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How did you become CEO of Lingraphica?
I was looking for a turnaround with a social conscience.  The company had been in 
business for 13 years but was at a low point and was being kept afloat by a few 
dedicated employees. I spoke with some users of their speech-generating device 
who said it had transformed their lives. Medicare had just approved the product 
for reimbursement so the business side seemed viable. They needed help and the 
timing was right.
 
What qualities do you feel you need to possess in order 
to be a successful leader in the life science industry?
Our area of medical devices is changing rapidly as iPads and apps challenge 
traditional dedicated devices. Openness to change and comfort with risk and 
uncertainty are required to a greater degree than they were a few years ago. 
Domain knowledge of technology and the diseases you are addressing, in our case 
post-stroke rehabilitation, are essential. We’ve learned a lot about working with 
older adults in rehab over the last twenty years and I don’t think there is a way to 
gain that knowledge quickly.

What do you want people to know about 
Lingraphica?
We call ourselves “The aphasia company” since we treat aphasia and verbal 
apraxia, language difficulties that result from a brain trauma, usually a stroke. So 
I’d like people to think of us whenever they hear of someone having a stroke. We 
work on the two big aspects of rehabilitation: helping people regain their natural 
speech through therapy and helping people compensate for their loss of speech 
with devices that speak for them. We keep broadening our offerings so that we 
have something for everyone: from free apps to web-based therapy to full-featured 
devices. And we’re very excited about our current effort to connect people by 
building an online community of people with aphasia – a huge undertaking.
 
What is the main challenge for people with aphasia 
and how does Lingraphica help?
People with aphasia have to rebuild their lives from the ground up. It is often the 
end of a person’s work life and may cut them off from familiar ways of socializing. 
Loss of language is incredibly isolating and knowing what you want to say and not 
being able to say it is extremely frustrating. Our speech-generating devices allow 
people with aphasia to communicate again. This is a critical step in helping them 
regain control of their lives and in relieving the frustration of not being able to 
express themselves. Our therapeutic tools help people regain their natural speech 
– a long, slow process.
 
What makes Lingraphica a unique place to work?
We have a strong mission – helping people with aphasia. So we attract and keep 
people who are passionate about using technology to help people. It is fun to work 
with people who are committed. We also put a lot of energy into building and 
maintaining a strong culture that focuses on constant improvement and emphasizes 
candor and open communication. I don’t believe we can empower our users if we 
don’t empower ourselves.

As a company, we run an aphasia group that meets every two weeks in our 
offices. It is part socializing, part training for our users and lots of learning for 
Lingraphica. It is open to anyone with aphasia and their caregivers. We build 
Skype into our devices and spend a fair amount of time talking and Skyping 
with people with aphasia and their caregivers - training them on our devices and 
software and just talking. This exposure to people who need our products and 
services helps us keep their needs in the forefront of all of our activities from 
product development to customer service.
 
When it comes to the life science industry, what 
inspires you?
Seeing that our work actually improves people’s lives. We get to hear and see this 
on a daily basis with the feedback we receive from people who use our products. 
 
How do you continue to transform the company with 
technology?
Mobile devices and ubiquitous broadband have made our software available to 
many more people than we reached in the past and enable us to bring live speech 
therapy into people’s homes. People can take smaller devices with them more 
easily wherever they go. And therapy will be available to people wherever they 
are, especially if getting to a therapist is difficult. And the quality of speech therapy 
delivered through software will continue to improve. Nothing replaces a good 
speech pathologist but we’re closing the gap.
 
What is the future of speech-generated devices?
Smaller, smarter and online. When your speech-generating device is online you can 
communicate with anyone in the world, not just someone within earshot.
 
How important is networking and how does 
Lingraphica network with other NJ-based life science 
companies, universities, etc.?
We work closely with the Adler Aphasia Center in Maywood. They are one of the 
largest and best-established centers in the country. We also work closely with 
Keane University which has strong undergraduate and graduate programs in speech 
pathology and has a good adult program. Maria Klawe, President of Harvey Mudd 
University, started an aphasia research group at Princeton University when she 
was dean of the engineering school. We work with them as well as the group that 
created WordNet, a long-running linguistic project backed by the University.

Think ahead. Where do you see Lingraphica in the 
next five years?
The future for Lingraphica is to do everything for people with aphasia that can 
be accomplished through technology. Right now we see three main areas: talking 
devices (smaller and smarter), online speech therapy (self-help and with a clinician), 
and connecting people with aphasia, caregivers and clinicians in an online 
community. n
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