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A new year is upon us, and I for one am very excited about what’s ahead. Last year, we talked a lot about
innovation—the remarkable history of it at Bell Labs and the importance of it in the business model. Well, all that
talk inspired us here at the Council (and I hope it did you, too!); we decided to mix things up a bit this year and
embrace change. And so, we kick off 2013 with something different—our first “Unconference”.
On January 25, our Capital Conference will be our first “Unconference.” We’re bringing all that unofficial
networking done in the hallways into the conference room. We will
break out into smaller groups, so you can interact with the top
industry leaders more easily, get your questions answered, and
Visit our
make the connections you want to make.
website at
On February 13, we’re taking it to Washington D.C. in our
annual Tech Trek. This year, we are collaborating with COMPTIA
ww.njtc.org
to make our presence even more impactful, and enable us to
cover a much wider scope. Stay tuned for the details of this
worthwhile event.
And of course, our CIO conference on February 25 covers all things big data. There’s no slowing down for this
booming industry. We have the top leaders to share their expertise and insight into this rapidly evolving industry.
The NJTC takes its new year’s resolutions seriously; we’re mixing things up and bringing you more of what you
are asking for. As for your resolution this year? Spend more time with the NJTC!
Here’s to a happy, healthy and prosperous 2013! n
		

—Maxine Ballen, President & CEO, NJTC

Taking it to Washington with the NJTC
“I was very impressed by the Tech Trek to Washington. I found it to be well-organized and filled
with useful activities and events. I was impressed by not only the number of legislators we met,
but also the level of access we had. Even when we weren’t tracking down those from the NJ
Legislative Delegation we were meeting and listening to Congressmen from other states. I also
found the trip to be a great place to network with other members of the NJTC. ”
		

		

—Stephen Chase, Vice President, Sales, Princeton Financial Systems

For Details on this Years Trip See Page 29

ON THE NJTC TECHWIRE
DAILY UPDATES ABOUT THE REGION’S MOST TECH SAVVY COMPANIES

• Level 3 Receives ISAE 3402 Certification for Four Data Centers in Latin America
Buenos Aires, Sao Paulo, Rio de Janeiro and Santiago data centers meet the rigorous
auditing certification process
This new standard, established by the International Auditing and Assurance Standards Board (IAASB) on
June 15, 2011, assesses a data center’s operational efficiencies and the processes performed on behalf of
customers, particularly those processes that are relevant to financial reporting. The resulting report provides
Level 3 data center customers and their auditors with a view of Level 3’s financial processes and controls.
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Talent Networks

2013 Talent Network Internships
The New Jersey Technology Council (NJTC), in collaboration with Rutgers University Professional Science
Master’s Program, is offering a $1,000 grant to companies that provide an internship opportunity for students
who have a background in life science, engineering, technology and mathematics. The internship must be in a
field related to the student’s expertise. The student must be fulltime enrolled at a two or four year accredited
college or university.

Company Responsibilities:
• Provide a supervisor for the intern
• The supervisor must complete a mid and a final term evaluation of the intern’s work.
• The application includes:
• A brief description of your company
• A list of the intern’s responsibilities
• How your company would benefit from the internship
• As a condition for accepting the grant, the company agrees to provide a match of $500.

Student Responsibilities:
• Work a minimum of 130 hours during the Summer 2013
• Complete a mid and final survey
• Complete an online report
• Facilitate an oral power point presentation of the internship experience
If you are interested in applying for the $1,000 grant, please provide the company description, list of intern
responsibilities, and company benefit by visiting http://psm.rutgers.edu/content/industry

The deadline for the application is March 1, 2013. n

A Special Thank You
to our Members
On behalf of the New Jersey Technology Council, The Technology and Entrepreneurship Talent Network and
the NJ Department of Labor & Workforce Development, we want to thank the following professionals who
graciously provided their time and knowledge participating in our Bridging the Gap Interview Workshops.
• Paul Boyer, Ancero, LLC
• Pete Cafarchio, DataMotion, Inc.
• Joann M. Cuozzo, Network Learning Institute
• Bill Durkhan, Robert Half Technology
• John Dykeman, Emerald Financial Resources
• Aruna Gamini, Kaizen Technologies, Inc.
• Darrell Gunter, Gunter Media Group
• Dee Hill, CNA Technology
• Marlyn Kalitan, Career Coach,
Trainer and Consultant
• Ravi Kiran, Kaizen Technologies, Inc.
• Ram Kumar, Kaizen Technologies, Inc.
• Charlyene Latimer Douma,
Bayonne Medical Center

• Karen Manghisi, The Casey Group
• Jerry Masin, SetFocus
• Hannington Musinguzi, W&K Systems, Inc.
• Karen Musinguzi, W&K Systems, Inc.
• Warren D. Nevins, Rutgers, The State University
• Maureen Owens, Virtua
• Jerry Passione, Juniper Networks
• Vijay Patil, Kaizen Technologies, Inc.
• Malte Pendergast-Fischer, Emerald
Financial Resources
• Kenneth Romer, ITMS, LLC
• Vinil Varghese, Kaizen Technologies, Inc.
• Rodney Williams, Newark Public Schools

These workshops are designed to assist job seekers in their search for employment by sharpening their
networking and interviewing skills. Workshop attendees have indicated that the most useful segment of the
program is the opportunity to practice interviewing one-on-one with business leaders.
If you are a business professional who would like to participate in future Bridging the Gap Interview
Workshops please contact Donna Levan at dlevan@njtc.org. n
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Upcoming Events
Bridging the Gap Job
Search Workshop

Join other job seekers for this interactive
session that provides an opportunity
for you to sharpen your interviewing
skills, practice your introduction/elevator
pitch, conduct mock interviews with
business hiring managers, and more.
Price: FREE
Please visit www.NJTETN.org for
upcoming dates and locations.

Jersey Job Club Training

The Technology & Entrepreneurship
Talent Network presents Jersey Job Club
trainings throughout the state. This training
provides job seekers with up to date
information on the latest technology jobs
trends, interviewing skills, networking
skills, job search resources, and more.
Price: FREE
Please contact your One-Stop Career
Center or visit www.NJTETN.org for
upcoming dates and locations.

Did you know?
NJ has hiring incentives to assist your
business with expanding your workforce.
• The Workforce 55+ Program fully pays
salaries for new hires of economically
disadvantaged seniors for up to 48 months.
• The Community Work Experience
Program provides approved nonprofits
with qualified, entry-level staff who
are transitioning from welfare to work.
Workers’ Compensation insurance is
provided by the state at no cost to you.
• On-the-Job Training provides
reimbursement of 50% to 90% of a
new-hire’s salary for up to 6 months
to help defray the costs of training.
For more information please contact
the Director of your area Workforce
Investment Board, or a Business
Representative at your local One-Stop
Career Center. A full list can be found at
http://lwd.dol.state.nj.us/labor/index.html.
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corner
office

Stephen Waldis
Founder, Chairman, and Chief Executive Officer
of Synchronoss Technologies
By Jennifer Simoni
You founded Synchronoss Technologies in 2000. What
were you doing prior that led you to starting up
before Synchronoss?

12 years later Synchronoss Technologies is more
successful than ever, can you list two to three things
you attribute that success to?

Before Synchronoss, I worked briefly at AT&T, where I learned a lot about the
telecommunications industry, from there, I along with my partner, Jim McCormick
started up a professional services firm called Vertech Corporation that serviced
the telecommunications industry, and from there we got the idea for Synchronoss.

Can you quickly explain what Synchronoss does?

First, we have a tremendous team. There’s an incredible wealth of talent in NJ, and
I’m lucky enough to get to hire people from such a pool of applicants. Second, we
have some of the biggest customers in the world counting on us: AT&T, Verizon,
Apple, Microsoft, etc. Third, our financial balance sheet is in good shape—we’re
profitable, no debt, and we’ve been able to grow our business because we make
smart investments.

We service many of the big name telecommunications companies out there: AT&T,
Verizon, Cablevision, Comcast, Time Warner Cable, Vodafone, Telefonica, etc. We
provide them with software based activation and mobile content management
solutions for connected devices around the globe.

How did you navigate your company through the
economic downturn? What challenges did you work
to overcome?

Has the vision changed at all from how you initially
conceived it?
The vision hasn’t changed; our goal is still to enable our customers to
supply superior customer service to their subscribers. What has evolved is our
solutions and technologies. From activation and provisioning to mobile content
management, personalized cloud services and customer care, our technology
enables a seamless connected experience regardless of channel, device or
operating platform.

How did you put together your management team? Is
there a specific skill set you look for in potential new
hires?
My hiring philosophy is simple. I look for entrepreneurial, strategic thinkers who
aren’t afraid to get into the mix, and get their hands dirty.

You took Synchronoss public in 2006, was it the first
company you ever took public? Any words of wisdom
you’d like to share with our readers on the process?
The process for taking a company public can be overwhelming, and requires a
lot of time away from your daily responsibilities of running a company, which is
why I first recommend that you have a strong management team in place. Second
thing is realizing once that company goes public, it isn’t your company anymore. I
know other business owners have struggled with this to varying degrees; but it’s
a big transformation from running a company your way to essentially managing
a public company.

The emphasis and value we put on our services changed. When times are tough,
there aren’t as many people activating new devices, so we developed our cloud
service. We developed our technology to not only help our customers get new
subscribers, but also give the subscribers more services.

What do you love most about the cloud?
I’m most excited about that fact that consumers can back up and sync their
content, photos and contacts from any device, platform or network and
store to the cloud. Knowing that Synchronoss provides this service is very
rewarding. Our innovative team has created cutting edge cloud technology
that enables our customers to provide their subscribers with a unique and
personal cloud experience.

Was there one person or event that put you on the
path to where you are today?
I met my wife in college, and she’s been my number one supporter. She’s the one
who urged me to start up Synchronoss—and told me it’s better to try and fail,
then not to try at all. Though, I’m happy that the company is a success.

January’s a great time to set goals–both professional
and personal. What do you hope to see for
Synchronoss in the coming year?
We support over 50 million handsets globally, and I’d like to see us continue to
grow and expand, and improve on our customer experience. n
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Small & Big
Businesses Alike
Need to Be Prepared for Disaster
By Steve Rubin

When the winds and waves of Hurricane Sandy bore down ferociously
on New York City, at least two Microsoft SMB customers were ready.
Microsoft partner WorkITsafe had just helped these customers upgrade
to the Windows Server 2012 operating system with the built-in Hyper-V
Replica feature. As a result, their IT systems ran without interruption
as the hurricane flooded their offices and required employees to hunker
down at home.
We are a Brooklyn-based IT services firm and Microsoft Certified
Partner that provides a wide range of services to small and midsized
businesses (SMBs) in New York, New Jersey and Pennsylvania, in a
range of industries and ranging in size from 7 desktops to more than
200 desktops. Our customers understand that IT is critical to their
business, but they don’t want to worry about it.
It used to be the case that only large enterprises could enjoy the
peace of mind provided by disaster recovery solutions, and that SMBs
had access to no such thing. But small businesses require the same level
of business continuity support as large companies—they are either up
and running or they are out of business. Conventional wisdom says that
if your business is down for more than two days, you’re toast.
When Hurricane Sandy was hurtling toward the eastern seaboard,
everyone was watching the maps closely, but many people did not
think that it would really hit. Suddenly, on Sunday, October 28, the
winds picked up and people became alarmed. My team at WorkITSafe
started getting phone calls from customers worried about business
continuity. On Monday morning people went to work as usual. But at
11:00 a.m., things went haywire. Evacuations were ordered, and things
got very intense. But business still needed to get done, especially for
our customers serving their own customers outside the eastern U.S., so
people left their offices and worked from home.
Two of our customers, the Law Offices of Aaron Katsman and CSU
Industries, had upgraded to Windows Server 2012 and asked us to

activate Hyper-V Replica as the storm approached. Hyper-V Replica is
a feature built into Windows Server 2012 that replicates, or copies, data
between two locations using a standard broadband data connection.
Setting up replication takes less than an hour and involves setting up
the appropriate hardware at a replication site and copying customer
workloads to the replication hardware in advance, and then having
Hyper-V Replica copy changes to those workloads every five minutes.
With this feature, businesses have their workloads running safely in
another location and never lose more than five minutes of data if their
primary site is knocked out.
By Monday afternoon, the tides started flooding lower Manhattan.
The offices of both Katsman Law and CSU were flooded, including
their computer rooms. They were advised they probably wouldn’t be
able to return to their offices for two to four weeks. However, thanks to
Hyper-V Replica, the IT infrastructure for their businesses continued
to run safely in our data center, and employees were able to log on and
work from home.
Both customers told me they would have gone out of business
without Hyper-V Replica. They feel like we not only saved their
businesses but their lives, because their businesses didn’t fail and their
families weren’t affected.
It’s critical that every small business understand the capabilities that
are available to them today to protect their business in the face of a
potential disaster. New York City alone has been hit by two hurricanes
in the past year, and every single business in a 500-mile radius of
Manhattan and beyond needs to prepare itself.
In just the first two days after Hurricane Sandy, I received four
calls from businesses that want Hyper-V Replica. At least one silver
lining of a disaster like Hurricane Sandy is the opportunity it provides
people and businesses to acknowledge they need to be prepared for the
worst—and then do it. n

Steve Rubin is the President of WorkITsafe. www.workitsafe.com

A financial relationship you can trust.
Now, more than ever, you need a bank that stands beside you.
TD Bank helps you make the most of every opportunity. We provide you with experience, guidance, and smart solutions
that position you and your business for success.
• Commercial Loans and Lines of Credit
• Cash Management Services
• Asset Based Lending
• Commercial Real Estate
For a higher level of personal service, connect to www.tdbank.com/commercialbanking or call 1-888-751-9000.

TD Bank. N.A. | Loans subject to credit approval. Equal Housing Lender
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Impact of the
JOBS Act of 2012
By Bari F. Siegel
Combine, one part great idea, two parts determination and hard work from an experienced
team, a sprinkle of luck, and what often seems like 97 parts of “never-ending” supply of capital.
What do you have? If you are in the right place at the right time, you just may get your drug or
device out of the lab, into trials and maybe even the marketplace.
But, in this economy, if you’re trying to serve up something to entice investors in New Jersey
and the Delaware Valley at-large, even the very best recipe for success may not be enough.
As such, young life science entrepreneurs, according to Peter Bible, partner at EisnerAmper
and leader of the firm’s Public Companies Group, have been wondering if they should leave
New Jersey and head for greener pastures and deeper pockets in Silicon Valley or Boston.
Bible is clear: “Not so fast.”
When President Obama signed the JOBS Act in April 2012, Bible said the legislation put in place
a new, potentially significant, source of capital available to companies in the life sciences sectors by
incentivizing them to do something long considered to be difficult, costly and time-consuming.
“Going public is now a real option for small companies who need to raise capital but have
considered the IPO process to be beyond reach,” explained Bible. The JOBS Act cuts through the
red tape of going public and, he said, provides a real incentive for New Jersey’s best and brightest
to stay put and keep Garden State-grown intellectual property right here where it belongs.
When signed, the JOBS Act promised to increase the number of U.S. public offerings after a steady
decline over the course of the last decade and to facilitate capital raising by smaller companies.
“When Obama signed the JOBS Act, he essentially reopened the American capital markets
after a multi-year dry spell. The Act effectively reduces both the regulatory burden and cost of
accessing capital through the public markets for emerging growth companies,” Bible added.
The Jobs Act, explained Bible, simplifies the process by reducing many of the primary
regulatory burdens imposed on private and public capital raising transactions conducted by
smaller companies, thereby potentially facilitating quicker and more cost efficient capital
formation by these companies.
Of course, commentators on the subject of the JOBS Act, including Bible, knew that the only
thing permanent about wide-sweeping legislation is the SEC’s inclination to change it.
One of the elements of the JOBS ACT eliminated the prohibition against solicitation and
general advertising in offerings of private placement securities, including private funds. On Aug.
29, the SEC proposed amendments to the rules to implement that portion of the JOBS Act. The
rules, which among other things loosen marketing restrictions, are out for comment.
Time will tell how that and likely many other attempts to amend the Act will impact the
marketplace. For now, however, you owe it to your company – and the marketplace that is
waiting for your game-changing technology or drug or device – to find out how your company
may benefit from the JOBS Act. Then, you must work closely with advisors – both accountants
and lawyers – to determine the best course of action for your company. As with any legislation,
there are benefits and potential pitfalls.
In addition to the aforementioned solicitation and advertising rules, the most important
provisions of the JOBS Act are:
• The Creation of the “Emerging Growth Company”: The JOBS Act created a new
category of equity issuers, an “emerging growth company” (EGC). To qualify, your company
must be privately held and have less than $1 billion in revenues. It can retain the EGC status
for up to five years or until gross revenues exceed $1 billion.
• Crowdfundin: Now investors with an annual income or net worth of $100,000 can invest
up to the greater of $2,000 or 5 percent of their annual income or net worth while investors
with an annual income or net worth greater than $100,000 can invest up to the greater of 10
percent of their annual income or net worth – together, in one company.
• Increasing the Shareholder Limit: Companies looking to go public can now have up to
2,000 shareholder before registration with the SEC is required, up from the 500 shareholder
limit. Think Facebook and you can quickly see the advantages of this one.
The bottom line is that any way you look at it, the JOBS Act opens the playing field for
smaller companies to access the public markets so they can grow and, hopefully, create more
jobs. That’s good. But with the good, there’s always the bad. Risks Abound. Consult your
advisory team and proceed with caution.
“While there are still many questions to be asked and answered surrounding this new and
groundbreaking legislation, it is clear that those looking to raise up to a million dollars to jump
start their company will have reduced barriers and time constraints to entry into this market place
for precious capital,” said Michael Lopez, a member of the EisnerAmper’s Technology Group. n
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Legal Q&A
Is the “Jumpstart Our Business
Startups (JOBS) Act” which
was signed into law on April 5,
2012, expected to be helpful to
technology based companies
seeking to raise capital?
The JOBS Act, among other things:
• Removes the prohibition against
general solicitation and general
advertising for certain securities
offerings;
• Creates an exemption from
registration under the Federal
securities laws that permits a
private company to sell securities
in small amounts to large numbers
of investors that are not accredited
over a 12 month period in what
is known as a crowdfunding
transaction;
• Provides special treatment for
companies that qualify as
emerging growth companies in
accessing the public markets for
capital; and,
• Includes a new small public offering
exemption from registration under
the Federal securities laws under
what is known as Regulation A+.
These measures should facilitate
capital formation for technology
companies. As we enter 2013, we
await regulations from the Securities
and Exchange Commission that will
allow companies to better understand
the scope and limitations of the JOBS
Act capital formation initiatives.

John A. Aiello is the
chairman of Giordano,
Halleran & Ciesla P.C.’s
Corporate and Securities
Practice Group and
co-author of the firm’s
blog NJ Corporate &
Securities Law (www.
njcorporatelaw.com).
He can be reached at
jaiello@ghclaw.com
or 732.741.3900.
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Accounting Q&A

What is the primary role of an
entrepreneur in an emerging
technology business?

Business
& Strategy

Picatinny Innovation Center

Incubator Aides Development of Technology
for Military and Commercial Use
By Michele Hujber

In an emerging technology
business, the primary role of the
entrepreneur is to be the keeper
of the vision. Having the foresight
to truly understand the need in the
marketplace and the capability to
address that need rests with the
entrepreneur. Certain forces, such
as short term commercial success
opportunities, will attempt to
sway you from that vision but the
entrepreneur must be tenacious
and serve as the conduit between
that vision and the outside world.
When then Arthur Young first
started its practice in San Jose, the
vision was to focus on technology
startups. Within the first few weeks
of opening the office two major
commercial companies approached
AY for services. As tempting as that
was, the leader in San Jose stayed
the course and eventually had a
roster of clients which included the
likes of Apple and Genentech.
Just make sure your passion does
not cloud your vision.
Bernie Leone, CPA.
CITP, CGMA, is
a member of
WithumSmith+Brown’s
Technology Services
Group and Business
Advisory Services Group.
Bernie can be reached at
973-532-8839 or
bleone@withum.com.
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The Picatinny Innovation Center (PIC) may
be the most misunderstood incubator in the
New Jersey Business Incubation Network. It
resides on the 6,500-acre Picatinny Arsenal,
the Joint Center of Excellence for Armaments
and Munitions in Morris County that provides
products and services to various branches of
the U.S. Military. Many of the companies at
the PIC manufacture products specifically for
military, but, contrary to common belief, there
are other companies that develop products for
both military and commercial applications
and others that target the commercial market
only. The incubator itself is an independent
nonprofit organization with a special
relationship to the military; a relationship
authorized by a 1995 Act of Congress that
enables the PIC to be located on the base and
to share assets and services.
The incubator companies produce such
products as advanced battery and power
technologies, medical devices, metal coatings,
software and advanced LED lighting.
Altogether, the 22 companies employ about
200 people.
Whether they are developing technology
for military use or not, the PIC offers its
resident companies unique opportunities.
Organizations from the U.S. Army, Navy
and Department of Homeland Security are
located at the Picatinny Arsenal and frequently
form working relationships with incubator
companies.
In addition to the accessibility of military
personnel, incubator companies have access
to mentors and advisors. Mark Merclean, the
executive director the PIC, brings extensive
background in mergers and acquisitions,
strategic planning and product management
to the PIC. Merclean worked for the Network
Systems Group—a predecessor of Lucent
Technologies--for 19 years; when Lucent
Technologies was created, he was responsible

for the company’s S1 prospectus and first
strategic plan. After Lucent, Merclean was
CEO of Karlnet, a company that supplied the
first two generations of Wi-Fi software to Sony,
Lucent, IBM, and Apple. Next he became
CEO of Gemtek Systems, which produced
hardware and software for public Wi-Fi in
airports and train stations. He also worked in
Silicon Valley with startup companies.
External advisors include the incubator
advisory board. The board consists
of volunteers working at or retired from
companies such as Exxon, AT&T, Lucent,
Allied Signal and Honeywell. These advisors
are available on an as-needed basis and
typically charge no fees for their services.
In addition to the person-to-person
support provided, the incubator provides
ample physical support. The incubator’s three
buildings, which cover approximately 18,000
square feet, contain wet labs, machine shops
and offices. In addition, the PIC can provide
such things as oscilloscopes, soldering stations,
hoods and chemicals that are used in different
applications. The military loans equipment,
such as lathes and milling machines. The
incubator provides basic office equipment,
including office furniture and computers. A
company coming into the incubator literally
only needs a product idea, employees, and
some cash; everything else is provided by the
incubator.
Dr. Edward Yaw, PIC chairman, and
president of County College of Morris, notes
that the college takes its role in the economic
development of the region seriously and
that the Picatinny Innovation Center is an
important part of that commitment because
it is advancing technology and creating jobs.
The PIC anticipates a few openings for new
companies in the near future. For additional
information, contact Mark Merclean at 973442-6400. n

The PIC is a member of the New Jersey Business Incubation Network (NJBIN), a collaborative
statewide community of business experts and resource facilities dedicated to enhancing the commercial
success of early stage and expansion stage entrepreneurial companies, growing higher paying jobs, and
supporting the economic growth strategy for the state. Learn more about NJBIN at www.njbin.org.
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Christie Administration Approves $60 Million
to Grow Tech/Bio Tech Industry in New Jersey
Full Funding of Program Top Priority to Spur Economic Growth
By Erin Gold
In support of the Christie Administration’s
commitment to nurturing the growth of
emerging technology and biotechnology
businesses, the New Jersey Economic
Development Authority (EDA) announced
that 65 companies have been approved to
share the $60 million allocation available
through the State’s Technology Business
Tax Certificate Transfer Program in Fiscal
Year 2013.
This competitive program enables
technology and biotechnology companies to
sell New Jersey tax losses and/or research
and development tax credits to raise cash to
finance their growth and operations. Since
the program was established in 1999, more
than 500 businesses have been approved for
awards totaling $710 million. Each of the
65 applicants approved this year will receive
an estimated $920,000, which is 15 percent
more than last year and over double the Fiscal
Year 2011 average.
“Governor Christie understands that the
success of the State’s greater technology
industry is fundamentally tied to the growth
of New Jersey’s economy,” said EDA Chief
Executive Officer Michele A. Brown. “The
many companies that have been able to raise
capital and build their businesses in New
Jersey as a result of this innovative program
illustrate how critical it is to provide support
at this early stage.”
Administered by the EDA and the
Department of Treasury’s Division of
Taxation, New Jersey-based technology
or biotechnology companies with fewer
than 225 U.S. employees may be eligible
to sell net operating losses and research
and development tax credits to unrelated
profitable corporations for at least 80 percent
of their value, up to a maximum lifetime
benefit of $15 million per business.

Companies that benefited this year include
Jersey City-based Antenna Software, Inc.,
a wireless software company specializing
in solutions for mobile enterprise; Akers
Biosciences, Inc. of Thorofare, a company
that develops, manufactures, and supplies
rapid, point of care screening and testing
products;
Morristown-based
Pacira
Pharmaceuticals, a pharmaceutical company
focusing on clinical and commercial
development of new products for the
management of post-surgical pain; and
Angel Medical Systems, Inc. of Shrewsbury,
a medical device company developing new
technology for heart attack detection.
Company

Industry

The EDA is part of the state’s resultsdriven Partnership for Action. Created by
Governor Chris Christie and led by Lieutenant
Governor Kim Guadagno, the Partnership
is the hub for all economic development
activity in New Jersey and is comprised of
three interconnected and highly focused
organizational elements: Choose New Jersey,
the Business Action Center and the EDA.
For additional information on the Technology
Business Tax Certificate Transfer Program,
visit www.njeda.com. To learn more about
opportunities for business growth throughout New
Jersey, visit the state’s business portal at www.
NewJerseyBusiness.gov. n
City

County

23 of the 65 members approved for the to share the $60 million allocation available through the State’s
Technology Business Tax Certificate Transfer Program in Fiscal Year 2013 are members of the NJTC.

Rhonda Maraziti @RhondaMaraziti
Great article, @BeSarahMarie ! “Accountants are Cool... (No, Really).
Show the world with Video Marketing” @Marketribit.ly/12pQZjZ

Virtua Health @VirtuaHealth
Surprising health benefits of weight-lifting after a mastectomy: Cuttingedge research to prevent & treat lymphedema bit.ly/WbBsB2

Morgan Lewis @MLWorkforce
Thanks to all who participated in our 2012 Labor & Employment Fall
Webinar Series.

Wall Street Journal @WSJ
Nearly 70% of IT executives polled by DATA Inc. say IT spending will
rise in 2012. Even more of them expect growth in 2013.
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Tablets:

J

ust a little over two years ago, I became
aware of a popular buzz phrase…the
Consumerization of IT. I was prompted to
use this phrase to amplify my conviction
that it was okay for an enterprise-focused
IT organization to develop a business app
that was going to be available on the newly
launched iPad.
The app, Sales Navigator was being developed
by our company to help individual sales
associates and enterprise sales organizations
increase their productivity through the seamless
integration of contacts, calendars, and map
applications. The purpose of the app was and
is to increase sales and profitability, by helping
sales teams be more productive.
In the Spring of 2010, we had to make
several key decision about the development
and delivery of our app to its intended target
markets of individual and enterprise sales
associates. Our strong belief was that the Apple
iPad and its IOS system were the best device
and platform to launch our app. However, an
overarching concern was that the iPad and
IStore are intensely consumer focused.
Fortunately, the company embraced the
growing consumerization of IT philosophy
that business tools could gain exposure on
what were intended to be consumer devices
and sold in consumer channels. Even better
was our choice of the iPad and IOS as Apple
has emerged as the dominant player in the
tablet market.

Consumerization of IT

For consumerization of IT to become a reality,
several major events had to occur. First, the
VoIP

CLOUD

From Consumerization of IT
to Transformational Business Tools
By Jerry Auriemma

consumer experience had to be so good that
users wanted to have devices that could blend
their personal and professional lives. Secondly,
business apps and tools needed to proliferate;
Third, enterprise organizations, particularly
IT departments, needed to embrace what
was just a trendy acronym BYOD aka Bring
Your Own Device and actually develop and
implement programs that enabled users to
bring their personal devices to the workplace
In my opinion, the catalyst for these events to
begin occurring was the launch of the iPad in
April 2010. Since that launch, to say that growth
has been explosive is an understatement.
Based on Gartner and IDC forecasts,
there are already over 150 million tablets
in the market place with approximately 11
million tablets (7%) being used for enterprise
purposes. While first year sales of tablets was
16 million devices, sales in 2011 exceeded
71 million and sales for 2012 are estimated
to exceed 117 million tablets this year. By
year end, in just over 27 months since iPad
launched, over 200 million tablets will be
in the marketplace. IDC’s Worldwide Tablet
Tracker forecasts that over 1 billion tablets will
have been sold worldwide by the end of 2016.
At that point, IDC estimates tablet sales
for enterprise use will be increased from 7%
of total sales today to 35% in 2016. While
all these sales cannot be defined as direct
enterprise purchases, Gartner experts expect
that many of these future tablet sales will be
part of BYOD programs that enable tablet
owners to use their personal devices at work.
Clearly this growth has implications and
challenges for IT organizations and vendors.

MANAGED IT

CARRIER

Carol Milanesi, research Vice President at
Gartner said the following, “This (BYOD)
poses a big threat to vendors that thought
about focusing on the enterprise market, they
will now have to be appealing to consumers
as well. Tablets were created for consumers
first and then must rely on an eco system of
applications and services that make them more
manageable in the enterprise”
While smart phones paved the way for
bringing personal devices to the workplace,
Tablets validated and accelerated the
implementation of BYOD from a trendy
acronym to a necessary corporate initiative.

Usability Is Key

Industry experts offer many reasons why the
tablet has become such a game changer for
personal and professional use. But one reason
keeps coming to the forefront and that is the
User Experience that tablets provide. When
Apple launched the iPad, it forever changed
user expectations of how they wanted to
access, create, and share information.
Enterprise users want the magic of the
consumer experience combined with the
functional capabilities that are required in
their specific workplace environments.
According to industry pundits, key to the
magical experience that users want is that size
matters…screen size that is. With a screen
display of 9.7 inches, the iPad proved to be
right sized and it became the role model for
all the 7-10 inch tablets that were to come
including the recently launched iPad Mini.
Other key features that help create outstanding
See Tablets, page 14
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continued from page 13

user experiences include Retina displays, HD
screens, WiFi capable, and 4G speeds.
As Forrester CEO Gary Foster points out,
it also helps that the iPad 2 and its successors
have at least the equivalent capability of a 1986
Cray Super Computer, which at that time cost
approximately $10 million. With most current
tablets retailing between $200 to $800, they
are providing a great value to purchasers.
While no single feature is enough to drive the
significant and sustainable growth of tablets,
it is the combination of these features and
attributes that continue to fuel user demand
for similar experiences in the workplace and
is helping making tablets transformative
business tools.
Another key factor that cannot be overstated
in the success of tablets is the increased use
of Cloud services that allowed companies
to move more quickly and more flexibly in
deploying new apps and services.
Against this background of increasingly
demanding users, rapidly changing technology,
explosive growth, and BYOD initiatives what
should the IT community both vendors and
corporate IT be thinking about?

Embracing the Trend

From a user perspective and as the leader of an
IT marketing and sales team, I am hoping and
recommend that IT embraces consumerization
and BYOD programs with confidence and
turns it into a competitive advantage for their
companies and/or their clients.
I believe it is critical that IT takes the lead
in balancing the needs of their companies

with the needs of their employees. Tablets as
well as other tools must be part of an overall
company strategy and not just used as a
series of tactical events. Without a strategic
approach, the consumerization of IT can
create security risks, financial exposure and
inefficient management processes.
I am pleased to see that IT professionals
and IT Departments are stepping up to meet
the requirements of their business partners
in functions such Marketing, Sales, HR and
Customer Service. According to the Yankee
Group, there have been dramatic changes
in attitudes about BYOD. In 2011, 57% of
IT decision makers said they would actively
discourage or prohibit the use of non approved
apps/devices. Just one year later, over 60%
of the same decision makers now allow
employees to use their personal apps/devices
in the workplace.
With this continued and growing acceptance
and support of IT professionals, it appears
very likely that the IDC forecast of over
200,000,000 tablets used for enterprise
purposes by 2016 can become a reality.
Transformational change for many functions
has already begun and will accelerate as IT
helps Secure, Deploy, and Manage these tools
that allow users to blend their personal and
professional lives.

The Major Players

From a tablet industry perspective, there are
currently three major players, Apple with its
iPads and IOS platform, Google with its Android
platform that is available across multiple brands/
versions such as Amazon Kindle, Samsung

Galaxy, Google Nexus and Asus Transformers
and the latest tablet entrant the Microsoft
Surface and its Windows platform.
Based on IDCs Worldwide Tablet Tracker,
Apple currently dominates the market with
a 60 share, followed by Google’s Android
devices with a 35 share and then Microsoft
with a 4 share. With the Microsoft Surface
just launching in late October, only time will
tell if this tablet will get increased enterprise
penetration since most enterprises are already
on a Windows platform. IDC predicts some
market share changes by 2016 with Microsoft
growing to an 11 share and Apple and Google
slipping to 58 and 30 share points, respectively.
Clearly, it will be a battle of three tech
titans Apple, Google, and Microsoft in this
fast growing tablet market. However, there
should also be significant opportunities for
other IT players that can help support the
secure development, deployment, integration,
and management of personal tablets that will
also be used for business purposes. Users
should also be big winners as companies
compete for their business and continually
improve user experiences.
In summary, it is amazing to think that there
was no real enterprise tablet market less than
three years ago. Sure there were notebooks
and similar devices but they were just smaller
versions of the PC. These products did not
provide the great user experience that we
now expect from tablets. So what started just
several years ago as something referred to as
the consumerization of IT, then evolved into
BYOD programs could, in fact, become over a
$50 billion enterprise tablet market by 2016. n

Chief Marketing and sales officer, Jerry Auriemma is responsible for all marketing, sales, and public relations activities for
The Casey Group (www.thecaseygroup.com) including its award-winning app, Sales Navigator. (www.salesnavigatorapp.com)

Constellation: Green Tip of the Month!
Did you know... You can easily demonstrate your environmental commitment by procuring renewable energy certificates?
Purchasing Renewable energy certificates (RECs), shows your commitment to the environment by supporting the operation and
development of renewable energy assets. Generating electricity from renewable resources instead of conventional fuels helps to
reduce the creation of greenhouse gases and decreases our dependence on fossil fuels. RECs also can be applied toward Leadership
in Energy and Environmental Design (LEED) certification and similar programs, further highlighting your company’s environmental
responsibility.
Why buy RECs?
• Shows support for development of renewable power plants your commitment to the environment
• Allows you to make environmental claims about a reduction in greenhouse gas emissions
• Creates positive public image
The New Jersey Technology Council has teamed up with Constellation as its endorsed power supplier to help members like you
intelligently buy, manage and use energy. Learn more at www.constellation.com/NJTCAR1.
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Looking for Capital?
Investing Capital?
NJTC Capital Conference
Friday, January 25, 2013
Westin Princeton, Princeton, NJ

For more information and to register visit www.njtc.org

Looking for Capital?
Investing Capital?
The 2013 NJTC Capital Conference will feature an interactive “unconference” with technology CEOs and financing
sources. This conference will highlight the newest financing trends, themes and 2013 economic predictions. The
Conference will begin with a panel of CEOs discussing how they did it -- how they got financing, how they run their
companies and how they make their companies successful. Following the panel discussion, Conference attendees
will have an opportunity to visit with CEOs and financing sources (VCs, angels, private equity representatives,
bankers, etc.) in an “unconference” setting, where the participants set the agenda. Anyone who wants to initiate
a discussion can claim a time and space.

REGISTRATION
Early Bird Registration - Before January 11, 2013:
• NJTC Technology Member: $150 / Non-Members: $225 / Students: $75
• Member Professional Service Provider: $250 /
Non Member Professional Service Provider: $325
After Before January 11, 2013:
• NJTC Technology Members: $200 / Non-Members: $275 / Students: $75
• Member Professional Service Provider: $300 /
Non Member Professional Service Provider: $375
PLEASE NOTE:
Registrations must be received by Monday,January 21,2013 at 5:00 PM in order to be included on
the printed Capital Conference Attendee List distributed to all Capital Conference attendees.
Registration fees will be refunded with a service charge of $50 if requested in writing no
later than Monday, January 21, 2013. Refunds will not be given for no-shows after the
conference.

Agenda

Signature Sponsor:

7:30 am Registration & Breakfast
8:00 am Welcome
• Maxine Ballen, Founder, President & CEO, NJTC

Breakfast Panel
Capital Raising Strategies That Have Been Successful
Moderator:
• Philip Politziner, Chairman Emeritus, EisnerAmper LLP
Panelists:
• John Eley, CEO, Pivot, Inc.
• Christopher Kuenne, Chairman & CEO, Rosetta Group
• Adnane Charchour, President & Chief Executive Officer, Scivantage
• Additional Panelists to be Determined

Luncheon Sponsor:

Breakfast Sponsor:

Unconference:
T hought leaders from the technology community will host tables of 8-10 attendees. Attendees will
self-select their seats and topics. Attendees are invited to move to different tables every 20 minutes.
Attendees will be encouraged to bring their ideas for discussion and set the agenda.

Conference Sponsors:

Thought Leaders (List complete as of 12/18/2012)
• Joe Allegra, General Partner, Edison Ventures
• Scott Feldman, Director, Susquehanna Growth Equity
• Charles Foley, Chairman & CEO, TimeSight Systems
• Shihab Kuran, CEO, Petra Solar
• John Martinson, Managing Partner & Founder, Edison Ventures
• Ari Rabban, CEO & Co-Founder, Phone.com
At the conclusion of the session, the facilitator will summarize the discussion at each of the tables
and moderate Q&A.

Lunch Program

Refreshment Break Sponsor:

• A Fireside Chat with Rob Rebak, Chairman and Chief Executive Officer, QualityHealth and Victor
H. Boyajian, Chair, Venture Technology, SNR Denton

For more information and to register visit www.njtc.org

The Next Great Thing
in Technology and
Life Sciences

The New Jersey Technology Council’s Regional Commercialization Conference
was held on December 6, 2012 in Wilmington, DE. This annual event, for
university tech transfer officers, entrepreneurs and investors assembled for
insightful discussions, engaging and successful speakers and presentations of
technologies on the commercially-ready pathway at area universities. Below
are three presentations from the Conference.

University Presenters
interconnects can be eliminated. We have developed a floating lightDrexel University
Ultrasonic Communications for High Data-rate Through Metal activated micro electrical stimulator (FLAMES) for wireless neural
Applications: Sea-faring vessels, pipelines, nuclear reactors and other stimulation. In this paradigm, a laser beam at near infrared (NIR)
highly segmented building structures are faced with a daunting wavelengths will be used as a means of energy transfer to the device.
communication challenge…cut through metal to attach wires, or not
communicate. This is a challenging design problem because metal is Princeton University
highly reverberant, it experiences significant intersymbol interference Solar energy conversion devices, such as photovoltaics and photocatalysts
and has large delay echoes. Drexel has developed design techniques to for water splitting and conversion of carbon dioxide to fuels, have
circumvent these issues using Echo cancellation: Transmit appropriately potential to be a source of cost-effective renewable energy. Current
timed and shaped pulses to mitigate ISI in conventional ultrasonic technologies face challenges of high costs and low efficiencies, and it is
through-metal channels and Adaptive Modulation: OFDM combined crucial to design new materials that will lower costs and raise efficiencies.
with adaptive bit loading. These technologies are capable of loading We have designed a number of low-cost semiconductor materials that
subcarriers in such a way as to optimize
show promise of higher efficiencies in these
data transfer and provide repeatedly high
applications. Various MnO:ZnO alloys
“University inventions are an important underpinning of American
data rates.
have been identified efficient absorbers of
competitiveness. The NJTC Regional Commercialization Conference provides
sunlight for photocatalytic applications,
industry and academia the opportunity to explore new academic research
New Jersey Institute of Technology
and they may also be doped to enhance
that can help drive economic development and job growth in the region. I
Coo-e is commercializing a first-of-its-kind
electron conductivity. Hematite (Fe2O3)
am always amazed at the depth and breadth of technological capabilities
platform for group activity coordination
also shows potential for water splitting, and
presented and the valuable connections that are made at the meeting.”
and management that supports hyperdopants have been identified that modify
—Judtith Sheft, Associate Vice President, Technology Development, NJIT
local product recommendations. Its
its electronic structure and improve its
core, multi-patent pending technology
electrocatalytic properties. Finally, cuprous
addresses a series of unmet needs for both businesses with local venues oxide is a material of interest for both photovoltaics and photocatalysis,
and consumers. For local businesses these include: experiencing low but has been hindered by low efficiencies. Dopants have been identified
advertising ROI (particularly mobile advertising with its single-digit that will improve its photoconductivity and raise efficiency.
conversion rates); being unable to effectively monetize user-mobility;
A bioreactor consists of a culture vessel and the associated sensing
and lacking an effective way to collect and leverage consumer and control equipment required to maintain specific growth conditions.
analytics. For individuals these include: frustrations with the process Researchers use bioreactors to study basic physiological processes
of discovering, planning and managing routine social activities; being because they allow for defined and reproducible growth conditions.
forced to actively ignore unwanted mobile advertising; and lacking Biotechnology companies use bioreactors to culture cells that produce a
timely and appropriately contextualized product/venue information product, such as a therapeutic protein.We have developed technology that
when engaged in social activity coordination. Our social coordination allows for specific light-controlled perturbation of intracellular protein
solution represents a paradigm shifting advancement in user-experience expression levels in cells growing in a bioreactor. We anticipate that this
and productivity, and our hyper-local recommendation system and technology will be useful to researchers interested in perturbing and
associated business model shifts businesses away from expensive studying biological networks. It will also be useful in the biotechnology
advertising disconnected from the user’s social context, towards industry, for tuning the expression level of intracellular proteins to
consumer-desired product recommendations.
optimize cellular growth and product production.
Osteoarthritis (OA) is a growing, 128 billion dollar, public health
Protein-based drugs represent a $120Bn market, and Antibody-Drug
problem that impacts 27 million Americans with onset beginning as Conjugates (ADCs), are among the most promising categories.
early as age 18. The most prevalent affected joint is the knee, for which
ADCs combine the highly specific targeting properties of antibodies
the standard of care is a total knee replacement (TKR) - an imperfect, with the lethality of cancer-cell killing agents (cytotoxic drugs) to
but final solution that typically lasts less than 20 years. The initial onset specifically kill cancer cells over healthy ones. However, current
is usually caused by a traumatic sports injury from sports (49%), an development methods (1) have a high risk of negatively affecting the
accident (17%) or occupational related injuries (11% - lifting and ADC activity, (2) produce unpredictable mixtures and (3) deliver a
bending). These early injuries are referred to as chondral injuries. NJIT low yield of the desired conjugate. This critically reduces FDA approval
has developed an ElectroActive Scaffold(tm) implant that we believe can rates (~3-12%), increases R&D costs (~$500M-1Bn) and limits their
prevent or slow the progression of chondral injuries to full blown OA. commercial potential (forecasted annual sales for the latest approved
The ElectroActive Scaffold(tm) promotes the regeneration of cartilage ADC are~$5Bn).
tissue in the affected area.
Our solution: The founding team has developed a new technology
Neural micro stimulation is becoming a powerful tool for restoration of (patent pending) that solves the problems of currently used methods.
impaired functions in the central nervous system (spinal cord or brain). Research has shown that our methodology has the potential to (1)
Microelectrode arrays with fine wire connections have traditionally been increase R&D success rates thanks to a reduced risk of negatively
used in development of such neural prosthetic devices. However, these affecting the activity of the antibody, (2) enable new therapeutic
interconnects are usually the most vulnerable part of the neuroprosthetic opportunities because different drugs could be easily conjugated to the
implant that can eventually cause the device to fail. The life time of an same antibody, and (3) reduce R&D and manufacturing cost because of
implant for neural stimulation can substantially be improved if the wire a built-in purification system. n
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The Certainty of Technology
in an Uncertain Economy
More executives are choosing to invest in technology to help increase
business productivity and better position their companies for growth.
By David Evan Moore
From the performance of the United States
economy to the unprecedented policy mix
being employed to address the current malaise,
the U.S. may be in uncharted economic
waters. The economy’s performance over the
past 18 months has been unprecedented.
There has seldom been a time when growth
has been anemic for so long. There have been
14 instances since the end of the Second
World War when real economic growth fell

to less than two percent. This is the first case
where growth has neither accelerated nor
fallen into recession.
Despite this economic uncertainty, business
leaders indicate that they are taking action and
making decisions to position their companies
for growth—particularly among the nation’s
mid-sized companies, which are more
important to the economy than many people
realize. As a group, this segment employs more

people than the entire Standard & Poor’s 500
(S&P 500) and has total revenues equivalent
to 40 percent of the U.S. GDP. This is a
collection of companies that punches above
its weight class.

Technology Leads
In a recent Deloitte survey of midmarket executives—entitled “Mid-market
perspectives: 2012 report on America’s
economic engine”—technology was cited
by respondents (57.9 percent) as one of
the top investments to provide increased
productivity at a company. Only talent ranked
slightly higher as a productivity investment by
respondents (59.3 percent).
When it comes to the types of technology
that executives are considering, automation of
business processes and data analytics are some
of the top technology investment priorities,
followed closely by cloud computing.
The payoff of technology necessitates the
upfront investment for many businesses in
this uncertain economy. Technology can
help keep information technology staffing
and product overhead to a minimum as
companies continue to grow, while improving
their ability to organize data and serve it up
in a way that helps them make effective
business decisions.

Putting Data-Driven Technology
to Work
Big companies have used data analytics to
manage performance and make effective
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decisions for years. Data analytics can be
related to everything from energy usage in
manufacturing facilities to enhancing the
overall customer experience. Analytics can
create a nerve center of information to make
business decisions and resource allocations,
and with the advent of the cloud, it can be
affordable and cost-effective for mid-market
companies.
An effective analytics strategy can help
mid-market companies in their efforts to:
• Discover previously hidden up-sell and
cross-sell opportunities, flag early signals
of customer defection, and obtain better
returns from marketing campaigns.
• Evaluate procurement costs, recognize
anomalies and potential disruptions,
forecast demand more reliably, improve
logistics, and gain a holistic view of their
supply chain.
• Better understand the significance of
financial results and key performance
indicators.
• R ecruit—and retain—leading talent
by linking their HR strategy to
analytical techniques.
• Use tax benchmarking, trend and data
analysis, and predictive analysis to gain
deeper insights into their tax processes
and profiles.

Cloud Computing
The business impact of cloud isn’t limited
to just a few industries or a handful of
companies. Businesses of many shapes and
sizes are using cloud and Software as a
Service (SaaS) to gain instant access to
leading/demonstrated/tested IT capabilities,
without having to spend time and money
acquiring, developing and maintaining their
own IT systems and applications.
Cloud computing has technical advantages
that can translate directly into business value.
This new model can help large companies to
respond more quickly to market shifts and
emerging business opportunities, improving
their agility and flexibility. At the same time,
it may help smaller companies to grow more
quickly and, in some instances, to compete on
equal footing with larger businesses.
Cloud computing may result in significant
business advantages—such as:
• Rapid implementation: Less time is
required to get up and running on cloudbased systems.
• Cost predictability: Cloud’s pay-asyou-go model, which includes the cost
of system upgrades, makes it easier to
anticipate IT costs.
• Balanced ROI: Cloud can deliver a
faster return on IT investments, thanks
to accelerated implementation and

elimination of upfront licensing and
infrastructure costs.
• Agility: Companies can efficiently
develop and deploy new IT capabilities
and business processes to stay ahead of the
competition and keep pace with changes in
the marketplace.
• Scalability: Cloud provides a flexible
platform that can grow or shrink as needed,
helping businesses to explore new markets,
pursue new innovations, and serve new
customer segments.

Strategic Cloud Considerations
It’s hard to keep up with emerging technologies,
much less understand how to put them to
work for your business. Here are some things
to keep in mind when it comes to cloud:
• Think big—but start small: A highly
targeted plan for adoption is an effective
way to keep risk in check while using cloud
services effectively. Target pilot projects
for specific functions, starting with basic
applications and services such as testing,
development or overflow capacity.
• Manage information risk: Data privacy,
protection standards, regulatory issues, and
compliance—these are the areas that could
be threatened by a rogue cloud initiative.
Protect information, no matter what.
• Keep one eye on operations: What are
your network bandwidth requirements for
remote access? How will you handle IT
services integration? How will you deliver
against service level agreements? These

are just a few of the issues that can keep
the effective cloud strategies from taking
off. Think through all the details from
the start.
• Demand enterprise-class governance:
Getting your IT service delivery and
governance model right is an important
step in moving to cloud. Business rules,
policies and data governance should be
clearly defined with an enterprise view to
protect the integrity of interactions across
different services and providers.
• Make the business case–and deliver
it: Take time from the start to forecast
usage scenarios and estimate total costs and
benefits. From there, compare estimated
savings against traditional methods of IT
service delivery. That’s a very effective way to
make the business case for cloud adoption.

Technology and the Way Forward
The new realism for mid-market companies
implies a flexible and adaptable approach to
moving forward in an uncertain environment.
It encompasses areas ranging from financing
to technology, talent management, and
growth strategies.
An important theme of the new realism is
the search for ways to reduce overhead while
expanding access to technology resources.
For many businesses, analytics and cloud
technologies have emerged as viable weapons
in the strategic quiver. How and when to
deploy them are increasingly crucial questions
that business leaders will need to explore. n

David Evan Moore, principal, Deloitte Center for Growth and Innovation, Deloitte Consulting LLP. Deloitte is a professional services
organization—focused in audit, consulting, financial advisory, and tax—and employs more than 1,700 people in New Jersey.
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Coping With Complexity

Understanding and managing our complex public-private systems
By Dr. William B. Rouse
It seems that we currently face a rather
amazing range of complicated problems in
the U.S. The costs of healthcare continue to
escalate. Growing costs of higher education
makes healthcare look like a success story.
Energy independence seems within our
grasp if we are not too worried about the
environment. National security no longer
involves pitched battles but instead concerns
the globalization of technology and cyber
security. More recently, of course, we have
faced the complexities responding to a natural
disaster, followed by a blizzard.
The systems that cause and perpetuate
these problems—and are simultaneously
taxed with solving them—have two things
in common. First, they are complex publicprivate enterprises. The private enterprises
involved can no longer act independently of
public interests. They must care equally about
quality of care, graduation rates, environmental
impacts and job creation as they do about
profit-making, competitive advantage and
return on investment.
The second thing common across these
systems is that they are all “complex adaptive
systems”—a highbrow way of saying that these
systems have six characteristics in common.
First, these systems are nonlinear and
dynamic. In other words, the responses of these
systems are often disproportionate to their
inputs. Thus, the few feet of recent floodwaters
yielded enormous consequences. In such
situations, system behaviors may appear to be
random or chaotic.
Second, these systems are composed of
independent agents whose behavior is based on
physical, psychological or social rules rather
than the demands of system dynamics. The
recent election, hurricane and snowstorm did not
result in everyone responding in the same ways.
Those needing generators saw the situation quite
differently from those selling generators.
Third, agents’ needs or desires, as reflected
in their decision rules, are not homogeneous.
Consequently, their goals and behaviors are
likely to conflict. In response to these conflicts

or competitions, agents tend to adapt to each
other’s behavior. In other words, the fact that
you boarded your windows will increase the
chance that your neighbor does the same. On
the other hand, if you bought a chainsaw, he
may just ask to borrow it.
Fourth, agents are intelligent. As they
experiment and gain experience, they learn
and change their behaviors accordingly.
If disaster warnings are seen as excessive,
people will discount future warnings. On the
other hand, they will not get caught without
flashlights twice. Thus overall system behavior
inherently changes over time.
Fifth, adaptation and learning tend to result
in self-organization. Behavior patterns are not
designed into the system. They emerge over
time. The neighborhood groups working to
help each other recover from the floods—
including the sharing of their charcoal
grills and beer kegs—emerged from such
self-organization. In general, the nature of
emergent behaviors may range from valuable
innovations to unfortunate accidents.
Finally, there is no single point of control.
System behaviors are often unpredictable and
uncontrollable, and no one is “in charge.” For
example, people may flee the floods or hunker
down. Consequently, the behaviors of complex
adaptive systems can usually be more easily
influenced than controlled.
The mission of the recently formed Center
for Complex Systems and Enterprises (CCSE)
at Stevens Institute of Technology is to enable
understanding and management of such

complex public-private systems. Domains of
interest to CCSE include healthcare delivery,
sustainable energy, financial systems, and
national security. Sponsors range from large
aerospace and defense companies (e.g.,
Lockheed Martin), to smaller high-tech
software system providers (e.g., Northern
Light) to government agencies (e.g.,
Department of Defense).
CCSE draws upon expertise in systems
science and engineering, economics and
management, and behavioral and social sciences
to develop fundamental understanding of
these complex organizational systems, as well
as develop methods and tools for addressing
policy and management issues in these
systems. Solutions range from advanced data
analytic characterizations of “what is” to policy
flight simulators that enable explorations of
“what if.” In this way, enterprises can both
assess how they are currently performing
and project how they would likely perform if
organized and incentivized differently.
CCSE refers to this as “driving the future
before you write the check.” Decision making
groups gather around large interactive
displays and choose the settings of interest,
for example, for patient demographics,
consumer energy preferences, or investors’
risk appetites. They then “fly” the simulator
into the future to see how these settings
play out. In the process, many bad ideas are
weeded out while good ideas are refined for
empirical evaluation.
Recent explorations have focused on
employer-based prevention and wellness
programs, chronic disease management
programs, consumer preferences for energy
management, and predictors of corporate
performance. Decision makers have identified
what things will not work, the conditions
under which some things could work, and the
impacts of scaling up their ideas to the whole
organization. Because they were able to try
out the future, these decision makers were
much more confident of their plans for moving
forward into that future. n

Dr.William B. Rouse, the Alexander Crombie Humphreys Chair in Economics of Engineering in Stevens’ School of Systems and Enterprises.
Rouse is also the director of the CCSE.
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No need to get lost on commercial job boards.
The NJTC Career & Job Center is tailored specifically for you.

www.njtc.org

Signature
Events

presents...
CIO Conference
Big Data:
Harnessing the Power
February 28, 2013
Synchronoss Technologies
Bridgewater, New Jersey
Most businesses, large and small, are storing
enormous amounts of data such as customer data,
healthcare data, sensor and machine data, and the
vast array of other data types including images,
video, and mobile data, as well as huge volumes of
unstructured data found in online social networks,
blogs, and forums. Many have learned how to analyze
and unlock the economic and strategic value of all that
data. This Conference will address trends and practical
experience by those who are utilizing big data to grow
successful, more efficient companies. Also, this is your
opportunity to learn what tools and solutions are
available to make this happen.
Attendance at this event is exclusively for CIOs, CTOs,
IT Directors, Senior IT executives, IT Managers, other
senior business executives and sponsors / exhibitors.
The Conference will feature
• Exciting speakers from Comcast, Deloitte Analytics
Institute and the Director of Strategy, IBM Watson
• A panel of CIOs from different industries will discuss
how they successfully derive value from their big
data
• Break-out session on data collection privacy issues
• CIO of the Year Awards
• and plenty of networking . . . .
This is a one-of-a-kind event in New Jersey and
the perfect opportunity to increase your company’s
exposure.
Sponsor / Exhibitor Opportunities
are still available but space is limited.
Contact Karen Lisnyj at 856-787-9700
or email karen@njtc.org.

NJTC Venture Conference
A unique opportunity for
technology companies
March 22, 2013
Hyatt Regency
New Brunswick, New Jersey
The NJTC Venture Conference is a unique
opportunity for technology companies in all stages
of development to showcase and demonstrate their
products or services to the investment community.
Venture capitalists, angels and individual investors
visit companies at their exhibit booths to preview
various products and services and personally meet
and interact with company executives. Exhibiting
companies will make presentations to the Venture
Conference audience. For more information about
exhibiting at the Venture Conference, please email
Meredith Meyer at mmeyer@njtc.org

CFO Awards Breakfast
celebrating deals, investments
and success stories
Entrepreneur Bootcamp
An intense day long conference
April 23, 2013
Rutgers Busch Campus
Piscataway, New Jersey
The target audience is pre-seed to early stage
entrepreneurs, individuals seeking to start a
technology company, pharma and IT professionals
contemplating a transition, and others. Attendees
will be introduced to expert speakers and a
support network of service providers that will
continue to serve as potential resources for the
entrepreneur.
Topics to be covered include the elements of a
winning business plan/executive summary, the
ABCs of Raising Capital, recruiting/retaining/
rewarding a winning management team, a series
of roundtable discussions with experts, and CEO
success stories.

June 14, 2013
Forsgate Country Club, Monroe Twp., NJ
NJTC is pleased to present the annual CFO Awards
Breakfast celebrating amazing deals, investments and
success stories. Three finalists will be selected from
each of the following award categories:
• CFO of the Year
• Deal of the Year
• Financier of the Year
• Hall of Fame
This event draws a full house each year with rave
reviews. Consider nominating your CFO or that of a
client or customer. Look for details in early Spring...

Mark your
calendar
today!
Register at
www.njtc.org
NJTC Event
Sponsorships Available
Contact Joan Praiss
at JPraiss@njtc.org

NJTC photo gallery
REGIONAL
COMMERCIALIZATION

CONFERENCE
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Photo 1: L-R Joan Praiss, COO, NJTC | Sponsor, Janet
E. Reed, Ph.D., Partner-Intellectual Property,
Potter Anderson & Corroon LLP | Maxine
Ballen, Founder, President & CEO, NJTC
Photo 2: L-R Sponsor, Janet E. Reed, Ph.D., PartnerIntellectual Property, Potter Anderson &
Corroon LLP | Keynote Speaker, William E.
“Brit” Kirwan, Chancellor, University System
of Maryland
Photo 3: Someone Invested In Your Startup, Now What?
Panel | L-R Moderator and Sponsor, Stephen
B. Schott, Shareholder, Volpe and Koenig,
P.C. | Kevin McClosky, Director, Technology
Banking & Investments, Spouting Rock
Capital Advisors | Savraj S. Dhanhal, Founder
& CEO, Wattvision | Bill Ayers, Founder,
Private Equity Exchange & Angel Investor |
J. Brian Stalter, Assistant General Counsel,
Transactional Practice Group, Bristol-Myers
Squib Company
Photo 4: L-R Savraj S. Dhanhal, Founder & CEO,
Wattvision | Bill Ayers, Founder, Private Equity
Exchange & Angel Investor | Darth Vader (
Moderator and Sponsor, Stephen B. Schott,
Shareholder, Volpe and Koenig, P.C.)
Photo 5: L-R Sponsor, Ryan O’Donnell, Attorney
at Law, Volpe and Koenig, P.C | Savraj S.
Dhanhal, Founder & CEO, Wattvision | Bill
Ayers, Founder, Private Equity Exchange &
Angel Investor | Darth Vader ( Moderator and
Sponsor, Stephen B. Schott, Shareholder, Volpe
and Koenig, P.C.)
Photo 6: Making the Connection Panel | L-R Moderator
and Sponsor, Gretchen L. Temeles, Associate,
Duane Morris LLP | Elaine V. Jones, Ph.D.,
Executive Director, Venture Capital, Pfizer
| Jennifer Kmiec, Executive Director,
Delaware Sustainable Chemistry Alliance |
Keith Marmer, Associate Dean for Research
Innovation & Dir. Office of Tech. Development,
Penn State University | Bob Moul, CEO,
appRenaissance™
Photo 7: Luncheon Speaker, Mung Chiang, Professor,
Director of Graduate Studies, Electrical
Engineering Department, Princeton University

6

CEO Forum: Attracting and
Retaining Top Talent for
TechCompanies

The CEO Peer Network met to discuss issues related to hiring, staffing
and other topics related to top talent for tech companies. This open
discussion offered great information and valuable networking to the
attendees. Thank you to our featured speakers and sponsors: (L-R) Emelio
Ragosa, Partner, Morgan Lewis; Robin Kozicka, Principal Human Capital
Consultant, TriNet HR; Jim Walsh, Labor & Employment Partner, Morgan
Lewis; Jim Bourke, Partner, WithumSmith+Brown
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2012 Was a Very Good Year for Networking
Thank you all for attending our programs

NJTC New Members

As of November 2012

Information Technologies
Amber Road
East Rutherford, NJ
201-935-8588
www.amberroad.com
Nathan Pieri, SVP, Marketing
& Product Management
Provider of on-demand Global Trade Management
(GTM) solutions. Helps organizations to comply
with county specific trade regulations, execute and
trade global shipments and enable goods to flow
unimpeded across international borders in the most
efficient, compliant and profitable way.

Datavail
Broomfield, CO
877-722-8247
www.datavail.com
Datavail Corporation is one of the largest providers
of remote database administration (DBA) services
in North America, offering database design and
architecture, administration and 24x7 support. The
company specializes in Oracle, Oracle E-Business
Suite, Microsoft SQL Server and MySQL.

develop.io
Monroe, NJ
732-213-2408
http://develop.io
Development firm focused on web and mobile
applications.

eBRP Solutions
230-7895 Tranmere Drive
Mississauga, Ontario, L5S 1v9 Canada
905-677-0404
www.eBRP.net
Jennifer Craig, Marketing Coordinator

Mercom, Inc.
Piscataway, NJ
732-377-2098
/www.mercominc.com
Mercom is a business and computer consulting company
that specializes in providing project management and
software development personnel to all industries.

mPower Managed Services
115 Pheasant Run
Suite 110
Newtown, PA 18940
M: 215.767.8610 F: 215.497.9736
www.mpowerss.com
Ed Kelly, Senior Account Executive
ed.kelly@mpowerss.com
mPower Software Services is an IT solutions firm
that serves the technology project and staffing needs
of mid to large-size businesses through a range of
desktop solutions, proprietary services including
mPower Standardized™ desktop lifecycle management,
application and software development capabilities, and
high-technology staffing services.

eTag Technologies is an innovative custom software
and IT company that builds application solutions
to suit your business needs. Our cost-effective
solutions allow companies to meet their short-term
needs, while also supporting future growth. eTag
Technologies has developed a series of in-house
technologies designed to aid in creating robust
and cutting edge solutions without dramatically
affecting turnaround time and Total Cost of
Ownership
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From Pharmaceuticals and Medical Schools to
Home Builders and software companies, we combine
broad domain experience, deep technical knowledge,
with a focus on the human element to produce
focused requirements gathering leading to innovative
software solutions.

Service Providers
Caesar, Rivise, Bernstein,
Cohen & Pokotilow Ltd.
Philadelphia, PA
www.crbcp.com
David M. Tener,
Managing Partner
dmtener@crbcp.com
Since 1926, Caesar Rivise has been recognized
worldwide as a leader in intellectual property law
and litigation, with exceptional experience in patents,
trademarks, copyrights and trade secrets, as well as
technological expertise in all major industries.

NovWorld
New Providence, NJ
www.novworld.com
Harry Sangree, President
908.723.6793
NovWorld is a consulting & investment firm delivering
advice and mentoring to CEOs and owners of
technology companies.

eBRP Solutions is a leading provider of disaster
recovery/Incident Management software that
addresses the entire lifecycle of Business Continuity
Management. eBRP tools include utilities for
decision support, dashboards and collaboration.

eTag Technologies
Cedar Knolls, NJ
201-984-3113
/www.etagtech.com

WebMeetsSight LLC
Tinton Falls, NJ
www.webmeetssight.com
Scott Tarone, Principal - starone@comcast.net

Vidyo
Hackensack, NJ
www.vidyo.com
301-717-4224
Kerry Ogata, Public Relations - kogata@vidyo.com
Vidyo has changed the face of videoconferencing;
raising the bar set by incumbent providers, creating new
markets and delivering superior value, accessibility, and
scalability to its customers.
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Signal Hill
New York, NY
www.shcg.com
John MacDonald, Managing Director
jmacdonald@signalhill.com
Signal Hill is a premier investment banking
partnership serving the M&A advisory and private
capital raising needs of growth companies. With over
500 completed transactions, Signal Hill’s experienced
bankers provide deep domain expertise in all our
sectors: Business Services, Education, Healthcare,
Internet & Digital Media, Information Technology,
Software and Telecom Services & Internet
Infrastructure. Signal Hill’s approach centers on
relationships – with clients, strategic buyers and
financial sponsors. Signal Hill leverages extensive
execution experience with deep domain expertise
and established relationships, helping our clients to
achieve Greater Outcomes®.

Renewals
3D Biotek, LLC • www.3dbiotek.com
Angel Medical Systems
www.angel-med.com
BioClinica • www.bioclinica.com
Biopticon Corporation
www.biopticon.com
Camarès Communications
www.camares.com
Chariot Solutions
www.chariotsolutions.com
Elite Value Solutions
www.elitevaluesolutions.com
ExpertPlan, Inc. • www.expertplan.com
ExSAR Corporation • www.exsar.com
IDDEX • www.iddex.com
Level 3 Communications • www.level3.com
LimeBox Networks LLC
www.limeboxnetworks.com
Mpower Financial LLC
dba cashflownavigator.com
www.cashflownavigator.com
Paradigm Technology Consulting, LLC
www.ptcllc.com

Parmele, McDermott & Thomas
www.parmelemcdermottthomas.com
Pivot, Inc. • www.pivotinc.com
PNC Bank • www.pnc.com
Sentinel Critical Operations, LLC
www.sentineldatacenters.com
Sigma Design Company LLC
www.sigmadesign.net
South Jersey Technology Park @ Rowan University, Inc.
www.sjtechpark.org
Taiwan Investment & Trade Office
www.taiwanembassy.org/US/NYC
Teknicks, Inc. • www.teknicks.com
Wall & Tong, LLP • www.walltong.com

Joining the NJTC
Paul Frank • Ext 222 • pfrank@njtc.org
Membership Services
Judy Storck • Ext 246 • jstorck@njtc.org
Member Relations Manager
Ellen Stein • Ext 228 • ellen@njtc.org

NJTC Annual Tech Trek to Washington DC
February 13-14, 2013
NJTC members are invited to join us in Washington, D.C. on February 13-14, 2013.
In our ongoing effort to advance not only New Jersey’s technology agenda but national interests
as well, we are once again partnering with TECNA (Technology Councils of North America)
and CompTIA (Computing Technology Industry Association.) This event will offer the opportunity
to meet technology leaders from across the country, as well as New Jersey’s elected
Federal Delegation (House & Senate) ONE AT A TIME.

AGENDA
Wednesday, February 13
8:00am – 11:00am
Breakfast & Administration Briefings
LOCATION:
Room 200 of the House Visitors Center,
Capitol Hill

Thursday, February 14
8:00am -- 12:00pm
Breakfast & Innovation Summit
LOCATION:
The Hotel George, 15 E Street, N.W.,
Washington, D.C.

All Day Meetings on Capitol Hill

Panel Discussions:
• Cyber Warriors:
What do they do and how
do we get more of them?

6:30 – 9:00pm
TechVoice Champion Awards Dinner
LOCATION:
The Hotel George, 15 E Street, N.W.,
Washington, D.C.

• IT Innovations on First Responder Platforms:
A Public-Private Partnership
Spurring New Applications
• Internet Taxation

Visit www.njtc.org for details and to registeR

TechNews | www.njtc.org | January 2013

NJTC
Board of Directors
Chairman of the Board
Simon Nynens, Wayside Technology Group, Inc.
Co-Chair
Virginia Alling, PNC Bank
Board Members
Mel Baiada, BaseCamp Ventures
Maxine Ballen, New Jersey Technology Council
Joel Bloom, New Jersey Institute of Technology
Kate Bluvol, PricewaterhouseCoopers LLP
Robert Bothe, Opera SolutionsJames
Bourke, WithumSmith+Brown, PC
Skip Braun, Deloitte
Leslie Browne, Senesco Technologies, Inc.Michael
Christman, Coriell Institute for Medical Research
John Clarke, Cardinal Partners
Mark Clifton, SRI Sarnoff Corporation
Steven Cohen, Morgan Lewis
Kathleen Coviello, New Jersey
Economic Development Authority
Saki Dodelson, Achieve3000, Inc.
Patricia Donohue, Mercer County Comm. College
Nariman Farvardin, Stevens Institute of Technology
Mark Giamo, BDO USA, LLP
Andrew Gilbert, DLA Piper
Ian Goldstein, Drinker Biddle
James Gunton, NJTC Venture Fund
Darren Hammell, Princeton Power Systems
Paul Hoffman, Liberty Science Center
Brian Hughes, KPMG LLP
Michael Kacsmar, Ernst & Young LLP
Carl Kopfinger, TD Bank, N.A.
William Kroll, MATHESON
Shihab Kuran, Petra Solar
Flint Lane, Billtrust (Factor Systems)
John Lanza, McGladrey
Steve Lerner, Morris-Meyer, LLC
Nancy Lurker, PDI, Inc.
John Martinson, Edison Ventures
Dan McGrath, Maloy Risk Services
Richard Napoli, ObjectFrontier, Inc.
Bob Olanoff, Systech International
Gregory Olsen, GHO Ventures, LLC
Kevin Pianko, WeiserMazars LLP
Philip Politziner, EisnerAmper LLP
Ari Rabban, Phone.com
Marianna Rabinovitch, ECI Technology
Govi Rao, Noveda Technologies, Inc.
Jeffrey H. Rosedale, Woodcock Washburn LLP
James Russo, Princeton Financial Systems
Douglas Schoenberger, Verizon
Eric Shepcaro, Telx
David Sorin, SorinRand LLP
Stephen Waldis, Synchronoss Technologies
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NJTC CAlendar
WHAT’S NEXT IN
ENERGY, HYDROGEN & WATER
January 16 • 4:00 PM - 6:00 PM
Petra Solar 300-G Corporate Court
South Plainfield, NJ
Members $25.00 • Non-Members $50.00
Incubator Tenant Members $10.00
Students $10.00
What’s Next in Energy, Water & Hydrogen Presenting an array of research and development
efforts from the region’s companies and
universities. The presentations will include
product demonstrations, providing participants a
glimpse of applications, equipment and concepts
that are reinventing technology throughout the
region.
Speaker:
Shihab Kuran, President & CEO, Petra Solar

THE JOBS ACT AND IPO MARKET FOR
EMERGING GROWTH COMPANIES—
EARLY INNINGS
January 25 • 2:00 PM - 3:00 PM
Westin Princeton Forrestal Village
Princeton, NJ
Members $0.00 • Non-Members $50.00
Featured Speakers:
Alan Sheriff, Co-CEO, and David Earling,
Managing Director, Solebury Capital
In December 2011, the JOBS Act created a new
category of companies, “Emerging Growth
Companies,” and exempted them from a number
of regulatory burdens and obligations in order
to allow them to more easily raise capital in the
IPO marketplace. In this Peer Network session,
Solebury Capital Group LLC, an independent
expert in equity capital markets, will provide a
market-oriented update on the Emerging Growth
Companies that have conducted IPOs and an
assessment of the JOBS Act in energizing the IPO
marketplace.
This Peer Network program is open to venture
capitalists, investment bankers and angels ONLY
(equity investors who provide capital)

NJTC CAPITAL CONFERENCE
January 25 • 8:30 am - 2:00 pm
Westin Princeton 201 Village Blvd
Princeton, NJ

to certain failure. Registration is limited and
is restricted to C-Level IT executives who are
members of the NJTC. Each registrant will receive
a work sheet to complete prior to the program
so your specific interest can be addressed on
January 31st.

Members $0.00
(See pages 15-17)
-

TECHNOLOGY IDEA & DEMO DAY
January 29 • 4:00 PM - 7:00 PM
DeVry University, Cherry Hill, NJ
Members $20.00• Non-Members $40.00
Students $5.00
“You have to have an idea of what
you are going to do, but it should be
a vague idea.” - Pablo Picasso
Ideas can be vague things, but we want to help
those ideas become a reality. Join us for NJTC’s
first Technology Idea and Demo Day at DeVry
University in Cherry Hill. You can submit your
idea for review and get feedback from a group
of experts as well as audience members. NJTC
will be looking for ideas as well as Demos of
potential new products and services to showcase
in front of investors, technology executives and
others. We are seeking already conceived ideas
as well as spontaneous thoughts for 3 minute
presentations. Demos will be presented in 5
minute presentations on the day of the event.
Submit your idea at before January 14th. We will
let you know if your submission will be included
during the week of January 21.
WorkGroups from 3 to 3:45 pm and a networking
reception will also be offered.

PERFECTING YOUR PITCH
AND CLOSING THE DEAL
January 31 • 3:00 PM - 5:00 PM
BDO USA, LLP
90 Woodbridge Center Drive
Woodbridge, NJ
NJTC Members Only
Mark Giamo, Partner at BDO and Joe Allegra,
General Partner from Edison Ventures will give
a primer on presentations, valuations and term
negotiations. This tutorial provides an insider’s
perspective on how deals are successfully
completed, and how to avoid pitfalls that lead
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Registration is limited and is restricted to C-Level
Software/IT/Communications executives who are
members of the NJTC.
-

MAKING CONNECTIONS:
PARTNERING FOR IT, TELECOM &
LIFE SCIENCE COMPANIES
February 5 • 3:00 PM - 6:30 PM
Marlabs
1 Corporate Place South
Piscataway, NJ
Members $25.00 • Non-Members $50.00
Partnering and collaboration concepts are
universal and are built and sustained on mutual
trust and respect aligned around common
objectives. Partnering can help us to achieve
better business results. Through the globalization
of business, collaboration will become even more
of a continued success factor for business.
We don’t do this alone – we partner with local
universities, other companies and research
organizations. Join with NJTC as we explore
potential collaboration and partnering and what
it can bring to our regional economy.
3:00 - 4:00 PM
WorkGroups will be offered in the Following
Areas: CyberSecurity, Cloud Computing,
Medical Research, Application Development
4:00 - 5:20 PM
Partnering Sessions (coordinated in 10 minute
segments) - Sessions for Information Technology,
Communications/Media and Life Science
companies and universities.
5:20 - 6:30 PM
Networking Reception

NJTC TECH TREK TO WASHINGTON DC
February 13 • 5:00 PM
House Visitors Center, Room 200
Washington, DC

NJTC 2013 CIO CONFERENCE
February 28 • 8:00 AM - 2:00 PM
Synchronoss Technologies
200 Crossing Blvd, Bridgewater, NJ

Members $300.00

Members $150.00 • Non-Members $175.00

NJTC members are invited to join us in
Washington, D.C. on * February 12-14, 2013.
In our ongoing effort to advance not only New
Jersey’s technology agenda but national interests
as well, we are once again partnering with
TECNA (Technology Councils of North America)
and CompTIA (Computing Technology Industry
Association.) This 2 _ day event will offer the
opportunity to meet technology leaders from
across the country, as well as New Jersey’s
elected Federal representatives one at a time.
You will also gain firsthand information on cyber
security, SMBs / IT workforce policies, internet
taxation and much more.

Most businesses, large and small, are storing
enormous amounts of data such as customer
data, healthcare data, sensor and machine data,
and the vast array of other data types including
images, video, and mobile data, as well as
huge volumes of unstructured data found in
online social networks, blogs, and forums. Many
have learned how to analyze and unlock the
economic and strategic value of all that data.
This Conference will address trends and practical
experience by those who are utilizing big data to
grow successful, more efficient companies. Also,
this is your opportunity to learn what tools and
solutions are available to make this happen.
Attendance at this event is exclusively for
CIOs, CTOs, IT Directors, Senior IT executives, IT
Managers, other senior business executives and
sponsors/exhibitors.

* The Tech Trek runs from February 12-14
You can join us for ALL or PART of the Agenda
NOTE: Agenda posted at www.njtc.org
RSVPs required for each part of the Tech Trek
To REGISTER call Karen Lisnyj 856.787.9700
NJTC participants are responsible for their own
Travel and Hotel accommodations.
MAKE YOUR RESERVATIONS early to insure
availability.

SAVE THE DATE
CEO FORUM
February 6, 2013
NJTC VENTURE CONFERENCE
March 22 • 9:00 AM – 4:00PM
Hyatt Regency
New Brunswick, NJ
NJTC BOOTCAMP
April 23, 2013
Rutgers University - Busch Campus
Piscataway, NJ
CFO AWARDS BREAKFAST
June 14, 2013
MOBILE APPS FORUM & COMPETITION
June 20, 2013

SPONSOR / EXHIBIT OPPORTUNITIES
AVAILABLE
Contact Karen Lisnyj at 856.787.9700 or karen@
njtc.org

Visit www.njtc.org for a list of suggested hotels

HEALTH INFORMATION
TECHNOLOGY SUMMIT
CLOUD COMPUTING WILL SHAPE
THE PHARMACEUTICAL SECTOR
July 18, 2013
New Jersey Hospital Association
Princeton, NJ

For updated information or to register for NJTC events, visit www.njtc.org

Networks

NJTC Industry Networks present programs
about opportunities and challenges facing NJ
technology companies by industry segment.
Electronics, Advanced Materials
& Manufacturing
Patron Sponsors:
EisnerAmper
Woodcock Washburn LLP
Contact:
Paul Frank • Ext 222
pfrank@njtc.org
Ellen Stein • Ext 228
ellen@njtc.org
Enviro-Energy Industry
Patron Sponsors:
Atlantic City Electric
Morgan Lewis
WeiserMazars LLP
Woodcock Washburn
Contact:
Paul Frank • Ext 222
pfrank@njtc.org
Ellen Stein • Ext 228
ellen@njtc.org

IT/Software
Patron Sponsor:
BDO
Contact:
Leo Mennitt • Ext 227
lmennitt@njtc.org
Judy Storck • Ext 246
jstorck@njtc.org
Life Sciences & Health IT
Patron Sponsors:
Drinker Biddle
McGladrey
Contact:
Leo Mennitt • Ext 227
lmennitt@njtc.org
Meredith Meyer• Ext 234
mmeyer@njtc.org
Telecommunications/Media
Patron Sponsor:
Verizon New Jersey
Contact:
Paul Frank • Ext 222
pfrank@njtc.org
Judy Storck • Ext 246
jstorck@njtc.org

NJTC Peer Networks bring together like-minded
technology professionals to share common issues,
learn best practices and gain perspective across all
technology industry segments.
CEO Forum
Patron Sponsors:
Morgan Lewis • TriNet
WithumSmith+Brown
Contact:
Ellen Stein • Ext 222
ellen@njtc.org
CFO Peer Network
Patron Sponsors:
Cresa NJ – North/Central LLC
Ernst & Young, LLP
Contact:
Martine Johnston • Ext 244
martine@njtc.org
CIO Peer Network
Patron Sponsors:
Oracle • telx
Contact:
Karen Lisnyj • Ext 229
karen@njtc.org
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Government Affairs
Contact:
Karen Lisnyj • Ext 229
karen@njtc.org
Software Engineering Leaders
Peer Network
Patron Sponsor:
Sparta Systems
Contact:
Leo Mennitt • Ext 227
lmennitt@njtc.org
Venture Capital and Financing
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BUSinESS

can’t

wait
For YesterdaY’s technologY to keep up with todaY’s demands.
With Ethernet speeds from 1Mbps to 10Gbps, Comcast Business Class makes getting to the Cloud faster than ever. It’s
flexible enough that businesses can quickly scale bandwidth as demand grows. They can scale voice lines, too, with
advanced phone features already included. Plus, our secure, reliable network means private data stays that way. Don’t wait.
Switch to Comcast Business Class today.

Go to business.comcast.com or Call 610.499.2331
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