10 proton 
therapy centers nationwide, which 
can only accommodate a fraction of  
the patients who could benefit from 
the treatment. ProCure’s mission is 
to improve the lives of  patients with 
cancer by increasing access to pro-
ton therapy. 

This goal is gradually being 
achieved. The Somerset, N.J., site, the 
third ProCure center in the U.S., fea-
tures the most advanced proton ther-
apy technology currently available, 
and opened in record time – just 23 
months after groundbreaking. Other 
ProCure centers are already in devel-
opment in other parts of  the country.

Most importantly, ProCure centers 
do more than treat the tumor; they 
also treat the patient. Each cen-
ter is designed to provide patients 
and their families with a comfort-
able, personable environment that is 
conducive to healing. Since patients 
often travel from around the country 
for treatment and are in therapy for 
several weeks, ProCure offers them 
personalized, concierge-style service 
to help them take advantage of  the 
local area and holds regular events 
where patients can get to know oth-
ers undergoing treatment.

ProCure and New Jersey

When ProCure was seeking a loca-
tion for its third center, the New York 
metro area came to the fore. With 
more than 35,000 patients in the 
area who could benefit from the treat-
ment each year, the need for a proton 
center was evident.

As the company took a closer look 
at the region, New Jersey stood out 
as the place to build.

The state has a supportive eco-
nomic environment for breakthrough 
biotechnology research and develop-
ment, which has led to a statewide cli-
mate of  innovation in health care. As 
a privately funded company that does 

not rely on state or federal funding or 
grants, ProCure found New Jersey’s 
economic landscape to be welcoming, 
and funding was readily secured. 

In addition to economic environ-
ment, ProCure found an inviting med-
ical community. While the majority of  
physicians have not had the oppor-
tunity to work with the technology 
or witness patient outcomes, many 
have been eager to work with ProCure 
and spread information to other 
doctors.  Two health care organiza-
tions, Princeton Radiation Oncology 
and CentraState Healthcare System 
joined with ProCure in formal col-
laboration to develop the NJ facility.   

The relatively sparse number of  
proton therapy centers nationwide 
often requires patients and their fam-
ilies to travel to facilities away from 
home to receive treatment. The open-
ing of  a proton therapy center in NJ 
will therefore provide both a welcome 
resource to local patients and an eco-
nomic boost to the region. 

What’s Next for Proton 
Therapy?

The physicians, hospitals and 
companies invested in the advance-
ment of  proton therapy are con-
stantly working to improve current 
treatments and expand their scope. 

Because a limited number of  
proton therapy procedures are per-
formed each year, proton therapy 
centers across the country are work-
ing together to maximize patient data 
and broaden the spectrum of  studies 
being performed. ProCure New Jersey 
is involved in this research, with plans 
for all patients to be enrolled in 
various data collection and clinical 
trials.  In addition, by finding efficien-
cies with each proton therapy center 
it develops, ProCure continues to 
decrease the cost of  bringing a cen-
ter to market. We believe the future 
is bright for proton therapy and that 
ProCure and the state of  New Jersey 
are positioned to continue to spur 
innovation and growth.   

Stats at a Glance 

•	 Cancer	 is	 the	 second	 leading	
cause	of	death	in	New	Jersey.

•	 ProCure’s	New	Jersey	center	is	
the	 first	 proton	 therapy	 center	
in	 the	 NY/NJ	 area	 and	 the	
10th	such	center	 in	 the	United	
States.		

•	 Proton	 therapy	 is,	 essentially,	
the	same	as	X-ray	radiation	but	
with	 far	 fewer	 side	 effects	 and	
much	 less	 damage	 to	 healthy	
tissue.	

•	 Approximately	 60	 percent	 of	
cancer	 patients	 in	 the	 United	
States	 currently	 receive	
traditional	X-ray	radiation.	

•	 Proton	 therapy	 is	used	to	 treat	
brain,	 head	 and	 neck,	 base-
of-skull,	 prostate	 and	pediatric	
tumors,	as	well	as	tumors	near	
the	spine,	melanoma	of	the	eye	
and	lung	cancer.

•	 In	 the	case	of	prostate	cancer,	
treatment	 with	 proton	 therapy	
can	 help	 avoid	 common	 side	
effects,	 such	 as	 bowel	 and	
bladder	 problems	 and	 sexual	
symptoms,	as	well	as	recurring	
or	secondary	tumors.	

•	 Unlike	 X-ray	 radiation,	 proton	
therapy	 can	 be	 used	 at	 the	
same	 time	 as	 chemotherapy	
because	it	does	not	affect	bone	
marrow.

•	 Approximately	 30,000	 patients	
per	 year	 could	 benefit	 from	
treatment	 in	 New	 Jersey	 and	
the	New	York	metro	area.	

•	 The	 ProCure	 Proton	 Therapy	
Center	has	the	capacity	to	treat	
approximately	 1,500	 patients	 	
a	year.	

James Jarrett is President of  the 
ProCure Proton Therapy Center in 
Somerset, New Jersey.
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LIFESCI DOLLARS & SENSE

Transforming your life science business 
by thinking outside the back office 

BY Jim Cashin and nanCy aubrey mCGladrey

A s growth pressures continue to increase, life sciences 
organizations struggle to develop the right organizational 
structure and employee skill sets in order to effectively compete 
in the marketplace. Implementing and maintaining a cost 

effective and reliable business application environment is becoming more 
challenging as technology continues to advance at a rapid pace. At the same 
time, leading-edge technologies have allowed alternative business models to 
take advantage of a large, talented human resource pool without hiring full-
time or even part-time employees. Business Process Outsourcing (BPO) 
agreements allow companies to scale their operations and resources up or 
down as their business needs fluctuate. 

By combining the functionality of business applications delivered by 
cloud channels such as software-as-a-service (SaaS) and by leveraging 
components of BPO, executive leadership can realize tremendous gains 
at a price point that is very compelling.

By definition, BPO is the practice of outsourcing highly transactional and 
traditionally low value-add processes that fall outside the core competency 
of a business. This practice enables the organization to concentrate on the 
processes and functions that grow the business. In addition to transactional 
processes, BPO providers are beginning to offer more strategic services – 
such as process improvement and analysis, budgeting, tax advice, or even 
interim C - level services – that not only help companies grow but also 
become more efficient.

Leveraging new technologies
On-demand applications and SaaS models allow life sciences companies 

to effectively leverage external service providers. According to the Yankee 
Group, SaaS applications that are most in demand for the small- to 
mid-sized business market are marketing, project management, time and 
billing, accounting/financial, CRM, inventory management, and payroll. 

There are several advantages to the SaaS 
business model. For example, a typical SaaS 
agreement outlines that the vendor is responsible 
for managing and maintaining both the software 
and the hardware related to the business 
application. This includes regularly scheduled 
software upgrades, hardware upgrades, network 
redundancy, disaster recovery, and the overall 
management of the application. Employing a 
SaaS model to manage business applications 
allows an organization’s IT department to focus 
on more strategic items as opposed to focusing 
on maintenance and support. With a greater 
number of Enterprise Resource Planning 
(ERP) solutions being delivered via a SaaS 
model, employees can access the company’s 
complete financial and operational data with 
just an internet connection. This provides 
greater flexibility to access information and 
streamlines the decision making process.

Focusing on core competencies
BPO agreements provide life sciences 

companies that are in need of cost-effective, 

scalable solutions with access to people, standard processes and leading-
edge technologies. Generally, the goal of entering into a BPO agreement 
is to relieve a company of its non-core business processes while improving 
support for decision makers by providing better and more relevant 
information. These agreements allow companies to focus their attention on 
the core business and on achieving strategic growth goals. 

Traditionally, the goal of a BPO agreement is to lower a company’s 
bottom-line expenses via labor arbitrage. Today, however, BPO has evolved 
due to the advances in technology platforms that allow greater access to 
resources like subject matter experts (SMEs) and specialized providers 
who not only reduce costs, but also improve an organization’s overall 
operations. In order to effectively deliver these specialized outsourced 
services, providers are focused on developing and enhancing their client’s 
operating model that will essentially support the organization. Business 
models that incorporate elements of BPO agreements allow companies to 
avoid hiring, training and retaining employees for back-office processes. 

Another benefit of the BPO model is the ability for service providers 
to bundle pricing for certain technologies and services that roll up as 
one monthly fee. This month-to-month pricing model can ultimately 
be significantly lower than individually procuring software and services 
separately, and especially be lower than managing everything internally. 

Companies need to leverage leading technologies in conjunction with 
the provider’s expertise in order to fully realize the maximum benefits of 
BPO. Cloud computing solutions provide business leaders with access 
to real time information regarding operational performance, detailed 
metrics and financial performance analytics. BPO providers who are 
utilizing these technologies are able to effectively manage their client’s 
operations by leveraging process automation and standardization without 
being required to have a full-time on-site presence at the company, thus 
reducing overhead costs.

Some of the functions that BPO providers 
are able to provide include:
•	 Financial planning and analysis 
•	 Budgeting and forecasting 
•	 Performance management 
•	 Internal reporting 
•	 Payroll 
•	 Tax preparation 
•	 General bookkeeping 
•	 General ledger 
•	 Accounts payable 
•	 Accounts receivable 
•	 Travel and entertainment 
•	 Fixed assets 

A growing life science organization can focus 
on their core business, achieve superior business 
results and enhance organizational performance 
by employing an outsourcing model that 
leverages technology, provides highly efficient 
processes, and delivers a higher level of customer 
service. BPO will continue to grow in popularity 
as more businesses realize the potential for 
growth that it allows.   

BOOK REVIEW

BY EILEEN MONESSON

Jon Gertner Author of The Idea 
Factory: Bell Labs and the Great 
Age of American Innovation
Learn How to Develop a Revolutionary 
Culture of Innovation at Your Company

Jon Gertner explores in The Idea Factory: 
Bell Labs and the Great Age of American 
Innovation how Bell Labs became one 
of the most innovative companies in the 

world. He brings the reader into the minds of 
some of the greatest visionaries of the twenti-
eth century – the engineers and scientists that 
changed all of our lives. People like Mervin 
Kelly, Claude Shannon, William Shockley, 
Walter Brattain and John Bardeen – who had 
a tremendous infl uenced on the dawn of the 
information age. Every electronic devise on 
earth has some of Bell Labs’ DNA.

The name Bell Labs is synonymous with 
cutting-edge invention. From the telephone to 
the transistor, semiconductor, radar, C pro-
gramming language, mobile phone and the fi rst 
global communications satellite; Bell Labs pro-
duced more major discoveries and Nobel laure-
ates than most universities. It fi led for 17,000 
patents from 1925 to 1980. 

“The discoveries at Bell Labs had been essen-
tial to the progress of society at large. They have 
not only made things better, but have created 
new services and industries,” added N.R. Dan-
ielian, a federal lawyer and author of the book 
entitled AT&T: The Story of Industrial Conquest. 

What defi ned Bell Labs from its inception 
was a large, brilliant, interdisciplinary team 

that was encouraged to work together. It was 
an “institute of creative technology,” according 
to Gertner. “The Labs’ research department 
was conceived upon the notion of constantly 
looking far ahead, toward the goal of big and 
risky breakthroughs. Bell Labs’ other dimen-
sion – the ability to exhaustively develop a 
product and get it ready for mass manufactur-
ing and deployment – was perhaps even more 
crucial to its success. To think long-term toward 
the revolutionary, and to simultaneously think 
near-term toward manufacturing, is the most 
vital combination,” according to Gertner.

Many modern day tech companies try to copy 
Bell Labs’ organizational structure, cultural and 
open offi ce environment. Technology giants like 
Apple, Microsoft, Google and Facebook all hire 
brilliant engineers and scientists that work in an 
informal, creative environment that rewards in-
novative thinking. Even so, former Bell execu-
tives claim that The Labs cannot be emulated. 
“If the Bell Labs buildings and equipment were 
destroyed, Bell Labs would survive. On the oth-
er hand, if its people were removed, Bell Labs 
would be destroyed. Bell Labs was a human, and 
not a material organization,” added Gertner. 

Gertner notes that Bell Labs “it didn’t worry 
about competition, didn’t worry about funding 
(AT&T provided $4.7 billion a year in today’s 

dollars to fund research), but it did worry about 
producing something that was going to matter.” 
Gertner continues “it was the monopoly prof-
its of AT&T that allowed Bell Labs to focus on 
basic research and the long-term without wor-
rying about near-term fi nancial results.” Today, 
research is generally more constrained which 
hampers the innovative process, and as a result; 
its outcome.

Readers will learn how to develop a culture 
within their own company that supports and 
inspires new product development through col-
laboration. Gertner discusses best practices to 
keep your company on the front-line of best-in-
class innovation. 

Steve Jobs once said, “The most diffi cult and 
important thing to create was not an innova-
tive product but a great organization that could 
continually create innovative products. That re-
quired joining creative people with product de-
signers and great engineers so that imagination 
and technology could be connected.” 

Jon Gertner, author of The Idea Factory: Bell 
Labs and the Great Age of American Innovation 
will be the Keynote Speaker at NJTC’s Annual 
Meeting on July 12. Gertner will provide insight 
on how you can develop a revolutionary culture 
of innovation at your company. A book signing 
will take place.   
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Council ConnectionsT
he temperatures outside aren’t the only 
things rising. The NJTC has several 
upcoming events that are going to heat up 
your summer months. On June 8th, join us 

to recognize the accomplishments of financial executives 
from New Jersey and the surrounding region’s diverse 
technology companies at the CFO Awards. 

Mark your calendars for the member only Annual 
Meeting on July 12th, where you’ll be treated to this year’s 
featured guest speaker, Jon Gertner. He is contributing 

writer for the New York Times Magazine, an editor at Fast Company, and author of The 
Idea Factory: Bell Labs and the Great Age of American Innovation. Gertner will explain 
how Bell Labs was able to nurture its team to consistently deliver the pioneering 
products needed to advance technology. 

Next up, the Health Information Technology Summit: Connected Healthcare, a full 
day expo. On July 19th, we’ll focus on a sector that is growing by leaps and bounds. 
Come examine the current challenges facing healthcare providers and the future 
rewards of HIT in an evolving care setting. Be in the know about new developments 
such as how technology is making it possible to develop “digital medicine” that is 
potentially more precise, more effective, more experimental, more widely distributed, 
than current medical practice. 

And finally the number one networking event-the NJTC Gala Awards will be here 
before you know it. Nominate a New Jersey technology company and/or its leaders for 
the November 15th event. 

Don’t delay. Come out to an NJTC event this summer; you’re bound to learn something 
new while making some great connections. I look forward to seeing you there.  

 —  Maxine Ballen, NJTC, President & CEO

WHY MY COMPANY IS AN NJTC MEMBER:
NJTC has a true heartbeat on the technology 

businesses and industry trends in New Jersey. 

NJTC is committed to providing professional 

and leading events, networking programs 

and forums for technology focused business 

executives, on all levels, that allow companies 

to stay informed, stay connected and grow 

quickly. Herrington Technology has found these 

programs to provide the necessary framework 

in New Jersey for a strong technology presence. 

Having a strong technology presence is a real 

benefit for Herrington Technology. Herrington 

Technology connects with NJTC and provides 

world-class clients, partners and affiliates with 

a new level of technology for business.

NJTC provides a big technology win for New 

Jersey business. Herrington Technology is 

proud to be a member of NJTC, a premier 

technology organization with industry leading 

members and supporters. 

–  Valery Herrington, CEO-Tech Business 

Solutions Leader, Herrington Technology 
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Join NJTC for its 

AnnuAL MEEtInG
Learn first-hand how Bell Labs was able to motivate its team to
develop the revolutionary products that changed the way we all live,
work and play. Jon Gertner will provide insight on how to develop
a company culture that supports and inspires new product
development to keep your company on the front-line of innovation.
He will explain how Bell Labs was able to nurture its team to
consistently deliver the pioneering products needed to advance
technology. You will not want to miss this opportunity to learn how
Bell Labs became one of the most innovative companies in the
world. Gertner will be available to sign your copy of his book.

Jim Bourke, Partner and Practice Leader of WS+B’s Technology
Services Group, will reveal the results of Technology Industry
Employment Survey. NJTC, WithumSmith+Brown, CPAs and
Giordano, Halleran & Ciecla teamed together on this initiative. 

Maxine Ballen, NJTC President will also give the annual “The State

of NJTC” address.

Master of  Ceremonies 
Govi rao, CEo noveda technologies

register today at nJtC.org

Thursday, July 12, 2012 
11:00 AM - 2:00 PM
Forsgate Country Club
Monroe Twp., NJ

Featuring Keynote Speaker

Jon GErtnEr
Author of

the Idea Factory

Get Your 
Signed Copy 

Gold Sposor

Lunch Sponsors Program Sponsor

w i t h um . com

Event Sponsor Dessert Sponsor

Annual Meeting Ad Final Draft Layout 1_Layout 1  5/22/2012  5:08 PM  Page 1
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Electronics. Advanced Materials & Manufacturing
•	 Acolyte Industries • New York, NY  

www.acolyteled.com	
Acolyte	develops	invents	and	manufactures	LED	Lighting	technologies	and	
complete	LED	lighting	solutions	and	controls.

Environmental & Energy – Energy
•	 GeoPeak Energy • Somerset, NJ  

www.geopeakenergy.com 
GeoPeak Energy, a global renewable energy solutions company 
headquartered in Somerset, New Jersey. GeoPeak Energy is a full 
service renewable energy provider specializing in high-quality solar 
and wind solutions for residential and commercials clients. Our 
turnkey solar energy services are available in many states including 
New Jersey, Pennsylvania, New York, Massachusetts, Connecticut, 
Delaware, Maryland and Florida. GeoPeak Energy’s financing and 
funding options include solar lease and solar loan for homeowners, 
power purchase agreements ( PPA ), solar capital lease, solar 
operating lease and Co-Gen PPAs. Our structured finance team 
focuses on renewable energy financing vehicles and asset  
grade investments.

Information Technologies
•	 Conigent • Haddonfield, NJ  

www.conigent.com 
Conigent specializes in transitioning companies to cloud-based 
systems. We partner with Salesforce.com to implement CRM 
software, and also improve business processes with custom  
cloud development.

•	 Erudite Consulting Inc • Princeton, NJ 
www.eruditeconsulting.com 
IT Optimization, Sustainability and Process Consulting including 
management, strategy, governance and audit consulting services.

•	 EXP Inc. • Somerset, NJ  
www.exp-inc.com 
EXP’s comprehensive software solutions help companies in a 
diverse group of industries effectively achieve goals in EH&S, 
Sustainability, Corporate Citizenship, Business Continuity and 
Product Stewardship areas. EXP offers open, flexible software 
solutions supporting a variety of database structures and a broad 
array of EH&S regulatory challenges. From compliance for local, 
national and international regulations to actionable analytics, EXP 
delivers streamlined, cost-effective and reliable solutions that 
help your company improve both environmental and financial 
performance, enhancing your brand equity.

•	 FieldView Solutions • Edison, NJ 
www.fieldviewsolutions.com 
FieledView is a powerful enterprise-scalable software tool that 
presents a real-time view into all aspects of data center operations, 
maximizing power, cooling, rack and space utilization, ensuring that 
facilities operate at peak efficiency.

•	 Nivasoft, Inc • Jamesburg, NJ 
www.nivasoft.net 
Nivasoft, Inc is an Information Technology Services firm providing 
Software Development, Staffing and Offshore Development 
Services. Our core expertise is in IT Regulatory Compliance, 
Software Quality Assurance, Business Analysis, Enterprise 

Applications Integration, Business Intelligence and Wireless 
Application Development.

•	 INAVATE • Cedar Grove, NJ 
www.inavate.net 
Inavate is a new media technology company focusing on mobile and 
social media products.

Telecommunications
•	 Concepts TV Productions • Boonton, NJ 

www.conceptstv.com 
Concepts TV Productions is a infomercial DRTV Agency that is one 
of the world’s most experienced producers of direct response 
television commercials and infomercials. Many infomercials have 
become DRTV legends as a result of outstanding sales success.

•	 Digital Delta Media LLC • Audubon, NJ 
www.digitaldeltamedia.com 
Digital Delta Media provides technology firms with tools to tell 
their core stories to customers on both sides of the company walls: 
targeted employee communications, Web 2.0/multimedia training, 
white papers across numerous technology industry verticals, and 
more!

Service Providers - Business Consultant
•	 Search the World for Grants • Princeton, NJ

•	 Heritage Consulting • Middletown, NJ 
www.heritageconsult.net 
Heritage Consulting provides business development and capture 
intelligence information services for companies interested in doing 
business with the US Intelligence Community and the Department 
of Defense.

Service Providers - Financial
•	 Zweifler Financial Research • South Orange, NJ 

www.zweifler.com 
We Value Your Business’ - Zweifler Financial Research is a full 
service evaluation practice from Walter Zweifler, Accredited Senior 
Appraiser – delivering objectivity credentials with professional 
analyses to attorneys, accountants, insurance agents and owners of 
private and public enterprises.

Service Providers – Legal
•	 Epstein Becker & Green, P.C. • Newark, NJ 

www.ebglaw.com  
Epstein Becker & Green provides legal services to the clients within 
the Technology Sector, including matters regarding Health Care & 
Life Sciences, Labor & Employment, Litigation, Real Estate, Business 
Law, Employee Benefits, Immigration and Intellectual Property.

Service Providers – Marketing
•	 PRCounts, LLC. • Hamilton, NJ 

www.prcounts.com  
PRCounts, llc is dedicated to helping its clients use the power 
of public relations to drive their personal, organizational and 
corporate brand. It provides a wide array of marketing, PR, 
branding, Internet and design services.

NJTC NEW MEMBERS

New Members of the New Jersey Technology Council (April, 2012)
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Renewing Members of the New Jersey Technology Council (April, 2012)

• AT&T 
www.att.com

• Atrion Communication Resources 
www.atrioncomm.com

• bonniej graphic design, inc. 
www.bonniejdesign.com

• Cassidy Turley 
www.cassidyturley.com

• Coherent Advanced Crystal Group  
www.coherent.com

• Countervail Corporation  
www.countervailcorp.com

• Data-Core Systems, Inc. 
www.datacoresystems.com

• DataMotion, Inc. 
www.datamotion.com

• E.A.R.T.H. Corp. 
www.merrimac.com

• GCEMarket, Inc. 
www.gcemarket.com

• GlobaLinking INTERNATIONAL 
www.globalinking.com

• Hanu Software Solutions Inc. 
www.hanusoftware.com

• Hudson Venture Partners, L.P. 
www.hudsonventures.com

• ICG, Inc.- iThreat Solutions 
www.icginc.com

• Innovative Technology Solutions 
www.itsllc.com

• Monmouth University 
www.monmouth.edu

• Natcore Technology, Inc. 
www.natcoresolar.com

• New Jersey Manufacturing Extension 
Program, Inc. 
www.njmep.org

• Osage Partners 
www.osageventures.com

• PD-LD Inc. 
www.pd-ld.com

• PortaScience Inc. 
www.portascience.com

• RHW Associates 
www.rhwassociates.com

• SANpulse Technologies Inc. 
www.sanpulse.com

• SecondMarket Holdings, Inc. 
www.SecondMarket.com

• Select Greater Philadelphia 
www.selectgreaterphila.com

• Silicon Valley Bank 
www.svb.com

• SRI Sarnoff Corporation 
www.sarnoff.com

• Sunwise Solutions, Inc. 
www.sunwisesolutions.com

• TAXIS Pharmaceuticals, Inc. 
TAXISPharma.com

• Telavance, Inc. 
www.telavance.com

• The GaNun Group at Morgan Stanley  
www.morganstanley.com/fa/paul.ganun

• Tripod Technologies, LLC 
www.tripodtech.net

• UK Trade & Investment (UKTI) 
www.uktradeinvest.gov.uk

• VectraCor, Inc. 
www.vectracor.com

• Windstream Communications 
www.windstream.com

• Xylos Corporation 
www.xyloscorp.com

NJTC BOARD OF DIRECTORS
Chairman of the Board
Govi Rao, Noveda Technologies, Inc.

Board Members
Joseph Allegra, Edison Ventures
Virginia Alling, PNC Bank
Mel Baiada, BaseCamp Ventures
Maxine Ballen, New Jersey Technology Council
Joel Bloom, New Jersey Institute of Technology
Kate Bluvol, PricewaterhouseCoopers LLP
Robert Bothe, Opera Solutions
James Bourke, WithumSmith+Brown, PC
Paul Boyer, Ancero, LLC
Skip Braun, Deloitte
Leslie Browne, Senesco Technologies, Inc.
Michael Christman, Coriell Institute for Medical Research
John Clarke, Cardinal Partners
Mark, Clifton, SRI Sarnoff Corporation
Steven Cohen, Morgan Lewis
Saki Dodelson, Achieve3000, Inc.
Patricia Donohue, Mercer County Community College
Caren Franzini, New Jersey Economic Development Authority
Andrew Gilbert, DLA Piper
Richard Goldberg, DRS Technologies, Inc.
Mark Greenquist, Telcordia Technologies, Inc.
James Gunton, NJTC Venture Fund
Darren Hammell, Princeton Power Systems
Paul Hoffman, Liberty Science Center
Brian Hughes, KPMG LLP
Michael Kacsmar, Ernst & Young LLP
Carl Kopfinger, TD Bank, N.A.
William Kroll, MATHESON
Shihab Kuran, Petra Solar
Flint Lane, Billtrust
Steve Lerner, Morris-Meyer, LLC
Nancy Lurker, PDI, Inc.
John Martinson, Edison Ventures
Dan McGrath, Maloy Risk Services
Richard Napoli, ObjectFrontier, Inc.
Simon Nynens, Wayside Technology Group, Inc.
Bob Olanoff, Systech International
Gregory Olsen, GHO Ventures, LLC
Kevin Pianko, WeiserMazars LLP
Philip Politziner, EisnerAmper LLP
Marianna Rabinovitch, ECI Technology
Jeffrey H. Rosedale,  Woodcock Washburn LLP
James Russo, Princeton Financial Systems
Douglas Schoenberger, Verizon
Eric Shepcaro, Telx
David Sorin, SorinRoyerCooper LLC
Stephen Waldis, Synchronoss Technologies
Kenneth Zuerblis, Savient Pharmaceuticals, Inc.

Everyone is talking about “the cloud” but most companies are only 
scratching the surface of the benefits available from these innovative tools. 

Hosted VoIP phone service. Colocation of data, software, and hardware. 
Efficient disaster recovery solutions. As a Global Top 100 Managed IT Service 

Provider, Ancero is at the forefront of the cloud movement. 

Contact Ancero today to ensure that your business is achieving 
maximum results from all of today’s and tomorrow’s technologies.   

AnceroNJTC-CloudAd-052511.indd   1 5/25/11   12:09:05 PM
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NJTC CaleNdar of Programs

 
CFO AwArds 

June 8 @ 8:00 am - 10:30am
Forsgate Country Club 

375 Forsgate drive, Monroe Township, NJ  
Members $55.00  •  Non-Members $110.00  

NonSponsor Professional Service  
Provider $150.00 

The New Jersey Technology Council is pleased 
to announce the 2012 CFO Awards, an event 
that recognizes the accomplishments of financial 
executives from New Jersey and the surrounding 

region’s diverse technology companies.

WHEN: March 6, 2012, beginning at 7:30am 
WHERE: Phoenix Park Hotel – 520 North Capitol 
Street, NW, 20001 (202) 638-6900   
www.phoenixparkhotel.com

NJTC is PleAsed TO ANNOuNCe The 
KeyNOTe sPeAKer:  

ed Pilner, CFO & Partner, GeoPeak energy

All attendees must be pre-registered. No Walk-ins.

MObile APPliCATiONs FOruM 
June 14 @ 2:00 PM - 7:00 PM  

Princeton university Friend Center 
Princeton , NJ

Members $25.00 • Non-Members $50.00 
 Students $5.00 

Building applications for wireless, mobile Internet and 
broadband services is one of the most exciting areas of 
development in the technology arena. The New Jersey 
Technology Council looks to foster this innovation in 
the region so that developers, entrepreneurs, market 
leaders and investors can come together to discuss 
strategic direction, showcase and share their ideas 
and connect with resources and partners. We will 
present some of the best applications in development 

in the US. 
Working with the Canadian Consulate General, NJTC 
will present two panels and a Mobile Application 
Showcase where selected developers from the US and 
Canada will make presentations of their applications.
Panel 1: Application Trends 
Panelists include: Mung Chiang, Professor of 
Electrical Engineering, Princeton University; Paul 
Nolting, Senior Counsel, Verizon Wireless; Guy 
Story, CTO, Audible, Inc. and Canadian Company 
Representative to be announced.

Mobile App Showcase

Winners of the Mobile Application Competition 

Panel 2: enterprise in the Mobile sector 
Panelists include: Tom Angelucci, Marketing and 
Business Development, Verizon Enterprise Solutions; 
Nick Karter, Business Development, QUALCOMM; 
Sunita Kishnani, Assistant VP, Marketing, Diaspark, 
Inc.; Rich Napoli, COO, ObjectFrontier and Canadian 
Company Representative to be announced.

Application Developers WorkGroup  and Mobile 
Commerce & Learning WorkGroup

TeChTOur:  
PrOCure PrOTON CeNTer 

June 20 @ 5:00 - 7:00  

ProCure Proton Center 

103 Cedar Grove lane, somerset, NJ

Members $0.00 • Non-Members $20.00  

Join the NJTC Life Science Industry Network for Cocktails 
and Hors d’oeuvres. 

All attendees are invited to participate in a 
behind-the-scenes tour of the ProCure treatment 
process. Participants will receive an up-close look at 
the personalized experience that greets each ProCure 
patient and the revolutionary technology that makes 

this advanced treatment possible.

ANNuAl MeeTiNG 

KeyNOTe sPeAKer, JON GerTNer 
AuThOr OF “The ideA FACTOry:  
bell lAbs ANd The GreAT AGe 

OF AMeriCAN iNNOvATiON” 
July 12 @ 11:00am-2:00pm 

Forsgate Country Club 

2012 New Jersey Health Information Technology Summit
Connected Healthcare

July 19, 2012
NJ Hospital Association, Princeton, NJ 

Presented by: New Jersey Technology Council
 New Jersey Health Information Technology Coordinator
 New Jersey Health Information Technology Commission
The vision of the “Connected Healthcare” can be implicitly understood by contemplating 
the significant impact of technology on other industries, such as in banking, shopping, 
logistics and personal communications. Proponents of “Connected Healthcare” believe 
that technology can transform healthcare delivery and address many inefficiencies 
especially in the area of work flow management, chronic disease management and 
patient compliance of the US and global healthcare systems.

For Agenda visit www.njtc.org

Signature Sponsor: NJ Technology Solutions Center
Conference Sponsor: IO
Breakfast Sponsor: EisnerAmper
Industry Network Sponsors: BDO & McGladrey
Exhibit Opportunities Available: Contact Judy Storck – jstorck@njtc.orgwww.njtc.org/events/ehealth12/home.html
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SAVE THE DATE

Networks
NJTC Industry Networks present programs 
about opportunities and challenges facing NJ 
technology companies by industry segment. 

electronics, Advanced Materials  
& Manufacturing

Patron Sponsors:
EisnerAmper

Woodcock Washburn LLP

Contact: 
Paul Frank • Ext 222 • pfrank@njtc.org

Ellen Stein • Ext 228 • ellen@njtc.org

enviro-energy Industry
Patron Sponsors:

Atlantic City Electric
Morgan Lewis 

WeiserMazars, LLP
Woodcock Washburn

Contact: 
Paul Frank • Ext 222 • pfrank@njtc.org

Ellen Stein • Ext 228 • ellen@njtc.org

It/software
Patron Sponsors:

BDO

Contact: 
Leo Mennitt • Ext 227 • lmennitt@njtc.org
Judy Storck • Ext 246 • jstorck@njtc.org

Life sciences
Patron Sponsor:

McGladrey

Contact: 
Leo Mennitt • Ext 227 • lmennitt@njtc.org

Meredith Meyer • Ext 234• mmeyer@njtc.org

telecommunications/Media
Patron Sponsor:
Drinker Biddle

Verizon New Jersey
Contact: 

Paul Frank • Ext 222 • pfrank@njtc.org
Judy Storck • Ext 246 • jstorck@njtc.org

NJTC Peer Networks bring together like-
minded technology professionals to share 
common issues, learn best practices and 
gain perspective across all technology 

industry segments. 

Ceo Forum
Patron Sponsors:
Morgan Lewis

TriNet 
WithumSmith+Brown

Contact: 
Ellen Stein • Ext 228 • ellen@njtc.org

CFo Peer Network
Patron Sponsors:

Cresa NJ – North/Central LLC
Ernst & Young

Contact: 
Martine Johnston • Ext 244 

martine@njtc.org

CIo Peer Network
Patron Sponsors: 

Delta Corporate Services 
Oracle 

telx

Contact: 
Karen Lisnyj • Ext 229 • karen@njtc.org

Government Affairs
Contact: 

Karen Lisnyj • Ext 229 • karen@njtc.org

Venture Capital and Financing
Patron Sponsors:

Fox Rothschild LLP
PricewaterhouseCoopers LLP 

TD Bank, N.A.

Contact: 
Ellen Stein • Ext 228 • ellen@njtc.org

women in technology
Patron Sponsors:
CNA Technology 
SorinRand LLP

Contact: 
Joan Praiss • Ext 231 • jpraiss@njtc.org

For updated information or to register for NJtC events, visit www.njtc.org

For more information or to register visit www.njtc.org

375 Forsgate Drive, Monroe township, NJ
Members Only:  $75.00  

NJTC Members Only! • Must Be Pre-registered 
Absolutely No Walk-Ins 

No refunds will be accepted after 5:00pm on  
Friday, July 6th.  

HeALtH INForMAtIoN 
teCHNoLoGy suMMIt:  

CoNNeCteD HeALtHCAre 
July 19 @ 8:00 AM - 3:30 PM  

New Jersey Hospital Association 
760 Alexander road, Princeton, NJ

Members $60.00 • Non-Members $60.00

Presented by: New Jersey Technology Council
New Jersey Health Information  

Technology Coordinator
New Jersey Health Information  

Technology Commission

The vision of “Connected Healthcare” can be implicitly 
understood by contemplating the significant impact 
of technology on other industries, such as in banking, 
shopping, logistics and personal communications. 
Proponents of “Connected Healthcare” believe 
that technology can transform healthcare delivery 
and address many inefficiencies especially in the 
area of work flow management, chronic disease 

management and patient compliance of the US and 
global healthcare systems.

8:00 – Registration & Breakfast
9:00 – Welcome & Opening Remarks
State of New Jersey Health Information Technology 
Coordinator
Presentation by IBM wAtsoN
“In healthcare, we talk about turning data into 
knowledge. That’s really what Watson does.
Panel - Connected Healthcare  
Our panel will look at the current challenges facing 
healthcare providers and future rewards of HIT in 
an evolving care setting. How will technology solve 
the needs of interoperability, personalized real-time 
patient data, Tele-Medicine and mobile health care 
management? How will healthcare providers utilize 
these advances to provide services as care models 
evolve and meet meaningful use standards? 

11:30 – Exhibitors/Break
11:45 – Breakout Session
12:45 – Lunch
1:30 – Luncheon Speaker: Harry Greenspun, Senior  
            Advisor, Deloitte Center for Health Solutions
exhibitors & Ice Cream reception 

who should attend? 
Senior and executive-level decision makers across 
all aspects of the healthcare technology continuum 
Senior executives and IT specialists at hospitals 
and healthcare facilities IT and communications 
professionals serving the healthcare community 

and specialists in pharmaceutical, biotech, and 
clinical Senior executives in health care financial 
management. 

Exhibitor Opportunities available Contact Judy Storck 
at jstorck@njtc.org  

tHe eNerGy MAster PLAN - 
IMPLeMeNtAtIoN & IMPLICAtIoNs 

July 26 @ 1:00 PM - 6:00 PM 
Location: tbd

Members $25.00 • Non-Members $60.00

exeCutIVe LeADersHIP suMMIt 

october 25 @ 8:00 AM - 4:00 PM  
Hyatt on the Hudson 

Jersey City, NJ
Members $350.00

NJtC GALA AwArDs 

November 15 @ 6:00 PM - 10:00 PM  
the Palace at somerset Park 

somerset , NJ
Members $200.00
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Technology Council

The New Jersey Technology Council & Education Foundation
1001 Briggs Road, Suite 280
Mt. Laurel, N.J. 08054

ON THE NJTC TECHWIRE

DAILY UPDATES ABOUT THE REGIONS MOST TECH 
SAVVY COMPANIES

• New Phase III Data Shows Agile Therapeutics’ Low-Dose Patch is 
Comparable to Combination Oral Contraceptive in a Comparator 
Study.  Contraceptive Patch Studied for First Time in Highly Diverse 
Population including Obese Women, Minorities and First-time Users

• Next-Generation IT Starts in Our Schools
This month, NJTC worked with IT trade association and TechVoice 
partner CompTIA to grant $5,000 to improve STEM education in 
New Jersey’s K-12 schools 

• Electricity generated from water: BlackLight Power announces 
validation of its scientifi c breakthrough in energy production

• Hanu Software Selected to Join the Microsoft Windows Azure 
Circle Program

• Burlington County College’s Corporate College offers continuing 
education courses to the community so that all have the 
opportunity to upgrade present skills

• DATA CENTER INDUSTRY TAPS FIELDVIEW AGAIN TO SHARE 
DCIM INSIGHTS

• Agile Therapeutics CEO Al Altomari Is an Ernst & Young Entrepreneur 
Of The Year 2012 Finalist in New Jersey

• Clarabridge and Connotate Partner to Provide World-Class Online 
and Social Media Data Analysis

• Text and Sentiment Analytics to Generate Actionable Insights for 
Voice of the Customer Initiatives
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